WEEK 


\&u  ^et  that 
drfferent: 
approach  when 

ijou  use. 


Looking  for  a  fresh  approach  in  the 
big  Chicago  market?  Then  TV  VI  EEK 
is  worth  looking  into. 

With  assured  7-day  use  as  Chicago’s  top 
TV  program  directory,  TV  WEEK  gets 
special  attention  from  readers  because  of  its 
distinctive  editorial  format  and  content. 
Stories,  columns,  features  and  pictures  get 
the  interest  of  the  entire  family. 

Whatever  y«»u  sell,  your  advertising 
will  gain  added  impact  in  this  smart 
setting.  Thru  TV  WEfX  you  reach 
Chicag(>’s  biggest  weekday  audience.  Rates 
are  lower  than  you  think. 

Even  on  a  limited  budget,  you  can  be  a 
standout  in  TV  WEf^K.  Ask  your  nearest 
Tribune  representative  for  the  full  story. 


The  IMd'i  Creitwt  Ncwipapar 


Keeping  water  out  in  the  rain 


Masonry  w  alls  made  oi  brick,  stone,  or  concrete  have 
long  stood  the  test  of  time.  But  today,  they  can  be  made 
even  better  with  a  coating  of  silicone  water  repellents. 
These  amazing  materials  prevent  damaging  rainwater 
from  entering  the  countless  tiny  pores  or  openings  in 
masonry  structures. 

hen  the  water  freezes  after  penetrating,  it  can 
cause  spalling— cracks  off  small  pieces.  And,  if  it  seeps 
all  the  wav  through  to  the  inside  of  a  building,  paint 
peels  .  .  .  woodwork  warps  .  .  .  plaster  stains  anfl  cracks. 

Now,  silieone  water  repellents  provide  the  an¬ 
swer.  Brushed  or  sprayed  on  the  surface,  they  line— 
not  seal— the  pores  in  masonry.  Kven  heavy  rain  driven 
by  hurricane  winds  cannot  break  through  this  invisible 


raincoat  .  .  .  yet,  because  the  pores  are  not  sealed,  mois¬ 
ture  from  within  can  evaporate  freelv. 

The  peojrle  of  Union  Carbide  produce  silicones 
for  other  uses,  too . . .  automobile  and  furniture  polishes, 
lubricants,  electrical  insulation,  and  new  ruhber-like 
products  ...  all  of  which  help  bring  more  and  better 
things  for  all  of  us. 

FREE  :  Learn  how  Union  Carbide  products  and  research 
help  satisfy  basic  human  needs.  Write  for  “Products  and 
Processes"  booklet  C. 

Union  Carbide 

AJVD  CARBON  CORPORATION 

30  EAST  42NI>  STREET  [IH^  NEW  YORK  17.  N.  Y- 
In  I'MON  Carbiof.  Canaba  LIMITED.  Toronto 


- - - I  CC's  Trade-marked  Products  include  - - - 

Imon  (Carbide  Silicones  (^rai;  AiEriculturul  Lhcmiculs  E\EREAIiv  Fhishliplils  and  Batieries  Ei.ECTROMET  Alloys  and 'lelals 
Linde  Oxygen  Synthetic  Orcamc  Chemicals  I’restone  Anii-Free,''e  Haynes  Stellite  Alloys  Dynel  Textile  Filters 
I’YROFAX  Gas  Bakelite.Ninylite.  and  Krene  Plasties  NATIONAL  Carlions  Union  Calcium  Carbide  Prest-O-Lite  Accuicne 


The  ever-lovin' 


By  ERNIE  BUSHMIELER 


-NOW  IS  IN  OVER  530 
NEWSPAPERS  WITH  24 
MILLION  CIRCULATION! 
The  No.  1  Darling  of  the  Comics 

— whether  she's  wordless 


whether  she's  talkative 


IT'S  RAININ6-,  IRMA--- 
STAY  HERE  AT  MY 
HOUSE  FOR  SUPPER 


A  clean,  wholesome  gag  every  day 
for  tots,  teen-agers  and  grown-ups! 

Phone^  wire  or  write  for  a  batch  of  sample  proofs 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17.  N.  Y. 
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HTNS 


Spotlights  ^ 

WHITEHEAD  fl 

star  reporters  the  world  over  make 
the  New  York  Herald  Tribune  News 
Service  the  perfect  second  service 
for  more  and  more  papers— a 
30%  increase  in  clients  in  1956! 

'jAr  Don  Whitehead,  double  Pulitzer  prize 
winner  and  author  of  "The  FBI  Story,"  heads 
a  distinguished  Washington  Bureau  staff 
of  12,  which  includes 

'jAr  Marguerite  Higgins,  Puiitzer-winner,  and 

'At  Robert  J.  Donovan,  'The  Eisenhower  Story" 

The  world-wide  staff  of  HTNS  includes  these 
experts  on  the  domestic  scene — 

Roving  America: 

Robert  S.  Bird  Ak'  Walter  Lister,  Jr. 

Financial  staff  of  over  50  headed  by 

'At  Donald  Rogers  'lA'  Norman  Stabler 

Sports  staff,  probably  the  finest 
in  the  country,  includes 

At  Bob  Cooke  'A'  Jesse  Abramson 
At  Tommy  Holmes  A*  Harold  Rosenthal 

Aviation  and  Military Ansel  E.  Talbert 
Science:  A  Bari  Ubell 

Education:  A  Sloan  Wilson 

Theater:  A  Walter  Kerr 

Fashion:  A  Eugenia  Sheppard 

(ALSO  Art,  Books,  Dance,  Movies,  Music, 
Photography,  Records  .  .  .  frequent 
special  series  by  HTNS  staff  writers!) 


(-H  T  0* 

THE  SUPPLEMENTARY  NEWS  SERVICE 


New  York  Herald  Tribune,  New  York  36,  N.  Y. 

PEnnsylvonio  6-4000 


March  3-4 — New  York  State  Dailies,  Advertising  Managers  Burst 
Spring  meeting,  Hotel  Syracuse,  Syracuse,  N,  Y. 

March  4— United  Press  Newspaper  Editors  of  New  York  State,  lii 
convention.  Hotel  Syracuse,  Syracuse,  N.  Y. 

March  8-9 — Louisiana  Press  Association,  annual  convention,  Captd 
Shreve  and  Washington-Youreo  Hotels,  Shreveport,  La. 

March  9-10 — Missouri  Newspaper  Management  Clinic  annual.  Schools 
Journalism,  University  of  Missouri,  Columbia,  Mo. 

March  10-12 — Central  States  Circulation  Managers'  Association,  Spriw 
meeting,  LaSalle  Hotel,  Chicago. 

March  10-12— Southern  Newspaper  Publishers  Association,  Wgst*.-.' 
Division,  Mechanical  Conference,  Hotel  Galvez,  Galveston,  Texas. 

March  11-22 — American  Press  Institute,  Managing  Editors  and  Ns* 
Editors  Seminar,  Columbia  University,  New  York. 

March  13-16— Association  of  National  Advertisers,  Spring  meetiq 
The  Homestead,  Hot  Springs,  Va. 

March  16— Southern  Circulation  Managers  Association,  Spring 
Jeff  Davis  Hotel,  Montgomery,  Ala. 

March  16-17 — Ohio  Select  List,  display  and  classified  adverts’-; 
Clinic,  Deshler-Hilton  Hotel,  Columbus,  Ohio. 

March  16-18 — Midwest  Circulation  Managers'  convention,  M.ef'ebv 
Hotel,  Kansas  City,  Mo. 

March  17-23 — National  Want  Ad  Week. 

March  19-22 — Kent  State  University,  16th  annual  photo  short  court! 
Kent,  Ohio. 

March  21-23 — Now  Jersey  Press  Association  and  Pennsylvania  News 
paper  Publishers  Association  joint  Mid-Atlantic  Newspaper  Conferenc* 
Sheraton  Hotel,  Philadelphia,  Pa. 

March  22-23 — National  Editorial  Association,  Spring  meeting,  Commc 
dore  Hotel,  New  York  City. 

March  22-23 — North  and  East  Texas  Press  Association,  31st  annual  c:- 
vention,  Longview,  Texas. 

March  25-29 — National  Press  Photographers  Association,  annual  cc 
vention.  Hotel  Willard,  Washington,  D.C. 

March  29 — Virginia  Associated  Press  Broadcasters  meeting,  Na-'  -r 
Press  Club,  Washington,  D.  C. 

March  29-31 — Inter-American  Press  Association,  semi-annual  board  o' 
directors  meeting,  San  Jose,  Costa  Rica. 

March  30 — Connecticut  Editorial  Association,  Winter  meeting,  Ne* 
Haven,  Conn. 

March  30-31 — North  Carolina  Press  Association.  Mechanical  C;-'?' 
ence.  North  Carolina  State  College,  Raleigh,  N.  C. 

April  1-3 — Newspaper  Personnel  Relations  Association,  ninth  annual 
conference:  Broadmoore  Hotel,  Colorado  Springs,  Colo. 

April  1-12 — American  Press  Institute,  general  reporters  seminar,  Colu" 
bia  University.  New  York. 

April  3-+— Pennsylvania  Society  of  Newspaper  Editors,  Editors'  V/ork 
shop,  NIttany  Lion  Inn,  Penn  State. 

April  7-1 1— National  Association  of  Radio  and  Television  Broadcaster 
Association,  annual  convention,  Conrad  Hilton  Hotel,  Chicago. 

April  13-14 — The  Associated  Press  Society  of  Ohio,  meeting.  Fort  Haye 
Hotel,  Columbus.  Ohio. 

April  14-16— Northern  States  Circulation  Managers'  Association,  Spne? 
meeting,  Nicollet  Hotel,  Minneapolis,  Minn. 

April  20-21 — American  Council  on  Education  for  Journalism,  Walder^ 
Astoria  Hotel,  New  York  City. 

April  22 — ^The  Associated  Press,  annual  meeting.  New  York  City. 

April  22-25— American  Newspaper  Publishers  Association,  71st  annue 
convention,  Waldorf-Astoria  Hotel,  New  York. 

April  25-27 — Nebraska  Press  Association,  State  convention.  Unco' 
Hotel,  Lincoln,  Nebr. 

April  25-27 — Press  Photography,  Southern  short  course.  University  c 
North  Carolina,  Chapel  Hill,  N.  C. 

April  25-27 — American  Association  of  Advertising  Agencies, 
meeting,  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  27— Indiana  Republican  Editorial  Association,  annual  Spring  tnM 
ing,  Severin  Hotel,  Indianapolis. 

April  27-28 — Alabama  Associated  Press  state  meeting,  Reich  He*e 
Gadsden,  Ala. 
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iialioiiTTHfntiipof  nation 
ortlie  soas.  Tlie  idpal  oan  Ix''?. 

If  frcacliorous  loaders  of  5 
nations  are  niado  to  realize  that  the 
have  to  flRlit  against  insuperable  odd 
ill  attempting  to  achieve  their  goal. 

PROMOTION  DESERVED 

Nevada  lo.st  a  fine  newspaper  man  yes¬ 
terday  when  Itohert  Hennyhoff  was  pro¬ 
moted  by  the  Tnited  Press  and  moved  to 
Los  .\ngeles.  The  Nevada  State  Journal, 
where  the  I’nited  Press  Hureau  offices 
are  maintained  for  Nevada,  will  miss  Hob 
Bemiyhoff.  lie  is  a  versatile  reporter  and 
he  covered  the  Nevada  legislature  for  the 
I'nited  Press  and  the  Nevada  State  .Tour- 
nal  for  the  last  several  sessions  and  gave 
it  expert  treatment. 

The  editor  of  this  newspaper  has  been 
associated  down  through  the  years  with 
many  newspaper  men.  Some  of  them 
were  top  notchers  and  manv  of  them  have 
gone  on  to  broader  fields  to  win  fame  in 
the  profession.  We  have  never  seen  one 
yet  who  was  as  versatile  as  Bob  Renny- 
hoff  or  who  displayed  more  energy  day 
in  and  day  out  than  he  displays. 

We  know  that  he  will  be  successful  in 
his  United  Press  Bureau  work  in  Los 
.\ngeles.  He  deserved  the  promotion. 

We  join  with  ma’ny  others  in  wishing 
him  Good  Luck. 
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send-off 
for  Bennyhoff 


Except  for  assignments  to  the  Korean  front  and  the  Bikini  bomb  drop, 

Nevada  was  Bob  Bennyhoffs  beat  for  10  years. 

He's  just  been  transferred  to  Los  Angeles.  And  Nevada  was  sorry  to  see  him  go. 

The  Nevada  State  Journal  published  the  editorial  shown  here. 

The  Nevada  legislature  passed  a  resolution  of  thanks  to  him  for  'timely 
and  accurate  reporting*  which  furthered  'the  interests  and  well-being 
of  this  state ...  by  promoting  and  maintaining  an  informed  public  opinion.* 

Bennyhoff  it  a  true  Unipresser,  a  searching  reporter  and  a  factor  in  his 
community,  be  it  Rio  or  Reno. 
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THE  3-F0R-1  SERVICE 


World  Coverage 
Big  By-line  Features 
Regional  News 
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You  need 

DEPTH  OF  PENETRATION 

when  digging  into  a  market 

If  you  wish  to  secure  acceptance  for  a 
new  product,  depth  of  penetration  in  this 
market  is  of  major  importance.  THE 
CHRISTIAN  SCIENCE  MONITOR  is  rec¬ 
ognized  for  the  quality  and  character  of 
the  merchandise  advertised  in  its  pages. 
And  MONITOR  readers  ask  for  and  buy 
these  products  by  brand  name  in  very 
gratifying  numbers. 

Both  the  news  and  advertising  columns 
of  this  international  daily  newspaper  are 
"preferred  reading”  in  all  MONITOR 
homes.  If  you  are  launching  a  new  prod¬ 
uct  —  or  endeavoring  to  stimulate  the  sales 
of  an  old  one— try  a  planned  program  of 
MONITOR  advertising. 

We  will  gladly  submit  a  proposal  tailor- 
made  to  the  requirements  of  your 
business.  THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston 
15,  Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES;  650  S.  Grand  Avenue 
LONDON.  W.C.  2:  Connaught  House, 
163/4  Strand 
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A  WARDS,  valuable  and  useless,  real  and  illusory,  are  grow¬ 
ing  in  such  profusion  in  the  journalistic  garden  that  you  can't 
see  the  flowers  for  the  weeds.  New  crops  spring  up  overnight. 
They  are  cheaper  by  the  dozen,  it  seems,  but  their  very  cheap¬ 
ness  cheats  their  purpose,  steals  their  bouquet,  freshness,  color. 

The  E  &  P  library  files  a  bulging  portfolio  filled  with 
releases  and  announcements  about  scores  of  awards  made  m 
our  craft  by  journalism  schools,  labor  unions,  manufacturer:, 
press  organizations,  press  agents,  anybody  and  everybody  who 
wants  to  get  into  the  act  of  “decorating”  and  “honorin?” 
newspapers  or  newspapermen. 

A  Pulitzer  Prize,  of  course,  knights  a  newsman  for  life 
and  in  memory  after  death.  There  are  other  coveted  recog¬ 
nitions  for  merit.  Unfortunately  there  are  some  with  small 
status  or  significance,  little  more  than  handouts  “for  immedi¬ 
ate  release.”  The  Charlotte  (N.  C.)  Observer,  in  an  editorial 
speaks  of  “the  innumeralile  awards  offered  by  organization? 
to  anv  newspaperman  who  will  help  them  grind  an  axe.” 

How  can  false  flowers  be  pruned  from  the  plantings  for 
the  press?  Our  professional  organizations  can  hardly  protest 
inasmuch  as  they  themselves  take  pride  in  their  multiple 
awards.  Perhaps  the  only  way  to  discourage  the  weeds  is  for 
independent  newsmen  to  decline  to  accept  or  publicize  them  in 
the  manner  made  memorable  by  a  few  families  of  GIs  killed 
in  the  Korean  police  action. 

Then,  and  then  only,  can  real  prizes  of  the  profession 
shine  in  well-earned  and  undimmed  glory. 


I  think  that  I  shall  never  spy 
Sueh  a  sijtht  before  I  di«- — 

Perhaps  E&P  can  tell  us  why 
“Two  planes  eolliilge  in  the  sky!” 

(E&P,  Feh.  9,  page  71) 

— W.  Lowrie  Kay 

Editor,  Latrobe  (Pa.)  Bulletin 


— Sports  department  of  the  Baltimore  Evening  Sun 
couldn’t  resist  the  temptation  when  the  Baltimore  Orioles 
signed  Philip  Heisler,  a  pitcher,  to  a  minor  league  contract. 
The  headline,  “Birds  Sign  Phil  Heisler”  was  shown  at  once  to 
Managing  Editor  Phillip  S.  (Phil)  Heisler.  .  .  .  Stan  Reason, 
who  covers  hospitals  for  the  Dothan.  (Ala.)  Eagle,  landed  in 
one  when  he,  an  avid  weight  lifter,  dropped  a  160-pound 
barbell  on  his  left  foot.  .  .  .  The  Seattle  Post-Intelligencer  re 
ported  on  a  law  requiring  “registration  of  ashtray  annals 
(stray  animals).  .  .  .  Duane  Carlson,  23,  editor,  Naperrille 
(Ill.)  Warrenville  News,  teamed  with  an  Ethiopian  teenager 
to  win  $10,000  in  the  CBS  TV  quiz,  “Name  That  Tune.”  •  •  • 
A  byline  story  by  Jack  Mabley,  Chicago  Daily  Netvs,  one 
April  1  read  in  full:  “Thought  you  were  going  to  get  an  April 
Fool’s  Day  story  today,  didn’t  you?”  .  .  .  The  Springer  (N- 
Tribune  reported  its  editor-publisher,  Ed  Guthmann,  *2- 
designated  AP  “stinger”  of  the  year.  .  .  .  John  Chapman. 
York  Daily  News  drama  critic,  heads  the  Dutch  Treat  this 


Dizzy  Diary 


— Within  24-  hours,  feasted  and  frolicked  at  gala  pr^* 
dinners  aboard  the  new  Holland-America  liner  Statendam, 
new  Italian  liner  Augustus,  and  the  nearly  new  American  Evpoc' 
liner  Independence. 

— Read  with  pleasure  and  profit  “A  Mirror  for  .\arcis»*s 
(Douhleday  &  Co.),  by  Negley  Farson,  who  first  won  fame  f 
foreign  correspondent  in  many  European  countries  for  the  1 
cago  Daily  Netvs  and  later  for  the  United  Press  in  South 
In  this  entrancing  account  of  adventures  on  five  continents, 
writes  much  interesting  stuff  about  foreign  correspondents. 
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herald-journal  &  HERALD-AMERICAN  if  THE  POST-STANDARD 
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editorial 

Anti‘Press  Propaganda 

^INCE  the  CIO-AFL  merger  there  has  been  a  strange  era  of  quiet 
^  on  the  labor  front  with  respect  to  attacks  on  the  press.  Perhaps 
the  labor  chiefs  have  been  occupied  with  other  things.  But  don’t 
get  the  idea  that  there  has  been  any  change  in  thinking. 

The  Committee  on  Political  Education,  AFL-CIO,  in  a  “Political 
Memo”  dated  Feb.  7,  renews  its  anti-press  propaganda  with  this  quo¬ 
tation  from  Virgle  Wliilhite,  a  professor  of  economics  at  the  University 
of  Oklahoma: 

“With  a  few  laudable  exceptions,  the  privately-owned  news¬ 
papers  slant,  color  and  pervert  the  news  and  raise  an  iron  curtain 
against  the  dissemination  of  any  valuations  that  are  contrary  to  the 
prejudices  and  private  interests  of  the  publishers.  Since  most  owners 
of  newspapers  are  arch  conservatives,  the  distortion  of  the  news  and 
the  suppression  of  opposition  opinion  results  in  the  progressive  side 
of  controversial  issues  being  minimized,  misstated  and  ridiculed, 
and  on  the  reactionary  side  being  whitewashed,  emphasized  and 
glorified.” 

We  don’t  know  where  or  when  the  professor  made  this  state¬ 
ment,  but  apparently  it  fits  well  into  the  concept  of  the  press  held 
by  the  CIO-AFL.  As  usual,  it  is  a  broad  generalization  without  sub¬ 
stantiating  evidence. 

The  professor  not  only  maligns  all  newspaper  publishers,  with  a 
few  unnamed  exceptions,  but  also  every  editor  and  reporter.  It  is  a 
reckless  and  destructive  charge  designed  to  spread  a  biased  point 
of  view. 

Red  China  Ban 

^  I'UE  State  Department  shows  no  indication  of  backing  down  on 
^  its  ban  on  correspondents  going  to  Red  China  in  tfc  immedi¬ 
ate  future.  But  it  is  becoming  evident  that  the  Department  does 
not  wish  to  test  its  position  by  imposing  penalties  against  the  three 
correspondents  who  recently  violated  the  prohibition. 

Tlie  test  sought  by  William  Worthv  in  seeking  renewal  of  his 
passport,  with  the  aid  of  the  American  Civil  Liberties  Union,  can  be 
delayed  indefinitely  by  technicalities  and  may  be  inconclusive  inas¬ 
much  as  there  is  no  announced  intent  to  use  the  passport  for  travel 
to  a  prohibited  area. 

The  State  Department  is  stalling  for  time  hoping  to  obtain  re¬ 
lease  of  the  10  American  prisoners  still  in  Red  China  after  which  it 
will  probably  reverse  itself  on  the  correspondents  issue.  It  is  this 
very  technique— that  of  making  newsmen  and  the  press  an  instru¬ 
ment  of  foreign  policv— to  which  the  press  is  objecting. 

End  of  Tax  on  Writing 

'  I  ■’HE  District  of  Columbia  authorities  fortunately  have  decided  to 

forget  all  about  trying  to  enforce  the  regulation  imposing  a 
license  fee  on  free  lance  writing  and  are  attempting  to  rewrite  the 
law  to  conform  to  its  original  intent.  (E  &  P,  Dec.  8,  page  6.) 

The  Assessor’s  office  interpreted  the  law  (originallv  intended  to 
cover  non-salaried  professionals  such  as  doctors,  lawyers,  etc.)  to  in¬ 
clude  newspapermen  who  received  extra  remuneration  for  appearing 
on  television  shows  and  free  lance  writing.  The  Assessor’s  office,  to 
its  credit,  has  not  tried  to  collect  the  tax  since  it  was  informed  that 
an  attempt  to  collect  a  tax  on  writing  and  the  gathering  of  news 
would  conflict  with  Constitutional  guarantees. 

E  &  P  said  Dec.  8:  “We  have  come  to  a  sad  state,  and  a  dan¬ 
gerous  one,  when  writing  or  speaking  becomes  a  taxable  item.”  We 
are  glad  that  the  authorities  involved  have  become  conscious  of  their 
original  error  and  are  taking  steps  to  correct  it. 


Be  ye  doers  of  the  words,  and  not 
hearers  only,  deceiving  your  own  xWm. 

— James,  1;  22. 
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After  a  Wedding  Rip  The  Couple 
Will  Live  At  Norfolk.— Nor/oifc  (Neb.)  | 
Dot/j/  Newii.  I 

•  ! 

She  Will  Fete  A  Trio  of  Debts,  Misses  | 
Mary  Smith,  Mary  Jones  And  Susan  j 
Blank. — .Veto  Orleans  (La.)  States. 
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Mrs.  John  J.  Blank  Was  Catting  With 
A  Group. — San  Francisco  (Calif.)  Ex- 
ininer. 


PROVABLE 

I  told  the  Maryland  Press  Association 
that  “During  a  single  week  of  December, 
the  Baltimore  Television  stations  presented 
34  programs  between  7.30  and  11  PM  each 
of  which  reached  a  provable  audience  of 
more  than  250,000  persons,  more  than  50 
percent  of  them  adult.” 

Your  report  (Feb.  23,  page  61)  said: 
"...  Now,  Television  in  Baltimore  has  a 
‘probable’  audience  of  more  than  250,000 
persons,  more  than  half  of  them  adult.” 

As  you  can  see,  there’s  quite  a  difference 
between  the  two  and  TV’  circulation  in 
Baltimore  is  considerably  higher  than  your 
quote  above  would  indicate.  It  was  also 
pointed  out  in  the  text  that  in  a  single 
week  during  last  December,  between  the 
hours  of  9.-30  AM  and  midnight,  the  three 
Baltimore  stations  were  watched  70,700,000 
quarter  hours  in  Baltimore  homes. 

Robert  B.  Cochr.\ne 

Program  Director, 

VVMAR-TV, 

Baltimore,  Md. 

ABHORRENT 

The  implication  of  your  remarks  (Feb. 
16  editorial),  that  our  economy  must  yield 
the  right  of  newspaper  publisher  and  other 
employes  to  strike,  suggests  a  surrender  to 
the  convenient  but  slave  economies  of  com¬ 
munist  and  fascist  countries,  in  which  strikes 
are  forbidden.  That  suggestion  is  abhorrent 
to  American  labor  and,  1  believe,  to  all 
Americans,  and  will  Ik:  resisted  by  our 
union  and  all  labor  without  limit. 

S.\M  Fei.dman 

President,  Newspaper  and 
Mail  Deliverers’  Union, 

New  York  38,  N.  Y. 

INO  PROJECT 

\  stor\'  (Feb.  23,  page  71)  reports  re¬ 
marks  which  I  made  to  the  New  York  Pub¬ 
lishers.  The  story  refers  to  a  mention  I 
made  to  the  research  on  composing  room 
costs.  I  made  it  quite  clear  that  it  is  an 
INO  project  and  that  IXCFO  is  in  no  wav 
involved.  My  .sole  reason  for  mentioning 
the  project  was  the  relationship  between 
it  and  some  of  our  present  accounting  pro- 
cetlures. 

G.  S.  Phillips 

Comptroller, 

Washington  ( D.  C. )  Post 
and  Times  Herald. 
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The  Gown  Had  Scoop  Neckline  And 
Cathedral  Trail. — Auburn  (N.Y.)  Citi- 
^^ft-Advertiser, 

Meat,  Rolls  And  Coffee  Will  Be 
Burnished. — Adrian  (Mich.)  Daily  Tele¬ 
gram. 


After  The  Units  Met  Everyone  En¬ 
joyed  A  Very  Delicious  Barbecued  Bee 
Lunch. — Sew  Roads  (La.)  Pointe 
Loupee  Banner. 
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CONSTANT  READER 

Perhaps  you  arc  wondering  why  I,  who 
am  not  a  professional  newspaperman,  sub¬ 
scribe  to  Editor  &  Publisiujr.  I  am  a 
railroad  clerk  and  sell  tokens  in  the  New 
York  subway,  but  devote  my  spare  time  to 
cartooning.  My  scrapbook  has  clippings 
from  E&P  which  date  back  as  much  as 
30  years. 

Sam  Schwartz 

581  Timpson  PI., 

New  York  .55,  N.  Y. 

2,  1957 


PUBLIC  RECORDS 

The  State  Records  .Act  which  this  office 
is  presenting  to  the  General  Assembly  will 
contain  a  “public  right  to  know”  provision. 

The  State  Records  Act  is  the  key  bill  in 
the  group  of  proposed  legislative  acts 
drafted  to  implement  /the  recommendations 
of  the  National  Records  Management  Coun¬ 
cil,  Inc.  (5.55  Fifth  Avenue,  New  York 
City). 

I  requested  that  the  “public  right  to 
know”  provision  be  included  in  the  Act  after 
I  had  examined  the  first  draft  of  the  bill 
and  the  National  Records  Management 
Council  consultants  had  agreed  with  me. 

In  my  opinion,  the  right  of  every  citizen 
to  immediate  and  unquestioned  access  to 
all  records  of  government  not  prohibited  by 
.statutory  restrictions  or  limitations  is  a 
fundamental  of  our  free  form  of  government. 

The  provision  will  state:  “All  records 
made,  created  or  filetl  by,  or  on  file  with 
any  public  office  of  the  State  or  any 
agency  are  public  records  and  shall  be 
opened  for  public  inspection,  except  as 
otherwise  provided  pursuant  to  law,  at  all 
reasonable  times.” 

Cn.VRLES  F.  Cari’entier 

Secretary  of  State, 

Springfield,  Illinois. 

BOATING  LINAGE 

A  recent  Editor  &  Publisher  article 
pointed  out  that  some  few  newspapers 
carry  outstanding  linage  of  boating  adver¬ 
tising,  But  this  juicy  field  appears  not  to 
be  cultivated  in  proportion  to  its  poten¬ 
tialities. 

For  what  the  opinion  may  be  worth,  I 
submit  that  if  newspapers  w’ould  carry 
authentic  design  and  technical  and  opera¬ 
tional  boating  infonnation,  as  well  as  news 
items  about  local  and  national  sail  and 
power  regattas  and  other  information  genu¬ 
inely  interesting  to  boating  enthusiasts,  na¬ 
tional  advertising  could  be  realized.  Local 
tie-in  ads  would  follow.  In  addition,  as¬ 
sociated  merchandise  like  picnic  and  out¬ 
door  goods  advertising  would  tag  along. 

Kenneth  Vanoenbree 

Oakland,  N.  J. 


NEWSPAPER  MURDERS 

I  know  of  no  newspaper  that  died— 
maybe  you  do— but  I  know  of  several  that 
were  murdered  over  the  last  35  years. 

Great  papers  are  murdered  by  the  busi¬ 
ness  office,  not  by  newspapermen. 

When  the  staff  withers,  especially  when 
the  staff  is  withered  by  management,  the 
paper  withers. 

Then  it  dies— if  you  want  to  call  it  that. 
I  say  that  paper  was  murdered. 

It’s  as  simple  as  that. 

Death  is  always  simple.  So  is  murder. 

R.  D.  Linton. 

17  Grandview  Ave., 

Nanuet,  N.  Y. 
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How  to  find  s-p-a-c-e  in  your  library 


1 

] 


1 

I 

I 


It’s  there— but  you  can’t  see  it.  Those  bulky 
files  of  old  newspapers  are  in  the  way. 

Why  not  .start  getting  them  out  of  the  way  .  .  . 
by  starting  a  file  of  The  New  York  Times  on 
Microfilm?  As  a  space  saver,  it  beats  every¬ 
thing.  For  each  small  reel  contains  ten  issues 
of  The  Times.  A  whole  year’s  file  takes  up  less 
room  than  an  ordinary  typewriter. 

And  it’s  .so  convenient  to  u.se!  You  put  your 
reel  in  a  microfilm  reader,  and  in  no  time  at 
all  you  are  scanning  the  wanted  news  story. 
It’s  alirays  there  .  .  .  for  in  The  New  York 
Times  on  Microfilm  you  get  the  complete 
newspaper.  Nothing  is  left  out. 


What  is  more,  the  problem  of  keeping  your 
news  files  up  to  date  has  been  eliminated.  A 
new  reel  of  The  New  York  Times  on  Microfilm 
is  produced  every  10  days,  and  mailed  to  you 
within  4  days  of  period  it  covers. 

You  can  .start  your  file  of  The  New  York  Times 
on  Microfilm  at  a  co.st  of  only  $180-the  price 
of  a  one-year  sub.scription  beginning  with  the 
current  month. 

As  your  file  of  reels  grows,  so  will  your  enthu¬ 
siasm  for  this  space-saving,  time-.saving  serv¬ 
ice.  Why  wait  any  longer  to  order  it? 

THE  NEW  YORK  TIMES  ON  MICROFILM 

Timcit  Square,  New  York  36,  Nciv  York 


EDITOR  8C  PUBLISHER  for  March  2,  1957 


r 


Editor  &  Publisher 


Every  Saturday  Since  1884 


the  spot  news  paper  of  the  newspaper  and  advertising  fields 


ANPA  Tells  Probers  of  Need 
For  Bigger  Newsprint  Supply 


Williams  Set^s  No  Surplus,  Asks 
Mills  to  Prevent  Premium  Market 

Washington 

A  ComiiKTCT'  Department  forecast  of  a  newsprint  sur¬ 
plus  this  year  is  based  on  an  understatement  of  newspaper  entire  economy.  The  people  of 
requirements,  and  instead  of  being  an  excess  there  is  likely  the  United  States  are  accus 


cover  increases  in  demand  such 
as  have  recently  occurred.” 

Senator  Magnuson  stated  the 
premise  on  which  the  inquiry  is 
based  in  these  words:  “The 
problems  affectin};  newsprint 
are  of  prime  importance  to  our 


to  be  a  shortage,  a  Senate  Committee  was  told  bv  Cranston 


tomed  to  a  free  press  and  a 
,  r  .  •  X’  n  1  wide  coverage  of  news.  Scarce 

Williams,  general  manager  of  American  Newspaper  Pub-  newsprint  and  hij?h  priced 

lishers  Association.  newsprint  are  detrimental  to 

Calling  the  failure  of  Canadian  producers  to  face  up  our  free  press.” 
to  the  newsprint  needs  of  the  world  a  “puzzling  policy,”  "^he  Committee  Chairman 
Mr.  Williams  said  the  newspaper  publishers  have  the  right 
to  expect  the  newsprint  suppliers  to  save  them  from  “spot 

market”  gouging.  - - - - 

from  customers  outside  the 


Also,  Mr.  Williams  said,  there 
should  be  enough  extra  tonnage 
produced  to  create  a  competi¬ 
tive  market. 

Fail  to  .Meet  Contracts 
“There  is  no  law,”  he  said, 
“to  prohibit  profit  or  to  define 
its  limitation  when  prices  and 
conditions  of  sale  are  freely  ar¬ 
rived  at  by  individual  action  of 
producers.  There  is  no  disposi¬ 
tion  on  the  part  of  U.S.  news¬ 
paper  publishers  to  protest 
against  efforts  of  producers  to 
cover  growing  costs  and  to 
show  individual  profits. 

“Publishers  do  feel,  however, 
that  the  manufacturers,  par¬ 
ticularly  in  Canada,  have  not 
provided  U.  S.  consumers  with 
the  tonnages  to  which  they  are 
entitled  and  which  in  many 
cases  were  provided  for  by  con¬ 
tract.  This  failure  to  meet  con¬ 
tract  commitments  has  forced 
many  publishers  to  buy  the 
newsprint  they  had  to  have  on 
the  spot  market  at  exorbitant 
prices,  thus  increasing  their 
financial  burden.” 

A  House  Committee  last  week 
heard  H.  'B.  McCoy,  adminis¬ 
trator  of  the  Business  and  De¬ 
fense  Services  Administration, 
Department  of  Commerce,  fix 


United  States,  could  boost  the 
surplus  to  180,000  tons,  McCoy 
said. 

Estimated  Needs 

Mr.  Williams  told  the  Senate 
Interstate  and  Foreign  Com¬ 
merce  Committee  that  1,564 
publishers  of  daily  newspapers, 
accounting  for  86%  of  the  total 
consumption  in  the  United 
States,  have  listed  their  aggre¬ 
gate  needs  for  1957  at  7,286,000 
tons  of  newsprint. 

The  ANPA  spokesman  dis¬ 
missed  the  suggestion  of  sur¬ 
plus  both  on  the  basis  of  these 
figures  and  because,  he  said, 
“surplus  was  promised  last 
year,  too,  and  it  wasn’t  de¬ 
livered.” 

The  importance  attached  to 
newsprint  studies  this  year  is 
shown  by  the  fact  that  full  com¬ 
mittee  consideration  is  the  rule. 
Formerly,  subcommittees  con¬ 
ducted  the  work.  Rep.  Oren 
Harris,  chairman  of  the  House 
Interstate  and  Foreign  Com¬ 
merce  Committee  presided  at 
the  sessions,  and  Senator  War¬ 
ren  G.  Magnuson  is  conducting 
meetings  on  the  Senate  side. 
They  are  chairmen  of  the  re¬ 
spective  groups. 

In  an  opening  statement; 


agreed  that  it  is  impossible  for 
the  United  States  to  dictate  to, 
or  take  legal  steps  against,  the 
“newsprint  cartel — 1  believe  one 
exists”  in  Canada.  That,  he  said, 
is  a  matter  for  the  Canadian 
Government  but  he  ventured 
that  if  pricing  practices  in¬ 
dulged  north  of  the  Internation¬ 
al  Border  took  place  here,  anti¬ 
trust  proceedings  would  be 
launched. 

‘Within  Jurisdiction’ 

The  Senator  did  not  elaborate 
on  a  statement  that  the  com¬ 
mittee  will  invite  to  a  future 
hearing  Canadian  producers  and 
“any  who  are  within  our  juris¬ 
diction.”  But  the  statement  ap¬ 
peared  to  dovetail  wdth  a  House 
Committee  decision  to  seek  out 
the  extent  to  which  United 
States  capital  controls  news¬ 
print  production  in  Canada  and 
has  a  part  in  determining  prices. 

At  the  request  of  Senator 
Charles  Potter  of  Michigan,  Mr. 
Williams  will  supply  the  com¬ 
mittee  with  a  newspaper  mor¬ 
tality  table.  But,  he  said,  there 
have  been  comparatively  few 
changes  numerically  although 
many  changes  in  ownership, 
especially  in  the  weekly  field. 

Senator  Frank  Lausche  of 
Ohio,  inquired  why  Canadian 
mills  seem  unwilling  to  expanti 
in  the  face  of  a  ready  market 
and  the  advantage  of  high  sales 


Coosa  Raises  Price 
To  $135  Level 

Coo^a  River  N  e  h  s  p  r  i  ii  I 
(Company  of  .Alabama  bruuglil 
its  price  into  line  with  that 
of  oth«*r  major  pro<lueer^^ 
this  week  with  a  S3. 50  per 
Ion  increase  effeelive  April  I . 

A  S4  rise  last  Feb.  1 
brought  the  Coosa  price  to 
S129..30  when  the  base  price 
of  other  mills  was  $131.  The 
new  boost,  “prompted  by 
substantial  increases  in  the 
cost  of  raw  materials,  labor 
and  freight,”  puls  the  Coosa 
price  at  $1.35  on  April  1. 
Most  of  the  mills  have  an- 
noiinred  a  price  rise  of  $1 
to  $1.35  effective  March  1. 

Newspaper  publishers  own 
a  major  stock  interest  in  the 
(ioosa  mill. 


available  tonnage  of  print  paper  Senator  Magnuson  rejected  the  price. 


this  year  at  7,025,000  tons,  or  notion  of  a  newsprint  surplus 
125,000  tons  more  than  esti-  ahead,  saying:  “Let  it  be  said 
•Hated  demand.  Increased  mill  right  now  that  there  is  no  pros- 
output  and  lessened  demand  pect  of  enough  newsprint  to 
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Giving  what  he  called  “my 
personal  opinion,”  Mr.  Williams 
related  the  history  of  over¬ 
building  of  Canadian  mills  at 


one  stage  in  their  exi.stence 
“when  you  only  had  to  say  I’m 
going  to  build  a  mill  and  the 
financing  would  be  forthcom¬ 
ing”;  and,  then,  the  crash  which 
caused  the  Canadian  newsprint 
industry  to  “take  a  burning.” 
The  witness  summed:  “They 
were  burned  once  and  they’re 
afraid  it  might  happen  again.” 

Against  Any  Subsidy 

When  Senator  Lausche  in¬ 
quired  whether  it  would  be  ad¬ 
visable  for  the  Federal  Govern¬ 
ment  to  “stimulate  production” 
at  home,  Mr.  Williams  inter¬ 
preted  the  inquiry  to  mean 
subsidy  and  he  declared  flatly 
against  such  a  step. 

The  ANPA  executive  told  the 
committee  a  newsprint  industry 
can  expaml  in  the  Southern 
states  and  this  country  should 
not  rely  on  Canada.  Apparently 
adverting  to  reports  of  a  sur¬ 
plus  in  tonnage  next  year,  he 
said:  “If  you  are  a  newsprint 
producer  and  somebody  else 
asks  whether  he  should  build 
a  new  mill,  you  don’t  tell  the 
other  fellow  to  go  out  and  com¬ 
pete  with  you.  You  tell  him  you 
can  handle  all  the  business 
that’s  around.  That  kind  of  talk 
is  repeated  in  the  money  mar¬ 
ket  and  it  can  do  damage.” 

As  an  additional  reason  why 
the  Government  shouldn’t  go 
(Contimted  on  page  74) 
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Dulles  Talks  with  Press 
Leaders  About  China  Ban 


The  Inland  Daily  Press  Asso¬ 
ciation  sent  a  protest  to  Presi¬ 
dent  Eisenhower, 

Charles  Edmundson,  a  former 
newspaper  editorial  writer  who 
recently  was  fired  from  the 


ment  may  be  barring  newsmen 
from  China  “to  cover  up  the 
true  activities”  of  two  of  the 
10  Americans  held  prisoners 
there.  He  charged  that  they 
are  agents  of  the  Central  In- 


ll 

F 


Secretary  of  State  Dulles  invited  leaders  of  media  asso-  United  States  Information  telligence  Agency, 
ciations  to  a  conference  in  Washington  Feb.  18  to  discuss  Agency  in  the  Far  East,  said  There  was  no  official  com- 
the  government’s  policy  of  forbidding  travel  by  newsmen  in  Washington  that  the  govern-  ment  on  his  statements. 

Red  China.  - - 


Those  attending  were:  Wil¬ 
liam  Dwight,  president  of  the 
American  Newspaper  Publish¬ 
ers  Association;  Jenkin  Lloyd 
Jones,  president  of  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors;  Henry  Luce,  editor  of 
Time,  unofficially  representing 
magazines;  and  Robert  F.  Hur- 
leigh,  Mutual  Broadcasting 
System. 


Opinions  Unchanged 

Present  for  the  State  Depart¬ 
ment,  in  addition  to  Mr.  Dulles 
who  made  the  presentation, 
were  Walter  Robertson,  assist¬ 
ant  Secretary  of  State  for  the 
Far  East,  and  Carl  McCardle, 
as.sistant  Secretary  of  State  for 
Public  Affairs. 

Editor  &  Publisher  learned 
that  the  newspaper  representa¬ 
tives  were  not  inclined  to 
change  their  opinions  on  the 
issue  after  Mr.  Dulles’  state¬ 
ments.  They  continued  to  ob¬ 
ject  to  the  press  being  made  an 
instrument  of  national  policy. 
Formal  ASNE  and  ANPA 
statements  to  this  effect  were 
already  on  the  record. 

The  only  general  defense  of 
the  Department’s  position  came 
from  Mr.  Hurleigh  who  ex¬ 
plained  he  was  representing 
MBS  only  but  he  promised  to 
take  up  the  matter  with  the 
National  Association  of  Radio 
and  Television  Correspondents 
of  which  he  is  chairman. 

Lincoln  White,  State  Depart¬ 
ment  press  representative,  re¬ 
fused  to  confirm  or  deny  that 
such  a  meeting  was  held. 

William  Galbraith  of  United 
Press  reported  Feb.  20  that  the 
Administration  “appears  to  be 
dropping  any  thought  of  trying 
to  prosecute  the  three  Ameri¬ 
can  newsmen  who  visited  Red 
China  in  defiance  of  State  De¬ 
partment  policy.” 

Edmund  Stevens,  Look  maga¬ 
zine  correspondent,  is  still  at 
his  post  in  Moscow.  Philip 
Harrington,  Look  photographer, 
has  returned  to  New  York. 

William  Worthy,  of  the  Bal¬ 
timore  Afro-American,  sought 
to  bring  the  matter  to  a  head 
by  filing  an  application  in  New 
York  for  renewal  of  his  pass¬ 
port  which  expires  March  4. 

Mr.  Galbraith  noted  in  his 
.story  that  Secretary  Dulles  de¬ 


clined  at  his  Feb.  19  news  con¬ 
ference  to  tell  what  might  hap 
pen  to  the  three  newsmen, 
haven’t  the  answer  yet,”  Mr. 
Dulles  was  quoted. 

The  State  Department  kept 
mum  on  Mr.  Worthy’s  action. 
His  application,  it  was  pre¬ 
sumed,  will  go  through  routine 
channels  in  the  office  of  Direc¬ 
tor  of  Passports.  In  the  event 
the  application  is  turned  down 
Mr.  Worthy  would  have  re¬ 
course  to  an  appeals  system  and 
ultimately  the  courts. 

An  attorney  for  the  American 
Civil  Liberties  Union  accom¬ 
panied  the  reporter,  a  Nieman 
Fellow,  to  the  passport  bureau 
in  New  York.  The  application 
contained  a  statement  by  C.  W. 
Mackay,  editor  of  the  Afro- 
American  newspapers.  that 
“there  is  no  plan  at  the  mo¬ 
ment  for  assigning  Mr.  Worthy 
abroad  .  .  .  however,  we  wish 
him  to  have  at  all  times  a  valid 
passport  in  order  to  facilitate 
any  sudden  departure  for  news 
coverage  at  any  point  outside 
the  United  States.” 


7  Executive  Changes 


'  In  Brush-Moore  Group 


Canton,  Ohio 

Seven  members  of  the  news 
and  mechanical  departments  of 
Brush-Moore  Newspapers,  Inc. 
will  assume  positions  of  in¬ 
creased  responsibility  effective 
April  1. 

Two  of  the  changes,  one  each 
in  the  editorial  and  mechanical 
organizations,  will  affect  all  of 
the  eight  Brush-Moore  daily 
newspapers. 

Clayton  G.  Horn,  editor  of 
the  Canton  Repoeitorij  since 
19.‘19,  will  succeed  John  D.  Rari- 
dan  as  executive  editor  of 
Brush-Moore.  H.  L.  (Red)  Hig¬ 
gins,  Repository  composing 
foreman,  will  become  production 
manager  for  the  group. 


More  Protests 

Supreme  Court  Justice  Wil¬ 
liam  O.  Douglas  criticized  the 
policy  of  barring  travel  by 
new.smen  to  China  in  a  talk  be¬ 
fore  a  conference  of  high  school 
students  in  California. 

Cooper  T.  Holt,  national  com¬ 
mander  of  the  Veterans  of 
Foreign  Wars,  said  his  organi¬ 
zation  would  work  to  get  the 
ban  rescinded. 


Raridan 


Horn 


reduce 

Hoiim- 


.\o  Sat.  Paper 
Mail  Considered 

WASHINGTft.V 
Seeking  ways  to 
federal  spending,  thi 
of  Kepresentatives  is  con¬ 
sidering  disconliniiance  of 
.Saturday  delivery  of  all  bill 
first-class  mail. 

The  proposition,  wliicli 
would  end  Saturday  delivery 
of  newspapers  to  mail  siih- 
seribers.  originated  with  Hep. 
Alfred  Sieminski  of  Jersi'y 
City,  N.  J.  It  is  supported 
by  Kep.  J.  Vaughan  Cary  of 
Virginia,  sponsor  of  legisla¬ 
tion  passed  last  year  which 
eliminated  second  daily  de¬ 
liveries  to  residential  areas. 


John  G.  Green,  a  former  Can- 
tonian  who  for  23  years  has 
been  editor  of  the  Portsmouth 
Times,  will  succeed  Mr.  Horn 
as  editor  of  the  Repository. 

Mr.  Green’s  duties  in  Ports¬ 
mouth  will  be  taken  over  by 
George  W.  Stowell,  new  editor 
of  the  Times. 

Charles  G.  (Bud)  Volzer,  ex¬ 
panding  his  duties  as  general 
news  editor,  will  become  assist¬ 
ant  to  the  editor  of  the  Reposi¬ 
tory. 


news  editor  of  the  Portsmouth 
Times. 

Dave  Hart,  named  assistant 
composing  foreman  at  the  Re¬ 
pository  last  year,  will  replace 
Mr.  Higgins  as  Repository 
foreman. 

In  August,  Mr.  Raridan  will 
complete  30  years  of  service 
with  Brush-Moore.  He  came  to 


he 


Moore  and  William  H.  Vodrey, 
bought  the  Repository  from 
George  B.  Frease  and  associ¬ 
ates. 

Assigning  his  supervisory 
activities  to  other  executives  of 
Brush-Moore,  Mr.  Raridan  will 
continue  his  close  association 
with  the  company  as  publisher, 
member  of  the  board  of  direc¬ 
tors  on  which  he  has  served  for 
29  years,  as  Editor  Emeritus. 

Mr.  Raridan’s  early  experi¬ 
ence  was  with  newspapers  in 
Bloomington,  Ill.,  Peoria,  Ill., 
St.  Louis  and  Cleveland.  He 
joined  King  Features  Syndicate 
and  International  News  in  New 
York  in  1920  and  represented 
the  two  organizations  in  Ohio, 
West  Virginia,  Kentucky,  In¬ 
diana  and  Michigan. 

Mr.  Horn  has  been  with 
Brush-Moore  for  29  years.  He 
came  to  Canton  after  gradua¬ 
tion  from  Western  Reserve  Uni¬ 
versity  in  1928.  His  first  as¬ 
signment  was  as  a  sports 
writer. 

Mr.  Green  has  been  with  the 
organization  since  1930.  He 
joined  the  Repository  as  an  as¬ 
sistant  telegraph  editor  after 
the  suspension  of  the  Canton 
Daihj  News  on  which  paper 
he  held  key  positions.  He  was 
made  editor  of  the  Portsmouth 
Times  Feb.  1,  1934. 

Mr.  Higgins  is  a  32-year 
veteran  in  the  printing  field.  He 
has  been  composing  room  fore¬ 
man  of  the  Repository  since 
February,  1955.  In  his  newly- 
created  position,  Mr.  Higgins 
will  work  in  close  cooperation 
with  all  eight  Brush-Moore 
newspapers. 

For  13  years  prior  to  joining 


James  W.  Joseph  will  become  the  Repository,  Mr.  Higgins  was 


in  charge  of  the  composing 
room  of  the  Detroit  (Mich.) 
News. 

Mr.  Volzer  has  been  with  the 
Repository  since  his  graduation 
from  high  school  in  1933.  He 
began  his  career  in  the  mailing 
room. 

Mr.  Stowell  came  to  Brush- 
Moore  in  1941  following  his 


Canton  in  1927  when  the  foun-  graduation  from  Ohio  Univer- 
ders,  Louis  H.  Brush,  Roy  D.  sity. 
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Inland  Newspapers 
Health  Is  Improving 

Chicago 

The  newspaper  business,  as  a  whole,  is  the  picture  of 
health-in  the  Inland  region. 

1956  will  show  up  as  “a  good  year”  when  all  reports 
are  made  for  the  annual  cost  study,  members  of  the  Inland 
Daily  Press  Association  heard  this  week  from  the  cost  com¬ 
mittee  chairman,  John  Notman,  co-publisher  of  the  Clinton 


(la.)  Herald. 

His  general  conclusion  on  128 
studies  of  net  revenues  and  cost 
to  date,  Mr.  Notman  said,  is 
that  both  single-issue  and  com¬ 
bination  papers  are  “healthier 
now  than  in  1951.” 

Improved  Since  1954 
“Except  for  a  decline  in  the 
net  revenue  per  ton  among  one- 
issue-a-day  papers  which  has 
shown  up  in  our  1956  figures,  I 
would  say  that  the  industry  has 
improved  steadily  since  1954,” 
he  reported. 

There  is  nothing  unusual 
about  year-to-year  fluctuations 
in  net  revenue,  Mr.  Notman  de¬ 
clared,  leading  to  his  final  ob¬ 
servation  that  “our  figures 
certainly  indicate  that  a  steady 
decline  in  net  is  not  the  indus¬ 
try-wide  phenomenon  that  some 
people  might  have  you  believe. 
If  that  is  the  situation  on  your 
newspaper,  you  had  better  find 
out  why.” 

Mr.  Notman  pointed  out  some 
figures  that  show  that  “the 
smaller  the  paper  the  larger 
will  be  the  revenue  per  ton  of 
newsprint.” 

Net  Per  Ton 

In  a  group  of  205  newspapers 
with  circulation  ranging  from 
3,000  to  65,000  costs  rose  from 
$925  per  ton  in  1951  to  |l,0ll 
a  ton  in  1955.  Net  revenue  per 
ton  averaged  $135  in  1951  and 
$156  in  1955.  Preliminary  fi¬ 
bres  show  $146  for  1956.  Mr. 
Notman  said  he  expects  that 
figure  will  look  healthier  when 
all  returns  are  in. 

“The  fact  remains,”  he  com¬ 
mented,  “that  there  is  an  obvi¬ 
ous  Upward  trend  as  there 
ought  to  be.” 

Again  Mr.  Notman  called  at¬ 
tention  to  the  curve  showing 
that  net  decreases  as  circula¬ 
tion  increases.  “In  other 
words,”  he  said,  “the  small  pub¬ 
lisher  generally  makes  greater 
profit  out  of  a  ton  of  newsprint 
than  the  publisher  of  a  larger 
metropolitan  paper. 

“Any  naive  student  who  tries 
to  find  out  why  all  the  small 
papers  haven’t  merged  into  one 
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large  one  might  look  into  that 
problem.” 

An  analysis  of  reports  of  21 
newspapers  with  circulations 
ranging  from  35,000  to  120,000 
showed  net  revenue  per  ton  was 
$90  in  1951,  $78  in  1952,  $85  in 
1953,  $76  in  1954,  $95  in  1955 
and  $111  in  1956. 

Philip  D.  Adler,  Davenport 
(la.)  Times,  chairman  of  the 
Newsprint  Committee,  said  the 
Inland  surv’ey  indicates  “a  sat¬ 
isfactory  balance  of  supply  and 
demand  with  the  likelihood  that 
newsprint  will  again  become 
tight  in  1960.” 

Inland  members  gave  serious 
consideration  to  how  individual 
newspapers  and  the  press  as  a 
whole  can  interest  more  young 
people  in  newspaper  work,  in  a 
panel  discussion  at  the  two-day 
Winter  convention. 

The  demand  for  graduates  of 
professional  journalism  schools 
will  continue  much  greater  than 
the  supply  for  years  to  come. 
Prof.  Leslie  G.  Moeller,  director 
of  the  State  University  of 
Iowa  School  of  Journalism,  re¬ 
ported.  The  job  of  recruiting 
begins  at  the  local  level  among 
high  school  students  who  need 
to  be  “sold”  on  the  importance 
and  opportunities  in  newspaper 
work,  he  said. 

Urges  Personal  Interest 

Prof.  Moeller  complimente<l 
the  Inland  on  the  appointment 
of  its  new  committee  on  jour¬ 
nalism  education,  personnel 
training,  recruiting  and  train¬ 
ing,  headed  by  W.  T.  Hage- 
boeck,  Iowa  City  (la.)  Press 
Citizen. 

“The  program  ought  to  be 
carried  out  on  a  national  basis,” 
•said  Prof.  Moeller. 

Prof.  Moeller  urged  that 
newspapers  send  recruiting 
teams  to  college  campuses  and 
place  advertising  in  college 
newspapers.  To  his  knowledge, 
he  said,  the  only  newspaper  that 
has  follow’ed  this  practice  in 
the  Midwest  has  been  the  Chi¬ 
cago  Tribune. 

Gen.  Alfred  M.  Gruenther, 
for  March  2,  1957 


INLANDERS  in  Chicago;  Earl  H. 
Maloney,  Peoria  Newspapers,  and 
Lesfer  A.  Walker,  Fremont  (Neb.) 

Guide-Tribune 

president,  American  Red  Cross, 
presented  Inland  President 
Lester  A.  Walker,  Fremont 
(Neb.)  Guide  and  Tribune, 
with  an  appreciation  plaque  on 
behalf  of  the  Red  Cross  to  all 
Inland  members. 

In  making  the  presentation, 
Gen.  Gruenther  told  the  300 
members  in  attendance  he  did 
so  with  “deep  gratification  for 
the  support  the  press  has  al¬ 
ways  extended  to  Red  Cross. 


$193,000  Net 
On  Income  of 
$3.5  Million 

Ottawa 

The  Journal  Publishing  Com¬ 
pany  Ltd.  took  in  $3,583,483 
from  its  operations  in  1956  and 
made  a  net  profit,  after  taxes, 
of  $193,000. 

Reporting  to  stockholders  this 
week,  E.  Norman  Smith,  presi¬ 
dent  of  the  company,  said  “1956 
was  another  .successful  year  for 
the  Journal.”  Net  paid  circula¬ 
tion  was  64,000,  up  about  2,- 
800  from  1955  and  advertising 
volume  increased. 

The  company  has  no  long¬ 
term  indebtedness  despite  capi¬ 
tal  expenditures  of  $1,622,000 
made  since  19.50. 

Salaries,  wages  and  employe 
benefits  took  $1,600,000.  News¬ 
print,  ink  and  color  supplement 
cost  $824,000.  Taxes  amounted 
to  $161,000  and  dividends  of 
$100,000  were  paid. 


‘Oldest’  Weekly  Dies 

Brockvtlle,  Ont. 

The  136-year-old  Brockville 
Recorder,  Ontario’s  oldest  week¬ 
ly  that  outlasted  seven  rivals, 
published  for  the  last  time  Feb. 
22.  Circulation  was  once  3,000; 
it  fell  to  300.  In  recent  years 
the  paper  was  published  by  the 
Daihj  Recorder  and  Times. 


State  Times 
Financing 
Project  Told 

Jackson,  Miss. 

A  proposal  to  issue  $250,000 
in  6%  debentures  to  stock¬ 
holders  was  announced  at  the 
second  anniversary  meeting  of 
the  Citizens  Publishing  Com¬ 
pany  last  week.  The  company 
e.stablished  the  State  Times 
(evening-Sunday)  two  years 
ago  as  “The  Newspaper  Owned 
by  the  People.” 

More  than  350  persons  at¬ 
tended  the  meeting  and  en¬ 
joyed  a  steak  supper.  The 
stockholders  re-elected  all  48 
directors  and  added  a  planter 
and  a  dentist  to  the  board.  The 
directors  re-elected  R.  E.  Dumas 
Milner  as  president,  W.  P. 
Bridges  as  vicepresident  and 
Leland  Speed  as  secretary- 
treasurer. 

O.  A.  Robinson,  publisher 
and  general  manager  for  the 
past  year,  said  the  paper  had 
“settled  down”  to  22,000  cir¬ 
culation  last  September  but  was 
on  the  rise.  He  also  reported  a 
slash  of  $25,000  a  month  in 
operating  expenses. 

Several  speakers  praised  Mr. 
Robinson’s  management  and  re¬ 
ferred  to  his  arrival  on  the 
scene  as  the  turning  point  in 
the  new  paper’s  fight  for  sur¬ 
vival. 

Mr.  Milner  remarked:  “Until 
he  came  along  we  got  no  rest 
but  now  we  can  get  re¬ 
acquainted  with  our  families.” 

Mr.  Robinson  was  advertising 
manager  of  the  Charlotte 
(N.C.)  Observer  before  he  came 
here. 

City  Council  Plans 
Monthly  IKetcspaper 

OCEA.N'SIDE,  Calif. 

The  City  Council  here  is 
planning  to  publish  a  news¬ 
paper  that  will  be  mailed  to 
residents  with  their  monthly 
water  bills. 

Thomas  W.  Braden,  publisher 
of  the  Daily  Blade-Tribune, 
said  it  was  the  first  time  he 
heard  of  a  city  council  going 
into  the  newspaper  business  at 
the  taxpayers’  expense.  City 
Manager  Frank  W.  Lilley  said 
the  City  Council  wants  to  give 
the  people  “the  facts”  on  local 
matters. 


On  Tour  of  Asia 
Walker  Stone,  editor-in-chief 
of  Scripps-Howard  Newspapers, 
is  making  a  tour  of  Asia. 
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A-JNIxA.  Otters  to  rrove  %  JSchool  Enrollment  Down 

Industry  Advantages  I 

J  C7  g  Chicago  sibly  because  of  i 


Ity  Stanford  Siiiitli 

American  Newspaper  Publishers  Assueialiuii 


Examination  of  facts  available 
to  us  now  convince  me  that  the 
newspaper  business  and  all  per¬ 
sons  associated  with  new  spapei  s 
are  on  the  threshold  of  an  op¬ 
portunity  to  reach  heights  un¬ 
dreamed  of  in  the  not  too 
distant  past.  I  am  willing  to 

(Excerpted  remarks  from  a  talk 
before  the  Georgia  Press  Insti¬ 
tute  Feb.  22.) 

have  this  measured  by  any  cri- 
tei'ion — circulation,  advertising, 
news  and  editorial  coverage,  and 
public  service. 

Newspapers  have  successfully 
withstood  the  advent  of  radio 
and  gone  on  to  new  heights  in 
circulation  and  advertising  vol¬ 
ume.  Enough  evidence  is  al¬ 
ready  in  to  show  that  newspa¬ 
pers  have  also  successfully  with¬ 
stood  the  advent  of  television. 
The  newspaper  is  still  the  basic 
news  and  advertising  informa¬ 
tion  medium  for  the  American 
people  and  there  is  nothing  to 
indicate  that  can  be  changed  in 
the  lifetime  of  any  of  us. 

Job  Reservoir 

The  millions  of  young  people 
now  approaching  maturity  rep¬ 
resent  not  only  our  reservoir 
of  future  newspaper  readers  but 
also  the  reservoir  from  which 
must  come  our  future  reporters, 
advertising  salesmen,  production 
employes,  business  managers, 
editors  and  publishers.  More 
than  300,000  persons  are  em¬ 
ployed  on  newspapers  in  the 
United  States  and  that  number 
is  steadily  increasing. 

These  millions  of  young 
people  now  coming  of  age  also 
represent  the  reservoir  from 
which  we  must  recruit  the  best 
available  talent  to  {ill  more 
than  300,000  jobs  in  all  depart¬ 
ments  of  the  newspaper.  We 
will  need  bright  young  people 
in  ever-increasing  numbers  to 
fill  better  and  better  jobs  in  all 
our  departments — editorial,  ad¬ 
vertising,  business  office  and 
mechanical,  where  advanced  pro¬ 
duction  methods  will  call  for 
specialized  knowledge. 

We  in  the  newspaper  business 
have  a  thrilling  stoi-y  to  tell 
young  people — just  the  kind  of 
story  that  captures  the  fancy 
of  youth’s  vibrant  enthusiasm 
for  the  horizons  of  tomorrow. 
Each  newspaper  individually  is 
competing  with  the  giants  of 
electronics  and  engineering  who 


a  r  e  today  sending  recruiting 
salesmen  ..o  the  college  and  high 
school  campus  to  tell  a  story  of 
unlimited  opportunities  in  their 
field. 

We  have  a  story  that  is 
equally  fascinating  but  we  have 
not  been  telling  it  as  well  and 
in  some  cases  we  have  not  told 
it  at  all. 

Misinformation 

Fart  of  the  problem  has 
aiisen  from  misinformation  and 
the  belief  in  some  quarters  that 
job  opportunities  are  poor  in  the 
newspaper  business,  the  pay  is 
low  or  limited  opportunities  ex¬ 
ist  for  advancement.  I  hope 
everyone  in  this  room  knows 
the  opposite  is  true  and  we  can 
prove  it  to  anyone  willing  to 
listen  to  the  facts 

1  was  startled  recently  to  read 
about  a  survey  by  Professor 
Clifford  F.  W’eigle  of  Stanford 
University  which  showed  that 
out  of  five  vocational  categories 
listed,  high  school  guidance 
counselors  ranked  journalism 
last  in  security  and  next  to  last 
in  financial  rewaids  for  “able 
young  men.”  The  majority  of 
these  advisors  underestimated 
minimum  weekly  salaries  in 
journalism  and,  even  more  start¬ 
ling,  54%  thought  graduates  of 
journalism  schools  would  have 
difficulty  in  finding  a  job.  The 
» .'lact  opposite  is  true. 

Some  of  these  troubles  are 
not  of  our  own  making.  For 
many  years  the  U.S.  Depart¬ 
ment  of  Labor,  Bureau  of  Labor 
Statistics  has  disseminated  in¬ 
formation  about  career  oppor¬ 
tunities  in  various  fields.  Inso¬ 
far  as  the  information  they  have 
disseminated  about  the  news¬ 
paper  business  is  concerned,  it 
has  been  so  inaccurate  and  so 
misleading  that  the  net  effect 
has  been  harmful.  Most  of  this 
misinformation  is  in  the  1951 
edition  of  “Occupational  Out¬ 
look  Handbook.”  This  book  is 
now  being  revised  for  publica¬ 
tion  this  Summer. 

The  success  or  failure  of  re¬ 
cruiting  for  the  newspaper  busi¬ 
ness  as  a  whole  rests  ultimately 
on  each  publisher.  If  he  does 
nothing  to  interest  the  best 
young  minds  in  newspaper  work 
he  will  get  only  mediocrity  or 
I  worse  and  his  newspaper  will  be 
'  produced  by  mediocre  personnel 
I  in  the  future. 


The  demand  for  graduates 
of  professional  journalism 
schools  will  continue  much 
greater  than  the  sui)ply  for 
years  to  come.  Prof.  Leslie 
G.  Moeller,  director  of  the 
State  University  of  Iowa 
School  of  Journalism,  told 
the  Inland  Daily  Press  As¬ 
sociation  here  this  week. 

Salary  scales  for  profes¬ 
sionally  trained  workers  arc 
also  certain  to  continue  their 
recent  sharp  uptrend,  he 
said. 

Journalism  school  enroll¬ 
ments  are  now  down  as  much 
as  40%  from  1948  peaks. 
Prof.  Moeller  said,  very  pos¬ 


sibly  because  of  widespread 
misinformation  on  the  job 
situation  and  on  wages. 

Journalism  schools  gen¬ 
erally  have  three  to  five  job 
openings  for  every  graduate, 
he  said,  and  salaries  offered 
beginners  in  recent  years 
have  gone  up  much  more 
sharply  than  the  cost  of  liv¬ 
ing  index. 

Urging  strong  efforts  to 
increase  journalism  school 
enrollment,  Prof.  Moeller 
pointed  out  that  recruit¬ 
ment  work  with  high  school 
students  now  will  not  in¬ 
crease  the  number  of  jour¬ 
nalism  school  graduates  until 
1901. 


Reasons  for  Shortage 
Of  Press  Personnel 

By  I.  Vi  .  Cole 

Director,  School  of  Journalism,  Pennsylvania  State  University 


•All  over  the  nation  newspa-  by  persons  with  a  rather  stronp 
permen  know’  that  good  men  newspaper  orientation.  Most  of 
are  hard  to  find.  us  feel  that  newspapers  are 

What  actually  has  happened  extremely  important,  and  on¬ 
to  the  candidates  for  jobs  w’ho  courage  graduates  who  expres.'^ 
used  to  descend  on  journalism  an  interest  in  newspaper  work 
employers  at  the  end  of  each  to  take  newspaper  positions, 
school  year?  Why  is  there  a  -  ,  s 

shortage  of  beginning  journal-  ? 

ists  ?  And,  most  importait,  what  ‘he  PNPA-IAMA  Adverbs, ng 
can  we  do  about  the  shortage?  Conference  Feb.  1.^.) 

The  shortage  of  good  begin-  In  the  face  of  increased  de- 
ners  is  not  confined  to  journal-  mand  for  graduates  from  non- 
ism.  Engineering,  business  ad-  newspaper  employers  our  tec- 
ministration,  education,  chem-  ords  show  that  the  majority  of 
istry  and  physics,  and  many’  our  graduates  go  to  work  on 
other  fields  also  have  a  serious  newspapers,  usually  in  news  or 
shortage.  This  shortage,  and  the  in  advertising.  In  1953  a  sur- 
attempts  made  to  meet  the  vey  of  our  alumni  showed  that 
shortage  by  representatives  of  more  were  employed  by  news- 
these  other  fields,  has  helped  to  paper  than  in  any  other  single 
intensify  the  problem  of  man-  field.  Incidentally,  we’re  proud 
power  in  journalism.  of  the  fact  that  the  1953  sui- 

In  Other  Fields  Too  vey  showed  that  82%  of  our 

graduates  were  still  in  some 
While  newspapers  have  ex-  form  of  journalism,  which  is  a 
perienced  increasing  difficulty  good  record, 
in  finding  new  blood,  other  em-  jf  j  seem  to  stress  this  point, 
ployers  of  journalism  graduates  jg  because  I  think  that  some- 
have  been  experiencing  the  same  tjjnes  newspapermen  feel  that 
difficulty.  And  today  more  non-  ^be  journalism  schools  are 
newspaper  employers  than  ever  »steering”  graduates  into  other 
before  are  competing  with  the  journalistic  fields  at  the  ex¬ 
newspapers  for  new  graduates,  pengg  of  newspapers.  This  isn’t 
Generally  speaking  these  are  ^be  case, 
not  career  fields  which  journal¬ 
ism  schools  have  been  instru-  Starting  Salary 

mental  in  developing  for  their  Sometimes  when  I’ve  talked 
graduates  at  the  expense  of  the  to  newspaper  people,  I’ve  bwn 
newspaper.  The  majority  of  told,  “It  costs  too  much  to  hire 
journalism  schools  are  staffed  a  journalism  graduate  today.  1 
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pense  of  newspapers.  This  isn’t 


Starting  Salary 
Sometimes  when  I’ve  talked 
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portant.  Because  they  feel  this 
way,  they  are  sometimes  in¬ 
clined  to  say,  “If  a  youngster 
doesn’t  want  newspaper  work 
more  than  anything  else,  he 
shouldn’t  go  into  the  profession.” 

This  worked,  and  worked 
pretty  well,  in  the  absence  of 
recruiting  on  a  large  scale  by 
other  professions.  As  a  pro¬ 
fession,  I  don’t  believe  we  can 
stand  idly  by  and  w’atch  poten¬ 
tially  good  journalists  persuaded 
to  enter  other  professions.  We 
have  a  responsibility  for  seeing 
to  it  that  the  newspapers  con¬ 
tinue  to  be  staffed  with  top- 
notch  professionals,  and  we 
must  use  whatever  honest  tech¬ 
niques  which  are  effective  to 
discharge  that  responsibility. 

There’s  a  third  reason  for  the 
manpower  problems  we  face. 
This  reason  grows  from  the 
fact  that  ours  is  a  small-unit 
industry  in  a  day  of  industrial 


giants.  As  individual  newspa¬ 
pers  we  can’t  issue  elaborate 
brochures  extolling  the  virtues 
of  our  company.  We  can’t  spend 
up  to  ^2,000  per  new  profes¬ 
sional  employe  on  recruiting,  as 
some  large  companies  do. 

And  finally,  there’s  a  fourth 
and  rather  basic  reason.  As  em¬ 
ployers  many  of  us  are  not 
coming  close  to  meeting  the 
competition  of  other  industries 
and  professions  in  our  starting 
salary  levels.  The  graduates 
aren’t  choosing  jobs  on  the 
basis  of  paycheck  alone,  but  it 
is  true  that  salaries  have  to  be 
reasonably  competitive,  and 
where  there  is  a  substantial 
difference  between  what  a  grad- 
u  a  t  e  can  make  b  y  entering 
newspaper  work  and  what  he 
can  make  by  entering  some 
other  field,  the  other  field  starts 
out  with  a  definite  advantage. 


A  STUDIOUS  APPROACH  fo  the  problem  of  recruiting  newspaper 
personnel  is  made  by  the  Washington  (Pa.)  Observer  and  Reporter 
with  a  Journalism  Clinic  at  Washington  and  Jefferson  College.  More 
than  200  high  school  and  college  journalism  students  in  the  area  heard 
a  discussion  of  newspaper  work  and  enjoyed  personal  meetings  with 


Liberal  Education?  We 
Are  For  It:  What  Is  It? 


an’t  afford  the  starting  salary 
:hey  seem  to  require.  Perhaps  I 
should  hire  a  liberal  arts  grad¬ 
uate  without  any  journalism 
training.” 

Now  I  certainly  do  not  main¬ 
tain  that  any  newspaper  should 
be  pressured  to  hire  journalism 
graduates.  I  think  our  grad¬ 
uates  are  better  prepared  for 
journalism  careers  than  students 
who  have  not  had  professional 
journalism  education,  but  I  also 
feel  that  this  is  a  judgment  the 
individual  employer  must  make. 

I  will  say  that  it  appears 
that  the  employer  who  expects 
the  average  non  -  journalism 
graduate  to  be  a  cheaper  be¬ 
ginning  employe  is  likely  to  be 
disillusioned.  I  think  that  the 
fact  that  our  graduates  are 
actually  not  faring  as  well  by 
staying  in  their  chosen  pro¬ 
fession  as  if  they  went  into 
some  of  the  other  job  fields 
open  to  their  fellow  liberal  arts 
students  speaks  well  of  their 
dedication  to  journalism. 

Let’s  look  at  the  reasons  for 
the  manpower  shortage  in  jour¬ 
nalism.  First,  too  few  high 
school  students  regard  journal¬ 
ism  as  a  desirable  profession. 

What  Students  Believe 

In  a  University  of  Iowa  study 
based  on  a  1,000  student-sample 
of  24,000  graduating  high  school 
seniors,  S0%  of  them  thought 
that  a  beginning  journalist 
could  earn  somewhere  between 
$20  and  $50  a  week.  75%  saw 
no  happy  financial  future  for 
the  journalist — t  hey  thought 
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he’d  be  making  from  $71  a 
week  to  something  more  than  a 
$100  a  week  after  10  years  of 
experience.  The  students  also 
appeared  to  believe  that  jour¬ 
nalists  had  no  regular  work 
hours  and  were  on  call  all  of 
the  time.  These  and  other  im¬ 
pressions  of  journalism  careers 
w’  e  r  e  undoubtedly  important 
factors  in  causing  all  but  3.1% 
of  the  survey  group  to  reject 
any  thought  of  journalism  as  a 
profession. 

Where  do  the  high  school 
students  get  their  information 
about  journalism?  Nearly  half 
said  their  impressions  of  jour¬ 
nalism  came  from  reading  news- 
papers  and  magazines  and 
listening  to  radio  and  television. 
Most  of  the  remainder,  42.9%, 
got  their  impressions  from 
.school  courses  which  require 
writing.  School  courses  which 
require  writing  appear  to  have 
infiuenced  the  greatest  number. 

There’s  a  second  and  im¬ 
portant  reason  why  students  are 
not  studying  journalism,  and 
why  they  are  not  entering 
journalism.  As  a  profession,  we 
have  not  yet  fully  adjusted  to 
the  idea  that  we  must  sell  our 
profession  and  sell  it  hard  if 
we  are  to  get  our  share  of 
good-quality  students. 

Recruiting  Effort 

This  goes  against  the  grain 
for  some  of  us.  While  news¬ 
papermen  are  often  reluctant 
to  admit  it,  many  of  them  sin¬ 
cerely  believe  that  theirs  is  a 
calling  which  is  intrinsically  im- 
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By  Dwight  Bentel 

Education  Editor,  Editor  &  Publisher 


The  average  newspaper  em¬ 
ployer  gives  little  attention  to 
collegiate  training  for  his  pro¬ 
fession. 

“Journalism  education,”  he 
says,  “must  emphasize  learning 
in  the  liberal  arts — a  broad 
liberal  background.” 

Then,  commonly,  he  goes  one 
step  farther.  “The  trouble  with 
journalism  education,”  he  says 
(just  as  though  he  had  really 
given  the  matter  some  investi¬ 
gation),  “is  that  it  interferes 
with  the  student’s  liberal  edu¬ 
cation.” 

Mumbo  Jumbo 

Now  this  repetitious  insist¬ 
ence  on  a  “sound  liberal  educa¬ 
tion”  for  journalism  students  is 
mumbo  jumbo.  It’s  a  glib  ex¬ 
pression  of  nothing  ...  a  mean¬ 
ingless  recital  of  educational 
jargon  which  the  newspaper 
spokesmen  don’t  understand 
themselves. 

W’hat  is  a  “sound  liberal  edu¬ 
cation?”  In  terms  of  college 
curricula,  higher  education  itself 
is  going  around  in  circles  trying 
to  answer  that  question.  The 
educationists  frankly  don’t  know 
...  or  at  least,  none  accepts 
the  other’s  definition,  which 
amounts  to  the  same  thing.  If 
all  the  committees  of  college 
and  university  deans  and  facul¬ 
ty  currently  grappling  with  this 
particular  problem  were  laid 
end  to  end  (and  covered  over) 
there’d  be  little  loss  of  sum 


total  knowledge  on  the  subject, 
because  these  folks  can  agree 
on  only  a  few  things. 

One  of  these  things  is  that 
many  courses  in  the  so-called 
liberal  arts  areas  don’t  add  up 
to  a  liberal  education.  Yet  this 
is  what  the  average  newspaper¬ 
man  refers  to — a  four-year 
“walking  through”  a  series  of 
disconnected,  unrelated  courses 
in  subjects  established  by  Ro¬ 
man  or  medieval  European  edu¬ 
cation  as  the  “liberal  arts.”  This 
leads  to  a  degree  called  the 
“bachelor  of  arts,”  whatever 
that  is. 

In  short,  this  repetitious  pub¬ 
lisher  or  editorial  voice  insist¬ 
ing  on  the  “sound  liberal  arts 
program  for  journalism  stud¬ 
ents”  emphasizes  an  area  in 
which  higher  education  openly 
admits  it  is  floundering. 

4  Years  of  ‘Sampling’ 

To  this  writer’s  knowledge  no 
thoughtful  educator  contends 
that  four  years  of  such  “sam¬ 
pling”  from  the  broad  field  of 
human  knowledge  constitutes  a 
liberal  education,  or  in  fact  an 
education  at  all. 

What  a  student  can  scrape 
off  the  surface  of  the  tradition¬ 
al  “humanities”  in  four  under¬ 
graduate  years  affords  but  a 
most  superficial  tasting.  These 
.scrapings,  under  the  present 
system  of  higher  education,  are 
hodge-podge,  almost  random. 

{Continued  on  page  70) 
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Correspondent  Risks 
Life  to  Find  Rebel 


Hy  l{ay  Erwin 

Cuba’s  censorship  and  dicta¬ 
torship  sustained  a  wallop  heard 
’round  thi';  world  when  a  Neiv 
York  Times  edi- 
torial  writer 
risked  his  life 

interviewing:^  in 

out  a  rebel 
leader  long  ago 

Matthews, 

Matthews  quiet  -  spoken, 
slender  man 
with  the  ascetic  look  of  the 
scholar,  which  he  is,  with  the 
boldness  and  bravery  of  the 
decorated  war  correspondent  he 
was,  ran  Cuban  army  road 
blocks,  waded  muddy  streams 
at  night,  virtually  under  army 
guns  to  reach  his  objective  and 
obtain  an  international  news 
beat. 

Lead  to  Story 

The  lead  to  the  first  of  Mr. 
Matthews’  three  stories  on  Feb. 
24  read: 

“Fidel  Castro,  the  rebel  leader 
of  Cuba’s  youth,  is  alive  and 
fighting  hard  and  successfully 
in  the  rugged,  almost  impene¬ 
trable  fastnesses  of  the  Sierra 
Maestra,  at  the  southern  tip  of 
the  island. 

“This  is  the  first  sure  news 
that  Fidel  Castro  is  still  alive 
and  still  in  Cuba.  No  one  con¬ 
nected  with  the  outside  world, 
let  alone  with  the  press,  has 
seen  Senor  Castro  except  this 
writer.  No  one  in  Havana,  not 
even  at  the  United  States  Em¬ 
bassy  with  all  its  resources  for 
getting  information,  will  know 
until  this  report  is  published 
that  Fidel  Castro  is  really  in 
the  Sierra  Maestra. 

“This  account,  among  other 
things,  will  break  the  tighest 
censorship  in  the  history  of 
the  Cuban  Republic.” 

The  Batista  military  dictator¬ 
ship,  obviously  shocked  and 
angered  by  the  revelation  to 
the  world  that  Castro  is  still 
leading  a  successful  revolt  in 
the  mountain  fastness  500  miles 
southeast  of  Havana,  through 
its  Minister  of  Defense,  issued 
a  denial  of  the  entire  story  on 
Feb.  27,  declaring  it  was  fiction. 

Picture  Proves  Point 

The  Times  carried  a  two- 
column  picture  of  Castro,  gun 
in  hand,  in  his  hideout  with  the 
first  story.  The  Minister  of 


Defense  said  this  was  naive 
and  demanded  why  there  was 
no  picture  of  Mr.  Matthew's  in¬ 
terviewing  him.  The  Times 
replied  by  running  such  a  pic¬ 
ture  Feb.  28.  It  was  a  poor 
picture  and  was  not  used  at 
first  on  that  account.  The  De¬ 
fense  Minister  also  apparently 
was  unaw’are  that  the  Times 
on  Feb.  24  had  carried  in  its 
last  edition — not  in  the  early 
one  reaching  Havana — Castro’s 
signature  with  date  it  was 
given  the  correspondent,  Feb. 
17. 

Mr.  Matthews,  who  specializes 
in  I^atin  American  affairs,  has 
made  six  or  seven  trips  to  Cuba 
during  the  present  Batista 
regime  and  many  Cubans  are 
familiar  with  his  byline.  He 
went  to  Havana  to  study  con¬ 
ditions,  inasmuch  as  censorship 
prevented  the  Times  bureau 
there  from  sending  complete 
news  reports.  Members  of  the 
underground  in  Havana  ap¬ 
proached  him  with  an  offer  to 
lead  him  to  the  rebel  leader. 

Terrible  Risk 

“To  arrange  for  me  to  pene¬ 
trate  the  Sierra  Maestra  and 
meet  Fidel  Castro,  dozens  of 
men  and  women  in  Havana  and 
Orienta  Province  ran  a  truly 
terrible  risk,”  he  wrote. 

On  the  first  part  of  the  dan¬ 
gerous  journey  into  the  interior, 
Mr.  Matthews  took  his  wife. 
He  said  she  was  “camouflage”  to 
made  them  look  like  typical 
tourists,  a  middle-aged  Ameri¬ 
can  couple.  Their  guides  were 
passed  off  at  a  road  blocks  as  a 
driver  and  an  interpreter.  Fish¬ 
ing  tackle  was  taken  as  a  furth¬ 
er  disguise  w’hen  Mr.  Matthews 
went  into  mountainous  country 
where  there  were  no  roads  and 
even  horses  could  not  go.  The 
end  of  the  trip  was  at  midnight 
in  rain. 

“My  wife  got  the  kick  of  her 
life  out  of  it,”  observed  Mr. 
Matthews  with  a  laugh. 

Military  planes  flew  over  the 
mountain  area  but  dropped  their 
bombs  elsewhere  the  day  the 
coiTespondent  was  with  Castro. 
This  is  a  daily  occurrence,  the 
rebels  reported.  Of  the  return 
trip,  the  Times  man  wrote: 

“There  was  one  road  block 
to  get  through  with  an  army 
guard  so  suspicious  our  hearts 
sank,  but  he  let  us  through.” 

Mr.  Matthews  was  unable  to 
inform  the  Times  about  his 
story  until  he  telephoned  from 


International  Airport,  New 
York,  the  night  of  Feb.  19. 

7,000  Words 

The  first  story  was  4,500 
words,  the  second  was  1,100 
and  the  third  was  1,400.  Mr. 
Matthews  in  1935  sent  the 
Times  11,000  words  in  cables, 
13,000  when  edited,  on  the 
Abyssinian  wai’. 

Ruby  Phillips,  Times  cor¬ 
respondent  in  Havana,  was  not 
involved  in  the  story  in  any 
manner  and  there  have  been  no 
indications  that  she  has  been 
bothered  by  the  Cuban  govern¬ 
ment.  She  was  kept  out  of  the 
story  entirely. 

“I  think  it  should  be  rubbed 
in  that  this  is  a  classic  ex¬ 
ample  of  the  way  censorship 
kicks  back  and  boomerangs  on 
those  imposing  it,”  declared 
Mr.  Matthews  wdth  conviction. 
“If  there  had  been  no  censor¬ 
ship,  I  would  not  have  gone  to 
Cuba.  I  went  there  because 
our  correspondent  was  not  per¬ 
mitted  to  cable  what  was  hap¬ 
pening.” 

Censorship  Lifted 

Censorship  of  newspapers, 
imposed  Jan.  15,  was  lifted  Feb. 
26.  Mr.  Matthews  said  this  had 
been  promised  for  sometime 
and  he  did  not  believe  his  stories 
had  anyting  to  do  with  it. 

“I  think  the  lifting  of  censor¬ 
ship  had  already  been  planned 
for  that  date  because  it  could 
not  have  been  timed  worse  for 
the  government  as  it  ended  the 
day  my  series  did,  giving  the 
Havana  papers  a  chance  to  re¬ 
produce  my  stories,”  he  ob¬ 
served. 

The  first  two  Matthews  stories 
were  clipped  from  the  Times 
before  copies  arriving  in  Havana 
were  distributed,  but  the  third 
was  allowed  to  remain. 

Herbert  Lionel  Matthews, 
one  of  those  rare  persons,  a 
native  New  Yorker,  joined  the 
New  York  Times  in  1922  after 
his  graduation  from  Columbia. 
He  was  successively  a  reporter, 
foreign  editor  and  war  cor- 


Herbert  Lionel  Matthews, 
one  of  those  rare  persons,  a 
native  New  Yorker,  joined  the 
New  York  Times  in  1922  after 
his  graduation  from  Columbia. 
He  was  successively  a  reporter, 
foreign  editor  and  war  cor- 
lespondent. 

Correspondent’s  Career 

He  served  as  a  correspondent 
in  Paris,  Rome  and  India  and 
covered  the  Abyssinian  War, 
Spanish  Civil  War,  and  the 
Italian  campaign  of  World 
War.  11. 

“After  20  years  as  a  foreign 
correspondent,  I  have  it  in  my 
blood  and  try  to  make  one  or 
two  trips  a  year  as  I  find  I 
can  write  better  editorials  about 
a  country  if  I  visit  it  person¬ 
ally,”  explained  Mr.  Matthews 
when  asked  why  an  editorial 
writer  engages  in  dangerous 
foreign  assignments. 


$1,000  Prize 
Piece  Written 
In  Hospital  \ 

Akron,  Ohio 

Tom  Horner,  the  48-year-ol! 
Kansan  and  ex-medical  studen: 
who  won  a  $1,000  cash  prize 
from  Freedoms 
Foundation  for  ] 
his  Fourth  of  I 
July  editoria!. 
wrote  that  edi-  1 
torial  in  a  hos-  i 
pital  bed. 

Mr.  Horner 
an  editorial 
writer  for  the 
Beacon  Joar- 

Horner  iial  here  and 

widely  known 
for  his  writings  and  talks  on 
safety,  went  to  the  hospital  last 
June  for  an  operation. 

Recuperating  from  the  oper¬ 
ation  he  had  his  wife  brin? 
him  copy  paper  and  freshly- 
sharpened  pencils  and  then  in 
long  hand  turned  out  the  two- 
column  editorial,  “1776 — Inde¬ 
pendence  Day — 1956”,  on  the 
blessings  of  freedom. 

Mr.  Horner  usually  draws  the 
assignment  of  writing  all  the 
holiday  editorials.  He  has  been 
with  the  Knight  newspaper  here 
for  14  years.  Previously  he  was 
with  Newspaper  Enterprise  As¬ 
sociation  as  fiction  and  maga¬ 
zine  editor. 

An  accident  to  his  son  in¬ 
spired  one  of  Mr.  Homer’s 
finest  editorials,  since  reprinted 
many  times. 

His  last  Christmas  Eve  page, 
“Family  Prayer  for  Peace,” 
was  awarded  a  Christopher  cita¬ 
tion  this  week.  | 

• 

Finney  Leaves  UP, 

Joins  N.  Y.  Times 

John  VV.  Finney  has  resigned 
from  the  United  Press  to  join 
the  Washington  staff  of  the 
New  York  Times. 

Mr.  Finney  joined  the  UP’s 
Washington  bureau  in  Septem¬ 
ber,  1949.  He  was  born  in 
Springfield,  Mass.,  and  is  * 
graduate  of  Yale  University. 

UP  announced  the  following 
new  members  of  its  staff: 

Andrew  T.  Purcell,  formerly 
of  the  Newark  (N.J.)  News— 
Albany,  N.  Y.  bureau. 

James  H.  Dowling,  formerly 
on  the  Highland  Park  (HI) 
News — New  Orleans,  La.  bu¬ 
reau. 

Benjamin  E.  Wells  of 
consin  Rapids,  Wis. — Minnea¬ 
polis  bureau. 
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PEN-POINTING  THE  NEWS 


jj/vitOM  ^ 
R^C;<.&fcc'^ 
BAa<.  Aujey 


POSTMAN  IS  USED  TO  IT 

Knott,  Dallas  News 


MORE  OF  THE  SAxME 


Hutton,  Philadelphia  Inquirer 


Intertype  Co.  Merging 
^ith  Harris-Seybold 


H adding  Carter 
Advocates  Trivia 

Eugene,  Ore. 

Reporting:  of  the  “trivia”  of 
community  and  national  life  by 
American  newspapers  helps  to 

demonstrate  the  “dignity  of  the  cst  Polish-American  daily  in 
and  individual  and  the  responsibility  the  United  States  with  a  cir- 
of  the  individual  to  his  com-  culation  of  about  38,000,  was 
munity  and  country,”  Hodding  sold  this  week  to  a  syndicate 
-  -  Carter,  editor  and  publisher  of  headed  by  five  employes.  Con- 

mate  $60  million  annually  with  the  Greenville  (Miss.)  Delta-  trolling  interest  was  purchased 
on  the  earnings  around  $5  million  Democrat-TimeR,  said  at  the  from  Franklin  B.  Roggcr. 

.  _  and  total  assets  of  about  $55  Oregon  Press  Conference.  Founded  50  years  ago,  Every- 

shares  of  million,  according  to  the  an-  Publication  of  the  items  that  body’s  Daily  publishes  both  a 
nouncement.  Employes  would  make  up  living  in  America  has  national  and  local  edition. 
S.  total  4,800.  never  been  more  needed  than  Originally  it  was  founded  to 

Intertype,  with  distribution  now  in  a  mechanistic  world  serve  Buffalo’s  large  Polish 
president  of  in  nearly  all  foreign  countries,  j)opulated  by  mass,  anonymous  population  of  about  300,000. 

has  a  wholly-owned  British  sub-  man,  Mr.  Carter  asserted.  Recently  the  paper  was 
sidiary  employing  600  workers.  Newspapers,  publishing  the  changed  from  an  all  Polish- 
while  Harris-Seybold  recently  trivia  of  everyday  events — the  language  publication  to  both 
acquired  an  interest  in  a  Ger-  personal  story,  the  community  Polish  and  English, 
man  manufacturing  company.  triumph,  the  area  tragedy —  Heading  the  syndicate  who 
In  recent  years  Harris-Sey-  emphasize  man’s  individuality,  purchased  control  is  Matthew 
bold  bas  purchased  The  Cottrell  “The  noble  purposes  of  re-  \v.  Pelczynski,  who  has  been 

Company,  100-year-old  builder  porting  the  trivia  are  to  make  general  manager  of  the  paper 

of  magazine  presses;  the  Macey  men  proud,  to  make  men  in  recent  years.  He  is  president 

Company,  Cleveland,  producer  ashamed,  to  make  men  purpose-  of  the  new  group, 

of  automatic  sheet-gathering  ful  and  to  keep  men  free,”  he  Other  officers  are:  Alois  F. 
machines  for  offices  and  print-  said.  Lazewski,  vicepresident;  Bronis- 

ing  plants;  and  Lithoplate,  Inc.,  •  laus  Tabaezynski,  treasurer; 

Los  Angeles,  manufacturer  of  Louis  Piotrowicz,  executive  sec- 

presensitized  (ready-to-print)  oil  City  Desk  retary,  and  Stanley  P.  Tur- 

photo-offset  printing  plates.  kiewicz,  secretary. 

Hii.ADEi.PHi  Everybody’s  Daily  does  the 
•  Changes  at  the  Philadelphia  panting  for  nearly  a  score  of 

Daily  News  were  revealed  this  v^•eekly  newspapers. 

Weekly  Biirnea  Up  manag-  ^ 

mg  editor.  Harry  B.  Nason, 

Elmore,  Minn,  veteran  Philadelphia  and  New  _  .  X  t  1 

A  Main  Street  business  block  York  newspaperman,  has  been  LlllOlilni  lesieci 

fire  here  Feb.  21  destroyed  the  named  city  editor.  He  succeeds  The  New  York  News  dis- 

plant  of  the  weekly  Elmore  Richard  Y.  Medary,  resigned,  closed  this  week  that  it  is  the 

Eye.  One  thousand  copies,  Larry  Merchant,  formerly  pic-  first  newspaper  shop  to  have 

newly-printed  and  ready  for  ture  editor,  has  been  named  the  newly  developed  Mergen- 

delivery,  went  up  in  smoke.  sports  editor.  thaler  Linofilm  on  field  test 


Polish  Pap  er 
Sold  to  Group 


Directors  of  Harris-Seybold  multi-colored  magazine  presses, 
Co.  and  Intertype  Corporation  paper  cutting  machines, 
voted  this  week  to  merge  the  lithographic  chemicals  and  sup- 
companies. 


Stockholders’  ap¬ 
proval  wil  be  asked  at  meetings 
in  May. 

The  merger  will  be 
basis  of  five  shares  of  Harris- 
Seybold  stock  for  six 
Intertype,  according  to  the  joint 
announcement  by  George 
Dively,  president  of  H-S,  and 
Harry  Willnus, 

Intertj*pe. 

Harris-Seybold  stock  was 
quoted  this  week  at  around  $34 
and  Intertype  was  around  $27. 

Harris-Seybold  has  763,879 
shares  outstanding  while  Inter¬ 
type’s  outstanding  shares 
amount  to  510,614. 

Under  terms  of  the  merger 
Mr.  Willnus  would  continue  as 
president  of  Intertype  with  Mr. 
[lively  becoming  chairman  and 
president  of  Harris-Intertype 
Corp.  Intertype,  it  was  stated, 
w^ouid  continue  operating  with 
Its  present  personnel,  becoming 
an  autonomous  division  of  Har¬ 
ris-Intertype,  with  its  plants 


Combined  sales  would  approxi- 
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Puck  Study  Shows  Why 
Sunday  Comics  ‘Sell’ 


Thanks  to  Puck — The  Comic 
Weekly,  it  is  now  possible  to 
establish  why  Sunday  comics 
have  been  so  effective  for  so 
many  advertisers. 

This  week,  Puck  released  re¬ 
sults  of  a  study  titled,  “Basic 
Patterns  of  Sunday  Newspaper 
Readership,”  which,  for  the 
first  time,  contains  statistics 
that  delineate  patterns  of  Sun¬ 
day  newspaper  supplement 
readership  reflective  of  average 
page  readership  distinguished 
by  age  and  sex  of  reader. 

Based  on  research  conducted 
by  Publications  Research  Serv¬ 
ice,  Chicago,  in  collaboration 
with  the  Advertising  Research 
Foundation’s  Consultation  Sec¬ 
tion  of  its  Technical  Commit¬ 
tee,  the  study  represents  a  con¬ 
tinuation  and  elaboration  of  the 
Sunday  newspaper  research  ac¬ 
tivity  originally  sponsored  by 
the  ARF  in  its  Continuing 
Study  of  Newspaper  Reading. 

Supplements  Studied 

The  supplements  studied  were 
comics  and  nationally  edited 
magazine  supplements  ( This 
Week,  American  Weekly  and 
Parade),  and  locally  edited 
magazine  supplements  including 
Pictonal  Review  and  Pictorial 
Living. 

Technique  employed  involved 
an  area  probability  survey  in 
three  major  cities  including  all 
Sunday  newspapers  in  St.  Louis 
(Globe  Democrat  and  Post  Dis¬ 
patch),  Baltimore  (American 
and  Sun),  and  San  Francisco 
(Chronicle  and  Examiner) .  The 
sample  consisted  of  200  men, 
200  women  and  100  boys  and 
girls  (aged  10  to  17)  for  each 
newspaper,  representing  a  total 
of  1800  respondents  in  all. 

Results 

Results  of  the  Puck  study 
show  that 

1)  There  is  an  important  dis¬ 
tinction  between  the  commonly 
accepted  “readership”  index  of 
supplements  and  the  more  re¬ 
fined  “average  readership  for 
all  pages”  concept. 

2)  Whereas  the  locally  and 
nationally  edited  magazine  sup¬ 
plements  ostensibly  offer  a 
greater  adult  reading  potential, 
as  it  is  indicated  by  “reader- 
ship  of  the  section”,  actually 
Sunday  comics  are  the  only 
Sunday  newspaper  supplement 
that  offer  all-family  reading  in 
an  intensive  sense  (this  applies 
collectively  and  separately  for 


men,  women,  boys  and  girls). 

:’))  Only  Sunday  comics  are 
capable  of  delivering  a  vast 
majority  of  steady  teen-age 
(10-17)  readers  —  thus  contri¬ 
buting  to  the  two  markets  for 
one  price  concept  (adults  and 
teen-agers). 

4)  Sunday  comics  concen¬ 
trate  their  adult  readers  in  the 
vitally  important  18-3o  year 
group  to  a  significantly  greater 
degree  than  do  the  magazine 
supplements  —  thereby  offering 
consumer  goods  advertisers  the 
most  fruitful  opportunity  for 
mass  sales  and  mass  consump¬ 
tion. 

5)  The  differences  exposed 
among  readers,  as  these  .were 
differentiated,  are  very  slight 
from  city  to  city,  paper  to 
paper,  indicating  conclusively 
that  the  distilled  patterns  rep¬ 
resented  in  this  condensation 
for  three  cities  is  firmly  sup¬ 
ported  on  any  local  basis. 

Two  ‘Firsts’ 

According  to  Robert  P.  David¬ 
son,  Puck  general  manager,  the 
study  marks  the  first  time  sta¬ 
tistics  have  been  uniformly  and 
almost  simultaneously  collected 
and  interpreted  for  a  wide  se¬ 
lection  of  Sunday  newspapers 
geographically  dispersed  to  in¬ 
sure  representativeness  for  the 
supplements  studied.  It’s  also 
the  first  time  both  adult  and 
teen-aged  (10-17)  patterns  of 
readership  were  investigated. 

Similar  studies  have  been  re¬ 
cently  completed  in  Washing¬ 
ton,  D.  C.  (Star  and  Post- 
Times-Herald) ,  Detroit  (Times, 
News  and  Free  Press)  and  San 
Antonio  (Express-News  and 
Light).  A  report  on  this  will 

Chicago  News  Takes 
Beer  and  Wine  Ads 

Chicago 

Breaking  a  long-established 
policy  of  not  accepting  alcoholic 
beverage  advertising,  the  Chi¬ 
cago  Daily  News  will  accept 
beer  and  light  wine  advertising, 
beginning  March  11. 

The  new  policy  is  in  line  with 
John  S.  Knight’s  recent  report 
to  Daily  News  stockholders, 
when  he  said  the  newspaper’s 
management  was  exploring  new 
sources  of  revenue.  Daily  News 
stockholders  approved  the  re¬ 
commendation  that  the  paper 
open  its  advertising  columns  to 
beer  and  light  wine  accounts. 


be  released  separately  follow¬ 
ing  distribution  of  the  first 
study. 

“Basic  Patterns  of  Sunday 
Newspaper  Readership”  will  be 
available  free  of  charge  to  all 
advertising  and  marketing  per¬ 
sonnel  upon  request.  Write: 
Cornelius  J.  Sheehan,  director 
of  promotion.  Puck — The  Comic 
Weekly,  63  Vesey  Street,  New 
York  7,  N.  Y. 


Edition  Is  Record  [ 

Wa.SIUXCTOX 
The  Washington  Evenhj 
Star  set  a  new  record  for  r,  i 
self — 156  pages — in  its  tradi-  I 
tional  Washington’s  Birthda? 
Sales  edition  of  Feb.  21.  TIk 
previous  record  was  144  pagB  J 
in  1952.  This  year’s  edition  hii 
280,000  lines  of  retail  and  42,fi0n 
lines  of  classified.  ® 

_ a 
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Used  Car  Dealers’  ; 
Restraint  Suit  Settled  - 


Wichita,  Kas. 

New  car  dealers  here  have 
learned,  to  the  tune  of  $225,000, 
that  one  can’t  stop  so-called 
“used”  car  dealers  from  adver¬ 
tising  new  cars  for  sale  in 
newspapers. 

The  amount  represents  dam¬ 
ages  paid  out  of  court  to  a  pair 
of  Wichita  car  firms  that  were 
cut  off  from  advertising  new 
cars  by  an  alleged  conspiracy 
of  13  “franchised”  automobile 
dealers. 

An  anti-trust  suit  asking 
treble  damages  amounting  to 
$6,150,000  was  filed  by  the  two 
dealers  here  on  Aug  13.  1954. 
Plaintiffs  were  Don  Schmid 
Packard  Inc.,  and  Johnnie  Eagle 
Motor  Co.  Inc. 

Co-Consp.rator 

The  Wichita  Eagle  and 
Wichita  Beacon  were  named 
as  co-conspirators  but  not  co¬ 
defendants. 

It  was  asserted  that  new  car 
dealers  conspired  to  restrict 
their  advertising  and  threatened 
to  halt  it  altogether  if  Schmid, 
Eagle  and  other  “independents” 
were  allowed  advertising  space 
in  attempts  to  sell  “new”  for 
current  “model”  cars. 

Both  the  Eagle  and  Beacon 
resumed  Schmid’s  and  Eagle’s 
“new”  car  ads  on  the  day  fol¬ 
lowing  the  filing  of  the  suit. 

The  result  was  a  surprising 
spurt  in  new  car  sales. 

Lawyers  for  the  two  inde¬ 
pendents  revealed  last  week 
that  sales  at  Schmid’s  jumped 
to  nearly  4%  of  the  new  car 
sales  market  in  Wichita.  Sales 
had  fallen  below  1%  without 
advertising.  Schmid  and  Eagle 
together  had  at  least  11%  of 
the  market  prior  to  the  con¬ 
spiracy,  it  was  charged. 

The  petition  alleging  restraint 
in  trade  by  franchised  dealers 
was  due  to  be  heard  in  Federal 
Court  here  Feb.  25.  Settlement 
was  made  on  Feb.  22. 

Schmid  and  Eagle,  in  their 


complaints,  alleged  the  Wichia 
Automobile  Dealers  Association  s 
“code  of  ethics,”  resulted  in  l 
coercing  various  ailvortisir.g  a 
media  into  refusing  to  ucc  p:  p 
current-model  advertising  of  ;n-  , 
dependent  dealers.  I 

Code  Restrictions  j 

Manufacturers  were  informed  ^ 
of  specific  serial  numbers  sold  | 
on  independents’  lots,  and  | 
threats  were  made  by  manu¬ 
facturers,  the  pleadings 
claimed,  to  “dry  up”  supplies. 

The  new  car  dealers  tried, 
too,  it  was  claimed,  to  limit 
their  advertising  in  newspaper 
classified  sections  to  a  quarter- 
page,  inducing  papers  to  adopt 
such  a  limitation. 

The  code  adopted  in  October, 
1952,  set  out  that  classified  ads 
should  be  for  used  cars  only. 
The  newspapers  went  along. 

At  first  the  code  said  there 
would  be  no  advertising  for  a 
car  unless  it  had  been  on  the 
line  30  days  and  had  1,000  mile? 
on  the  speedometer.  This  was 
changed  to  90  days  and  4,000 
miles. 

Schmid  advertised  cars  with 
“4,001  miles,”  then  took  radio 
ads  to  explain  he  had  been 
“forced”  to  run  up  the  speed¬ 
ometers  to  meet  the  code.  Radio 
stations  later  were  coerced  to 
not  take  ads,  it  was  charged. 

Milton  Zacharias,  an  attor¬ 
ney  for  Schmid  and  Eagle, 
lated  that  a  newspaper  “slip’ 
led  to  a  spurt  of  sales  a* 
Schmid’s  South  Wichita  lot  one 
weekend  in  August,  1953. 

The  Beacon,  he  said,  somehow 
let  a  Schmid  ad  get  in  its  an¬ 
niversary  edition.  A  total  of  22 
cars  were  sold  that  weekend, 
where  in  previous  weeks  only 
from  4  to  14  cars  had  been  sold. 

The  defendants,  in  making 
the  settlement,  did  not  admit 
that  they  had  committed  any 
of  the  acts  or  practices  charged 
in  the  complaint. 


EDITOR  ac  PUBLISHER  for  March  2,  195' 


16 


Section  Edited 

By  Robert  B.  McIntyre 


Advertiser  •  Newspaper 


IIXCTOX 

for  i*, 
s  tradi- 
Jirthda: 


Canco  Reveals  Co-op  / 
Ad  Plans  for  MiraCans  ft" 


4-A  Assailed 
By  West  Coast 
Ad  Agency 


American  Can  Company  has  and  a  number  of  other  sales 
announced  a  1957  cooperative  aids. 

advertising  program  under  The  1957  cooperative  adver- 
which  it  will  bear  up  to  50%  of  tising  payments  will  cover 
the  cost  of  advertising  and  pro-  newspaper,  trade  publication 
motions  conducted  by  its  car-  and  consumer  magazine  space, 
bonated  beverage  can  customers  radio  and  TV  time,  in-store 
featuring  their  brand  of  soft  broadcasting,  car  cards  and 
drink  in  Canco’s  MiraCans.  billboards. 

Alternate  Plans  Brownell  Tours 

J.  Whitney  King,  Canco’s  j  r"  4  i 

sales  promotion  manager,  out-  tjXtentis  L.tt~op 
lined  the  1957  MiraCan  program  Travel  agent  response  to 
as  consisting  of  two  alternate  Brownell  Tours  experimental 
plans.  Under  Plan  No.  1  Canco  cooperative  advertising  program 
will  pay  50%  of  the  costs  of  during  the  past  season  has  been 
promotions  and  advertising  de-  go  encouraging  that  the  70- 
voted  exclusively  to  the  packers’  year-old  travel  firm  has  de- 
Srands  in  MiraCans.  Twenty  cided  to  open  the  plan  to  all 
percent  will  be  paid  when  other  Brownell  producing  agents, 
types  of  soft  drink  containers  President  George  Brownell 
are  shown  and/or  mentioned  in  said  the  offer  was  made  to  all 
advertising  with  MiraCans.  the  396  U.S.  travel  agents  who 

Maximum  cooperative  pay-  gold  Brownell  Tours  during 
mcnts,  for  which  customers?  are  19.5(5.  Brownell  will  share  the 
eligible  under  this  plan,  will  be  cost  of  agents  local  newspaper 
computed  by  multiplying  the  advertising  on  a  50-50,  dollar- 
number  of  cases  of  24  MiraCans  for-dollar  basis, 
purcha.sed  by  five  cents. 

Mr.  King  explained  that  Plan  co-op 
No.  2  uses  this  five-cent-per- 
case  formula  on  cooperative 
payments  for  promotions  only. 

This  plan  differs  from  Plan  No. 

1  in  that  a  special  provision  in¬ 
cludes:  (1)  An  “unlimited” 

20%  allowance  for  space  adver¬ 
tising  costs  (25%  for  TV  ad¬ 
vertising)  exclusively  featuring 
cu.stomers’  brands  in  Canco’s 
soft  drink  container  and  (2)  A 
10%  allowance  to  be  made 
when  other  containers  are 


A  leading  West  Coast  ad 
agency  executive  has  charged 
the  American  Association  of 
Advertising  Agencies  with 
treating  the  Western  members 
like  “country  cousins.” 

Norman  B.  Moeller,  execu¬ 
tive  vicepresident,  West-Mar¬ 
quis,  said  that  control  of  the 
4-A’s  remains  in  the  East 
despite  the  fact  that  the  fastest 
growing  American  economic 
area  is  on  the  West  Coast. 

In  a  telegram  to  Frederic  R. 
Gamble,  4-A  president,  Mr. 
Moeller  took  the  organization 
to  ta.sk  for  continuously  deny¬ 
ing  equal  representation  to 
West  Coast  Agencies  on  the 
National  Board  of  Directors. 

“At  present,  there  is  no  West 
Coast  representative  on  the 
4-A  board  or  directorate  at 
large,”  Mr.  Moeller  said,  “and 
judging  from  Gamble’s  reply  to 
_  (Mike)  York  has  been  my  telegram,  it  looks  like  there 
A  survey  of  agents  using  the  appointed  advertising  director  will  be  a  continuation  of  this 
program  last  year  re-  of  the  Oceanside  (Calif.)  Blade-  policy, 
vealed  that  2*,i  to  4  inch  ads  Tribune.  For  the  past  12  years  “The  fact  that  there  is  a 
were  the  most  popular  sizes.  Mr.  York  has  been  advertisng  regional  representative  who 
The  offer  lasts  through  April  director  of  the  Rapid  City  participates  in  national  affairs 
30,  Mr.  Brownell  said.  (S.D.)  Daily  Journal.  of  the  4-A’s  does  not  constitute 
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DISPLAY  SALESMAN  AWARD— 
Henry  Smith  (left)  Hamilton 
Watch  Co.  representative  pre¬ 
sents  a  watch  to  Ernest  Benson 
of  the  retail  advertising  staff  of 
the  Harrisburg  (Pa.)  Patriot  and 
Evening  News.  The  newspaper 
staff  received  the  award  for  se¬ 
curing  local  tie-ins  with  national 
Hamilton  linage,  carried  in  54 
Sunday  newspapers  in  Parade 
magaiine. 
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Daily  Conducts  Split 
Run  Test  on  Color  Ad 
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CASE  STUDY 


Hy-Test  303  Fuel  Oil 
Additive  in  Newspape 


Bv  Hobert  B.  Mclnlvrr 


tising  budget. 

“About  the  only  thing  I  wa.s 
sure  of,”  he  told  Editor  & 

Pi'BLlSHER  this  week,  “was  that 
newspapers,  because  of  their 
flexibility,  would  spearhead  our 
advertising  effort.” 

Up  until  last  fall,  fuel  oil 
distributors  and  dealers  didn’t 
have  “sensational”  additives 
or  “higher  octanes”  with  which 
to  make  advertising  claims. 

I,acking  a  “merchandisable” 
product  to  promote,  they  had 
to  peg  their  ads  on  the  cleanli¬ 
ness  and  convenience  of  fuel  oil. 

But  when  Mr.  Valk  introduced 
his  Hy-Test  “premium  fuel  oil 
at  regular  price,”  he  offered 
fuel  oil  distributors  a  ready¬ 
made  promotional  tack  with 
which  to  combat  the  competition 
of  natural  gas  heating. 

(Hy-Test  combines  a  new 
five-way  fuel  oil  additive  with 
an  old  process — dehydration — 
to  get  its  “premium  grade.”) 

Initial  Program 

Initial  sales  program,  accord¬ 
ing  to  Mr.  Valk,  called  for  de¬ 
velopment  of  local  dealerships 
by  franchising  existing  promin¬ 
ent  dealers  as  exclusive  distrib¬ 
utors  in  their  areas.  As  part  of 
the  deal,  each  dealer  purchased 
the  additive,  truck-mounted  de¬ 
hydrators,  merchandising  and 
promotion  materials  to  sell  the 
program. 

“Since  all  dealers  pay  for 
their  own  newspaper  space  and 
radio  time,”  Mr.  Valk  told  E&P, 

“we  established  an  initial  pro¬ 
duction  budget  of  $26,.500.  This 
was  apportioned  as  follows: 

$15,000  for  new’spaper  layouts, 
copy,  art,  cuts  and  mats;  $8,000 

for  direct  mail  folders,  stulTers,  in  local  newspapers  and  then 
etc.,  $2,000  for  truck  decals  and  dropping  down  to  smaller  space 
miscellaneous  insignias;  and  units  to  run  at  least  once 
$1500  for  spot  radio.”  week. 

According  to  Mr.  Valk,  his  Many  dealers  have  reported 
advertising  is  created  jointly  “excellent”  results  from 
by  the  Semour  F.  Malkin  Public  Hy-Test  advertising  program. 
R»“lations  Organization  of  May-  Joseph  Goldman,  president.  Con- 
wood,  N.  J.,  and  the  Selvin  &  sumer’s  Coal  &  Oil  Rockville 
Kaufman,  Inc.,  advertising  Centre,  N.  Y.,  exclusive  dealer 
agency  of  Hackensack,  N.  J.  in  Nassau  County,  had  what  he 

Media  material  is  produced  by  termed  “splendid  cooperation' 
the  agency  and  shipped  to  of  .Vcirsda//,  Long  Island  Press, 


more  space  in  which  to  present  PROMOTION  PROGRAM  REVIEW— John  Valk  Jr,  (right),  presidtnt, 

the  advantages  of  our  new  fuel  Hy-Test  303  Corp.,  reviews  newspaper  advertising  program  with 

oil  in  retainable  form  ”  Seymour  F.  Malkin  (left),  head  of  Malkin  Public  Relations,  and  Ouar 

Mr.  Valk  explained  that  the  Kaufman  (center),  partner  m  SeNin  &  Kaufman.  Inc..  Hy-Tast's 

size  of  ads  provided  to  dealers  *  agency. 

ranges  from  full-pages  to  10  AVte.s-  Dag  and  Owl,  the  Rr-  fast  pass  over  his  books.  Sales 
inches  on  two  columns  (see  cut),  porter,  and  the  Tri-Town  Lead-  volume  of  Consumer’s  Oil  Co.. 
Recommendations  made  to  deal-  er.  his  original  operation,  ha.' 

ers  call  for  kicking  off  initial  .\ds  were  placed  in  several  of  soared  27r'r  since  Hy-Test  30:i 
campaigns  with  page  insertions  these  papers.  Mr.  Goldman  was  was  introduced  last  spring  ir. 

so  impressed  with  results  that  Bergen  County, 
he  plans  to  open  up  large-scale  Contracts  signed  to  date  with 
advertising  this  spring.  dealers  account  for  more  than 

In  Cornwall,  Ont.,  dealer  Uo.OOO.OCO  gallons  of  fuel  oil 
George  Kaneb,  president  of  being  treated  with  Hy-Test  303, 
DeVitt  Fuel,  Ltd.,  ran  heavy  and  Mr.  Valk  feels  that  by  the 
advertising  schedules  in  the  end  of  this  current  heating  sea- 
Cornwall  paper  and  is  now  son  some  .500,000,000  gallons 
considering  supplementing  his  will  have  been  sold  by  his  lot) 
schedule  with  spot  radio.  franchised  dealers.  He  expect? 

Developed  originally  for  Con-  this  to  rise  to  2,000,000,000  gal- 
sumer’s  Oil  Co.,  Mr.  Valk’s  own  Ions  a  year  within  the  next  t»o 
fuel  oil  distributing  firm,  Hy-  years. 

Test  303  resulted  from  collabo-  Mr.  Valk  is  currently  runnini; 
ration  with  Stewart-Hall  Chem-  an  ad  campaign  in  trade  puhH- 
ical  Co.,  which  formulated  the  cations  announcing  that  Hy- 
additive  with  Mr.  Valk  and  now  Test  is  ready  to  give  franchise? 
makes  it  for  him,  and  the  Erie  to  distributors  in  any  market 
Meter  Sy.stems,  manufacturers  throughout  the  U.S.  “.^fter  all. 
of  the  truck-mounted  dehydra-  he  said,  “our  goal  is  to  makr 
tors.  our  product  available  right 

“Hy-Te.st  303,”  Mr.  Valk  said,  across  the  northern  half  of  the 
“is  an  additive  that  eliminates  country  as  soon  as  possible, 
rust  and  corrosion,  unpleasant 

^  odors,  nozzle-clogging  sludge.  p  distributor? 

sediment  and  soot  formation  Y>uy  fuel  oil  from  him  but 

This  produces  ‘premium  fuel  oil’  ^  y  said 

the  5“*  S  HtJx  t  c“  p. 

olines,  giving  fuel  oil  dealers  a  .  *,  .v  4.1,0  wdi- 

•iV  !-•  u  ..  c  i-x  to  supply  them  with  the  aotu 

I'S  '  «'■«.  oil  dehyrtietoh. 

promotion  material  to  help  3^* 
Sales  Up  27%  distributor  resell  the  idea  ® 

Just  how  well  Mr.  Valk’s  consumers, 
i”  idea  has  been  paying  off  at  the  According  to  Mr.  Valk,  * 
cash  register  can  be  seen  by  a  (Continued  on  page  28) 
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There  is  sfill  time  to  see 
and  save  the  differenee! 


TMMUlh _ :^aoiL 

AT  RE(UJUR  PRICES! 


DEALER  OIL  CO 


Some  folks  get  a 

^BIGOER  HALF 
tlian  otlier  folks 


*ln  Cleveland  1 '2  the  people  buy  3/4  of  the  goods. 
You  concentrate  on  this  Better  Economic  Half  in... 


The  better  you  know  an  area 
the  better  you  an  area 

The  market  research 
department  of  The  Plain 
Dealer  offers  many  studies  on 
the  sale  of  most  important 
commodities  in  Greater 
Cleveland.  Write  for  our  list  of 
publications.  They’re  yours 
for  the  asking. 


The  Cleveland  PLAIN  DEALER 
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WESTERN  NEW  YORK  S  GREAT  NEWSPAPER 


stamp  competition  by  lowering  — 

prices.  Trading  Stamp  Salet 

^  T?’  according  to  Hit  $350-Million 

T  the  national  store  audit  organi-  / 

^ew  weaDon  zation’s  report,  neither  the  gro-  Trading  stamp  companiej 

cers  nor  druggists  are  exactly  sold  about  $350  million  worth 

flabbergasted  by  trading  stamp  of  stamps  to  retailers  is 

+  131  rfc  competition.  Of  the  non-stamp-  1956,  a  75%  increase  over 

lXaHl.13  lanS  using  grocers,  26%  claim  to  1955,  according  to  a  study 

JL  ignore  it,  in  part  or  whole;  of  the  field  iii  the  March 

66%  of  the  non-stamp-using  issue  of  Premium  Praetict. 

68-city  survey,  “Status  of  Trad-  druggists  are  equally  aloof.  Stamps  were  given  with 

ing  Stamps  in  Food  and  Drug  However,  22%  of  the  food  some  $16  billion  worth  of  r^ 

Stores.”  store  dissenters  use  heavier  fuil  sales  during  this  period 

Among  the  almost  six  out  of  newspaper  advertising  as  an  against  around  $10.6  bil- 

10  non-stamp-using  grocers  in  auxiliary  measure.  So  do  10%  lion  in  the  previous  year, 

the  study’s  900  food  store,  64-  of  the  dissenting  druggists.  “This  gain,”  said  the  map- 

market  panel,  52%  are  combat-  Cash  register  tape  plans  at-  zine,  “can  be  attributed  to  i 

ting  trading  stamp  competition  tract  10%  of  the  food  stores,  number  of  factors:  morere- 

by  lowering  prices.  Among  the  but  have  virtually  no  interest  tailers  in  almost  eve^  sec- 

almost  eight  out  of  10  non-  for  druggists.  Likewise,  drug-  country  issuing 

stamp-using  druggists  in  the  gists  have  given  scant  atten-  stamps,  more  consumers  sav- 

531  drug  store,  46-market  panel,  tion  to  dividend  coupons  or  them,  buying  more  prod- 

23  %  are  combatting  trading  drawings  for  prizes.  But  7%  set  them,  fighting 

-  -  -  -  of  the  food  stores  have.  anti-stamp  forces  to  keep 

I  A  likely  10%  defection  can  them. 

'*~N,  /  anticipated  in  the  ranks  of 

N.  X  y  ;  non-stamp  food  stores,  in  the  other  13%  have  done  so  for  1 

^  r  I  next  three  months,  says  Selling  to  12  months.  79%  say  they 

y'  Research.  But  69%  will  hold  have  benefited;  16%  are  unde 

~  I  ^  firm;  6%  are  undecided;  for  cided;  only  5%  are  di.sappoint 

^  15%»  decision  must  come  from  ed.  But  52%  of  the  drug  stores 

rK  I  main  office.  Not  one  among  are  willing  to  drop  theii 
J  |\  '  the  416  non-stamp  drug  stores  stamp.<.  if  competing  stores 

/  I  I  foi-esees  a  definite  turn-about  take  similar  action.  For  lO^t 

in  the  next  3  months;  6%  are  decision  rests  with  the  main  of 
^  undecided;  6%  look  to  the  main  fice;  21%  are  undecided;  17*^ 

^  f  '  I  ^  office  for  decision.  expressed  unswerving  loyalty. 

-  -Lr  study— undertaken  as  a  Significantly, 

^  J  )__J\  parallel  investigation  of  food  foodl  stores,  and  27 /r 

W  m  I  and  drug  store  reaction  to  a 

I  !  common  problem — w’as  conduct-  stamps.  Among  drug  • 

I  - -  ed  in  15  markets  in  the  east,  27 

■■ill  I  in  the  north,  13  in  the  south.  Proportion  is  reversed : 

13  in  the  west.  Fifteen  of  the  independents  and  13  of 

^■^H  ^  markets  were  in  the  over  500,-  chains,  use  stamps. 

000  population  group;  39  in  the  ,  Stamp  use,  for  food  storey  J 
100,000  to  .500,000  group;  14  in 

^  the  under  100,000  |roup.  ^8%.  For  the  west  jts  43^v. 

rtj.  fjon  f  *■  A^r,  east,  42%;  south,  38%.  Drug 
were  fhnin  AA'i  '  f  stores  follow  a  different  p»f- 

N  O?  thP  i  ^"dependent  387. 

. . ^  2Lp  In  the  east,  use  is  22% ;  north. 

\  \  ^dependent. 

— — - - — ^  Ihe  depth  of  stamp-using 

j  stores’  enthusiasm  is  also  • 

probed  by  the  Selling  Research  .t  ^  s.,vin.r  Stiinins 
f  B  B  B  i  report  to  marketing  executives. 

Fully  36%  of  the  .389  food  Replace  Trade  Stamps 
B  stores  using  trading  stamps 

B  Bai  '  have  done  so  for  more  than  12 

months.  Another  37%  have 
done  so  for  seven  to  12  months. 

72%  affirm  they  have  bene¬ 
fited;  17%  are  undecided;  only 
11%  express  disappointment. 


TRADING  STAMP  STUDY 


A  drycleaner  in  suburbuu 
Baltimore  has  put  a  patriotif 
twist  to  the  current  trading 
stamp  boom.  He  offers  hh 
customers  U.S.  Saving  Stamp? 
as  premiums. 

Irving  N.  Hackerman,  Pik«- 
yet  33%  of  the  food  stores  are  ^jile  Maryland,  a  member  of 
willing  to  drop  their  stamps,  if  t^e  National  Institute  of  Dry 
conipeting  stores  take  similar  cleaning,  offers  six  red  U.S 
action.  For  .51%,  decision  rests  Saving  Stamps  to  his  customer? 
with  the  main  office;  8%  are  for  each  $20  worth  of  dry- 
undecided.  Only  8%  are  defi-  cleaning, 
nitely  unwilling  to  bow  out.  Each  customer  is  given  an 

Equally  revealing  is  the  individually  registered  redemp- 
thinking  of  druggists.  Here,  tion  card  with  figures  in  vai^ 
73%  of  the  115  stores  using  ing  denominations  which  can  w 
trading  stamps  have  done  so  ounched  to  indicate  the  amoun' 
for  more  than  12  months.  An-  of  each  dryclcaning  order 
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•  In  1956,  as  in  1955,  and  almost  continuously  for  o 
quarter  of  o  century,  the  BUFFALO  EVENING  NEWS 
led  oil  doily  newspapers  in  the  volume  of  automotive 
display  advertising. 

SELL  THE  NEWS  READERS  AND  YOU  SELL  THE 
WHOLE  BUFFALO  MARKET. 


Buffalo  Evening  News 


KEILY-SMITH  CO. 


Notional  Reprosentotivos 
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KETAIL  SUKVEY 


Supermarkets  continue  to  re-  In  most  cases  TV  participa- 
gard  newspapers  as  the  most  tion  consists  of  spot  announce- 
important  advertising  medium  ments.  Chain  sponsorship  of 
at  their  disposal,  funneling  be-  TV  and  radio  programs  usually 
tween  75%  and  95%  of  their  is  on  a  local  basis.  A  chain  with 
ad  budgets  in  that  direction,  stores  in  10  cities,  for  example. 
Nevertheless  there  has  been  a  might  sponsor  three  different 
decided  increase  in  the  use  of  programs  in  eight  of  these  cities 
other  media  and  the  trend  prob-  and  none  in  the  other  two. 
ably  will  continue.  Radio  and  television  are  not 

This  w'as  indicated  by  a  sur-  the  only  non-newspaper  media 
vey  of  ad  practices  and  plans  used.  Some  firms  are  going  in 
of  major  retailers  conducted  by  fairly  heavily  for  billboards, 
Sitpemiarket  Neivs  in  nine  car  cards,  bus  stop  benches  and 
major  cities.  mail  circulars. 

The  survey  brought  out  sev-  Aside  from  mail  and  news- 
eral  facts:  (1)  There  is  no  real  paper  ads,  supermarket  promo- 
consistency  in  the  supermarket  tions  are  more  institutional  in 
ad  picture  and,  while  use  of  nature.  This  is  particularly 
radio  and  television  is  rising,  true  of  radio  and  TV,  the  sur- 
this  is  not  true  in  all  areas,  vey  indicated. 

(2)  In  most  cases  increased  use 

of  radio  and  television  does  not  Daily  Polling  Readers 

come  at  the  expense  of  news-  q  Their  4d  Vietrit 

paper  linage  but  in  addition  to  ■*  ^ 

even  heavier  emphasis  on  “su-  The  Elizabeth  (N.  J.)  Daily 
permarkets  advertising  bread  Journal  has  launched  a  13-week 
and  butter.”  Good  Will  Community  Survey 


to  poll  the  sentiment  of  shop-  The  reader  whose  judgment 
pers  in  its  circulation  area  on  comes  closest  to  the  consensus 
likes  and  dislikes  in  advertising  each  week  will  be  awarded  $50. 
and  merchandising.  At  the  end  of  the  survey  a  $10ii 

The  Journal  signed  132  of  its  A^st  prize  will  be  awarded  to 
advertisers  as  cosponsors  of  the  f^e  writer  of  the  most  helpful 
promotion.  letter. 

John  B.  Lake,  Journal  ad-  “Merchants  and  ad  expert 
vertising  director,  said  the  op-  sometimes  inclined  to  gti 

portunity  for  a  survey  was  close  to  their  own  jobs, 

welcomed  by  merchants  and  declared.  “They  lose 

will  prove  of  value  to  them  as  that  human  touch  and  fail  to 
well  as  to  the  newspaper.  appreciate  the  readers’  view- 

“We  feel  there  is  much  to  I'oint.  This  survey  will  point 
gain  from  a  survey  of  this  direction, 

type,”  said  Mr.  Lake.  “We  are  Community  Surveys,  Sher- 
certain  it  will  be  of  great  bene-  Oaks,  Calif.,  handles  the 

fit  to  our  advertisers  and  will  details  of  the  contest  and  will 
give  us  the  basis  for  building  decide  winners  for  the  Journal- 
future  business.  In  addition,  it  T  a 

undoubtedly  will  create  wide-  trlOSer  1 0  tianale 
spread  interest  among  our  read-  Levitt  Shop  Center 

Bernard  Glaser  Associates, 
The  Journal  presented  the  Levittown,  Pa.  has  been  selected 
jirogram  to  its  readers  in  a  agency  for  the  new 

double  truck  advertisement  and  Levitt  &  Sons  Country  Club 
a  page  one  story.  Shopping  Center,  located  on 

Each  week  the  Journal  will  U.S.  Route  1,  Levittown.  The 
ask  a  question  about  shopping  appointment  was  annuonced  by 
conditions  and  readers  will  be  the  Country  Club  Businessmen’s 
requested  to  express  their  opin-  .Association, 
ion  in  letters.  The  Glaser  organization  will 

The  question  for  the  first  handle  all  advertising,  promo- 
week  :  “What  has  pleased  you  tion  and  public  relations  for  the 
— and  what  has  NOT  pleased  14  stores  of  the  first  unit  of  the 
you  about  Shopping  Condi-  Center,  Key  outlets  will  include 
tions?”  Food  Fair,  Sun  Ray  Drug,  ^ 

Readers  are  also  asked  to  fill  T.  Grant,  Peoples  Nation* 
out  a  ballot  naming  the  best  Bank,  Kinney  Shoes  and  Aj^ 
small,  medium-size  and  large  Cleaners,  The  grand  opening  i* 
advertisement  in  each  day’s  edi-  scheduled  for  April  4. 
tion  of  the  Journal.  An  additional  15  stores,  con- 

The  paper  will  award  $1,305  stituting  the  second  unit  of  t^ 
in  prizes  over  the  13-week  Center,  will  be  completed  ® 
period.  1958. 
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great  for  starting  fires 

Daily  newspapers  have  a  most  impressive  record  for  starting  fires  under 
people  to  get  action.  “Fires”  that  lead  to  more  schools,  better  roads  -  civic 
improvements  of  every  order. 

Smart  advertisers  know  that  newspapers  do  the  same  job  for  them  -  whip 
up  tremendous  excitement  (and  action)  among  consumers -and  salesmen 
and  dealers,  too. 

It  could  hardly  be  otherwise. 

For  the  advertisements  are  an  integral,  exciting  element  of  the  daily  paper. 
When  there  are  no  newspapers  (as  during  a  strike),  advertising  is  usually 
one  of  the  features  “missed  most”  —  especially  by  women. 

Readers  clip  newspaper  ads . . .  discuss  them . . .  buy  from  them.  And  at  the 
point-of-sale,  the  trade  sees  this  newspaper-inspired  action  every  day.  No 
wonder  newspapers  are  a  basic  medium  for  all  adverti.sers. 


The 


atz  Agencyt  Inc.  Newspaper  Division 


NATIONAL  ADVERTISING  REPRESENTATIVES 
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AD  CAMDAIGA^ 


Wise  Renews  Schedules 
In  185  Newspapers 


Wise  Potato  Chip  Co.,  Ber¬ 
wick,  Pa.,  has  announced  that 
newspapers  will  again  spear¬ 
head  its  advertising  activities 
throughout  1957,  with  a  sched¬ 
ule  of  large-size  insertions  in 
more  than  185  newspapers  each 
week. 

The  decision  to  continue  ex¬ 
tensive  use  of  newspapers  is 
based  on  more  than  35  years  of 
experience,  during  which  time 
newspapers  have  been  credited 
as  being  a  key  factor  in  making 
V\ise  potato  chips  America’s 
most  popular  brand  of  potato 
chips  and  more  recently  in 
acquainting  consumers  with 
Wise  Ridgies,  Wise  Julienne 
Potato  Sticks  and  W’ise  Bar- 
beque  Potato  Chips. 

Reader^s  Digest  Flags 
Michener"' s  ISeic  Book 

The  Reader’s  Digest  is  using 
1,500-line  newspaper  advertise¬ 


ments  in  nine  cities  to  publicize 
James  Michener’s  account  of 
the  Hungarian  revolt  in  the 
March  issue  of  the  magazine. 

The  schedule  (via  BBDO) 
includes  the  Boston  Herald- 
Traveler,  Chicago  Tribune,  Cin¬ 
cinnati  Enquirer,  Cleveland 
Plain  Dealer,  Detroit  Free 
Press,  Lon  Angeles  Times,  New 
York  Herald  Tribune,  New  York 
Times,  Philadelphia  Bulletin, 
San  Francisco  Examiner  and 
Wall  Street  Journal. 

These  five-column  advertise¬ 
ments  are  in  addition  to  the 
Digest’s  regular  200  -  city 
monthly  newspaper  schedule  of 
45-line  circulation  promotion 
advertisements. 

June  Date  for  Schick 
Razor  ‘57-58  Drive 

Currently  using  511  news¬ 
papers  in  its  campaign  for 


.^-..ajaaeaBiigmnT^  t" 


SAN  DIEGO - 
YOUNG  GIANT  MARKET 

1956  Population  Estimate 
for  San  Diego  County:  864,600 
Greater  than  12  States! 

San  Diego  —  Young  Giant  Market  of  the 
West  —  looms  large  on  the  national 
sales  horizon.  With  a  1956  population  of 
864,600  —  as  estimated  by  the  State 
Director  of  Finance  —  San  Diego  County 
ranks  higher  in  population  tluin 
12  of  the  48  states!  And  this  Giant 
Market  is  still  growing ...  in  population 
...  in  buying  power ...  in  quality. 

To  sell  this  Young  Giant  Market  of  the 
West,  at  the  lowest  cost  per  sale, 
advertise  in  The  San  Diego  Union 
and  Evening  Tribune. 


(Tbr  San  Ditgo  Union 

AND 

fvEN/HG  Tribune 

•AN  0tC«0,  CALNOItNIA  ^ 


COPLEY  NEWSPAPERS  15  "Hemttown"  N«wtpap«rt  Cevaring 
San  Di*go,  California  —  Northern  lllineit  —  Springfield,  Illinois  —  and 
Greater  Los  Angeles  .  .  .  Served  by  the  COPLEY  Washington  Bureau  and 
the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO..  INC. 


.Schick  electric  razors,  the  drive 
(via  Cunningham  &  Walsh, 
Inc.)  for  1957-58  will  get  started 
this  coming  June. 

Eversharp  Inc.,  which  pro¬ 
duces  the  razor,  has  also  been 
running  test  campaigns  in 
newspapers  for  the  Eversharp 
pen.  Results  of  these  tests  are 
now  being  assessed. 

Other  Campaigns  .  .  . 

•  William  G.  Bell  Co.,  Bos¬ 
ton,  Mass.,  is  using  newspapers 
to  test  Bell’s  Minced  Onion  in 
several  New  England  markets 
(via  Abbott  Kimball  Co.,  New 
York). 

•  Calvert  Distillers  Co.  will 
expand  its  “Nothing  Finer  in 
American  Taste  .  .  .’’  campaign 
(via  Grey  Advertising  Agency) 
in  newspapers  from  coast  to 
coast  and  in  national  magazines 
beginning  in  April. 

•  Starting  March  21,  Hiram 
Walker  Inc.  will  use  1000,  640, 
and  330-line  newspaper  ads 
(via  Foote,  Cone  &  Belding, 
Inc.)  in  all  major  markets.  In¬ 
sertions  will  be  variations  of  a 
series  of  full-color  pages  set  for 
Life  and  featuring  art  work 
by  Ludwig  Bemelmans. 

•  Newspaper  advertising  has 
been  scheduled  in  selected  mar¬ 
ket  areas  by  P.  Ballantine  & 
Sons  as  part  of  a  campaign  to 
introduce  the  industry’s  first 
flat-top  quart  beer  can,  dubbed 
“Quart  Giant.’’ 

•  Large-space  newspaper  in¬ 
sertions,  spot  radio-TV  are  be¬ 
ing  used  by  Carter  Products, 
Inc.,  to  introduce  nationally  its 
new  Arrid  Men’s  Spray  De¬ 
odorant  (via  Ted  Bates  &  Co.). 

•  Ad  kits  designed  to  help 
newspapers  to  build  tie-in  lin¬ 
age  are  being  offered  by  U.  S. 
Steel  as  part  of  the  corpora¬ 
tion’s  third  annual  “Operation 
Shower.’’  Promotion  (via 
BBDO)  is  aimed  at  encouraging 
gifts  of  steel  for  brides. 

•  Forty-seven  major  news- 
paper.s,  covering  a  26  state 
area,  will  carry  Pan-American 
Life  Insurance  Company’s  1957 
U.  S.  advertising  campaign. 
The  campaign  in  newspapers 
includes  locally  edited  gravures 
wherever  possible,  and  in  those 
papers  not  having  gravures  the 
campaign  will  be  carried  on 
with  34()-line  ads  in  Sunday  pa¬ 
pers. 

• 

A  (If  Iff  TV  Section 

Los  Angeles 

The  Sunday  Times  has  added 
a  TV-Radio  Magazine  section 
listing  programs  for  the  week 
on  a  day-by-day  basis. 


Philip  Morris 
Report  Notes  ; 
Ad  Support 

Philip  Morris  Inc.,  makers  of  . 
Philip  Morris,  Marlboro,  Pari-  ^ 
lament.  Spud  and  Benson  & 
Hedges  cigarets,  said  in  its 
annual  report  issued  this  week 
that  it  is  “embarked  on  the 
strongest  advertising  program 
in  our  Company’s  history.” 

Philip  Morris  Inc.  reported 
1956  sales  set  a  new  record 
high  and  ran  15%  over  a  year 
ago  “against  an  average  in¬ 
dustry  dollar  increase  of  4%." 

Unique  in  the  subject  matter 
generally  covered  by  annual 
reports,  Philip  Morris  in  its 
1956  reports  to  stockholders 
devotes  a  center-page  position 
to  a  display  of  its  advertising 
for  its  major  cigaret  brands. 

N.  W.  Ayer  &  Son,  Inc.  is 
the  agency  for  Philip  Morris 
regular  and  long  size  cigarettes, 
Leo  Burnett  Company,  Inc.  is 
the  Marlboro  advertising  agen¬ 
cy,  Parliament  and  Benson  & 
Hedges  cigaret  advertising  is 
done  by  Benton  &  Bowles,  Inc. 
and  Ogilvy,  Benson  &  Mather, 
Inc,  is  the  agency  for  Spud,  a 
mentholated,  filter-tip  cigaret. 

In  his  letter  to  stockholders 
accompanying  the  report,  Philip 
Morris  President,  O.  Parker 
McComas,  emphasized  that  ad¬ 
vertising  in  1957  would  in¬ 
clude  “aggressive  programs  in 
newspapers,  Sunday  supple¬ 
ments,  outdoor  billboards,  mag¬ 
azines,  and  spot  radio  and  net¬ 
work  television — each  campaign 
tailored  to  the  needs  of  our 
individual  brands.” 

Within  one  12  month  period, 
Mr.  McComas  says  in  his  letter, 
the  company  established  a 
unique  precedent  by  introduc¬ 
ing,  distributing,  and  marketing 
nationally  five  major  cigarette 
brands : 

“The  Company’s  advertising 
programs  during  1956  reflected 
steps  taken  during  the  prior 
two  years  to  prepare  for  major 
marketing  efforts  on  each  of 
these  brands,  such  as  the  ap¬ 
pointment  of  separate  agencies 
to  handle  each  of  them  as  in¬ 
dividual  and  distinct  marketing 
problems,”  he  says. 

“Along  with  other  costs  in 
the  general  economy,” 
McComas  concludes,  “advertis¬ 
ing  costs  rose  during  19^' 
However,  paralleling  these 
rising  costs,  there  has  also  been 
a  significant  increase  in  the 
Company’s  total  impact  upon 
the  public.” 


EDITOR  at  PUBLISHER  for  March  2.  iW 


24 


r 


43  rd  in  a  series  of  profiles  note  running  in  The  Kansas  City  Star 


I 

For  Stuffed  Shirts, 
a  Minus  Rating 


^  O.  this  is  not  Congressman  Sludgepump.  Nor 
is  it  Senator  Soaper,  startling  though  the  resem* 
blance  may  be.  It  is  The  Star’s  astute  Capitol  Hill 
reporter,  Jack  Williams,  and  you  could  hardly 
wound  Jack  more  than  to  suggest  he  resembles  an 
officeholder.  For  Jack,  deep-dyed  conservative,  is 
anti-politician,  anti-lobby,  anti-logrolling,  anti¬ 
handout,  anti-anything-and-everything  that  fosters 
bureaucracy  and  makes  government  bigger. 

“I  am  for  the  taxpayer,”  Jack  asserts.  “I’m  a 
novelty  in  Washington.”  Jack  thinks  the  Com¬ 
mon  Man  is  overrated,  too,  and  he  has  some  doubts 
about  democracy. 

The  chameleon  changes  color  to  suit  its  en¬ 
vironment.  Jack’s  friends  say  he  has  craftily 
adopted  the  politician’s  air  of  openhanded  largesse 
so  he  can  mingle  easily  with  the  elective  elect, 
worm  his  way  into  their  confidence,  perhaps  even 
be  mistaken  for  one  of  them.  Certainly  his  ability 
to  obtain  important  background  news  and  forecast 
the  course  of  legislative  events  indicates  a  special 
entre  of  some  kind. 

J  ACK  WILLIAMS  was  bom  and  reared  in  Ken¬ 
tucky.  He  attended  Southeastern  college  in  Durant, 
Okla.,  taught  school  briefly  and  was  overseas  in 
World  War  I.  On  his  return  he  went  into  news¬ 
paper  work,  drifted  from  job  to  job  over  the  Mid- 
West.  While  working  for  the  Tulsa  Democrat  and 
Daily  Oklahoman  he  got  a  close  look  at  Oklahoma 
politics.  He’s  had  his  fingers  crossed  on  lawmakers 
ever  since. 

In  Kansas  City,  Jack  worked  on  the  old  Post 
under  the  Burris  Jenkins  regime,  on  the  Journal  and 
across  the  Kaw  on  the  Kansas  City  Kansan.  In 
1939,  he  came  to  The  Star.  The  Pendergast  machine, 
caught  axle  deep  in  boodle,  was  emitting  fumes  and 
knocking  loudly.  Jack  was  assigned  to  city  politics. 
Once  again  the  view  of  government,  this  time  at 
municipal  level,  was  anything  but  edifying. 

Jack’s  nm  included  police  headquarters  and  the 
court  house.  His  able  handling  of  all  types  of 


star  Photo  by  Brooku  Cnnnmftt 


stories  won  him  the  assignment  to  The  Star’s  Wash¬ 
ington  bureau  in  1949.  In  the  nation’s  capital,  he 
reports  on  farm  affairs,  keeps  an  eye  on  other 
measures  and  trends  of  special  interest  to  Missouri, 
Kansas  and  the  Mid-West. 

Jack’s  caustic  wit  and  cynicism,  the  delight  of 
friends,  rarely  show  up  in  his  writing.  “If  yqu’d 
just  write  as  you  talk,”  an  acquaintance  lamented, 
“you’d  be  Westbrook  Pegler,  Will  Rogers  and 
Jimmy  Cannon  rolled  into  one.” 

Beneath  Jack’s  satirical  exterior,  observers  are 
forced  to  conclude,  the  milk  of  human  kindness 
flows  full-stream.  Jack  is  notoriously  kind  to  dogs, 
lends  a  sympathetic  ear  to  any  tale  of  woe. 

Jack  has  his  own  theory  of  interviewing.  “To 
start  some  people  talking,”  he  told  a  cub  reporter, 
“you  have  to  throw  them  off  balance  with  a  discon¬ 
certing  question.”  The  story  (maybe  apocryphal) 
is  that  Jack  once  began  an  interview  with  Chicago’s 
Cardinal  Mundelein  by  asking,  “Do  you  wear  pants 
under  that  robe?”  For  Jack,  at  least,  the  theory 
seems  to  work. 

Jack  covered  the  recent  Democratic  and  Re¬ 
publican  conventions.  In  his  view,  two  parties  are 
enough.  “No  reporter,”  he  contends,  “could  stand 
three  political  conventions.” 

Jack  commutes  to  Washington  from  nearby 
Virginia,  where  he  lives  with  his  wife  and  nine-year- 
old  daughter.  A  married  daughter  and  a  son  re¬ 
cently  out  of  Air  Force  round  out  the  Williams 
family.  Jack  Williams  of  mild  public  bark  and 
sharp  private  bite  is  another  reason  why — 
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$337,000,000  IS  SPENT 
FOR  FOOD  IN  LOS  ANGELES... 


mirror 
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comes  Rome 


The  307,858  families  who  read  The 
Mirror-News  spend  $337,471,689  a  year  for 
food.  That's  because  The  Mirror-News 
is  Los  Angeles'  afternoon  family  newspaper 
.  .  .  going  daily  into  homes  with  growing 
children  and  active  teen-agers  .  .  .  the 
population  with  hearty  appetites  and  many 
needs.  Parents  and  youngsters  alike 
turn  to  The  Mirror-News  for  the  information 
and  reading  enjoyment  they  want,  and 
use  this  newspaper  as  their  buying 
guide.  Major  food  retailers  such  as  Ralphs, 
Safeway,  Market  Basket,  Mayfair  Markets, 
Alpha-Beta,  A  &  P,  Jim  Dandy  and  Clark 
Markets  regularly  use  The  Mirror-News 
to  sell  this  active  buying  audience. 


(Estimates  of  average  family  expenditures  in 
the  Los  Angeles  Metropolitan  Area  (1955)  adjusted 
on  the  Home  Audit  findings  on  family  income 
and  family  size  for  Mirror-News  families.) 

[ MIRROR-UEWS | 

[ _ _ _ J 

Virgil  Pinkley,  Editor  and  Publisher 
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SPREADING  THE  WORD — C.  T.  Williams  (left)  of  Williams  Nj»i 
paper  Features  Syndicate  of  Fort  Worth.  Tex.,  explains  to  Ctcil  B 
DeMille  of  Paramount  Studios  technique  used  in  preparing  art  in; 
copy  backing  the  motion  picture.  "The  Ten  Commandments."  Will  jms 
firm  was  chosen  by  Paramount  to  do  a  full-color,  page-site  sc'ie 
of  newspaper  advertisements  supporting  DeMille's  production. 


Full-Page  Ad 
Series  Going 
To  Papers 

Fort  Worth,  Tex. 

The  Williams  Newspaper 
Feature  Syndicate  has  taken  on 
its  biggest  job  in  its  18-year 
history  as  an  agency  devoted 
exclusively  to  the  production  of 
illustrated  religious  features. 

The  Williams  company,  with 
headquarters  here,  has  been 
commissioned  by  Paramount 
Pictures  Corp.  to  produce  a 
series  of  full-color,  page-size 
adverti.sements  boosting  the  mo¬ 
tion  picture,  “The  Ten  Com¬ 
mandments.” 

The  project  had  its  inception 
last  January  when  studio  offi¬ 
cials  met  here  with  the  firm’s 
owner,  C.  T.  Williams,  and  out¬ 
lined  to  him  what  they  had  in 
mind. 

The  result  is  a  series  of  11 
full-page  ads  which  are  now 
ready  to  be  distributed  to  news¬ 
papers  every\vhere. 

The  first  ad  is  a  leader,  in¬ 
troducing  the  series.  The  fol¬ 
lowing  10-page  ads  each  have 
a  theme  based  on  one  of  the 
commandments. 

The  commandment  itself  is 
near  the  top  of  each  page, 
printed  in  red  lettering  copied 
after  the  Egyptian-type  script 
used  in  the  motion  picture.  A 
large  part  of  the  page  is  taken 
up  with  a  depiction  of  a  Biblical 
character,  either  full  bodied  or 
a  study  of  the  face.  Printed 
material  is  cut  to  a  minimum 


with  a  short  commentary  i 
each  of  the  commandments. 

The  ads  are  either  in  blacl 
and  white  or  black  with  one 
two  colors. 

Mr.  Williams  said  Paramoun 
made  available  to  him  all  .1 
used  by  the  studio  in  producing 
the  picture.  This  imluif 
photographs,  sketches  and  c  ;  \ 
used  by  the  studio  in  it.«  pro¬ 
motion  campaign. 

But  design  and  form  of  the 
ads  were  left  entirely  up  to  Mr 
Williams. 

Proofs  wei’e  shown  to  the  pic¬ 
ture’s  producer,  Cecil  B.  I^e- 
Mille,  last  week  in  Dallas. 

Mr.  Williams  was  given  ex¬ 
clusive  rights  to  produce  and 
distribute  the  copy  for  Para¬ 
mount.  He  personally  wrote 
the  commentary  and  company 
artists  drew  the  illustrations 
from  his  rough  sketches. 

Estimated  cost  of  the  project 
so  far:  $11,000. 

The  business  is  the  outgrowth 
of  an  idea  of  Mr.  Williams  us^ 
when  he  owned  newspapers  m 
Texas  about  18  years  ago.  He 
started  putting  in  full-page  ad 
vertisements  with  a  general  re¬ 
ligious  theme.  Other  papers 
began  asking  for  the  use  of  the 
mats  and  before  long  Mr.  Vil 
liams  was  in  a  new  business. 

His  features  are  nondenomi- 
national  or  as  he  prefers  to  cal 
it,  interdenominational.” 

Gets  Riilova  Razor 

The  Marschalk  and  Pratt  Di¬ 
vision  of  McCann-Ericksor.. 

Inc.,  has  been  appointed  to  han¬ 
dle  the  advertising  of  the  i>e« 
Bulova  Electric  Razor. 
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THE  NEWS’  John  Rosenfield  belongs  large  credit 


NEWS’  AMUSEMENTS  EDITOR 

JOHN  ROSENFIELD 


<c 


NAMED  YEAR’S  TOP  CRITIC  BY 
SCREEN  DIRECTORS  GUILD! 


that  Dallas  is  the  cultural  and  entertainment  center 


of  the  Southwest.  To  Dallasites  and  North  Texans  his  reviews  and  opinions 
have  long  been  the  consulted  authority  on  movies,  drama,  concerts, 

night  clubs,  opera  and  art.  To  them  he  is  “Mr.  Culture’’. 


THE  immense  influence  of  The  News  in  Texas  is  largely  attributable 
to  such  staffers  as  Mr.  Rosenfield  in  all  departments  of  The  News. 

It  is  an  influence  that  conveys  stature  and  believability 
to  its  advertising  columns.  Add  to  this  The  News’  20^^^  larger  circulation 
through  a  more  selective,  higher  quality  coverage  of  Dallas 

and  the  surrounding  market  and  you  will  understand  why  TTie  News 
is  the  dominant  selling  force  in  North  Texas. 


ONLY  THE  DALLAS  NEWS 

COVERS  THE 

BIGGER  DALLAS  MARKET 


Mambar,  Matro  Sunday  Comics  Natwork 


CRESMER  &  WOODWARD.  INC.,  National  Representative  •  New  York  •  Chicago  •  Detroit  •  Los  Angeles  •  San  Francisco  •  Atlanta 
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Press  Kits  Help  Dealer 
To  Get  Loeal  Publieity 


The  public  relations  dejiart- 
ment  of  Olin  Mathieson  Chemi¬ 
cal  Corp.  recently  came  up  with 
press  kits  aimed  at  helping  the 
dealer  handling  its  products  to 
get  publicity  for  them  in  their 
local  areas. 

One  kit  was  put  together  for 
Ramset  Fastening  System, 
which  is  part  of  the  Winchester- 
Western  Division  of  Olin 
Mathieson  Chemical  Corp.  This 
kit  consi.sted  of  releases,  fact 
sheets,  photographs  and  in¬ 
cluded  a  letter  explaining  how 
to  use  the  kit. 

A  polyethylene  press  kit  was 
developed  for  the  Film  Division 
of  Olin  Mathieson  and  offered 
releases,  a  photographic  check 
sheet  which  the  dealer  can  use 
if  he  wants  to  take  his  own 


press  pictures,  a  guide  to  pub¬ 
licity  to  help  him  in  making  use 
of  the  kit,  two  mats  and  cap¬ 
tions,  and  two  photographs  for 
those  newspapers  that  prefer  to 
u.se  them. 

“Most  dealers  are  not  large 
enough  in  size  to  have  their 
own  publicity  departments  nor 
do  most  of  them  have  the  ‘know¬ 
how’  to  get  publicity,”  Gene 
Boyo,  Olin  Mathieson  publicity 
manager  told  Editor  &  PUB¬ 
LISHER.  “Nevertheless,  they  re¬ 
cognize  the  value  of  iiublicity  as 
a  supplement  to  advertising, 
both  aimed  at  increasing  .sales. 

“To  my  knowledge,”  Mr.  Boyo 
continued,  “this  is  the  fiist 
time  that  the  tool  of  publicity 
has  been  used  in  this  way.  In 
effect  it  makes  each  of  the  Ram- 


T  h  e 

TOLEDO 

BLADE 

"One  of  America's 
Great  Newspapers" 


has  an  opening  for  either  a  man¬ 
ager  of  general  advertising  or 
an  assistant  advertising  director. 

• 

Naturally  a  man  of  experience  and  proivn 
ability  is  desired.  Applications,  ivhich  icill 
be  held  in  confidence,  should  be  complete  in 
erer\'  respr‘ct.  Please  address  idrertisin^ 
Dirry-tor.  The  Toletlo  lilade.  Toledrp.  Ohio. 


set  and  Film  Division  customers 
an  arm  of  the  public  relations 
department.” 

According  to  Mr.  Boyo,  the 
kits  give  salesmen  a  unique  sel¬ 
ling  argument.  They  found  that 
the  customer  wa.s  very  inter¬ 
ested  in  this  service  which 
would  help  him  to  get  publicity. 

“Often,  it  provided  the  ‘foot- 
in-the-door’  that  lead  to  a  sale,” 
Mr.  Boyo  said. 

Ettinger.,  CCI  Merger 
Expands  Client  Service. 

Merger  of  The  Ettinger  Co. 
with  Communications  Counse¬ 
lors  Inc.  was  announced  jointly 
this  week  by  W.  Howard  Chase, 
CCI  president,  in  New  York 
and  Margaret  Ettinger  in 
Hollywood. 

CCI,  a  separately  incorpo¬ 
rated  public  relations  affiliate 
of  McCann-Erickson,  Inc.,  was 
formed  in  lOo.'i.  Miss  Ettinger 
founded  The  Ettinger  Co.  30 
years  ago. 

Under  the  merger,  effective 
March  1,  Miss  Ettinger  became 
vicepresident  and  Hollywood 
manager  of  CCI. 

Appointments  .  .  . 


New  Brokerage  : 

Firm  Is  Formed  ^ 

Washington  ^ 

A  new  media  brokerage  finr., 
Blackburn  and  Company,  ha; 
been  formed  by  James  W 
Blackburn,  Clifford  B.  Marshal 
and  Jack  V.  Harvey,  all  of 
whom  were  formerly  associated 
with  Blackburn-Hamilton  Com¬ 
pany. 

Formation  of  the  new  com¬ 
pany  was  announced  by  Mr. 
Blacburn,  who  said  its  activities  ' 
will  be  devoted  e.xclusively  to 
negotiations,  financing  and  ap¬ 
praisals  in  the  radio,  television 
and  newspaper  fields. 

Mr.  Blackburn  established 
the  firm  of  Blackburn-Hamilton 
Company  with  Ray  V.  Hamilton 
10  years  ago. 

Before  entering  the  br-okerage 
field,  Mr.  Marshall  operated  ra¬ 
dio  stations  and  was  a  bu.siness 
representative  for  United  Press. 

Mr.  Harvey  joined  Blackburn- 
Hamilton  Company  after  work¬ 
ing  with  newspapers  in  the  mid¬ 
west  and  South  and  after  also 
serving  as  a  UP  business  rep¬ 
resentative. 


•  Joseph  B.  Scholnick  has 
been  named  director  of  the  pub¬ 
lic  and  trade  relations  depart¬ 
ment  of  Brown-Forman  Distil¬ 
lers  Corp..  Louisville,  Ky.  He 
came  to  B-F  last  year  from  the 
Buffalo  (N.Y.)  Evvniug  Newx. 
Previously  he  had  been  on  the 
staff  of  the  Miami  (Fla.)  Her- 
aUL 

•  Phil  S.  Hanna,  newspaper 
columnist  and  former  editor  of 
the  Jounial  of  Commerce,  has 
joined  the  editorial  .staff  of  The 
Press  Release  Bureau,  Chicago. 

•  Appointment  of  M.  J. 
Wurzbach  to  the  new  po.st  of 
staff  director  product  informa¬ 
tion  in  the  PR  department  of 
U.  S.  Steel  Corp.,  was  an¬ 
nounced  this  week.  F’or  10  years 
he  was  a  reporter  and  military 
editor  of  the  Ch’veland  PresK. 

•  Ap|)ointment  of  V’ i  c  t  o  r 
Schiff  to  the  new  office  of 
senioi  vicepresident  of  Carl 
Byoir  &  Associates,  Inc.,  w'as 
announced  by  Gerry  Swinehart, 
chairman  of  the  board.  Mr. 
Schiff  had  been  vicepresident 
and  an  account  supervisor.  He 
joined  Byoir  in  1038. 


Catering  Supplement 

The  biggest  catering  supple¬ 
ment  ever  published  in  an 
American  newspaper  appeared 
in  the  Xew  York  Pont,  Febru¬ 
ary  15.  The  supplement,  the 
Post’s  Annual  Catering  Section, 
ran  24-pages. 

EDITOR  &  PI 


McClintoii  Resigns 
Post  at  Agency 

In  a  joint  statement  issuw 
by  J.  Sherwood  Smith,  chair¬ 
man  of  the  board  of  Calkins  k 
Holden,  Inc.,  and  H.  L.  McClin- 
ton,  president,  it  was  announced 
that  Mr.  McClinton  had  re¬ 
signed  from  the  55-year  old 
advertising  agency.  He  had 
been  president  and  a  director 
since  l‘J50. 

Both  executives  attributed 
the  resignation  to  “basic  dif¬ 
ferences  of  opinion”  as  to  man¬ 
agement  policies  of  the  agency. 
Mr.  McClinton  has  no  definite 
plans  for  the  future. 


Hy-Test  303 

iCovtiuued  from  page  18) 

main  selling  point  is  economy- 
“The  increased  heating  eff- 
ciency  of  Hy-Test  303  saves  the 
consumer  20%  of  his  former 
heating  costs,”  he  said. 

Turning  to  his  future  promo¬ 
tion  plans,  Mr.  Valk  said: 
plan  to  continue  using  news¬ 
paper  space  on  the  present 
basis,  with  additional  produc¬ 
tion  budgets  for  our  ’57  ca®- 
paign  until  sufficient  dealerships 
have  been  established  to 
rant  supplementing  them  wi® 
national  magazine  and  networ 
radio-TV  advertising. 

“Newspapers,”  Mr.  Valk  con¬ 
cluded,  “will  remain  our  dom¬ 
inant  medium.” 

I  B  LI  SHE  R  for  March  2, 
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hitch  circulation  growth  to  the  pre-teen  boom 

THE  BEEHIVE 

America's  newest,  finest  pre-teen  feature 
by  the  editors  of  Child  Life 


risif  AM  om  44  mhuon  Mti-rmn  in  the 
us.  TUtr  NOW  btnrNiaifR  almost  $  to  i.  rm  nsw  featuhe  is 

DfStONSD  TO  MAKt  THtM  NtWSfAPSR  UADSAS  TODAY-SuYEItS  TOMORROW. 


The  tremendous  increase  in  the  birth  rate  since  World  War  II  has 
produced  this  important  change  in  the  age-pattern  of  American 
youth;  Pre-teens  now  total  44,907,000,  an  increase  of  30,030,000 
over  1945.  Teens  now  total  16,963,000,  an  increase  of  only  9,002,- 
000  over  1 945. 


These  pre-teens  are  vital  to  your  future  growth.  They  cannot  be 
abandoned  to  TV,  radio,  and  other  media.  In  their  formative  years 
they  must  become  familiar  with  the  pleasure  and  values  of  news¬ 
paper  reading,  to  swell  your  teen  and  adult  readership  in  years 
to  come. 


"THE  BEEHIVE"  is  brand  new.  It  is  a  special  project  of  the  editors 
of  Child  Life.  Its  material  is  all  fresh. 


NOTt 


The  product  of  a  group  of  experts,  "The  Beehive"  is 
designed  to  pull  pre-teens  to  your  paper;  to  give  them 
activities  in  which  to  participate;  to  make  them  identify 
your  paper  with  a  pleasurable  experience. 


In  addition  to  satisfying  a  basic  editorial  need, 
"The  Beehive"  also  establishes  newspaper  iden¬ 
tification  and  creates  interest  at  the  earliest 
possible  age; 

—supplies  a  creditable  and  wholesome  contrast 
to  horror  comic  books  and  blood-and-thunder 
TV  programs; 


ding,  books,  records,  candy,  toys; 

—supplies  a  focal  point  for  an  important  phase 
of  circulation  promotion; 

—increases  parent-interest  in  the  newspaper; 

—provides  a  service  for  mothers,  as  a  source  of 
bedtime  stories  and  projects  for  shut-in  days. 


—promotes  a  productive  advertising  medium  for 
sellers  of  child  and  parent  appeal  items  such 
as  food,  clothing,  footwear,  insurance,  bed- 

AVAILABLE  once  weekly  IN  HALF  STANDARD  AND  FULL  TAB  PAGE 
SIZE;  IN  COLOR  OR  B&W.  PHONE  OR  WIRE  FOR  PROOFS  TODAY! 


CHICAGO  SUN-TIMES 

211  W.  Wacker  Drive,  Chicago  6.  lllMois 
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NKV^SPAPEK  KEPItESENTA  FIVES 


S-F-W  Ad  Salesmen  Get 
Food  Shoppers  Ideas 


Chicago 

A  “new  dimension”  in  news- 
paper  representative  selling 
techniques  has  been  introduced 
by  the  Sawyer-Ferguson-Walker 
Co.,  sending  salesmen  into 
towns  where  their  newspapers 
are  located  to  get  firsthand  in¬ 
formation  from  food  store  cus- 
tomei's,  in  order  to  better 
understand  national  food  prod¬ 
uct  sales  problems. 

A  corollary  of  this  type  of 
field  research  and  education  in 
the  grocery  products  classifica¬ 
tion  is  that  of  having  S-F-W 
salesmen  accompany  trained 
food  merchandising  men  when 
they  call  on  retail  outlets  to 
introduce  new  national  adver¬ 
tising  campaigns  to  chain  and 
independent  stores  at  the  local 
level. 

Three-City  Test 

The  current  field  research 
and  educational  program  for 
S-F-W  ad  salesmen  is  being 
conducted  under  the  direction  of 
Hugo  Magnuson  in  the  Chicago 


ALWAYS  i  ,he  Hoe 

UNDER  I 

m  Plate 

PERFECT  W  Routing 

CONTROL  f 

Now  your  operators  can  do 
their  best  work— they  no  longer 
need  to  compensate  for  a  ma- 
chine’s  errors.  The  Hoe  Curved 
Plate  Hooting  Machine  is  steady 
as  a  rock.  It  makes  it  easy  for  an 
operator  to  be  precise  at  high 
speed,  on  hea\  y  dnt\’  work.  The 
connter-halanced  saddle  helps 
the  operator  keep  the  machine 
under  perfect  control  at  all 
times.  The  ball  bearing  router 
head  is  a  precision  tool  which 
permits  rooting  at  liigh  speeds 
with  minimnm  vibration.  And 
the  two  hand  wheels  which 
control  the  machine  are  in  front 
within  easy  reach  of  the  oper¬ 
ator.  The  unit  is  fully  enclosed 
to  give  complete  protection  to 
your  oi^erator. 

For  complete  information,  write: 

910  E.  138th  St.,  New  York  54,  N.  Y. 

BRANCHES:  BOSTON  •  CHICAGO •  SAN  FRAN¬ 
CISCO  •  BIRMINGHAM  •  PORTLAND,  ORE. 


office.  To  date,  such  “pilot” 
runs  have  been  made  in  three 
cities  where  S-F-W  newspapers 
are  published.  The  initial  tests 
have  been  so  successful  that 
S-F-W  plans  to  extend  the  pro¬ 
gram  to  their  other  newspaper 
cities,  Mr.  Magnuson  told  E&P. 

Kenneth  Brown  from  S-F- 
W’s  Chicago  sales  staff  made 
the  initial  field  tests  recently 
in  Grand  Rapids,  Battle  Creek 
and  Lansing,  Mich.  In  each  ca.se 
he  had  the  cooperation  of  the 
newspaper — (intml  Rapids  Her¬ 
ald,  Battle  Creek  Enquirer  & 
\eivs,  and  Lansinp  State  Jour¬ 
nal.  The  ad  departments  of  the 
respective  papers  arranged  for 
Mr.  Brown  to  contact  managers 
of  local  supermarkets,  gaining 
permission  for  him  to  spend 
time  in  the  stores  to  talk  to 
customers. 

In  each  instance,  Mr.  Brown 
removed  his  hat  and  coat  and 
approached  people  on  an  in¬ 
formal  basis,  asking  shoppers  to 
give  their  opinions  on  a  few 
questions  relating  to  shopping 
habits,  newspaper  food  ads  and 
related  topics. 


Got  Cue  from  Agency 


The  “shirt-sleeve”  approach 
was  gleaned  from  the  Cunning¬ 
ham  &  Walsh  advertising 
agency  which  for  some  time  has 
been  sending  its  creative  people 
once  a  year  into  the  retail  field 
where  they  have  been  actually 
selling  and  talking  to  people 
who  were  buying  the  products 
that  C&W  clients  were  adver¬ 
tising  and  merchandising  at  the 
national  level. 

“We  do  not  pretend  to  have 
reached  any  scientific  conclu¬ 
sions  with  our  findings,  nor  offer 
the  results  of  this  first  project 


Everything  in 
BALTIMORE 
revolves 
i  around 


MDRKINGEVENING  SUNDUr 


MARKET  RESEARCH  BOOK — Biggest  market  research  book  ever 
published  on  New  England  is  displayed  by  William  G.  Hobson  (left|, 
New  York  manager  of  Hearst  Advertising  Service  and  Frank  E.  Dunn. 
New  England  sales  manager  tor  HAS. 


as  absolute  facts  pertaining  to 
consumer  research,”  explained 
Mr.  Brown.  “We  do  feel,  how¬ 
ever,  that  certain  tendencies  can 
be  noted  and  it  has  proved  both 
interesting  and  informative  to 
have  spent  these  hours  talking 
to  people  who  are  pushing  their 
money  across  the  counter  for 
products  sold  by  many  of  our 
‘blue  chip’  accounts.” 

Here  are  some  of  the  findings 
gleaned  from  the  three-city  field 
research  project  conducted  by 
Mr.  Brown  and  his  associates: 

What  Shoppers  Say 

1.  Are  you  a  regular  shopper 

here?  yes;  14%  no.  Of 

those  who  said  “no”  one  was 
the  wife  of  a  college  student  at 
Michigan  State  University.  She 
explained  that  college  students’ 
wives  generally  of  necessity 
shopped  each  week  where  they 
could  find  loss  leaders  or  adver¬ 
tised  specials. 

2.  Why  do  you  choose  to  shop 
here?  53%  said  convenience. 
28%  vaiiety  of  brands,  19%. 
low  prices. 

3.  Do  you  accept  other  adver¬ 
tised  brands  at  comparable 
prices  if  the  brand  you  want  is 
.sold  out?  72%  yes;  28%  no. 
However,  it  was  a  frequent  com¬ 
ment  of  those  who  said  “yes” 
that  the  substitute  product 
would  have  to  he  a  well-known 
advertised  brand.  Also,  when 
children  had  their  minds  set  on 
a  certain  brand,  they  would  not 
be  likely  to  substitute. 

Shop  Newspaper  Ads 

4.  Do  you  compare  the  gro¬ 
cery  ads  in  your  newspaper  be¬ 
fore  you  do  your  shopping? 
02%  yes;  38%  no.  Of  those  who 
said  “no”,  several  said  they 
read  the  ads  but  didn’t  bother 
to  compare  prices  because  they 


were  convinced  their  regular 
store  offered  as  low  prices  as 
any  other. 

5.  Do  you  use  a  shopping 
list  ()6%  yes;  34%  no. 

6.  Are  you  influenced  to  try 
new  products  that  you  see  ad¬ 
vertised?  67%  yes;  23%  no. 
Among  those  who  said  “no" 
they  explained  that  if  they  were 
currently  using  a  similar  prod¬ 
uct  and  were  satisfied,  they 
would  not  change. 

7.  Are  you  a  regular  user  of 
frozen  foods?  70%  yes;  307e 
no. 

8.  How’  many  times  during  a 
week  do  you  shop?  68%  once; 
26%  twice;  6%  three  times. 

9.  Do  highly  advertised  in¬ 
gredients  that  a  product  Ls  said 
to  contain  influence  your  pur¬ 
chase  of  that  product?  277f 
yes;  63%  no.  Among  those  who 
said  “no,”  it  was  stated  they 
felt  the  advertiser  was  not  sin¬ 
cere  and  they  simply  did  not 
believe  the  particular  ingredient 
would  do  all  the  advertiser 
claimed  it  would. 

“This  is  our  first  experience 
with  this  type  of  program,  but 
we  intend  to  pursue  it  further," 
Mr.  Magnuson  told  E&P.  “We 
i-ealize  the  more  work  we  do  and 
the  more  people  we  cover,  the 
more  valid  our  findings  will  be. 
and  the  more  value  they  will 
have  for  our  accounts  and  the 
newspapers  we  represent.” 

ISeu'  England  Market 
Study  Issued  by  HAS 

BosTO.N,  Mass. 

People  in  New  England  have 
a  10%  higher  per  capita  income 
than  the  U.  S.  average,  accord¬ 
ing  to  a  new  fact  book  on  the 
(Continued  on  paqe  32) 
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Hero  in  the  Ruhr  oj  Inieriai 
. .  .  the  h\thnlons  Ohio  I  nllev 


Sunday  Newspaper  Supplement  Advertisers  Showed  a  Marked  Pref¬ 
erence  for  The  Locolly  Edited  Type  of  Sunday  Gravure  Supplement. 


IS  A  VIGOROUS, 


EVER-GROWING, 


Inciwding  AwtomoHvc  and  FirKinctol 
First  10  in  the  U.S  A. 


BILLION  DOLLAR  MARKET. 


1.  New  Yerk  Times  2,t»i.6l2 

2.  Its  kntelcs  Times  t,S1S,TBS 

3.  COURIER-JOURNAL  1.733.60< 


WE  WILL  BE  PLEASED 


2.  Us  tateles  Times  S37.a2a 

3.  Indieiuftlis  Stv  747,394 

4  St.  Iteis  Pest  Dispatch  747.3$1 

5.  Dctreit  News  720,138 

8.  CiKimuti  Enpeirer  708,028 

7.  Ctlembes  Dispatch  69S.861 

8  Cleveland  Plain  Dealer  839.2S0 

9.  4krtn  Oextn-ltpmal  808.021 

to.  Ttlede  Blade  502.882 


2.  New  Yerk  Dtily  News  1,044,241 

3.  Chicait  Tribene  970,886 

4.  Us  Anieles  Times  878.938 

5.  Philadelphia  Inpeirer  823.915 

8.  Atlanta  tewnal-Censtitutian  731.730 


4.  Atlanta  Iternal-Censtitetien  1.353.040 


THE  ONLY  SUNDAY 


5.  Ckicapa  Tribene 
8.  Philadelphia  Inquirer 

7.  Ctiumhus  Oispatch 

8.  Taleda  Blade 

9.  New  Yerk  News 

10.  Indianapelis  Star 


1.319.924 


7.  COURIER  JOURNAL  773,416 


THAT  UNLOCKS  IT  FOR 


1.228.802 


YOUR  PRODUCTS 


9.  Ctiumhus  Dispatch  563.407 

10.  Buftala  Ceurier-Eapress  581.921 


OR  YOUR  SERVICES. 


llnap*  Figum  pf<|Kire<|  foi  INTeUNATIONAl  PAFtI  SAIFS  COMPANY.  tiK.,  by  MFOIA  PCCOIDS,  liK. 


Se£t  LOUISVILLE 


Member  of  The  Locally  Edited  Group 


An  Average  of  62.3  pages  every  Sunday  in  1956 
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Are  your  clipping  files  "bursting  at  the  seams"?  Are 
you  running  out  of  filing  equipment  and  floor  space? 
If  the  answer  is  "Yes"  . . .  your  solution  is  Micro-Clip 
...another  exclusive  Micro  Photo  development  that 
puts  clipping  files  on  microfilm  INEXPENSIVELY!  And 
Micro-Clip  gives  you  the  film  in  permanent  cord 
form,  by  subject,  for  fast,  easy  reference  by  your 
staff  writers. 

GUARDS  YOUR  FILES  — Individual  clippings  ore 
never  lost  or  misfiled  with  Micro-Clip.  Handy  cord  form 
keeps  articles  in  correct  sequence  . . .  and  together. 

CUTS  STORAGE  SPACE  — Micro-Clip  cots  storage 
space  os  much  os  94% . . .  protects  your  records  for¬ 
ever  against  deterioration  and  pilferage. 

SAVES  YOU  MONEY — Special  production  equip¬ 
ment  cuts  Micro-Clip  costs  for  below  those  of  other 
microfilming  methods.  And  its  easy-to-use  form  saves 
valuable  research  and  reference  time. 

. . .  and,  of  course,  oil  our  film  is  processed  to  meet 
or  exceed  the  specifications  established  by  the  U.  S 
Bureau  of  Standards.  Send  for  details  today. 


MICRO  PHOTO  INC. 

4614  PROSPECT  AVENUE 
CLEVELAND  3,  OHIO 


Reps 
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nation’s  sixth  largest  market, 
which  was  published  here  last 
week  by  Hearst  Advertising 
Service. 

Entitled  “An  Operating  Sales 
Control  for  the  Boston  Market¬ 
ing  Area”,  the  180  page,  heavily 
illustrated  book  is  based  on 
I  sources  that  required  walking 
j  10,292  miles  of  city  streets, 
classifying  19,487  retail  outlets, 
j  mapping  61  city  zone  sales  di¬ 
visions,  mapping  6  suburban 
zone  sales  divisions,  locating  147 
city  zone  shopping  areas  and  68 
suburimn  zone  shopping  areas, 
and  covering  112  suburban 
towns. 

New  England  is  a  six  billion 
dollar  market  with  diversified 
industries  with  an  upward  sales 
trend;  for  instance,  the  shoe 
industry  has  increased  from 
25%  to  38%  of  the  national 
total.  Fifteen  percent  of  the 
electronics  industry  is  located 
in  the  region — turning  out  prod¬ 
ucts  valued  at  one  billion  in  600 
plants  employing  76,000  workers 
receiving  $290  million  in  wages. 
New  England  has  about  one- 
eighth  of  the  nation’s  entire 
assets,  according  to  the  book. 
One  hundred  million  dollars 
were  spent  on  new  plant  con¬ 
struction  in  1955. 

I  Sales  division  maps  are  ac- 
j  companied  by  infomation  such 
I  as  type  of  income,  shopping  fa¬ 
cilities,  kind  of  home,  proximity 
j  to  expressways,  and  other  data. 
There  are  spaces  for  personal 
notes,  real  estate  valuations  and 
traffic  flow  charts.  The  study  i.s 
available  to  executives  in  sales 
and  advertising. 

I  Black  ISaniefl  Retail 
Ad  Chief  of  McKinney 

j  James  D.  Black  has  been  ap¬ 
pointed  head  of  the  retail 
adveilLsing  department  of  J.  P. 
McKinney  &  Son,  Inc. 

He  joined  the  advertising 
sales  staff  of  Hartford  (Conn.) 
Timen'  radio  station  WTHT  and 
in  1949  transferred  to  the  ad 
sales  staff  of  the  Times,  where 
he  worked  on  both  retail  and 
national  accounts.  Mr.  Black 
joined  the  ad  sales  staff  of  Mc¬ 
Kinney  late  in  1949. 

Capper  Rep  Moves 

Andrew  M.  Gent,  Capper  rep¬ 
resentative  for  the  Topeka 
Daily  Capital,  the  Topeka  State 
Journal,  and  the  Kansan  City 
Kansan,  has  moved  his  offices 
from  Cleveland,  Ohio,  to  1128 
Fisher  Building,  Detroit  2,  Mich. 


Johnson  Motors  Fetes 
Representati  ves 

When  advertiser  and  me<li» 
representative  go  to  lunch,  it's 
generally  the  media  man  who 
picks  up  the  check. 

That  situation  was  reversed 
last  week  when  Johnson  Motors, 
nation’s  biggest  outboard  motor 
manufacturer  and  also  biggest 
advertiser  in  the  marine  field, 
invited  39  newspaper  represen¬ 
tatives  to  spend  a  day  at  the 
firm’s  Waukegan,  Ill.,  plant  to 
see  how  outboards  are  built, 
view  several  of  the  company's 
newest  movies  and  talk  about 
fishing,  boating  and  the  out¬ 
doors. 

Test  Program 
Success  T old 

San  Francisco 
The  need  for  an  expanded 
newspaper  speakers  bureau  was 
shown  in  a  test  campaign  which 
brought  dramatic  results  to  the 
local  daily,  reports  made  here 
showed. 

San  Rafael  was  selected  as 
the  “plant  city”  for  a  trial  op¬ 
eration  for  the  appearances  of 
a  series  of  speakers  from  the 
San  Francisco  Chapter,  .Ameri¬ 
can  Association  of  Newspaper 
Representatives. 

Nine  talks  were  made  before 
civic  and  trade  organizations. 
These  were  arranged  by  R.  S. 
Nicholson,  West-Holliday  Co. 
and  chairman  of  the  chapter's 
speakers’  committee,  and  Jack 
Weese,  advertising  manager, 
San  Rafael  Independent-Jour¬ 
nal. 

Equal  oppoi'tunity  exists 
elsewhere.  Mi’.  Nicholson  said, 
providing  similar  local  newspa¬ 
per  cooperation  is  given  the 
speakers’  group. 

McDevitt  on  Coast 

George  A.  McDevitt  Co.,  Inc., 
tl’.is  week  opened  its  first  West 
Coast  office  in  the  Petroleum 
Building,  Los  Angeles.  Willis 
E.  Gray,  active  in  newspaper 
representation  field  for  the 
past  10  years,  was  named  man¬ 
ager.  James  P.  Serois  has 
joined  McDevitt  in  Chicago. 

Appointments  .  .  • 

•  Johnson,  Kent  Gavin  d 
Binding,  Inc.,  has  been  named 
to  represent  the  KannapoU^ 
(N.C.)  Daily  Independent. 

•  Albert  Stem,  formerly  m 
the  Chicago  office  of  Ridder- 
Johns,  Inc.,  has  been  appointed 
to  its  New  York  sales 

Mr.  Stem  joined  Ridder-Johns. 
Inc.  in  May  1956.  Previously, 
he  worked  in  advertising  -‘**1®* 
for  Glamour  and  W’est-Holiday 
Co.,  Inc. 
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PAPER  ^  ^  LINAGE  J 

1  Milwaukee  Journal  .  2,586,814 

2  Los  Angeles  Times  .  1,641,175 

3  Chicago  Tribune .  1,571,960 

4  Atlanta  Journal  &  Constitution  .  .  1,530,91  1 

5  Nashville  Tennessean . 1,487,500 

6  St.  Louis  Post-Dispatch  .  1,415,679 

7  San  Jose  News  &  Mercury-News  •  •  1,322,939 


8  Long  Beach  Independent- Press  Tele.  1,308,061 

9  Houston  Chronicle .  1,277,062 

10  N  Orleans  Times- Picayune  &  Stales  1,267,552 

11  Cincinnati  Enquirer  .  1,193,478 

12  Dallas  News  .  1,148,431 

13  Fresno  Bee  .  1,126,544 

14  Dallas  Times-Herald  .  1,119,007 

15  Miami  Herald  .  1,097,925 

16  St.  Paul  Pioneer  Press  &  Dispatch  1,091,461 

17  St. .Petersburg  Times .  1,087,063 

18  Fort  Worth  Star-Telegram .  1,083,185 

19  Denver  Post .  1,061,793 


^  In  COLOR 

,571,960 

SSo  Advertising! 

,415,679 

fs . .  1,322,939 

,308,061  •  .  ■ 

,277,062  With 

S-  1,322,939 

.148,431  ^ 

,'26,5..  Lines  ! 

,  1 1 9,007 
,097,925 

,091,461  Up  from  24th  to  7th  with  linage  doubledin 


20  Omaha  World-Herald . 

21  Washington  Post  &  Times-Herald 

22  Long  Beach  Independent  . 

23  Columbus  Dispatch  . 

24  Cincinnati  Post  . . 

25  Los  Angeles  Examiner . 

26  Minneapolis  Star-Tribune  . 

27  Seattle  Times  . 

28  San  Diego  Union  . 

29  Houston  Post . 


30  Nashville  Banner  . 

(All  Figures  From  Media  Records) 


SAN  JOSE 


1,087,063 
1,083,185 
1,061,793 
1.055,374 
1 ,040,446 
1,031,896 
1 ,028,207 
1,023,623 
994,425 
986,542 
978,042 
950,031 
937,221 
927,352 


two  short  years!  That's  the  San  Jose  Color 
Story,  and  it's  indicative  of  the  enormous 
growth  of  our  area  and  our  newspapers  .  .  . 
for  Metropolitan  San  Jose  is  an  Up  and 
Coming  Billion  Dollar  Market!  Better  find 
out  why.  Write  us  or  Ridder-Johns  for  the 
full  story  on  Metropolitan  San  Jose. 


*Not  Included:  826,839  Lines  in 
Morning  Mercury. 


Mercury  and  News 


DJTOR  Bi  PUBLISHER  for  March  2.  1957 


MEMBER  OF  THE  METRO  SUNDAY  COMICS  NETWORK 
REPRESENTED  NATIONALLY  BY  RIDOER-JOHNS,  INC. 

San  Jose  .  .  .  Heart  of  California’s  Second  Cold  Rush! 


CLASSIFIED  CLIMC 


Want  Ads  Call  For 
Kitchen  English  ’ 

Ity  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


“How  to  Use  Classified  Ad¬ 
vertising  To  Sell  More  Real 
Estate,”  Morton  J.  A.  McDon¬ 
ald’s  new  book  (Prentice-Hall, 
Inc.,  N.  J.  $4.95),  unlike  his 
“Getting  and  Keeping  Classified 
Advertising,”  is  aimed  at  the 
classified  advertiser  rather  than 
the  classified  manager.  As  such 
it  can  do  much  for  both. 

A  staunch  advocate  of  “Kitch¬ 
en  English”  McDonald  has  writ¬ 
ten  a  ‘how-to-do-it’  book  which 
goes  straight  to  the  money 
making  heart  of  classified  ad¬ 
vertising  and  carries  the  reader 
with  it  to  a  fine  new  vista  of 
how  to  turn  cold  classified  type 
into  profits. 

“Homely  ‘Kitchen  English’  ”, 
he  says  “conveys  pleasant, 
comfortable,  even  romantic 
ideas,  and  those  are  the  ones 
that  make  the  prospect  part 
with  his  cash  for  a  home.”  He 


objects  to  so  called  “fine  writ¬ 
ing”  both  in  classified  and  in 
his  own  work.  He  says  it  “costs 
you  money.”  He  claims  that  too 
many  real  estate  ad  writer’s 
“go  literary”  when  they  uncap 
their  fountain  pens  and  forget 
all  about  the  prospect. 

It  is  a  good  thing  for  classi¬ 
fied  to  have  at  its  disposal  an 
entire  book  on  the  subject  of 
classified  real  estate  advertis¬ 
ing.  Real  estate  is  not  only  one 
of  classified’s  largest  classifica¬ 
tions  but  perhaps  its  most 
stable.  And,  despite  the  fact 
that  most  home  sales  are  made 
via  this  medium  there  is  plenty 
of  untapped  potential  here.  As 
Mr.  McDonald  puts  it  in  his 
preface,”  ...  It  is  not  used 
enough.  Where  used,  it  is  too 
often  abused.” 

Points  of  Cooperation 

As  one  would  expect,  the 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 

.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Investigations  oj  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
^Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

'As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  rhe  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
,  Equipment  Installation. 

CHAS.  t.  MAIN,  INC. 

eOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


City  Seeks  Cops 
Via  Classified 


Cleveland 
In  an  unu!!>ual  classified 
advertisement,  the  East 
Cleveland  Police  Department 
recently  announced  it  was 
searching  for  10  policemen. 
The  ad  was  placed  in  the 
Cleveland  Plain  Dealer,  and 
authorities  termed  the  re¬ 
sponse  so  satisfying  that  a 
similar  ad  is  to  be  seeking 
firemen. 


book  overlooks  no  facet  of 
writing  and  placing  classified. 

What  CAMs  will  particularly 
thank  the  author  for,  however,  dustry  and  the  classified  indus- 
is  the  chapter  “Cooperate  with  try  owe  its  author  a  debt  of 


11.  Repeat  to  yourself:  “Only 
the  paper  can  find  them, 
and  I  alone  can  induce 
them  to  buy.” 

12.  Make  sure  that  the  pros¬ 
pect  who  escapes  would 
return  gladly  provided  you 
could  offer  suitable  proper¬ 
ty- 

And  on  the  subject  of  abbre¬ 
viations  without  which  no  book 
on  correct  classified  usage  would 
be  complete,  Mr.  McDonald 
seems  to  have  come  up  with  a 
clinching  answer:  “.  .  .  why 
save  the  price  of  a  line  at  the 
cost  of  a  lost  commission?” 

It’s  a  fine  and  much  needed 
book.  Both  the  real  estate  in- 


your  advertising.”  It  is  ad¬ 
dressed  to  the  real  estate  ad¬ 
vertiser  who  follows  all  the 
rules  for  writing  want  ads  “ac- 


gratitude  for  having  written  it. 

*  * 

To  brighten  the  impact  of 
the  daily  classified  section  C.\M 
cording  to  the  book”  and  then  Jack  Henderson,  Montreal  Ga- 
sits  back  in  an  unkempt  office  zette,  has  squeezed  his  8-column 
surrounded  by  a  lack-lustre,  format  a  bit  to  come  up  with  a 
spiritless  sales  staff,  and  blames  7-pica  strip  on  the  outside  col- 
the  medium  for  not  building  umn  of  each  classified  page.  He 
sales.  “Your  reception,”  writes  uses  this  .strip  as  an  index  to 
McDonald,  “is  the  last  operation  the  contents  of  each  page,  bla- 
of  your  classified  ad.”  Many  a  zoning  forth  “Real  Estate,” 
CAM  has  told  his  real  estate  “Motor  Car  Mart,”  etc.  with  sub¬ 
advertisers  about  the  import-  heads  in  smaller  type  below, 
ance  of  “Follow  thru”  in  con-  The  new  indexing  format  wa-' 
nection  with  classified  advertis-  exploited  in  large  space  promo- 
ing.  Here’s  how  the  author  lays  tion. 
it  on  the  line:  • 

1.  Y'ou  waste  your  money 
when  you  attract  a  buyer, 
only  to  turn  him  away. 

2.  He  gets  his  first  impres¬ 
sion  of  your  organization 
from  the  outside  of  your 
office. 


Nutter  Named 
Pasadena  GM 

Pasadena,  Calif. 
Don  Nutter,  advertising  man¬ 
ager  of  the  Long  Beach  Ind(- 

The  sign,  the  poster  or  the  Press-Telegram,  has 

moved  to  the 


blackboard,  if  any,  the 
show  windows,  should  sug¬ 
gest  a  prosperous,  digni¬ 
fied  business. 

4.  The  smiles  and  greetings 
of  the  office  force  put  him 
in  a  relaxed,  unguarded 
mood. 

5.  Pictures  and  floor  plans 
stimulate  interest  at  the 
opening  of  the  interview^. 

6.  Interior  views  and  plans 
enlist  the  wife  on  your 
side. 

7.  Flowers  take  away  the 
austerity  of  a  business  qf- 
fice. 

8.  Comfoi’table  chairs  for 
visitors  induce  them  to 
relax. 

9.  Additional  picture  displays 


Pasadena  Indt 
pendent,  Star- 
News  as  gen 
eral  manager. 
The  appoint 
ment  wa.s  an 
nounced  by  B 
J.  Ridder,  pub¬ 
lisher  of  the 
Pasadena  news¬ 
papers. 

Mr.  Nutter  is 
president  of  the  California 
Newspaper  Advertising  Man¬ 
agers  Association  and  is  a  di¬ 
rector  of  the  Newspaper  Ad¬ 
vertising  Executives  Associ¬ 
ation. 

He  attended  Kansas  State 
College  of  Journalism  and 


Nutter 


worked  in  the  advertising  de¬ 
hold  those  who  do  not  partments  of  Kansas  newspa- 
warm  up  to  the  original  pers.  He  came  to  California  in 
realty  offer.  19,35  and  became  advertising 

10.  If  people  read  your  clas-  manager  of  the  Long  Beach 
sified  ads,  and  come,  but  Independent  when  that  news- 
back  away,  examine  your  paper  was  started  in  1938. 
handling  before  saying,  liuring  World  War  II,  Mr. 
“The  paper  merely  at-  Nutter  .served  in  the  U.  S.  Air 
tracts  lookers.”  Force  in  England  and  France. 
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or  Man  River  keeps  on  rollin’  along 


right  down  the  middle  of  the  Twin  Cities  market! 


Rams'^y.  and 

'.Vastiii.Kion  C*  unties 
Source  May  10.  19ft6 
Sales  Mana;:ement  Survey 
i-(  Ruytn;:  r(»wer 


FAMILY  COVERAGE 

(Rannsty,  Dakofa  ond 
Wa%hington  Counfits) 


ST.  Paul  dispatch 
PIONEER  PRESS 


16.7% 


OTHER  TWIN 
CITY  DAILIES 


MORNING 


EVENING 


SUNDAY 


Dispatch* Pioneer  Press  — A  B  C  —  3-31*56. 
Other  T  C.  Dailies— A  BC  —  3-31-56. 


Source  Families.  Sales  Management 
Survey  of  Buyinu’  Power — 5/10/56 


REPRESENTATIVES 

RIDDER-JOHNS,  INC. 

NEW  YORK  -  CHICAGO  -  DETROIT 
SAN  FRANCISCO  -  LOS  ANGELES 
ST.  PAUL  -  MINNEAPOLIS 
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280  Sroodway,  New  York 


Wire  service  lepresentatives 
included  Jim  Kerling,  George  Boy! 
Kissling  and  Archie  Martin 
Jr.,  of  Associated  Press;  Frank 
Callan  and  Don  O’Reilly  of 
United  Press,  Joe  Mignon  of 
International  News  Service, 
and  Harry  Grayson,  NEA. 

Others  from  newspapers 
were: 

Jim  Raglin,  Lincoln  (Neb.) 
Journal;  Harry  Whiteman, 

Lotrobe  (Pa.)  Bulletin;  Frank 
Blunt,  Seu'  York  Times;  Cal 
Brumly,  U’a//  Street  Journal; 

Mel  Martin,  Houston  (Tex.) 

Tost;  Carl  Alloway,  Orlando 
(Fla.)  Sentinel;  Don  Dillman, 
Pittsburgh  (Pa.)  Press; 

Roy  Briggs  Jr.,  High  Point 
(N.C.)  Entet prise;  Tony  Gar¬ 
net,  Miami  (Fla.)  Herald;  Wil¬ 
liam  E.  Horner,  Sanford  (N.C.) 
Herald;  Ron  Montgomery, 

Olitin  (La.)  Herald;  William 
J.  Richards,  Port  Jervis  (N.Y.) 

I'nion  (iazette;  Bobby  Maus, 
Reulsville  (N.C.)  Review; 

Sam  Flowers,  Jacksonville 
(Fla.)  Journal;  Frank  Matey, 

Florida  Times-Union;  Jim 
Smith,  Indianapolis  (Ind.) 

Times;  Jap  Cadou,  Indianap¬ 
olis  Star;  Harry  Crown,  Jack¬ 
sonville  Journal;  Bob  Strick¬ 
land,  Dunn  (N.C.)  Record; 

Sandy  Grady,  Charlotte  News; 
and  John  Ward,  Washington 
(D.C.)  News. 


Large  Press 
Contingent 
At  Car  Races 


[GEonarJ 


'B«  a  copyboy,  they  said  .  .  .  team  the  busineu  from  the  ground  «p 
.  .  welt,  look  at  me!  All  I'm  qualified  to  be  is  either  a  messengti 
or  a  short  order  cook!" 


From  Weekly  to  Daily, 

Now  in  a  Merger 

Portales,  N.  M. 

Con.solidation  of  the  two  daily 
newspapers  here  was  effected 
Feb.  8. 

The  Portales  Dailg  Tribune, 
published  the  last  18  months  as 
a  daily,  and  13  years  as  a  week¬ 
ly,  semi  and  tri-weekly  under 
Wayne  Porter,  and  Earl  Strat¬ 
ton,  suspended  publication. 

The  surviving  paper  is  called 
the  Portales  News-Tribune  and 
is  published  in  the  plant  of  the 
Portales  Daily  News. 

The  consolidation  placed  all 

properties  except  real  estate  of  awarded  $1,000  compensatory 
both  publications  in  a  common  damages.  He  won  a  retrial  for 
company.  G.  K.  Greaves  and  M.  punitive  damages  on  the  basis 
M.  Stinnett,  publishers  of  the  that  the  trial  judge  erred  when 
Daily  News,  are  actively  in  failed  to  direct  the  jury  to 
charge  of  the  new  operation,  but  ^ule  also  on  punitive  damages, 
the  three  Stratton  brothers  .  , ,  ... 

have  retained  an  interest  verdict  awarded 

nave  reiainea  an  inierest.  judgment  of 

•  $15,000  against  the  newspaper 

and  $3,000  against  the  editor. 

Fashion  Colorcade  Harry  Green,  counsel  for  the 

-  plaintiff,  in  his  summation, 

ST.  LOUIS  charged  Mr.  Smith  with  malic* 
Twenty  thousand  persons  at-  on  two  counts:  printing  the 
tended  two  performances  of  the  story  despite  Brogan’s  denial  of 
Globe-Democrat’s  spring  fash-  the  fight,  and  Smith’s  refusal  to 
ion  show  at  Kiel  Auditorium  disclose  the  newspaper’s  inform- 
Feb.  20.  Six  local  department  ant. 

stores  co-operated  in  the  pro-  John  C.  Barbour,  attorney 
duction,  billed  as  “The  Color-  for  the  defendants,  said  Mr 
cade  of  Spring.”  Metropolitan  Brogan  had  been  granted  news- 
Opera  star  Robert  Merrill  en-  paper  space  to  print  his  side  of 
tertained.  the  story. 
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$18,000  Libel 
Punitive  Award 


William  J.  Sewall, 
Ex-Piiblislier,  90 

Carthage,  Mo. 
William  J.  Sewall,  90,  former 
editor  and  publisher  of  the 
Carthage  Press,  died  at  his 
home  Feb.  18.  He  was  publisher 
of  the  daily  until  12  years  ago 
when  he  sold  it  to  its  present 
owners,  Carthage  Publishing 
Co.,  with  E.  L.  Dale  as  editor 
and  general  manager, 

Mr.  Sewall  was  president  of 
the  Missouri  Associated  Press 
from  1932  until  1944. 


Better . . .  Easter  Routing 


■it  Shiearfip  Coirtrob 
it  Acratsibla  A  Cenvanlont 
it  F»crth*r>Touch  Action  ^ 
if  eosMvo  Drtvo 
it  Shadourtoss  lighting 
it  Fow  Moving  Porta 


36 


Set  it  .  .  .  and  forget  it 

that’s  the  Hurletron  Automatic  Register  Control 


With  the  new  Auto-Register,  bringing  a 
color  press  into  register  .  .  .  and  keeping  it 
there  ...  is  simpler  and  easier  than  ever 
before.  For  example . . .  the  initial  registering- 
in  is  a  simple  manual  operation  done  by 
means  of  push  buttons  on  the  master  control 
panel.  With  the  Auto-Register  feature,  the 
Hurletron  follows  the  pressman’s  corrections 
automatically.  Then  .  .  .  when  he  has  it  "on 
the  head"  . . .  when  all  the  lights  on  the  panel 
are  out ...  he  simply  throws  the  switch  from 
"Auto-Register"  to  "Automatic." 

From  then  on  the  Hurletron  takes  over. 
Even  the  most  minute  out-of-register  condi¬ 


tions  are  noted  .  .  .  transmitted  to  the  com¬ 
pensating  mechanism  .  .  .  which  brings  the 
press  back  into  register  before  the  error  is 
visible  to  the  human  eye. 

That’s  Hurletron  Automatic  Control  with 
the  new  "Auto-Register"  feature.  It’s  accu¬ 
rate  . . .  dependable ...  at  all  operating  speeds 
throughout  the  run.  It’s  the  equipment  that 
is  making  R.O.P.  Color  more  profitable  for 
leading  dailies  . . .  improving  printing  quality 
.  .  .  saving  time  .  .  .  cutting  costs. 

Ask  for  your  copy  of  our  new  booklet  on 
Register  Control  for  R.O.P.  Color.  There’s 
no  obligation. 


Automatic  Register  Control 

for  R.O.P.  Color 

electric  eye  equipment  company 

1932  EAST  FAIRCHILD  STREET,  DANVILLE,  ILUNOIS  Monufocturars  of:  Hurlotron  R.O.f.  Color  RogisIratioA  Controls;  Automotk  Cenlr^  of  Colipor  ond  Wolght 

^  Pop«r  and  Boord;  Contor  lino  and  $id«  Wob  Guido  Controls;  Cut  Off  ond  Bock-Up  Controls. 
Slittor  Controls;  Moisturo  Controls. 


HURLETRON 
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Til  VPn i  1 P  N m P  OllPF V  juvfiUle’r  n"anve,  ^reSlesT^S  LabOF  CoSt S 

JUVCllllV:  lldlllC/  \  offense.  The  Press  subscribes  O.; 

y  y  yy  to  that.  No  youth  or  parent  VjOIIC  i^ril 

I  |y»Q\yro  l-|fkCI\7\7  Kf^CTiririQP  should  have  such  a  guarantee.  San  Francisco 

LyldVVJ^  llCdVj  iVC^pUll^C  -If  a  15-year-old  commits  increasing  labor  costs  which 

murder  the  public  has  a  right  ^ 

to  know  who  did  it. 


Bv  Al  Ostrow 


San  Francisco 
Increasing  labor  costs  which 


10  Know  wno  aia  ii.  scale  for  printers  are  causint 

Cleveland  The  Press  published  three  “This  public  right  means  also  growing  concern  in  the  smafl 
The  biggest  letter  -  writing  P^RCs  of  letters  from  readers  on  that  names  can  t  be  withheld  newspaper  field,  Larry  Wallace 
response  in  the  history  of  The  question.  They  ranged  from  just  as  a  courtesy  to  the  of-  executive  vicepresident,  told  the 
Cleveland  Press  was  provoked  indignant  demands  to  name  fender.  An  adult  criminal  might  Industrial  Relations  Bureau  of 
bv  this  question:  them  all  ’  to  a  psychologist’s  prefer  secrecy  for  the  sake  of  California  Newspaper  Publish- 

‘  “Should  newspapers  print  the  suggestion  that  such  a  policy  his  family.  But  it  is  he,  not  the  ^rs  Association, 
names  of  juvenile  offenders?”  give  wayward  youths  a  paper,  that  brings  shame  on  his  Many  dailies  are  turning  to 

In  three  days  more  than  a  “Dew  weapon”  to  use  in  coerc-  family.  engineering  firms  in  moves  to 

thousand  readers  scrawled  or  *Dg  their  parents.  Many  Aspects  of  Problem  remove  the  mystery  from  pro- 

typed  their  answers.  Some  sent  Paper’s  Conclusion  “Age  should  surely  be  a  con-  ‘^“®tion  processes,  Mr.  Wallace 

telegrams.  Associate  Editor  Norman  sideration.  So  a  17-vear-old  ^®P0^ted  to  the  Bureau’s  annual 

A  majority  favored  “full  pub-  Shaw  wrote  a  front  page  edito-  would  be  on  eveention’  to  the  here  last  week.  Mem- 

licity."  rial  statin,,  the  paper’s  conclu-  ZnLeyZ  m„«  often  , ha,'  f,--,  C.lit,n.i, 

But  the  Scripps-Howard  news-  sion  on  the  subject.  It  read:  Q^jg  jg  qj.  Arizona  and  Nevada, 

paper  announced  that  it  would  “The  heaviest  outpouring  of  “Along  with  the  serious-  John  J.  Tuttle,  \orth  Holly- 
continue  its  policy  of  naming  letters  on  a  single  subject  in  -geg  „c  fUg  offense  the  number  Valleif  Times,  wa.«  re¬ 

young  lawbreakers  only  in  ex-  this  newspapers’ history  ...  L«t-  of  offenses  should  be  considered.  el®®ted  president  with  Henry 
ceptional  circumstances  —  al-  ters  almost  without  exception  ^.Iso  at  times  the  attitude  of  .  Merairy-Mm, 

though  it  would  “make  a  few  thoughtful,  sincere,  persuasive  ^j.,g  offender _ and  the  attitude  Elwood  Wil- 

more  exceptions  in  the  future  ...  all  with  the  single  aim:  To  of  his  parents.  ^  Jndependat 

than  in  the  past.”  do  the  best  thing  for  our  teen-  “Where  the  youth  lives,  in  a  secretary  treasurer. 

Prompted  by  Hoover  neighborhood  rich  or  poor,  will  Chamber.s  T^^son  News^ 

_  _  .  _  —  lULUico.  nr%  ihn in  rlpninincr  -  r 


more  exceptions  in  the  future 
than  in  the  past.” 


Hams,  Pasadena  Independent 
Star-News,  secretary  treasurer. 
Other  directors  are:  George 


Prompted  by  Hoover  7*tures  ne.glibornood  ricn  or  poor,  will  chamber.s,  Tucson  NewspapeA, 

Editor  Louis  B.  Seltzer  sug-  editors  have  read  in  deciding  ^ 

gested  a  “re-examination”  of  eveS  Ktter  (and  wm  contlnue  has 

the  papers  policy  after  FBI  ^.g^d  them,  even  if  we  don’t  “Altoe-ether  vou  can  see  that  ^5  ^  Bynrier  Mar- 

Director  J.  Edgar  Hoover  urged  j^^^g  ^he  space  to  print  the  let-  there  are  manv  aspects  of  the  d"’  Pf’dro  News-Pilot;  Dan 
publication  of  the  names  of  ters  vet  to  romel  i  ^  Bowerman,  Santa  Rosa  Preu- 

young  criminals.  “\nd  Le  is  our  conclusion  Problem  to  consider  You  sensed  Democrat;  Harold  Schlott- 

Dean  Wilder,  news  editor  of  and  our  future  poHcv:  !  "  "."'i 

The  Press,  proposed  at  a  staff  “jo  continue  the  basic  prac-  this  vou  mav  be  sure- 

meeting  that  the  public  be  in-  tice  of  withholding  the  names  of  That  any  exceptions  made  to 

vited  to  express  its  opinion.  boys  and  girls  under  age  18  the  rule  of  no  names  will  be 

A  three-column  box  on  page  who  get  into  trouble  with  the  carefully  thought  out.  And  hu-  Lee  Smith  Retires- 
one  kicked  off  t  e  controversy  ,  law.  ,,^an  considerations  still  will  «t  i  r,  ' 

If  you  were  editor,  it  asked.  Time  for  Exceptions  have  first  priority.  JNoteci  as  Promoter 

‘  would  you  print  the  names  of  *.To  continue  to  make  excep-  “To  all  of  you — thanks  for  Pasadena  Calif, 

juvenile  offenders .  tions  to  this  v.  hen  on  consulta-  guidance  on  this  problem.”  t  c,v.-fu  u  i,  ' 

Both  Cuyahoga  County  juve-  tion  and  consideration  the  .  Lee  Smith,  who  has  bwn 

nile  judges  submitted  letters  situation  seems  to  warrant  un- 

opposing  Mr.  Hoover’s  plan.  usual  treatment.  2.W:iv  Riulio  Ai.ls  Pasadena  Star-hews  for  ^ 


opposing  Mr.  Hoover  s  plan.  usual  treatment.  2-Way  Ra<lio  Aids 

Boys  and  girls,  as  well  as  pa-  “To  make  a  few  more  excep-  i\i*»»4,'e  nl  #* 

rents  and  public  fficials,  rushed  tions  in  the  future  than  in  the  l^ircuiailOll 


their  opinion  to  the  Press  office,  past.  Lexington,  Ky. 

Many  commented  on  the  case  “This  decision  on  policy  has  Herald-Leader  newspa- 

of  11  Shaker  Heights  boys,  all  not  been  easy.  Arguments  were  P®>'s  have  established  their  own 
members  of  well-to-do  families,  persuasive  both  ways.  two-way  mobile  radio  system 

who  had  been  arrested  for  a  se-  “Few-  persons  want  to  name  ^®®  both  the  news  and 
ries  of  burglaries  and  auto  ac-  every  youth  in  trouble,  nor  circulation  departments, 
cessory  thefts.  Their  names  would  the  Press.  A  trivial  first  The  250-w’att  base  transmitter 

were  not  published  by  the  offense  of  a  13-year-old — what  located  in  an  elevator  pent- 

Press  or  in  the  other  Cleveland  paper  would  herald  his  name  in  house  atop  the  newspaper  build- 
newspapers.  print?  iDg.  Photographers’  cars  and 

- - - - -  circulation  trucks  are  equipped 

^  ■%  a.  I  /  with  radiophones. 


Your  Boat  and  Mine 

J  By  J.KENNETH  WHITTEKER 

Ik  Technical  Editor  of  "THE  RUDDER" 


Informative  weekly  column  for  the  30,000,000  news¬ 
paper  readers  interested  in  this  fastest  growing 
sport.  Samples  on  request. 

STARBOUND  FEATURES 

9  Murray  Street  New  York  7,  N.  Y. 


have  first  priority.  Noted  as  Promoter 

“To  all  of  you— thanks  for  Pasadena,  Calif, 

guidance  on  this  problem.”  Lee  Smith,  who  has  been 

•  promotion  manager  of  the 

vw-  r»  I-  *•  1  Pasadena  Star-News  for  2fl 

2-Vr  ay  Raeiio  Aids  years,  has  re 

News,  Circulation  tired.  Before 

Lexington,  Ky.  ^ 

The  Herald-Leader  newspa-  A  ^*'^® 

pers  have  established  their  own  spanning  4 

two-way  mobile  radio  system  -  w  years,  he  ha 

for  use  of  both  the  news  and  1^®®^  promotion 

circulation  departments.  j  manager  o 

The  250-w'att  base  transmitter  l|^E  fg  newspapers  m 
is  located  in  an  elevator  pent-  tWW  A  it-  Angees, 

house  atop  the  newspaper  build- 

ing.  Photographers’  cars  and  Smith  and 

circulation  trucks  are  equipped  , 

with  radiophones.  manager  of  the  advertising 

service  bureau  of  Meyer-Botn 

•  Co. 

D  II  ¥  •  ¥  During  his  career,  Mr. 

Poll  oil  Liquor  Law  Smith’s  work  won  numerous 

Fredericton,  N.B.  prizes,  including  an  Editor  A 
The  Daily  Gleaner  has  taken  Publisher  bronze  plaque  for 
a  straw-  vote  on  the  controver-  the  best  promotion  of  any  news- 
sial  New  Brunswick  liquor  laws,  paper  in  the  .50,000-circulation 
Ballots  in  stamped,  addressed  bracket  in  1953.  He  was  the 
envelopes  w-ere  mailed  out.  first  winner  of  the  Nation^ 
Latest  returns  show:  81%  Newspaper  Promotion  Associ- 
favoring  some  system  of  licens-  ation’s  “Silver  Shovel”  award 
ing  liciuor  outlets,  14%  approv-  “for  outstanding  service  in  ad- 
ing  total  prohibition  and  5%  vancing  the  cause  of  new-spaper 
favoring  no  change.  promotion.” 
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What  Puts  Top  Business 


Ralph  Smith,  McGraw-Hill  Editorial  Director, 
Answers  This  Important  Question 


Atop  business  magazine  editor  knows 
that  he  has  to  be  two  kinds  of  a  “pro¬ 
fessional”:  one  in  the  field  he  is  writing 
about,  one  in  journalism  itself.  That’s 
why  it’s  so  important  to  editors  every¬ 
where  that  their  McGraw-Hill  counter¬ 
parts  come  right  out  of  the  magazine’s 
field,  and  that  they  are  editorial  experts 
as  well. 

At  McGraw-Hill,  assurance  on  the 
question  of  whether  its  field  experts  are 
also  editorial  experts  is  the  prime  concern 
of  Ralph  Smith,  Editorial  Director  of 
McGraw-Hill  magazines.  No  one  knows 
better  than  he  that  “communication”  is 
a  job  for  professionals.  And  nobody  has 
had  more  experience  in  what  has  to  be 
done  to  help  the  right-out-of-the-field 
editor  turn  himself  into  a  professional 
who  knows  what  his  readers  want  and 
how  they  want  it. 

What  Kind  of  a  Man  is  Ralph  Smith? 

A  journalist  and  a  “pro”.  Newspaper  re¬ 
porter  while  in  high  school  and  college; 
Columbia  School  of  Journalism  graduate 
—in  the  famed  class  of  ’17.  Reporter  and 
editor  on  the  old  New  York  Herald  before 
and  after  World  War  I  diverted  him  into 
the  British  Royal  Flying  Corps.  Top  edi¬ 
tor  on  several  business  and  one  consumer 
magazine.  And,  on  the  way  to  his  present 
job  for  McGraw-Hill,  News  Editor,  then 


Managing  Editor,  and  finally  Editor  of 
Business  Week  between  1929  and  1950. 

Key  to  Ralph’s  operating  philosophy 
is  helping  the  young  editor  ‘turn  himselT 
into  a  professional.  He  runs  no  magazine, 
tells  no  editor  what— or  what  not— to  re¬ 
port.  His  job  is  to  put  his  own  experience 
and  McGraw-Hill’s  resources  behind  the 
potential  that  McGraw-Hill  editorial  jobs 
demand  and  that  his  department  helps  to 
recruit  from  industry  and  college. 

These  ‘resources’  include  special  edito¬ 
rial  training  programs,  and  administra¬ 
tive  machinery  for  spotting  editorial 
progress  and  rewarding  it.  There  is  a 
communication  line  that  trades  profes¬ 
sional  editorial  know-how  across,  down — 
and  up— the  ranks  of  485  full-time  edi¬ 
tors.  This  is  a  unique  business-magazine 
‘community’,  where  editorial  staffs  and 
a  world-wide  news  bureau  network  are 
all  cross-connected  through  Ralph  Smith’s 
office. 

What  Does  This  Mean  To  You? 

The  professional  calibre  of  the  editors 
Ralph  works  with  and  for  is  behind  every 
news  release  sent  out  by  McGraw-Hill.  It 
means,  in  the  final  analysis,  that  when 
business  and  industry  are  in  the  news,  a 
McGraw-Hill  editor  will  know  what  put 
it  there.  And  whenever  industry  makes 
news,  you  can  expect  us  to  help  you  make 
the  most  of  it. 


If  you  have  a  question  about  any  McGraw-Hill  news 
release,  or  about  any  phase  of  McGraw-Hill's  Informa¬ 
tion  Service,  write  to  Julian  Boone,  Director  Communi¬ 
cations  and  Publicity,  McGraw-Hill  Publishing  Com¬ 
pany,  New  York  36,  N.  Y. 


McGraw-Hill  Magazines 

McGraw-Hill  Publishing  Company,  Inc. 

330  West  42nd  Street,  New  York  36,  N.  Y. 
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In  his  fourth  day  as  an  editorial  trainee,  Bryan  Williams  receives  Ralph  Smith’s  fruidance  and 


counael  that  will  lay  the  uroundwork  to  help  him  become  a  ‘professional’  in  his  chosen  field, 


ssiMagazine  Editors  on  Top? 


2  Foreign  Nensnieii 
Assigned  to  Papers 

Washington 

The  Harrisburg  (Pa.)  Pat¬ 
riot  -  Xeivs  and  the  Holyoke 
(Mass.)  Transcript  -  Telegram 
will  receive  reporters  under  the 
Educational  Exchange  Pro¬ 
gram. 

Thayil  J.  S.  George,  assistant 
editor  of  the  Free  Press  Jour¬ 
nal,  Bombay,  will  join  the  Har¬ 
risburg  paper,  and  John  J. 
Healy,  reporter  for  Ireland’s 
Dublin  Free  Press,  will  be  as¬ 
signed  to  Holyoke.  The  news¬ 
papers  pay  their  expenses  for 
three  months  of  service.  The 
State  Department  pays  travel 
and  other  expenses. 


Ken  Beciitei. — to  the  news 
staff  of  the  Albuquerque 
(N.M.)  Tribune. 

♦  *  ♦ 

Charles  Patten — now  busi¬ 
ness  manager  of  the  Fartning- 
ton  (N.M.)  Daily  Times. 

*  *  * 

Bill  Camino,  sjiorts  editor 
and  later  managing  editor  of 
the  Artesia  (N.M.)  Daih/  Pi-e.'ts 
— to  the  Vineland  (N.J.)  Times 
Journal. 


Maurice  W.  Leckenby,  pub¬ 
lisher  of  the  Steamboat  Springs 
(Colo.)  Pilot — elected  president 
of  the  Colorado  Press  Associ¬ 
ation. 

*  ♦  * 

Donald  W.  Gor.mley — from 
the  slot  on  the  Houston  (Tex.) 
Chronicle  to  the  rim  of  the  Chi¬ 
cago  (Ill.)  Daily  Xeivs. 

*  *  * 

John  T.  Tuttle,  publisher 
of  the  Oneida  (N.Y.)  Daily 
Dispatch — president  of  the  New 
York  Associated  Dailies. 

*  *  * 

Don  Bunion,  formerly  on 
the  Marion  (Ohio)  Star — to  the 
desk  of  the  Albuquerque  (N.M.) 
Journal. 

it  *  is 

Jerry  Stolz,  formerly  gen¬ 
eral  manager  and  part-owner  of 
the  Lovington  (N.M.)  Press — 
assumed  full  ownership  of  the 
weekly. 

*  *  * 

WlLLiA.M  A.  Neal,  formerly 
on  the  advertising  staff  of  the 
Santa  Fe  (N.M.)  Xew  Mexi¬ 
can — named  advertising  man¬ 
ager  of  the  Farmington  (N.M.) 
Daily  Times,  succeeding  Frank 
McNitt,  resigned. 


.  bluntly,  a  subsidy” 


\ 

I 


V 


That’s  what  a  Senate  committee  report’*’ 
called  it — “bluntly,  a  subsidy,"  which 
will  benefit  private  power  company 
stockholders  by  nearly  five  billion 
dollars] 

The  power  companies  get  this 
five  billion  dollar  gift  through 
the  “fast  tax  write-off"  subsidy. 

These  power  companies  have  been 
yelling  “subsidy"  at  TVA  power  users 
(who  pay  their  own  way);  and  yet 
power  company  stockholders  are  pock¬ 
eting  billions  of  dollars  in  Federal  sub¬ 
sidies! 


*  Joinf  Commit¬ 
tee  on  Internal 
Revenue  Taxation, 
headed  by  Sen. 
Byrd.  Copies  of 
report  are  avail¬ 
able. 


TENNESSEE  VALLEY 
PUBLIC  POWER 

ASSOCIATION 


Chdifanoo9a  2,  Tennessee 
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personal 


George  B.  Keluhier,  assist¬ 
ant  sports  editor  of  the  Spring- 
field  (Mass.)  Daily  Xeivs — re¬ 
tired  after  31  years  of  service. 

*  *  * 

Bruce  Phillips,  reporter  for 
the  Raleigh  (N.C.)  Times  — 
promoted  to  sports  editor  suc¬ 
ceeding  Jack  Williams,  re¬ 
signed  to  become  sports  director 
of  the  Durham  (N.C.)  Morn¬ 
ing  Herald. 

it  *  * 

Beverly  Gowey — to  the  busi¬ 
ness  staff  of  the  Klamath  Falls 
(Ore.)  Herald  and  Xeivs. 

#  ♦  * 

Jules  Tho.mpson,  formerly 
with  the  research  and  promo¬ 
tion  department  of  the  Sacra¬ 
mento  (Calif.)  Bee — opened  his 
own  publisher’s  representative 
office  in  San  Francisco. 

*  *  * 

Mel  Bratton,  formerly  na¬ 
tional  advertising  manager  of 
the  Los  Angeles  (Calif.)  Daily 
Xeivs — to  the  Kennedy  Outdoor 
Advertising  Co.,  Los  Angeles. 

*  *  « 

Joseph  I.  Haughey,  formerly 
assistant  editor  of  the  San 
Francisco  (Calif.)  Cht'onicle, 
editorial  cartoonist  for  the  San 
Francisco  (Calif.)  Catholic 
Monitor,  writer  for  the  San 
Francisco  (Calif.)  Xeivs  —  to 
assistant  publicity  manager  of 
the  San  Francisco  Chamber  of 
Commerce. 

«  »  « 

Joseph  P.  Donahue,  Xau- 
gatuck  (Conn.)  Daily  Xeivs  — 
elected  chairman  of  the  United 
Press  Newspapers  Association 
of  Connecticut. 

*  Hf 

John  A.  Colgan,  formerly 
with  the  IFa/(  Street  Journal  in 
New  York — to  the  advertising 
staff  of  U.  S.  News  &  World 
Report  in  the  Philadelphia  of¬ 
fice. 

*  *  * 

Forrest  Palmer,  assistant 
city  editor,  Waterbary  (Conn.) 
Republican — new  field  represen¬ 
tative,  succeeding  Stuart  Hal- 
piNE.  William  Gates,  Harvard 
University  graduate — now  gen¬ 
eral  assignment  reporter  for  the 
Republican. 

*  «  « 

James  W.  Dippel,  sports  edi¬ 
tor  of  the  Oil  City  (Pa.)  Der¬ 
rick — to  sports  editor  of  the 
Meadville  (Pa.)  Tribune,  suc¬ 
ceeding  William  A  n  t  i  l  l  , 

resigned  to  become  city  editor 
of  the  GreenviUe  (Pa.)  Record- 
A  rgus. 


Press  Women  Elect 

Cheyenne,  Wyo. 

The  tenth  anniversary  of  Wy¬ 
oming  Press  Women  marked  the 
annual  convention  with  the  Wy¬ 
oming  Press  Association  here 
Feb.  1-2.  Mary  C.  Bragg,  Wor- 
land,  was  elected  president. 


Jack  Barkley,  formerly  with 
the  Morganton  (N.C.)  Xew»- 
Herald — to  the  city  staff  of  the 
Raleigh  (N.C.)  News  and  Ob¬ 
server.  Patsy  Graham  to  the 
state  desk.  George  Penny, 
veteran  of  the  city  staff— to 
Capitol  coverage. 

A  *  « 

Bruce  Phillips  —  promoted 
to  sports  editor  of  the  Raleigh 
(N.C.)  Times  succeeding  Jack 
Williams.  A.  C.  Snow,  formerly 
with  the  Burlington  (N.C.) 
Tinu’s-Xeivs — to  the  Times  staff 
as  police  and  city  hall  reporter. 
Tom  Wood,  state  editor  of  the 
Times — promoted  to  city  editor. 
He  is  succeeded  by  Ted  Zieg¬ 
ler,  who  was  promoted  from 
the  city  beat. 

♦  ♦ 

Larry  Harris  —  new  sports 
editor  of  the  Concord  (N.C.) 
Tribune,  .succeeding  Herman 
Hickman,  who  has  gone  to  the 
Winston  Salem  (N.C.)  Journal 

♦  ♦  <5 

Ralph  Nicholson,  publisher 
of  the  Dothan  (Ala.)  Eagle- 
elected  vicechairman  of  the 
Judicial  Council  of  Florida. 

*  *  « 

William  C.  Costello,  recent 
student  at  Loyola  College  of 
Baltimore — to  the  sports  staff 
of  the  Baltimore  (Md.)  Sun. 

*  *  * 

Mike  Kelly — to  the  editorial 
staff  of  the  Cleveland  (Ohio) 
Plain  Dealer. 

tUt 

Pat  Phelan,  Columbus 
(Ohio)  Citizen — elected  presi¬ 
dent  of  the  Press  Club  of  Ohio. 
♦  * 

James  V.  Pedace,  editorial 
staff,  Norwich  (Conn.)  Bul¬ 
letin-Record  Newspapers  —  t® 
newly-created  post  of  assistant 
managing  editor. 

«  *  « 

Wallace  J.  Olds,  formerly  a 
member  of  the  Colorado  Springs 
(Colo.)  Free  Press — to  the  AP 
bureau  at  Jefferson  City,  Mo, 
as  member  of  legislative  staff 
on  his  return  from  two  yesn 
with  the  Army. 
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mention 


NEW  officers  elected  by  the  Maryland  Press  Association:  William 
Kerbin  Jr.,  Snow  Hill  Democratic  Messenger,  secretary;  Lee  McCar- 
dell.  Evening  Sun,  Baltimore,  vicepresident  for  dailies;  Oscar  Morris, 
Salisbury  Times,  president;  Miss  Gertrude  Poe,  News  Leader,  Laurel, 
vicepresident  for  weeklies,  and  Elmer  M.  Jackson  3rd,  Glen  Burnie 
News,  treasurer. 


Janet  Werner,  former  school 
teacher  and  home  economist — 
to  the  Cleveland  (Ohio)  Press 
as  assistant  foods  editor  to 
Florence  Laganke.  She  re¬ 
places  Mrs.  Terry  Finlayson. 
*  «  * 

Ed  Armes,  associate  editor  of 
the  Aurora  (Colo.)  Advocate — 
named  editor,  succeeding  Neil 
Ross,  who  became  manager  of 
the  Aurora  Chamber  of  Com¬ 
merce. 

4 

Mary  Martin  —  to  the 
women’s  news  staff  of  the 
Lincoln  (Neb.)  Journal. 

«  *  * 

John  D.  Montgo.mery,  pub¬ 
lisher  of  the  Junction  City 
(Kas.)  Union — to  the  Kansas 
Highway  Commission. 

«  *  * 

Dan  Perkes — to  the  Lincoln, 
Neb.,  bureau  of  the  Associated 
Press. 


J.  Ferris  Brogan,  formerly 
an  account  executive  in  Robert 
Gamble  Agency,  Washington  — 
now  American  secretary  of  In¬ 
ternational  Association  of  Chain 
Stores.  He  is  a  son  of  John  A. 
Brogan,  Jr.,  King  Feature 
Syndicate. 

*  *  * 

Don  Mi’RRAY,  Jackson  ville 
(N.C.)  Daily  Mews — to  the  re¬ 
tail  display  staff  of  the  Sara¬ 
sota  (Fla.)  Mews. 

♦  ♦  • 

Charles  C.  Reynolds — named 
news  editor  of  the  Des  Moines 
(la.)  Register,  succeeding  Ray 
Wright,  resigned,  to  join  the 
staff  of  the  Denver  (Colo.) 
Post. 

*  *  « 


Hoover  Cott,  press  secretary 
to  former  Kansas  Governor 
Fred  Hall — to  the  staff  of  the 
Wichita  (Kas.)  Morning  Eagle 
as  a  copy  editor. 

*  *  « 

Pall  F.  Rodenfels,  formerly 
advertising  manager  of  the 
Circleville  (Ohio)  Herald — 
named  jiublisher  of  the  Herald, 
succeeding  the  late  Thomas 
Wilson. 

*  «  ♦ 

E.mile  j.  Hodel.  regional 
news  director  of  the  Beckley 
(W.  Va.)  Post-Herald — to  edi¬ 
tor,  replacing  El'gene  L.  Scott, 
w'ho  has  been  given  a  leave  of 
absence  to  serve  on  the  staff 
of  Sen.  Chapman  Revercomb. 


<■  *  <■ 

Dave  McCarthy  left  the  rim 
of  the  .Montgomery  (Ala.) 
Journal  to  take  a  similar  posi¬ 
tion  with  the  Jacksonville 
(Fla.)  Journal. 

#  « 

Evan  Mitchell  —  retiring 
March  1  as  classified  advertis¬ 
ing  manager  of  the  Albany 
(N.Y.)  Knickerbocker  Mews. 
He  will  be  succeeded  by  his 
assistant,  Richard  Williams. 
*  *  * 

Woodrow  Upchurch,  former 
assistant  sports  editor  of  the 
Burlington  (N.C.)  Times  Mews 
— to  the  sports  staff  of  the 
Raleigh  (N.C.)  Times  as  a 
writer. 

*  «  4 


«  «  * 


M.  A.  Fulton,  editor  of  the 
Davenport  (la.)  Times  —  re¬ 
turned  home  after  a  recent 
hospitalization. 

♦  ♦  « 

Johnny  Meyer,  sports  editor 
of  the  Oelwein  (la.)  Register — 
to  the  sports  .staff  of  the  Cedar 
Rapids  (la.)  (lazette. 

♦  ♦  0 

Steve  Lesher,  Montgomery 
(Ala.)  Advertiser  reporter — to 
the  Columbus  (Ga.)  Ledger. 

*  *  * 

Rernie  Manuel,  student  in 
agricultural  journalism  at  the 
University  of  Missouri — to  the 
feportorial  staff  of  the  St.  Louis 
(Mo.)  lUiily  Livestock  Reporter. 
*  *  * 

Albert  R.  MacKinnon  has 
joined  the  Philadelphia  (Pa.) 
Daily  Mews  as  department  store 
advertising  manager.  Since 
1947,  he  has  written  and  syndi¬ 
cated  department  store  public 
relations  copy. 


Pat  Kelly — resigned  as  news 
editor  of  the  Raleigh  (N.C.) 
Times  to  join  the  staff  of  the 
Atlanta  (Ga.)  Constitution. 

*  » 

Ray  Mi'nro,  formerly  news 
director  of  the  Chatham  (Ont.) 
Daily  Mews — appointed  editor, 
succeeding  Ted  Aitken,  who 
returns  to  the  municipal  beat. 
Joseph  Emmott — to  news  edi¬ 
tor.  Ralph  Hicklin — appointed 
assistant  news  editor.  Dave 
Shepherd — named  city  editor. 

*  *  * 

Arthur  M.  Wilcox,  city 
editor  of  the  Charleston  (S.C.) 
Evening  Post — to  associate  edi¬ 
tor  of  the  Charleston  (S.C.) 
Mews  and  Courier.  He  has  been 
a  member  of  the  staff  of  the 
Post  since  August,  194(3. 

*  *  * 

Ivor  Williams,  London 
(Ont.)  Free  Press  desk  man — 
first  president  of  the  newdy- 
formed  London  Press  Club. 


Jack  Bowen,  formerly  spoits 
editor.  Temple  (Tex.)  Telegram 
— to  the  city  editor,  Bryan 
(Tex.)  Daily  Eagle. 

«  *  * 

Donald  F.  Daubel,  business 
manager  of  the  Fremont  (Ohio) 
Mews-Messenger — to  receive  the 
1957  Marquette  By-Line  Award, 
given  to  former  students  of 
the  Mai'quette  University  Col¬ 
lege  of  Journalism. 

*  «  * 

David  Miller,  former  report¬ 
er,  Mew  York  Herald  Tribune 
— named  assistant  director  of 
the  New  Haven,  Conn.,  Jewish 
Community  Council. 

*  «  « 

D.  I).  W’ooD,  formerly  of  the 
Circulation  department  of  the 
Denver  (Colo.)  Post  —  now 
handling  the  Colorado  edition 
of  the  Farmington  (N.M.) 
Daily  Times  as  circulation 
manager. 

{Continued  on  page  44) 
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EVERY  SALE 
WE  MAKE 
CARRIES 
REAL 

RESPONSIBILITY 


Both  buyer  and  seller 
must  be  satisfied  and 
frequently  a  lending  in¬ 
stitution  as  well. 

Sometimes  we  can't  net 
a  profit  based  on  "time 
and  expense"— but  even 
if  the  cost  sheets  are 
written  in  red  ink,  we 
don't  feel  too  badly.  We 
know  that  "bread  cast 
upon  the  waters"  often 
returns,  and  good  will 
pays  off. 

Twenty-eight  years 
working  at  it  has 
proven  this. 


ALLEN  KANDER 
AND  COMPANY 

Washivfftop 

1635  Eye  Si.,  N.W.  Notional  8-1990 

New  York 

60  E.  4}nd  St.,  Murray  Hill  7-4343 


Chicofio 

35  E.  Worker  Dr.,  Randolph  6-3488 
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Personal 
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Alan  Perry — to  the  city 
staff  of  the  Whinton-Salem 
(N.C.)  Journal  as  reporter. 

♦  ♦  * 

James  B.  Phillips,  reporter, 
Turlock  (Calif.)  Daily  Journal 
for  the  last  year  promoted  to 
news  editor. 


Henry  Gannon,  a  display 
advertising  salesman  for  the 
Los  Angeles  Examiner  since 
1949  named  advertising  man¬ 
ager  of  the  La  Habra  (Calif.) 
^tar. 

»  «  « 

.\lfred  S.  Wathen  Jr.,  coeditor 
of  the  Bardstown  Standard, 
succeeded  Charles  E.  Adams  of 
the  Gallatin  County  News  as 
KPA  president. 

*  *  * 

Leonard  Delmar,  reporter 
for  the  Niagara  Falls  (N.Y.) 
Gazette — joined  the  general  as¬ 
signment  staff  of  the  Buffalo 
(N.Y.)  Courier-Express.  DiNO 
Fabris,  wire  editor  and  report¬ 
er  for  the  Medina  (N.Y.) 
Journal — to  the  C-E  as  general 
assignment  reporter. 


Brush- 


Moore 


newspapers 


dominate 


7  locally- 


influenced 


Ohio 


markets! 


Th«  Ctnlon  Repoitiorjr.  Tha  Marlon  8ur. 
TtM  Salem  Newi.  Tha  SteubenTllla  Herald* 
Star.  The  Poruoiouth  Tlmoa.  The  Ironton 
Tribune,  Tba  Eait  Liverpool  Review. 


D.C.  Writer 
License  Fee 
To  Be  Killed 

Washington 

The  District  of  Columbia  $25 
license  fee  on  newspaper  re¬ 
porting  which  correspondents 
have  ignored  is  on  its  way  out. 

The  .Assessor’s  office  hasn’t 
tried  to  collect  the  tax,  payable 
after  Jan.  1,  by  correspondents, 
free-lancers,  contributing  writ¬ 
ers,  and  others  not  on  regular 
salary. 

A  rewrite  of  the  law  is  under 
way  to  get  the  ordinance  back 
to  its  original  intent:  licensing 
of  doctors,  lawyers,  account¬ 
ants  and  other  non-salaried 
professionals. 

The  .Assessor  originally  in¬ 
terpreted  the  law  to  include 
newspapermen  who  are  “inde¬ 
pendent  contractors’’  and  to 
cover  the  fees  earned  by  sal¬ 
aried  writers  for  taking  part  in 
television  panel  shows.  Later 
it  was  administratively  ruled 
that  only  those  earning  $500  or 
more  on  a  non-salaried  basis 
would  be  required  to  take  out 
a  $25  professional  license. 
When  it  was  found  that  the 
exemption  was  not  permissible 
within  the  law,  it  was  decided 
to  forget  it  all  and  make  a  new¬ 
start  w'ithin  strict  limitations. 

Tax  .Assessor  James  L.  Mar¬ 
tin  had  been  informally  assured 
that  attempt  to  exact  a  fran¬ 
chise  tax  on  gathering  and 
writing  news  would  be  resisted 
in  court  on  the  basis  of  the  free 
press  amendment  of  the  Con¬ 
stitution. 


Microfilm  Grant 

Cleveland 
The  New  Yojk  Times  has 
given  $600  to  Bald  win- Wallace 
College  here  to  enable  the  li¬ 
brary  to  buy  microfilmed  copies 
of  the  paper  since  1939.  The 
fund  was  a  sub-grant  from  a 
donation  made  by  the  paper  to 
the  Association  of  College  and 
Reference  Libraries. 


Watch  for  Veteran 

Saugebties,  N.Y. 

Orin  Lehman,  New  York 
City,  president  of  the  Sauger- 
tiea  Daily  Post,  presented  a 
watch  to  George  Martin  at  a 
dinner  in  honor  of  his  60th 
year  of  continuous  service  in 
the  composing  room.  The  Daily 
Post  celebrates  its  80th  year 
as  a  daily  Feb.  17.  Mr.  Martin 
is  still  active  on  the  staff. 


©bituarg 

.Alijvn  T.  Baum,  82,  former 
sports  editor  of  the  San  Fran¬ 
cisco  (Calif.)  Examiner;  Feb. 
15. 


Gerard  Barker,  55,  former 
sports  editor  of  the  defunct 
Jersey  (N.J.)  Observer,  of  a 
perforated  ulcer;  Feb.  15. 

4>  f  « 

Fannie  Surague  Talbot,  83, 
Michigan’s  first  woman  jour¬ 
neyman  reporter.  She  began  her 
career  as  a  reporter  in  1895  as 
a  reporter  on  the  old  Battle 
Creek  (Mich.)  Journal,  which 
was  consolidated  into  the  En¬ 
quirer  &  News;  Feb.  16. 

%  ♦  ♦ 

WiLLLA.M  J.  Sewall,  90,  for¬ 
mer  editor  and  publisher  of  the 
Carthage  (Mo.)  Press,  after  an 
illness  of  four  years.  He  pub¬ 
lished  the  Press,  a  daily  news¬ 
paper,  for  48  years.  He  sold  it 
12  years  ago;  Feb.  18. 

*  »  » 


John  E.  Hope,  80,  fomieil 
editor  of  the  Wilmington 
(N.C.)  Star,  of  a  cerebral  hem¬ 
orrhage.  During  his  newspaper 
career  he  had  worked  on  papers 
in  Tulsa,  Okla.;  New  Orleans, 
La.;  Mobile  and  Birmingham. 
.Ala.;  Washington,  D.  C.;  Mi¬ 
ami  and  Sarasota,  Fla.;  Feb 
12. 

♦  >h  * 

Billy  Noonan,  75,  one  of  the 
nation’s  best  known  weekly 

newspaper  editors.  He  bought 
the  Baudette  (Minn.)  Regm 
in  1908;  Feb.  13. 

« 

Richard  H.  Sawyer,  66, 
owner  and  publisher  of  the 
North  Creek  (N.Y.)  Nem; 

Feb.  10. 

*  »  » 

.Albert  L.  Skinner,  38,  re¬ 
cently  resigned  from  the  f'che- 
nectady  (N.Y.)  Gazette,  of  a 
heart  attack.  He  was  to  have 
started  work  on  the  copy  desk 
of  the  Jackson  (Mich.)  Citizen- 
Patriot  on  the  day  he  died; 
Feb.  11. 

♦  *  * 


Sadie  Fulong  Copper,  70,  on 
the  staff  of  the  circulation  de¬ 
partment  of  the  Burlington 
(N.C.)  Times-News  for  the 
past  24  years,  of  a  heart  at¬ 
tack;  Feb.  18. 


Albert  M.  Segal,  o3,  co-pub¬ 
lisher  and  director  of  advertis¬ 
ing  for  Tap  &  Tavern,  Pennsyl¬ 
vania  liquor  trade  journal;  Feb. 
18. 


John  N.  Hodge,  64,  traffic 
supervisor  for  AP  in  Houston, 
Tex.;  Feb.  12. 


John  N.  Pierce,  50,  assistant 
night  foreman  of  the  Dallas 
(Tex.)  News  composing  room. 
He  formerly  was  foreman  of 
the  Orlando  (Fla.)  Sejitinel- 
Star;  Feb.  16. 


Maxwell  B.  Codv,  62,  chief 
editorial  writer  for  the  Nanaimo 
(B.C.)  Daily  Free  Press,  of  a 
cerebral  hemorrhage.  He  had 
been  with  the  Free  Press  since 
May,  1953;  Feb.  24. 

«  * 

William  J.  Kirby,  80,  former 
night  city  editor  and  financial 
editor  of  the  Rochester  (N.Y.) 
Democrat  and  Chronicle,  of  a 
heart  ailment.  He  became  night 
city  editor  in  1930,  and  later 
financial  editor.  At  his  retire¬ 
ment  in  May,  1953,  he  was  fra¬ 
ternal  editor;  Feb.  24. 


George  A.  Lindsay,  89,  re¬ 
tired  news  editor  of  the  " 

Schenectady  (N.Y.)  Gazette,  ^ 

after  one  year’s  illness;  Feb.  19. 

He  previously  worked  for  Al¬ 
bany,  N.  Y.  newspapers.  He 

was  with  the  Gazette  for  19 
years. 

*  *  * 

H.  M.  Deems,  -52,  for  2» 
years  on  the  staff  of  the  San 
Antonio  (Tex.)  .\ews. 

♦  ♦  ♦ 

George  W.  Speyer,  82,  for¬ 
mer  manager  of  mechanical  pro¬ 
duction  for  J.  Walter  Thompson 
Co.,  from  1922  until  his  retire¬ 
ment  in  1948;  Feb.  21. 

4: 

Charles  H.  Workman,  T6, 
former  art  director  of  the  old 
Chicago  Journal  and  Chicago 
Times;  Feb.  21.  He  retired  in 
1946. 

♦  ♦  • 

Harry  J.  Coleman,  74,  for¬ 
mer  art  director  for  Hearst 
newspaper,  of  a  heart  ailment. 
Before  his  retirement  thne* 
years  ago  he  had  been 
Coast  manager  of  International 
News  Photos  since  1945;  Feb 
23. 

♦  *  ♦ 

Mrs.  Dorse  B.  Fink,  Slk 

Greenwich,  Conn.,  correspondeM 

for  the  New  York  Times, 

Chester  (N.Y.)  Daily  Item  ani 
the  Stamford  (Conn.)  Adi'O- 
cate;  Feb.  22. 
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Coming  March  30 


in  Editor  &  Publisher 

7  exclusive 
features  on 
R.  O.  P. 
COLOR 


v 


Complete  R.O.P.  Color  data  now  available 
in  a  single  publication  for  the  first  time  .  .  . 
providing  the  ideal  climate  for  you  to 
tell  the  story  of  your  color  progress! 

KOI’  Color  weaves  a  ma<;ic  that  has  stiiuiilaled  sales 
and  produced  fantastic  results  for  tlie  smart  advertisers 
that  have  taken  advantage  of  its  possilnlilies.  It  has 
built  reader  interest  for  newspapers,  and  broujrlit  them 
millions  of  lines  of  advertisinji’.  It  has  added  considerably 
to  the  complexity  of  the  space-buyers’  job. 

Now  Editoh  &  Pt  HLisiiKK  simplifies  U01‘  Color  research 
by  publishing  complete  data  on  the  subject  in  one  big 
issue — March  3(i.  It  will  include: 

1.  1956  newspaper  ROP  Color  linage. 

2.  Top  25  newspapers  ROP  Color  linage  growth. 

3.  Color  vs.  black-and-white  5-year  growth  study. 

4.  1956  color  advertisers  and  their  linage. 

5.  Analysis  of  4-year  linage  growth  by  top  advertisers 
using  ROP  Color. 

6.  Directory  of  ROP  Color  newspapers. 

7.  ROP  Color  success  stories. 

.  .  .  plus  many  other  color  features. 

•Advertisers,  agencies,  and  newspapers  will  want  to 
keep  this  complete  color  issue  for  reference  throughout 
the  year.  Be  sure  to  tell  them  ijour  color  story.  Color 
forms  close  March  lii;  black-and-white,  March  21. 


Be  sure  to  tell  your  R.O.P.  Color  story  in 

Editor  &  Publisher 

1475  Broadway,  New  York  36,  N,  Y. 
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George  Fuller 
Retiring,  But 
Not  for  Real 


Battle  Ragi 
Over  Space 
For  Weekl 


Cleveland 
George  Fuller  has  spent  50 
years  in  the  stereotype  room 
of  the  Cleveland  Preits,  and 
newspaper  me- 
chanical  men 
from  coast  to 
Hi  i|||H  coast  know  him 

Gjpgk  for  his  expert 

yy  knowledge  of 

H  ^H  the  business  and 

his  ability  to 
■  solve  complex 

I  %  problems  in  iron 

H  /  I  HHI  and  hot  metal. 

Fuller  But  George 

Fuller,  who  is 
announcing  his  retirement 
March  1,  turning  over  the  su¬ 
perintendency  to  his  assistant, 

Alvin  Stohlman,  a  man  Mr.  Ful¬ 
ler  brought  to  the  paper  as  a  trying  to  induce  him  into  tak- 
kid  32  years  ago,  has  only  one  ing  a  job  in  their  mechanical 
quote;  departments,  even  a  consulting 

“I’ve  been  around  a  long  time,  job. 
that’s  all.  I’m  not  any  kind  of  So  far  they  have  not  beer 
an  expert.’’  able  to  convince  him,  but  Mr 

However,  this  is  only  Mr.  Ful-  Fuller  may  yet  be  persuaded  bj 
ler’s  opinion,  for  since  the  word  his  own  paper, 
has  gone  out  that  he  is  retiring,  “They  want  me  to  come  bad 
papers  from  all  over  the  coun-  and  set  up  the  operations  in  th( 


Detroit 

There’s  a  little  journalistic 
civil  war  raging  in  the  brigji- 
new  corridors  of  Detroit’s  City. 
County  Building.  Banded  ^ 
gether,  for  a  change,  are  the 
three  dailies — the  Free  Prttf, 
XewH  and  Times. 


Opposint 

them  is  the  FJast  Sule  Shopper. 
the  self-styled  champion  of  all 
the  weeklies  in  the  Detroit  area. 

Prize  of  the  war;  press  room 
space  for  the  weeklies. 

This  war  can  be  approachel 
in  two  ways  —  serious  and 
comic. 

It  is  serious  to  the  East  Side 
Shopper,  the  weekly. 

It  is  comic  to  the  City-Coun¬ 
ty  staffs  of  the  three  dailies. 

Storming  the  citadel  of  the 
hard-bitten,  veteran  males  from 
the  dailies  is  a  lone  young  wo¬ 
man,  Shopper  reporter  Ruth 
Haney. 

Mr.  Fuller  is  70,  but  he  does  Mrs.  Haney  has  the  full  back- 
not  look  it.  All  the  time  he’s  ing  of  her  boss,  publisher  Ben 
been  at  the  Press,  the  men  who  Nathanson  who  has  vowed  to 
work  for  the  pipe-smoking,  low-  gain  press  room  privileges  for 
voiced  superintendent  say  weeklies  or  else — that  else  be- 
they’ve  never  seen  one  strand  ing  courtroom  action,  an  injunc- 
of  his  silver  hair  out  of  place,  tion  against  the  City  from  pre- 
It  was  in  1904  when  Mr.  Ful-  venting  public  use  of  facilities, 
ler  began  as  an  apprentice  at  Scorns  ‘Broom  Closet' 

the  o\d  Cleveland  Leader  This  ^he  Shopper  now  has  before 
was  in  the  days  when  metal  was 
poured  into  casting  boxes  with 

a  ladle  and  p  ates  were  cooled  Deference  Library, 

by  simply  ducking  them  into  a  ^^^is  will  be  rejected,  says  the 
tub  of  water  I^ter  he  went  to  ghopper,  scornfully  referring  to 
the  Press  and,  after  seven  years 
there,  he  was  made  head  man 


BUSINESS  AND  VACATION — Eric  Ridder,  publisher  of  the  New  York 
Journal  of  Commerce,  and  Mrs.  Ridder  board  a  TWA  plane  af  New 
York  for  a  flight  to  Paris. 
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COPIES  OF  ^ 
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E  &  P!  Be  prepared!  Subscribe  NOW!  Editor  & 
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in  igS4  ...  in  7^55  .  .  . 
and  again  during  ig^6 


the  advertising  trend  was  to 

the  Washington  Post  and  Times  Herald 


POST-TH 

1,689,486 

Linage 

Gain 


Total  Linage 

Gaini  ond  lotMt 
1956  ovar  1955 


'  STAR 

NEWS 

670,536 

673,926 

Linoge 

Linage 

Loss 

Loss 

More  and  more  advertisers  are  recognizing  the 
added  sales  importance  of  I'he  Washington  Post 
and  Times  Herald  which  has  415,000  Sunday 
circulation  and  385,000  daily  circulation  — 
130,000  more  circulation  than  the  Evening  Star, 

2 1 1 ,000  more  than  the  Daily  News,  124,000 
more  than  the  Sunday  Star. 

That’s  why  in  1956,  The  Washington  Post 
and  Times  Herald  had  gains  in  total,  retail  and 
classified  advertising,  while  both  the  other  papers 
lost  linage,  and  had  a  greater  gain  in  general 
(national)  advertising  than  the  other 
two  papers  combined. 


RETAIL  LINAGE 

CoIm  t  iMSM 

19S«  •««  1955 


POST-TH 

514,952 

UNIS 

GAIN 


STAI 

!«• 


NIWS 

’%r 


GiNIRAl  1INA6E 

6MN5 

I9S6  avar  I9SS 


POST-TH 

947,126 

UNIS 

GAIN 


NIWS 

32,269 

UNIS 

UiUAi;] 

lunil 

GAJN 

j . .  ~i . 

■Ttnil 

CLASSIHED  UNAGE 

Gaia*  aad  la«*a( 
1956  avar  1955 


STAI 

445,869 

UNIS 

loss 


NIWS 

334,472 

UNIS 

19H 


ffinics  TBcrali 

385,000  Daily  Circulation  *  415,000  Sunday  Circulation 
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PHILOSOPHICAL 
LIBRARY  BOOKS 


□  IF  YOU  MOST  WRITE  by  IV.  H.  John¬ 

son.  It  deals  not  only  with  the  tech¬ 
nique  of  writing  in  general — grammar 
— but  with  a  sp<xial  form  of  writing — 
technical  description — and  with  the  busi¬ 
ness  of  getting  what  is  written  into 
print.  The  text  is  illuminated  by  fre¬ 
quent  quotations  of  faulty  and  often  un¬ 
intentionally  humorous  examples  and  is 
enlivened  by  satirical  comments  on  the 
pompous  efforts  of  those  who  certainly 
ought  to  know  better.  The  writer  or 
would-be  writer  of  any  kind  of  book  or 
even  oi  a  technical  report  or  a  business 
letter,  who  has  nothing  to  learn  from 
these  pages  must  be  a  singularly  com¬ 
petent  person.  $2.75 

□  TYPE  IDENTIFICATION  CHART.  A 

unique,  easy  and  rapid  means  of  identi- 
lying  tviK.faces  covering  sixty-four  dif¬ 
ferent  faces.  $2.75 

□  DICTIONARY  OF  NEW  WORDS  by  Mary 

Reifer,  with  an  introduction  by  Eric 
Partridge.  A  work  of  scholarly  accuracy 
covering  all  new  words  of  the  last  few 
decades.  This  is  not  merely  a  hand¬ 
book  for  the  philologist  and  linguist,  but 
for  the  average  student — in  fact,  for 
anyone  interested  in  the  everyday  use 
of  words.  $6.00 

□  DICTIONARY  OF  AMERICAN  MAXIMS 

compiled  by  David  Kin,  with  an  intro¬ 
duction  by  J.  Donald  Adams.  The  edi¬ 
tor  has  assembled  in  this  work  a  unique 
collection  of  great  thoughts,  expressed 
by  the  outstanding  leaders  of  America 
from  the  17th  century  to  our  days.  The 
reader  will  find,  in  this  anthology,  sig¬ 
nificant  utterances  from  the  pen  or  lips 
of  great  Americans  from  all  walks  of 
life.  $7.60 

□  DICTIONARY  OF  AMERICAN  PROVERBS 

compiled  by  David  Kin,  with  a  preface 
by  Mark  Van  Doren.  The  wisdom  of 
many  and  wit  of  one,  as  Mr.  Kin's  en¬ 
joyable  book  makes  clear,  deal  with  the 
common  denominators  of  human  experi¬ 
ence.  $6.00 

□  CONCISE  DICTIONARY  OF  AMERICAN 

LITERATURE  by  Robert  F.  Richards.  A 
concise  and  comprehensive  dictionary  of 
all  important  American  writers  by  an 
established  teacher  in  the  field  and 
former  staff  member  of  the  University 
of  Colorado  Writers’  Conference.  IVith 
25  Portrait  Illustrations.  $5.00 


I 


□  A  TREASURY  OF  PHILOSOPHY  edited 
by  Dagobert  D.  Runes.  Here  is  one  oi 
the  most  comprehensive  collections  of 
philosophical  writings  ever  to  be  gathered 
between  the  two  covers  of  one  bwk.  In 
a  text  of  over  1,200  pages,  under  more 
than  375  separate  entries,  are  to  be 
found,  not  only  the  great  philosophers 
of  the  West,  but  the  important,  and 
less  familiar,  thinkers  of  the  Orient. 

$10.00 

□  THE  BOOKMAN'S  CONCISE  DICTION¬ 
ARY  by  F.  C.  Avis.  The  great  number 
and  variety  of  “technical”  terms  used 
in  the  world  of  books  often  require  for 
their  understanding  or  definition  a  large 
range  of  volumes.  An  attempt  has  been 
made  to  bring  together,  and  to  define 
concisely  within  one  set  of  covers,  a 
very  wide  selection  of  these  terms.  Up¬ 
wards  of  9,000  are  entered,  and  they 
include  classical,  modem,  and  foreign 
literary,  publishing,  and  printing  terms; 
Latiniz^  and  local  place  names  famous 
in  the  history  of  book  production;  ab 
breviations  encountered  in  bibliography 
and  book  marketing;  much  of  the  termi¬ 
nology  of  rhetoric,  logic,  the  graphic 
arts,  and  librarianship;  facts  appertain¬ 
ing  to  the  Bible  and  other  religious 
works,  etc. 

"This  excellent  little  handbook  is  recom¬ 
mended  to  all  who  write  or  read.” 

— Library  Revten 
$4.75 

□  PRINTERS’  ARnHMETIC  by  F.  C. 

Avis.  Deals  exclusively  with  the  sub¬ 
ject  of  type  calculations,  stating  methods 
and  showing  worked  examples  for  over 
thirty  kinds  of  problems.  $4.75 

MAIL  THIS  COUPON  TODA^ 

I  Mail  to  your  favorite  bookseller  or 
!  PHILOSOPHICAL  LIBRARY,  Publishers 
;  15  East  40  St.,  Desk  739,  N.  Y,  16 
!  Send  books  checked.  To  expedite 
;  shipment  I  enclose  remittance  $.... 

:  NAME  .  i 


PROMOTION 

If  It’s  Advertised, 


See  That  It 

By  T.  S.  Irvin 

The  Canadian  Daily  Newspa¬ 
per  Publishers  .\s.sociation  is 
performing  a  rare  and  welcome 
service  to  advertising  agencies 
and  to  newspaper  advertisers 
that  might  well  be  emulated 
by  U.  S.  newspapers.  It  is  ser\’- 
ing  as  their  eyes  and  ears  to 
make  sure  that  advertised  goods 
are  actually  in  the  stores  the 
ads  say  they’re  in. 

Certainly  one  of  the  impor¬ 
tant  factors  in  the  success  or 
failure  of  newspaper  advertising 
is  to  make  sure  that  the  stores 
have  in  stock  the  goods  the 
ads  promote.  Yet  it  is  amazing 
how  often  advertisers  will  ad¬ 
vertise  merchandise  that  the 
retailers  not  only  do  not  have, 
but  often  have  not  even  heard 
about. 

CDNPA  operates  its  stock 
checks  through  the  retail  ad¬ 
vertising  staffs  of  its  member 
newspapers.  This  gives  them 
something  like  1,000  pairs  of 
eyes  and  ears.  Here  are  some 
of  the  facts  they  discovered  in 
two  months  of  last  year: 

MTiat  Check  Showed 

A  manufacturer’s  newspaper 
ads  for  sox  said  “available  at 
all  department  store  s.”  A 
check  showed  that  out  of  66 
stores,  none  had  these  sox  in 
stock. 

Out  of  42  stores  checked  for 
a  food  product,  34  had  no  stock. 

Out  of  327  stores  checked  for 
an  advertised  shirt,  280  had  no 
stock.  Girdles  and  brassieres, 
advertised  as  “available  at  your 
favorite  bra  counter,’’  were 
found  at  none  of  the  probable 
retailers  checked.  A  hair  tonic 
advertised  “at  all  drug  and  de¬ 
partment  stores”  was  not  to  be 
had  at  84%  of  the  possible 
outlets  checked. 

While  advertising  was  run¬ 
ning  for  a  food  product  in  a 
test  city,  a  check  showed  that 
“no  chain  store  had  heard  of 
product;  no  distribution  at  all 
in  test  city.” 

Seems  impossible,  doesn’t  it? 
Yet  it  goes  on  all  the  time,  in 
this  country  as  well.  If  you 
don’t  believe  it,  ask  your  wife, 
who  probably  does  more  shop¬ 
ping  than  you  do,  and  who  en¬ 
counters  this  situation  fre¬ 
quently.  It’s  hard  to  figure  that 
national  advertisers  and/or 


V  on  Shelf 


their  agencies  can  be  so  stupid. 
Yet  there  are  the  facts. 

Prime  Responsibility 

We  have  often  inveighed  in 
this  space  against  the  idea  of 
national  advertisers  and  their 
agencies  holding  newspapers  re¬ 
sponsible  for  this  kind  of  mer¬ 
chandising.  It  seems  to  us  a 
prime  responsibility  of  the  man¬ 
ufacturer  and  his  agency  that 
retailers  have  in  stock  what  the 
ads  tell  consumers  they  have 
in  stock. 

Yet  we  must  confess,  in  the 
face  of  these  CDNPA  facts,  that 
newspapers  are  faced  here  with 
a  condition  and  not  with  a  the¬ 
ory.  That  condition,  unless  cor¬ 
rected,  reacts  to  the  detriment 
of  effective  newspaper  advertis¬ 
ing.  It  wastes  the  advertiser’s 
money.  It  tries  the  consumer’s 
patience. 

As  Ian  Macdonald,  CDNPA 
general  manager,  notes,  “All 
too  often  advertising  is  pre¬ 
destined  to  failure  by  disregard 
of  common  sense.”  If  newspa¬ 
pers  can  supply  that  common 
sense,  they  do  the  whole  com¬ 
munity  a  service. 

Rrtkfitable  PR 

The  literature  of  newspaper 
public  relations  and  promotions 
is  meager.  'But  it  is  no  longer 
true  to  say  also  that  it  is  poor. 
Stewart  Harral  has  enriched  it 
far  beyond  the  physical  confines 
of  the  slim  volume  he  has  just 
put  together  under  the  title, 
“Profitable  Public  Relations  for 
Newspapers.” 

This  is  a  must  for  everyone 
engaged  in  newspaper  promo¬ 
tion,  which  means  a  small  but 
valiant  crew  of  several  thou¬ 
sand  practitioners  over  the 
country.  It  is  also  a  must  for 
everyone  concerned  with  news¬ 
paper  public  relations,  which 
means  practically  everyone  that 
has  a  stake  of  ownership  or  job 
in  every  daily  or  weekly  news¬ 
paper  in  the  country. 

If  anyone  had  asked  us,  we 
would  have  titled  the  book 
“Practical”  j)ublic  relations  for 
newspapers.  To  us,  the  term 
“profitable”  is  implied  in  public 
relations.  “Practical”  seems  to 
us  to  describe  this  volume  a  lot 
better.  Because  this  is  a  hand¬ 
book  in  public  relations  which 


the  practitioner  can  use  almost  I 
every  day. 

Newspapers  are  concemer: 
today  with  many  problems 
Many  of  these  are  pressine 
problems.  Yet  none  can  be  said 
to  be  more  pressing  or  more 
constant  than  the  problem  of  > 
public  relations,  which  seems  to 
us  to  be  at  the  core  root  o' 
every  other  problem,  even  me-  ^ 
chanical  ones,  which  beset  news¬ 
papers. 

In  Specific  Terms 

“Public  relations,”  as  Prof 
Harral  writes,  “do  not,  of 
course,  solve  all  of  the  problem- 
which  arise  in  journalism.  No: 
do  they  magically  insure  the 
editor  the  interest  and  good 
will  of  his  many  publics.  But 
rightly  used  and  intelligently 
directed,  public  relations  ran 
aid  immeasurably  in  gaining 
public  acceptance  and  support- 
support  by  which  newspaper- 
exist.”  And  you  can  read  for 
this  word  “public”  any  one  of 
the  many  publics — readers,  ad¬ 
vertisers,  employes,  suppliers- 
with  which  a  newspaper  deals. 

There  are  20  chapters  in  this 
184  -  page  volume,  and  each 
chapter  deals  in  specific  terms 
Mrith  specific  problems — reader- 
ship,  pictures,  sports,  women, 
circulation,  classified,  retail,  na¬ 
tional,  typography,  letters, 
speeches,  even  job  printing 
Prof.  Harral  has  wisely  ad¬ 
dressed  himself  to  problems 
common  to  all  newspapers  re¬ 
gardless  of  size.  His  .specifiis 
can  be  put  into  practice  by  al'. 
newspapers  regardless  of  size. 

Prof  Harral  is  director  of 
public  relations  studies  and  pro¬ 
fessor  of  journalism  at  the 
University  of  Oklahoma.  He 
has  written  many  other  book.' 
and  many  articles,  and  is  con¬ 
stantly  on  the  go  as  a  lecturer 
and  consultant.  No  ivory  tower 
theorist,  he  has  put  this  volume 
together  from  practical  source? 
that  are  paying  off  every  day 
for  newspapers  over  the  country 

“Profitable  Public  Relation? 
for  Newspapers”  is  publishe*! 
by  J.  W.  Kdwards,  Ann  Arbor. 
Mich.  It  costs  $4.75  and  will 
pay  for  itself  many  times  over. 

Another  useful  volume  for 
promotion  people  is  again  avail¬ 
able,  “Teen  Scene,”  published 
by  the  National  Newspaper 
Promotion  Association.  This  re¬ 
ports  what  newspapers  are  do¬ 
ing  to  encourage  reading  by 
young  people.  It  contains  more 
than  150  ideas  being  used  by 
newspapers  over  the  country 
Copies  can  be  had  from  Claren« 
W.  Harding,  South  Bend  Trib¬ 
une,  South  Bend  26,  Ind.  Cost 
is  $1.65. 
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Venango  Newspapers,  Inc. 

business  agent  for 

Tlic  Derrick. /doming 

The  News^Herald 


evening 


Oil  City  -  Franklin, 
Pennsylvania 


announce  the 
appointment  of 

SHANNON  &  ASSOCIATES 


National  Advertising 
Representatives 

March  1,  1957 

New  York  Chicago  Cleveland 

Detroit  Atlanta  St.  Louis 

Kansas  City  San  Francisco  Los  Angeles 
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(JlUXLATION 


Airplane  Trip  Gives  CM 
New  Slant  on  Promotion 


“3.  ‘Junior  Diplomat  Cam-  use  the  trophies  as  the  men  art  j 
paifrn’ — carriers  flyinR  trip  to  travelling  on  the  road.  Insieat 
Sweden.  we  send  out  a  weekly  newspaper 

“4.  ‘Turkey  Trot’  offer—  during  the  campaipi  telling  f 
pnnntrv  e'arripr  pamnaipTi.  the  results.  Our  kick  off  mw- 


Hy  (ieorjie  A.  Brandenburg  carrier  salesman. 

“7.  ‘Bicycle  Offer’  — 

An  airplane  companion  on  a  effort  in  order  to  maintain  cir-  carrier  salesmen. 

commercial  airliner  recently  culation  totals.  Mr.  Sundberg  ,  ,,  ,,  , 

T  e.  District  Managers  .Sales 

gave  Ivan  G.  Sundberg,  St.  pointed  out.  „  .. 

"  Promotion: 


country  carrier  campaign.  resuiis.  yjui  kick  on  n 

.<r  •  >  ing  for  our  country  men 

5.  Shrine  Circus  Campaign  ,  j  *•  j  ti.  ..  I 

^  .  .  .  a  highly  dramatized  so  that  »el 

— country  carrier  trip  offer.  *  *1  _ *i.  1 

^  .  get  them  to  go  into  the  gaitel 

“6.  ‘Minnesota  State  Fair  fighting. 

Offer’ — annual  trip  for  country  ... 

carrier  salesman.  Subscription: 


.Mail  Subscription: 

“We  have  a  fairly  sizeabi? 


Paid  (Minn.)  Dispatch  and  tt  -4^  i  i  ...... 

Pioneer  Press  circulation  di-  He  cited  the  above  experience  “Experience  has  taught  us  ^ho  are  on  a  commission  lasiJ 
rector,  a  new  perspective  on  the  ^  -  ^  niversi  y  o  attractive,  inviting  but  find  that  they  can  not  pr- 

need  for  continued  sales  pro-  isconsin  ciicu  a  ion  seminai,  prize  award  campaign  for  car-  duce  the  quantity  on  either  r^- 
_  where  he  told  of  his  papers  rJer  «  ni  n«f  r.a/.oc.  ,  '  .  u  •  . 


rier  salesmen.  mail  subscription  list  at  tin 

^  ,  Dispatch-Pioneer  Press.  We 

trict  Managers  .Sales  ^ 

uno  ion.  business  by  mail  solicitor^ 

Experience  has  taught  us  ^bo  are  on  a  commission 


Mr.  Sundberg  asked  his  com-  part,  as  follows- 
panion,  a  sales  representative  ,  . 

for  an  electrical  firm,  if  he  had  t-'arrier:  "’ork. 

over  the  years  been  a  regular  “Like  most  newspapers  we  reason  we  make  our  renewals  we  send  a  tota 

reader  of  one  particular  news-  run  a  great  many  sales  cam-  ‘'^Hict  manager  an  important  of  flyg  notice.s — four  in  advar... 
paper.  The  man  said,  “No.”  paigns  and  offer  for  carriers  ®  wu  °  of  expiration  and  one  after  ex 

^  during  the  year.  These  vary  piration.  In  ad.lition  to  our  fc 

Tried  Them  All  from  cash  and  merchandise  to  newal  efforts  we  occasion 


,  y  I -  — - - 1 - O'- -  -  uucc-  1,11c  wtuaiitii.v  wjii  C11.I1C1  It- 

where  he  told  of  his  papers  rier  salesmen  will  not  neces-  newals  or  new  business  to  keo 

sales  promotion  activities  in  gorily  produce  results  without  our  totals  up.  Consequently,  v, 

pait,  as  follows:  ao  enthusia.stic  sales  or  district  do  a  great  deal  of  direct  nr  ' 

Carrier:  manager  force  to  put  it  over.  work. 

“Like  most  newspapers  we  reason  we  make  our  renewals  we  send  a  tota 


paper.  The  man  said,  “No.”  paigns  and  offer  for  carriers  wu  of  expiration  and  one  after  ex 

.  a  during  the  year.  These  vary  rl  piration.  In  ad.lition  to  our  fc 

Tried  Them  All  from  cash  and  merchandise  to  success  of  every  P^^^j 

“On  one  occasion  he  stopped  H’ips.  We  have  found  that  in  we  launch  our  larger  .sales  ally  send  out  direct  mailings fo: 

one  newspaper  to  take  the  com-  P^'^^'al,  our  sales  campaigns  o™o„jg.r,g  of  snecial  luncheons  business.  Most  of  these  an 

peting  paper  because  a  special  conducted  with  trip  awards  as  j,  f  .  j, special  offers  for  short  term>- 

series  of  articles  were  being  the  _ prize  are  the  mo.st  pro-  io^o  Lt  -  wTnot  be  dii  '^P 


run  in  the  other  naner  ”  said  ductive.  Merchandise  awards  ^ 

run  in  me  omer  paper,  saiu  1  1  „„„u  fu„  turbed  with  the  fast  pace  ac- 

Mr.  SiinilberP’-  “At  anntber  time  second,  and  cash  in  the  _ _ 


six  weeks  or  up  to  thret 
months.” 


Mr.  Sundberg.  “At  another  time  second,  and  casn  in  tne 

he  dropped  his  present  news-  third  spot.  We  interchange  our 
paper  to  subscribe  to  the  com-  types  in  order  to  break  mon- 
petitive  newspaper  because  a  otony,  thereby  creating  interest 
carrier  boy  came  to  the  door  ''dth  something  new  and  dif- 


tivities  usually  common  in  cir-  „  c’  1  ^  1 

culation  departments.  Papers  Send.  Orders 

“After  the  contest  is  under  f'or  Operation  p' 
way,  we  .show  each  District  ,, 

Manager’s  day  by  .lay  progress 


More  than  100  newsjiapfr?. 


and  asked ‘him  to  try  his  news-  ^  n  "for^a  n3‘^of  bar  graphs  We  trv-  to  a.s  of  the  end  of  February  have 

paper  for  a  period  of  time.  He  lun  loi  a  period  ot  • 


paper  lor  a  period  01  time.  He  "u:”*;- f  *  f"'.:;  TeekT  auA  ^ie  a  theme  around  each  drive  «'  dei  s  for  International 

also  admitted  that  he  had  move.l  lour  to  six  weeks  and  oarriers  ‘and  tbi<5  Circulation  Managers  Associa- 

between  two  cities  on  two  occa-  merchandise  and  cash  oflFers  J  '  ^  tion’s  “Operation  Build-Up’ 

sions  during  the  previous  10  usually  run  for  shorter  period.s  «  s  gales  training  service.  Pap*^ 

years  and  started  to  read  the  In  between  tho.se  offers  we  will  large  sales  ^rLniza  subscribing  to  the  program  rep 

newspaper  that  solicited  him  often  run  other  contests  which  fi^ng  ^^e  country  have  Earned  le.sent  dailies  from  10,000  and 
first.”  to  as  “quickies”  tions  m  tne  counti^y  nave  learned  0,00,000  and  over  in 

M  c  .IK  IK  which  may  only  run  for  a  few  that  by  making  this  business  of  (.j,.p„iation  according  to  Rav 

J  -'  rJ-"?-  ;  days  or  a  week  -  usually  an  aales  a  came  rather  than  a  c 

convinced  his  friend  that  the  offer  for  one  or  two  items  for  routine  requirement,  results  will  ^’“”'and,  i.ancaster  irai 

old  saw  about  everyone  reads  a  I  f  be  increased  A  few  years  ago  Mowspapors,  chairman  of 

.  •  ..  -  nrizes  that  are  nniisna  in  na-  ^  iiik-ica.icu.  41  icv,  yetiis  aj,”  /.nm- 


convinced  his  friend  that  the 
old  saw  about  everyone  rea.ls  a 


v,.u  Od-r  t,uwu„  1C.XUS  a  ;  ..l  ^  iinnsnni  in  m  oe  increaseu.  A  lew  years  ago  ‘  ,  .. 

newsnane,-  so  there  should  he  Pn^es  indt  are  unusuai  in  na-  ,  ICMA  s  sales  promotion  com- 

newspapei,  so  there  should  be  bought  at  ^  started  to  make  teams  out  of 


,  ,  ,,  ,  ,  ture  anu  can  not  oe  nought  at  - 

no  problem  selling  the  product,  ^  our  district  managers,  during 

.hdn  t  quite  fit  the  facts.  The  important  to  make  the  larger  campaigns,  offering  .  Typical  of  the  many  on  hu- 

business  man,  in  reviewing  his  ,  camnaie-n  announce  bonus  awards  for  the  winning  siastic  comments  from  circula- 

own  reading  habits,  suddenly  team  and  often  the  second  place  Hon  managers  is  a  letter  to 

realized  why  newspapers  must  team  at  the  end  of  a  drive.  We  -Tack  Estes,  K^MA  secretair- 

put  forth  a  productive  sales  have  employed  this  technique  in  manager,  from  Donald  M.  Co  ■ 

°'^*'.P’'°"’”tion  package.  both  our  city  and  country  divi- 


manager,  from  Donald  W.  Cole¬ 
man,  .VcM’  Orleans  (La.)  Timtf- 
Pieaiiinu’  and  States,  who  stated 


irs  A  PKOVIN  FACT  . . . 

UNe 

y  urmyftr 

INCREASES  CIRCULATION 


ROUTE  TUBES 
DISPLAY  RACKS 
HONOR  BOXES 
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FOR  FOIL  DETAILS,  CATALOG  AND 
,  ^  PRICES  WRITE 


)CHARTE^ 

1 1  a  tjmjttlin 


'  ■“  '  DIVISION  OF 

STEEL  CITY  MANUFACTURING  CO. 

YOUNGSTOWN,  OHIO 


On  some  of  the  larger  “q-Q  3,]^  interest  to  our  little  m  part: 
carnpaigns  we  will  sen.l  teaser  jjame  we  always  have  a  special  “After  reading  the  prospeetu? 
bulletins  out  :^r  two  or  three  trophy  that  sits  on  the  desk  of  and  knowing  all  of  the  story  of 
days  before  the  opening  date  the  captain  who  is  in  first  place,  the  money  anil  brains  behind 
in  oriler  to  arouse  curiosity,  jf  t,,,  Joggs  first  place  on  any  Operation  Build-Up,  we  think 
We  then  announce  our  pack-  jay  it  is  moved  away  from  his  it  is  one  of  the  finest  things 
age  to  our  district  managers  jggh  to  the  new  leader.  The  caji-  can  do  to  help  stimulate  sale." 
at  a  special  meeting  and  they  tain  of  the  team  in  last  place  anil  further  train  our  organiza- 
in  turn  announce  it  to  their  has  a  weak  sister  doll.  Last  year  tion  to  do  their  job  intelligent- 
carriers  either  by  other  meet-  u.sed  a  slumped  over  football  ly.  We  like  the  entire  package 
ings  or  by  personal  contact  player  sitting  on  the  bench  with  and  we  are  especially  impressed 
with  carriers  and  parents.  a  sign  “Bench  Warmers.”  You  with  how  carefully  thought  out 

“1.  ‘Quarterback  Attack’  cam-  would  be  surpri.^ed  how  hard  a  each  detail  of  the  training  pno" 
paign — city  carrier  football  trip  team  wdll  fight  to  keep  in  the  gram  has  been  planned  and  »e 
offer  to  see  a  Big  10  football  lead  or  keep  out  of  last  spot,  believe  it  carries  with  it  con- 

game.  We  usually  have  four  or  five  siderable  significance  because  of 

“2.  ‘Slugfest  Campaign’ — city  teams  of  six  men  on  each  team,  the  way  it  is  backed,  planned, 
carriers  trip  offer  to  see  Na-  “In  the  country  we  do  much  and  financed  and  endorsed 
tional  League  baseball  game.  the  same  although  w-e  can  not  the  ICMA.” 
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Are  you  interested 
in  a  Low-Fat  Breakfast? 


In  the  dietary  regimens  recommended  by  nutri¬ 
tion  and  medical  authorities  for  the  purpose  of 
reducing  fat  in  the  diet  the  importance  of  the 
morning  meal  is  given  full  recognition.  That  a 
low-fat  breakfast  should  be  adequate  not  only 
in  calories,  but  also  in  its  content  of  essential 
nutrients,  is  advocated  by  medical  as  well  as 
nutrition  authorities. 


The  basic  cereal  breakfast  pattern  shown 
below  is  low  in  fat  and  low  in  cholesterol 
and  makes  a  worth-while  contribution  of 
complete  protein,  essential  B  vitamins,  and 
minerals.  Thus  it  merits  inclusion  in  dietary 
regimens  for  the  purpose  of  reducing  fat  in 
the  diet. 


BASIC  CEREAL  LOW-FAT 
AND  LOW-CHOLESTEROL 
BREAKFAST  PATTERN 

Orange  juice,  fresh,  V7  cup. 
Cereal,  1  oz.,  with  whole  milk, 
Vl  cup, and  sugar,!  tsp..  Bread, 
white,  2  slices,  with  butter,  1 
tsp..  Milk,  nonfat  (skim),  1  cup, 
black  coffee. 


Note:  To  further  reduce  fat  and  cholesterol  use  skim  milk  on  cereal  which 
reduces  Fat  Total  la  7.0  gm.  and  Cholesterol  Total  la  16.8  mg. 
Preserves  or  honey  as  spread  further  reduces  Fat  and  Cholesterol. 


Nutritive  Value  of  Basic  Cereal 
Breakfast  Pattern 

Calories  . 502 

Protein . 20.5  gm. 

Fat . 11.6  gm. 

Carbohydrate  . 80.7  gm. 

Calcium  . 0.532  gm. 

Iron . 2.7  mg. 

Vitamin  A  . .6001.  U. 

Thiamine  .  0.46  mg. 

Riboflavin .  0.80  mg. 

Niacin .  3.0  mg. 

Ascorbic  Acid  .  65.5  mg. 

Cholesterol  32.9  mg. 


Bou  ts,  A.  dtP.,  and  Church,  C.  F.:  Food  Values  oj  Portions  Commonly  L’std.  Sth  td.  Philadelphia:  A.  dtP.  Bou  ts,  1956. 
Ctreal  Institute,  Inc.:  The  Nutritional  Contribution  of  Breakfast  Cereals.  Chicap,o:  Cereal  Institute,  Inc.,  1956. 

Hayes,  0.  B.,  and  Rase,  G.  K  :  A  Supplementary  Food  Composition  Table  for  Dietary  Studies.  J.  Am.  Dietet.  A.:  Jan.  1957. 


CEREAL  INSTITUTE,  Inc.  •  135  South  LaSalle  Street,  Chicago  3 
A  research  ami  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 
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BOOKS  IN  REVIEW 

N.  Y.  Times  Librarian 
On  Microrecording 


Times  discusses  also  the  direc-  “The  Big  Thaw”  is  a  singu- 
tion  in  which  the  Soviet  world  larly  revealing  book.  Despite  tb 
seems  to  be  heading  since  Sta-  fluid  glut  of  occurrences  ir, 
lin’s  death;  the  “true  temper”  which  it  was  written,  the  aa- 
of  Communist  satellites;  Mos-  thor’s  observations  remain  valid 
cow’s  Asian  aspirations,  and  He  hopes  that  Russia’s  officia! 
other  factors  in  today’s  curious  discountenancing  of  Stalinisir. 
mixture  of  contradictions  and  may  start  a  real  change  in  Core- 
consistencies  in  a  vast  nation  munism’s  outlook.  Yet  he  ad- 


By  Prof.  Boscoe  Ellard 


that  professes  Marxist  con-  vocates  a  cautious  approach.  Ht 
stancy  while  burning  yester-  believes  it  ^ould  be  hazardous 


day’s  Marxist  gods. 

and  readers  by  After  19  years  as  a  Times 
cost,  correspondent,  recently  com¬ 
pleting  a  trip  through  Russia’s 
of  empire,  Mr.  Sulzberger  observes: 
“The  U.S.S.R.  is  attempting 
to  seize  a  diplomatic  initiative, 
for  large  university  ana  ment  of  a  technical  subject,  yet  And  it  has  certain  advantages, 

libraries.  So  has  the  readable  ^  book  by  two  specialists  who  The  United  States  electoral 
preservation  of  current  histoiy  carefully  present  their  informa-  campaign  diverted  attention 
and  other  documentation.  Both  ^  newspaper  or  an  in-  from  vital  external  interests  . . . 

problems  have  been  even  moie  layman  —  or  general  “And  Asia,  from  Middle  East 

acute  for  newspaper  libraries,  librarian  —  can  understand  and  to  Orient,  is  restless.  The  Arab 
Microfilm  recording  —  now  ugg  jt.  And  it  is  more  than  a  states  are  quarrelsome  and  buy- 
in  its  lOOth  year  of  development  treatise  for  librarians;  it  points  ing  arms.  Israel  is  frantic.  The 
— became  a  major  technique  for  the  way  to  the  advantages  of  Northern  Tier  .Alliance  threat¬ 
preserving  significant  records —  microrecording  in  the  business  ens  to  encounter  tough  sledding, 
not  only  for  newspapers  but  for  office  of  newspapers,  as  well.  Moscow  has  announced  its  in¬ 
industries  and  individuals  need-  tention  of  smashing  not  only 

ing  to  presei-ve  published  news.  Times' S  Cy  Sulzberger  that  pact  but  also  SEATO. . . 

On  So.ie,  P.....ler  Ke,  , 

A  trouble  has  been  the  rapidly  the  big  thaw.  By  c.  L.  Suizber-  •‘Struggle  for  ideological  ascend- 
changing  methods  of  a  rela-  Ker.  New  York:  Han^r  and  Bio-  ancy.  It  brims  with  confidence 

tively’  new  and  technical  pro-  '  _ I _ ’  _  that,  by  means  short  of  war, 

cess.  Published  reports  were  gy  coexistence,  the  United  Communism  can  gain  world 
widely  scattered  and  limited  to  states  means  something  quite  paramountcy  in  an  era  of  all- 
the  scope  of  an  individual  paper,  ciitferent  from  Soviet  Ru.ssia’s  Competitive  Coexistence. 

It  wa.s  valuable,  therefore,  to  use  of  that  diplomatic  euphem-  “The  leaders  take  no  pains  to 
have  Chester  M.  Lewis,  chief  ism.  American  policy  comprises  conceal  total  hostility  toward 
librarian  of  the  \eiv  York  a  philosophy  of  a  world  able  to  the  political,  economic  and 
Times,  collaborate  with  William  coexist  without  seriously  con-  moral  systems  we  uphold.  Nor 
H.  Offenhauser,  a  specialist  in  dieting  frictions,  de-spite  basi-  do  they  attempt  to  disguise 
film  techniques,  to  produce  this  cally  different  theories  of  gov-  their  deliberate  intention  of 
full  one-volume  treatment  of  emment.  When  Russians  talk  weakening  and  ultimately  de- 
the  subject  for  newspaper  and  about  coexistence,  they  mean  a  stroying  our  doctiines.” 
industrial  librarians.  system  stricly  in  conformity  Even  anti-Semitism  in  Russia 

Their  book  is  packed  with  w’ith  their  own  Marxian  concept  is  different.  Soviet  policy  for- 
specific  information.  They  dis-  of  subordinated  individual  free-  mally  discountenanced  anti¬ 
cuss  the  selection  of  a  micro-  dom.  Semitism.  Yet  .lewish  Russians 

recording  program:  the  cost  and  This  is  one  of  the  situations  hi  the  Ukraine  and  White  Rus- 
kinds  of  microfilm — from  16  mm  C.  L.  Sulzberger  meticulously  sia  are  afraid  to  speak  Yiddish 
through  35  mm  to  70  and  105  explains  and  documents  in  this  public.  There  are  no  .lewish 
mm  sizes — reduction  ratios  and  book.  The  “Foreign  Affairs”  books,  schools,  or  newspapers, 
record  dispersal.  They  discuss  columnist  of  the  New  York  No  Hebrew  Bible  has  been  pub¬ 
lished  in  Ru.ssia  since  1917. 

UjWBHWP*" *  wi  w  i  ■  —  ■  —  -  '  Hebrew  type  fonts  have  been 

destroyed. 

t  the  Geneva  meeting  in 


[CRORECORDING:  Industrial  and  ^he  microrecording  process 
brary  Applications.  By  Chester  M.  and  cameras 
wis  and  William  H.  Offenhauser.  Jr.  Hp'serintinn  and 

!W  York:  Intcrscience  Publishers,  name,  aesciipuon,  ana 

c.  466  pp.  $8.60.  There  are  explanations  of  pro- 

“  jection  and  enlargement, 
Storage  space  for  newspaper  classification  and  storage, 
es  has  long  been  a  Problem  ^ 


Primacy  of  ihe  ISeics 
In  AP  Staffer's  Novel 


THE  LAST  ONE.  By  Dion  Henders'r. 
New  York:  Henry  Holt  and  C'ominm 
252  pp.  $3.50. 


modernizations  •  extensions 


ENGINEERS  -  ARCHITECTS 

N«w  Yoik  i7,  H.  Y.  SportanbiMis,  S.  <• 
4t  £as»  42ad  Montgoiiiwy 
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Conimand  performance  for  safely  —  the  Stn(lel)aker  (ioldeii  Hawk  puts  you  in 
coininancl  with  a  built-in  supercliarj^er  tor  extra  power  the  instant  you  need  it  .  .  . 
puts  you  in  command  with  "Iwiii  IVaction  for  drivmj^  power  in  both  rear  wheels... 
and  puts  you  in  command  with  the  most  ellective  brakes.  Put  yourselt  in  command 
ot  a  Golden  Hawk  at  vour  dealer’s,  today! 


S  til  deb  aker  -Packard 

CORPORATION 


editor  &  PUBLISH  FR  for  March  2.  JOS- 


TOO  GOOD  TO 
KEEP  UNDER 
OUR  HAT! 

EDITOR  &  PUBLISHER 
Classified  Dept. 

"In  regard  to  the 
Classified  Ad 
which  we  recently 
placed  with  EDI¬ 
TOR  &  PUBLISHER, 

I  am  happy  to  re¬ 
port  that  it  pro¬ 
duced  a  wide  se¬ 
lection  of  quali¬ 
fied  candidates 
for  the  opening 
which  we  had  in 
our  Public  Rela¬ 
tions  department. 

Whenever  we  have 
an  opening  in  our 
department  and 
are  looking  for 
people  who  are 
schooled  in  the 
fundamentals  of 
writing  and  news¬ 
paper  training, 
the  first  place 
we  turn  to  is 
EDITOR  &  PUBLISH¬ 
ER.  Quite  frank¬ 
ly,  I  know  of  no 
other  way  of 
reaching  people 
with  potentiali¬ 
ties  for  Public 
Relations  jobs". 

Sincerely  yours, 

AMERICAN  OIL  CO. 


John  B.  Goodman 
Asst.  Public  Re¬ 
lations  Director 


Moss  Aiming  at  Policy 
Of  ‘Papa-Knows-Best’ 


By  James  j.  Butler 

Washington 

“The  maze  of  federal  restric¬ 
tions  on  the  people’s  right  to 
know  is  becoming  a  little  less 
complicated  as  clear  policies  are 
developed  to  spell  out  the  basic 
right,”  the  Moss  Committee  told 
the  House  of  Representatives  in 
a  report  which  details  14  in- 
I  stances  of  news  barriers  lower¬ 
ing  in  the  last  six  months  of 
195(5. 

But  the  committee  says  much 
remains  to  be  done.  The  major 
cause  of  the  restrictive  situation, 
says  the  group  headed  by  Rep. 
John  E.  Moss  Jr.,  of  California, 
is  a  “papa-knows-best”  attitude 
in  federal  agencies.  This  posi¬ 
tion  is  defined  as  a  policy  that 
says  “we,  the  officials,  not  you, 
the  people,  will  determine  how 
much  you  are  to  be  told  about 
your  own  Government.” 

Six-Month  Gains 

Gains  racked  up  by  the  Com¬ 
mittee  in  the  last  six  months  of 
last  year,  the  report  states,  are: 

1.  The  General  Services  Ad¬ 
ministration  revised  a  regulation 
which  had  restricted  access  by 
news  photographers  to  Federal 
public  buiblings.  The  new  regu¬ 
lation  and  accompanying  memo¬ 
randums  require  building  custo¬ 
dians  to  assist  photographers  in 
presenting  visual  information  to 
■  the  public. 

j  2.  The  Civil  Service  Commis- 
'  sion  and  the  Post  Office  Depart¬ 
ment  agreed  to  make  public  the 
names  of  candidates  eligible  foi’ 

I  appointment  to  local  postmas¬ 
terships. 

3.  The  Treasury  Department 
I  agreed  to  make  public  the  ad¬ 
ministrative  settlements  of  fines, 
penalties,  and  forfeitures  for 
import  law  violations. 

4.  The  Federal  National  Mort¬ 
gage  Association  decided  that 

!  in  the  future  it  will  announce 
j  to  the  general  public  changes  in 
i  mortgage  purchase  prices. 

Hearing  on  Confidentiality 

5.  The  Interstate  Commerce 
Commission  dropped  plans  to 
make  railroad  accident  informa¬ 
tion  confidential  as  part  of  a 
revision  of  its  regulations  on 
statistics.  The  Commission  de¬ 
cided,  instead,  to  hold  a  public 
hearing  on  the  question  of  con¬ 
fidentiality  of  statistical  infor¬ 
mation. 

0.  The  Rural  Electrification 
Administration  agreed  to  pub- 
,  lish  in  its  annual  energy  pur¬ 


chased  I’eport  a  chart  showing 
comparative  costs  of  electric 
energy  purchased  by  REA  bor¬ 
rowers  from  private  and  public 
power  sources.  The  comparative 
chart  had  been  deleted  from 
annual  REA  reports  since  1953. 

7.  The  Civil  Service  Commis¬ 
sion  established  more  definite 
guidelines  on  the  availability  of 
names  and  salaries  of  all  Fed¬ 
eral  employees.  Although  the 
guidelines  represent  an  improve¬ 
ment,  they  do  not  recognize  the 
taxpayer’s  basic  right  to  know 
who  is  being  paid  from  public 
funds. 

8.  The  United  States  Coast 
Guard  adopted  regulations  im¬ 
proving  information  practices  in 
connection  with  marine  boards 
of  inquiry,  but  the  revi.sed  regu¬ 
lations  still  retain  questionable 
restrictions  and  make  the  agen¬ 
cy  itself  the  sole  judge  of  the 
“public  interest.” 

9.  The  Treasury  Department 
agreed  to  make  public  compro¬ 
mise  settlements  of  prosecutions 
for  refilling  liquor  bottles.  Com¬ 
promise  settlements  of  penalties 
for  adulteration  or  similar  vio¬ 
lations  still  are  not  made  pub¬ 
lic. 

General  Revision 

10.  The  Federal  Trade  Com¬ 
mission  has  agreed  to  undertake 
a  general  revision  of  its  regu¬ 
lations  on  public  information. 

11.  The  Agriculture  Depart¬ 
ment  increased  the  amount  of 
information  available  about 
advisory  committees,  but  the 
Department  still  refuses  to  pub¬ 
licize  advisory  committee  infor¬ 
mation  which  might  affect  the 
market.  This  is  exactly  the 
type  of  information  which  could 
give  “insiders”  a  special  advan¬ 
tage. 

12.  The  Federal  Trade  Com¬ 
mission  agreed  to  make  avail¬ 
able  more  information  about  its 
trade-practice  committees.  The 
Commission  contended,  however, 
that  the  release  of  further  in¬ 
formation  should  depend  on 
proof  that  publicity  would  not 
impair  the  usefulness  of  the 
committees. 

13.  The  Veterans  .Administra¬ 
tion  released  a  report  on  land- 
valuation  survey  in  the  Portland, 
Ore.,  metropolitan  area  after 
contacts  from  the  (Moss)  sub¬ 
committee. 

14.  The  General  Services  Ad¬ 
ministration  is  working  on  a 
revision  of  the  order  establish¬ 


ing  a  congressional  liaison  sys-  j 
tern  restricting,  rather  than  I 
expediting,  information  for  Con- 1 
gress. 

The  committee  has  set  up  as  | 
one  of  its  principal  targets  for 
this  year,  the  failure  of  the ! 
Commerce  Department  to  juni 
the  Office  of  Strategic  Infor¬ 
mation.  This  is  better  know: 
as  the  “Honaman  Office.”  It 
was  created  to  block  flow  of 
nonstrategic  information  on  the  I 
theory  that  this  material,  while 
not  classified,  might  serve  to 
infoim  a  potential  enemy.  The  | 
American  Society  of  Newspaper 
Editors  and  other  groups,  ae 
well  as  individual  newsmen, 
have  scoffed  at  the  suggestion 
this  is  “voluntary  censorship." 

After  the  Moss  Committee 
proposed  its  dis.solution.  Com¬ 
merce  Secretary  Sinclair  Weeks 
directed  that  a  study  be  made. 
Walter  Williams,  Under  Secre¬ 
tary  of  Commerce  who  was 
about  to  leave  the  country  on 
official  busine.ss,  was  delegated 
to  make  the  survey. 

The  report  says  on  this  point;  I 

“The  Commerce  Department's 
tactics  apparently  are  intended 
to  postpone,  as  long  as  possible, 
the  evaluation  of  the  Office  of 
Strategic  Information.  The 
agency,  meanwhile,  continues 
the  expenditure,  of  public  funds 
on  a  function  which  makes  no 
discernible  contribution  to  gov¬ 
ernmental  efficiency  or  economy. 
The  House  Government  Oper¬ 
ations  Committee  reported  there 
was  no  justification  for  the 
existence  of  any  agency  restrict¬ 
ing  information  which  is,  by  the 
very  language  of  the  OSI 
charter,  ‘unclassified.’ 

Inertia  Prevails 

“Instead  of  considering  the 
committee’s  r  eport  seriously,  the 
Department  chose  to  assign  its 
i-eview  of  the  OSI  to  an  officer 
about  to  tlepait  on  an  extendei 
tour  abroad.  In  the  meantime, 
inertia  prevails  and  funds  for 
this  agency  stand  unchallenged 
in  a  budget  that  will  be  on  the 
way  to  Congress  by  the  time 
the  Department  is  prepared  to 
consider  the  matter. 

The  repor  t  also  complains  that 
the  Treasury  Department  con¬ 
tinues  its  refusal  to  make  pub¬ 
lic,  applications  for  tax  exenrp- 
tion  from  organizations  which 
claim  nonprofit,  nonpolitical 
status,  including  some  types  of 
“foundations.” 

The  Congressmen  retainedfor 
a  separate  report  news  barrier? 
interposed  by  the  Department 
of  Defense. 

Hearings  ar  e  slated  to  begin 
in  the  second  week  in  .March. 
They  promise  to  supply  the 
highpoint  of  committee  activrty. 
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New  addition  to  the  "family!" 


MANUFACTURING  AND  SUPPLY  UNIT  OF  THE  BELL  SYSTEM 

editor  Si  PUBLISHER  for  March  2,  1957 


l^olores  Taschner  has  been  helping  make  tran¬ 
sistors  at  oiir  Allentown  ( Pa. )  Works  for  a  little 
over  a  >  ear.  She  is  one  of  the  many  people  who 
have  joined  Western  Electric  recently.  They 
have  swelled  the  size  of  onr “family”  from  94,(KK) 
to  1.32,(KK)  during  the  last  two  years. 

Wdiy  the  increase?  Yon  can  l(K)k  in  yonr  com- 
nuinit)'  for  the  reasons  ...  to  the  new  families 
and  businesses  in  town  rcEpiiring  telephone  serv¬ 


ice  or  more  of  it.  For  it’s  onr  job— as  the  manu¬ 
facturing  and  supply  unit  of  the  Bell  System  — 
to  help  the  Bell  telephone  companies  meet  the 
demand  for  more  telephone  .service.  And  onr 
new  people  —  guided  by  onr  veteran  workers  — 
are  helping  ns  make  more  telephones,  more  wire, 
more  cable,  more  central  office  switching  equip¬ 
ment...  things  that  help  provide  even  better  Bell 
telephone  .service  for  you  and  your  community. 


J -Education 
Project  Voted 
For  Colorado 

Denver 

Two  steps  toward  educational 
advancement  of  journalism  in 
Colorado  were  taken  by  editors 
and  publishers  at  the  79th  an¬ 
nual  Colorado  Press  Association 
convention  here  Feb.  15-17. 

The  400  delegates  threw  their 
support  to  a  program  of  tuition 
scholarships  at  the  University 
of  Colorado  college  of  journal¬ 
ism  and  petitioned  the  univer¬ 
sity  to  join  in  the  establishment 
of  a  fellowship  plan  on  the 
Boulder  campus  for  working 
newsmen. 

Both  programs  were  recom¬ 
mended  to  the  association  in  the 
annual  reports  of  its  Journal¬ 
ism  Education  Advisory  Com¬ 
mittee  headed  by  Robert  L.  Per¬ 
kin,  Rocky  Mowitain  News 
book  editor. 

The  .scholarship  plan  calls 
upon  the  association’s  geogra¬ 
phical  district  groups  to  estab¬ 
lish  and  administer  small  funds 
which  would  provide  a  year  of 
tuition-free  study  in  the  CU 
journalism  college  for  “one  or 
more  deserving  young  students” 
from  each  district. 

Fred  M.  Betz  Jr.,  Lamar 
Daily  News  co-publisher,  an¬ 
nounced  the  Southeastern  divi¬ 
sion  already  has  drafted  a  sys¬ 
tem  of  assessments  for  mem¬ 
ber  newspapers  to  establish 
that  district’s  scholarship  fund. 

.Scholarship  recipients  would 
be  required  to  be  residents  of 
the  district. 

X  resolution  calling  upon  CU 
to  establish  a  Colorado  Press 
Institute  was  adopted  unani¬ 
mously.  It  would  provide  at 
least  5-week  summer  study  pe¬ 
riods  for  about  10  newsmen 
annually  on  the  CU  campus. 


In  a  panel  discussion  entitled 
“A  Free  and  Independent  Press 
—  or  Can  a  Newspaperman  Af¬ 
ford  to  Have  Friends,”  the 
editors  and  publishers  looked 
deep  into  their  own  consciences. 

They  agree  economic  pres¬ 
sures  —  the  loss  of  advertising 
revenue  —  weie  more  important 
in  the  public  mind  than  in  the 
newspaper  business. 

Kenneth  Bundy,  editor  of  the 
Aurora  Star,  said  it  has  been 
his  experience  such  pressures 
only  send  an  editor  out  on  the 
streets  to  do  a  better  job.  “Your 
advertisers  want  you  to  have  a 
good  newspaper  that  is  well 
read,”  Mr.  Bundy  said.  “Then 
their  ads  are  read,  too. 

Arthur  Ballantine,  editor-pub¬ 
lisher  of  the  Durang 0-Herald- 
News,  said  a  new  editor  needs 
some  event  by  which  to  estab¬ 
lish  his  independence  in  his 
community. 

“There  are  many  elements  in 
a  community  willing  to  tell  an 
editor  what  to  do  if  they  can  gel 
away  with  it,”  he  said.  Then  he 
described  a  fight  over  water  pol¬ 
lution  he  went  through  shoitly 
after  his  arrival  in  Durango. 
“No  advertiser  has  seriously 
tried  to  tell  us  what  we  ought 
to  do  since,”  he  said. 

Maurice  Leckenby,  editor- 
l)ublisher  of  the  Steamhout 
Spring  Pilot,  discussing  what 
he  termed  “social  pressures”  on 
editors,  said  he  is  of  the  “take- 
it-easy”  school.  “1  don’t  believe 
I  have  to  publish  everything,” 
he  said.  “A  lot  of  trivial  news 
isn’t  worth  the  trouble  that  le- 
sults  from  printing  it.” 

‘Good  Guy’  Role 

Lyle  Lindesmith,  of  the 
Englewood  Herald  and  Enter¬ 
prise,  said  “no  one  who  fears 
leaving  the  “good  guy”  role  even 
momentarily  should  ever  be  in 
any  phase  of  the  newspaper 
business.  The  continual  haran¬ 
gue  is  about  as  ineffective 
as  the  Pollyanna  approach, 
or  the  ‘day-by-day-we-grow-bet- 


ter-aiul-better’  philosophy,”  .Mr. 
Lindesmith  said. 

Official  Critical 

Guy  Justis,  Colorado  Welfare 
Department  director,  criticized 
the  press  for  its  tendency  to  go 
all-out  on  the  story  of  one 
down-and-out  family  ineligible 
for  aid  under  the  laws  the  press 
had  backed  to  limit  welfare  to 
local  residents.  “But  we  ap¬ 
parently  just  don’t  know  how 
to  tell  our  success  stories,”  he 
said. 

Col.  Barney  Oldfield,  of  the 
information  service  of  the  Con¬ 
tinental  .A.ir  Defense  Command, 
urged  the  editors  to  put  a  man 
to  the  job  of  familiarizing  him¬ 
self  with  the  military  resources 
of  their  area  and  the  state  and 
to  find  out  how  it  fits  into  the 
national  pattern. 

He  suggested  the  reporter  be¬ 
come  known  to  the  military  now 
■SO  there  would  be  someone  to 
vouch  for  him  when  the  crisis 
came. 

“The  mutual  cooperation  be¬ 
tween  the  press  and  the  mili¬ 
tary  is  our  ticket  to  survival,” 
he  told  the  editors. 


Keceiil  'rraiiisactioiiis 
111  the  Weekly  Field 

.Merle  Lofgren,  publisher  of 
two  weeklies  in  South  Dakota, 
is  moving  into  the  North 
Dakota  weekly  newspaper  field. 
He  has  com]>leted  arrangements 
to  ))urchase  the  Self  ridge  Jour¬ 
nal  and  the  Fort  Yates  Pioneer- 
Arrow,  both  in  Sioux  County. 

He  is  currently  publishing 
the  Corson  County  News  of 
McIntosh,  S.D.,  and  the  Morris¬ 
town  World. 

4  «  >f> 

Mrs.  J.  Bernard  Smith,  wid¬ 
ow  of  the  former  publisher  of 
the  Selfridge  paper,  will  assist 
with  its  publication  until  Mr. 
l.ofgren’s  staff  takes  over. 

4  ♦ 

kingliny  (Okla.)  Eagle,  pub¬ 
lished  since  1951  by  Mr.  and 
Mrs.  E.  J.  Boye — sold  to  Mr. 
and  Mrs.  Leon  Gleason  of 
-Atlanta,  Tex.  The  weekly  has 
a  circulation  of  700. 

4  4 

Teu  Barber  of  Maysville, 
Okla.,  has  purchased  the  weekly 
Fletcher  (Okla.)  Herald,  with 
circulation  of  6.50,  from  Jack 
Paine. 

4  4  4 

La.mo.n  D.  Smith,  former 
publisher  of  the  Wheaton  (Ill.) 
Daily  Journal — purchased  the 
weekly  Prophetstown  (Ill.) 
Echo  fj’om  0.  C.  Perrin  and 
Mrs.  F.  J.  Perrin. 

*  * 

Purchase  of  the  Lusk  (Wyo.) 


Maurice  Leckenby,  editor- 1 
publisher  of  the  Steambort  i 
Springs  Pilot,  was  elected  pre«- 
dent  for  195'7,  He  succeeds  Mr 
Betz. 

Colorado  Press  Women  naiiiei  1 
Mrs.  Henry  Martin,  women’s 
editor  of  the  Sterling  Jour¬ 
nal  -  Advocate,  president  of  ( 
their  group. 

The  Boulder  Daily  Catnen  | 
repeated  in  daily  division  sweep-  jl 
stakes  awards,  winning  the  A.  ■ 
E.  Heinsohn  typography  and 
presswork  awards  and  general  j 
excellence  award.  i 

i 

In  the  weekly  division,  the  I 
Cortez  Sentinel  won  the  i 
sweepstakes  in  general  excel¬ 
lence  and  the  Morgan  Countjf 
Herald  won  sweepstakes  awards 
in  typography  and  presswork. 

In  a  new  photo-journalism 
contest  sponsored  by  the  S.  0. 
Lindahl-Graflex,  Inc.  firms,  the 
Greeley  Jonrmal  won  first  place 
honors  for  dailies  and  weeklies 
under  25,000  circulation.  Bill 
Peery,  Rocky  Mountain  Neus 
photographer,  won  first  place 
for  dailies  of  25,000  circulation 
and  over. 


Free  Lance  by  tbe  Lusk  Herald 
has  been  announced  by  Herald 
Publisher  James  B.  Griffith,  Sr. 
The  paper  will  continue  as  the 
Lusk  Herald,  Mr,  Griffith  said. 

The  Free  Lance  was  pub¬ 
lished  by  Arthur  B.  Vogel  until 
his  death  in  March,  19.56,  Mrs. 
Vogel  continued  operation  of 
the  paper  until  selling  it  to  the 
Herald. 

*  *  * 

William  T.  McGehee,  business 
manager  of  the  Oxford  (Miss.) 
Eagle,  and  associates  have  pur¬ 
chased  the  interest  of  L.  Parker 
Likely,  St.  Petersburg,  Fla.  in 
the  jiaper.  Mr.  McGehee,  for¬ 
mer  advertising  director  of  the 
Albertx'ille  (Ala.)  Hera'd,  will 
be  editor  and  publisher  of  the 
F2agle. 

»  »  ♦ 

Tyeerton,  Miss. 

Sale  of  the  Tylertown  Times, 
Walthall  county  weekly  news¬ 
paper,  was  announced  by  Lester 
VV^illiams,  veteran  South  Missis¬ 
sippi  newsman  and  publisher. 

The  paper  was  sold  to  Psnl 
Pittman,  2.5-year  old  native  o 

Walthall  county  and  a  19o2 

graduate  of  the  University  of 
Mississippi.  He  was  a  major  m 
journalism. 

♦  *  * 

Bolivar  County  (Miss.)  News- 
Enterprise — sold  by  Carl  Day'* 
to  Clifton  Langford,  who  in¬ 
tends  to  publish  the  N-E  an 
the  Bolivar  Commercial. 

Mr.  Davis  plans  to  retain  his 
job  printing  plant. 


the  service  that  HEIPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


ACB  maintains  a  com¬ 
plete  S-months’  file 
of  each  subscribing 
newspaper  which  con¬ 
tains  a  master  record 
of  every  checking 
copy  furnished  and 
when  it  was  sent. 


i  Sernce  Offices  •  NEW  rORR  •  CHICIU 
•  COLUMIUS  •  HEMPRIS 
•  SIR  FMNCBCI 


If 


yo«  have  IntarnafloMl  bmlftMR 
bitaraiH  auecUtad  with  publ!>hin9, 
printing,  advartising  or  commareial 
radio,  and  you  want  to  kaap  in  touch 
with  thota  aetivitia*  in  Au^alia  and 
Now  Zaaland,  raad  Nawtpapar  Nawt, 
tha  national  monthly  butinau  naw>- 
papar  davotad  to  thota  clotaly  ro¬ 
tate  intarattt  of  “Down  Undar." 


THE  ADVERTISING 
gHtCKING JUREAU,  IHcJ 


If  Htmtllton  Si.,  Sydney  AuttraR* 
Aaanal  Sabacription  to  U.  S.  fSJOt 
Writ*  for  tampU  copy. 
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FIT  FOR  A  KING ...  But 

Caravans  Do  A  Better  Job! 


Camel  caravans  still  operate  in  certain  parts 
of  the  globe  (and  for  some  pretty  important 
consumers),  but  if  you  bad  to  depend  on  this 
form  of  transportation,  you’d  have  to  give  up 
most  of  the  luxuries  and  some  of  the  neces¬ 
sities  you  now  take  for  granted  .  .  .  The  high 
standard  of  living  we  enjoy  in  this  country  has 
resulted  largely  from  our  development  of  mass 
production  methods  in  manufacturing  and 
distribution.  And  these  big-volume  methods 
have  been  made  possible  by  motor  transport 
.  .  .  The  motor  truck,  with  its  speed  and  flexi¬ 
bility,  has  literally  become  a  part  of  the  as¬ 
sembly  line  —  delivering  raw  materials  and 
parts  at  one  end  and  moving  out  finished 
products  from  the  other.  Because  of  trucks, 
plants  and  mills  can  be  located  anywhere  there 
are  roads  —  people  can  live  and  shop  wher¬ 
ever  they  please  .  .  .  Your  caravans  —  the  10 
million  trucks  which  serve  America  —  haul 
more  than  3  times  the  tons  moved  by  all  the 
other  transport  systems  combined!  And  be¬ 
cause  of  them  your  life  is  richer. 


SaL-'nV*. 


AMERICAN  TRUCKING  INDUSTRY 

American  Trucking  Assodations,  Inc.,  Washington  6,  D.  C. 

THE  SHORTEST  DISTANCE  BETWEEN  TWO  POINTS  IS  A^TRUCK®  LINE 


Jan.  Linage 
In  52  Cities 
Down  0.8% 

.latiuaiy  linage  as  measured 
in  i>2  cities  by  Media  Records, 
Inc.,  totaled  21(t,.')09,l!(.j  lines, 
off  0.8'}  from  the  January, 
lO.'ffi,  total  of  212,200,377  lines. 

Chief  reason  for  the  slight 
dip  was  that  January  of  1956 
had  five  Sundays  as  against 
four  Sundays  this  year. 

Classified  linage  in  January 
was  down  3.1',};  Department 
store  was  olf  0.9 'X  ;  General 
dipped  2.2'/} ;  and  .Automotive 
hit  the  skids  for  an  11.7'^  slide. 

Linage  gains  were  registered 
by  the  following  classifications: 


liisplay,  O.J'/c ; 

Retail, 

2.1 '4  ; 

and  Financial, 

14.0'/}. 

City-by-eity 

figures 

follows: 

AKRON,  OHIO 

1967 

1956 

Htauon  JuuriiaUe  . 

2,106,81*6 

1,913,368 

U^eai’un  Juurnal-S 

752,043 

841,006 

Grand  Total 

2,858.9;{9 

2,754.37:) 

{Includes  PARADE,  41,744 

lines. 

ALBANY.  N.  Y. 

Knickerbockei* 

News*« 

1,116.242 

1,024,782 

Times  Union-m  . 

806,841 

743.092 

•Times  Union-S 

431,000 

469,431 

(iraiid  Total 

2.353.083 

2,237.30.5 

•includes  AMERICAN  WEEKLY. 

44.h56  lilies. 

ALBUQUERQUE.  N.  M. 

.lournal-ni 

l,136,»Bl 

1,03:).3IU 

SJournuUS 

297,146 

375,029 

Triljune>e 

1,179,106 

1,052,011 

(irand  Total 

2.613.131 

2.460,3.50 

{includes  PARADE.  41,744 

lines. 

ANDERSON.  IND. 

BuUetin-e 

881,820 

837,810 

Herald-m  . 

.599,376 

676,028 

••Herald-S  . 

192,792 

208,787 

Grand  Total 

1,673,988 

1.616,62.5 

••includes  FAMILY  WEEKLY.  :$0.2U 

lines. 

ATLANTA,  GA. 

Constitution-m  . . 

1,327,702 

1,260,609 

Journal-e  . 

1,991,536 

1,884.226 

Journal  & 

Constitution-S 

788,463 

864,714 

Grand  Total 

4,107,700 

3,989,449 

ATT.ANTIC 

CITY.  N. 

J. 

Press-m  . 

684,834 

583,468 

Pres8-S  . 

111,964 

160,731 

Grand  Total  . 

696,798 

744,199 

BALTIMORE,  MD. 

*American-S 

626,901 

616,160 

News-Post-e  .  .  . 

1.213,179 

1.211,580 

Sun*m 

1,210,456 

1,181,015 

Sun*e  . 

1,937,237 

1,864,477 

tSun-S  .  ... 

1,231,027 

1,289,369 

Grand  Total 

6,118.799 

6.152,601 

•Includes  AMERICAN  WEEKLY. 

44,856  linen. 

tincludes  THIS 

WEEK,  63,928  lines. 

BAYONNE.  N.  .1. 

Times-e 

419,891 

399.664 

BINGHAMTON.  N.  Y 

Pre»8-e 

1,069,686 

974,811 

{Press-S 

249,994 

223,578 

Sun-m 

345,176 

316.281 

Grand  ToUl 

1,664,766 

1,514,670 

§IncludeB  PARADE,  41,744  lines. 
BOSTON,  MASS. 

Americuii-e  .  65S,67ti  661,7U4 


January  Newspaper  Linage — 52  Cilies 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  Measurements) 


Total  AdvertisinK 
January  (1957) 
December  <1966) 
Display 

January 
Decemtwr 
I'lussified 
January 
December 
Retail 

January 
December  (1956) 
Department  Store 
January  (1957) 
December 
(ieneral 

January 
December 
Autumuti«c 
January 
December  (1966) 
Financial 

January  (1967) 
December  (1956) 


(1957) 

(1956) 


(1967) 

(1956) 


(1967) 


(1956) 


(1967) 

(1966) 


(1967) 


Linage 


210,609,195 

243,080,202 


165,368,110 

192,743,182 


56,141,079 

60,337.070 


110,629,786 

152,030,988 


39,834,670 

67,601,962 


26,366,080 

27,690,32.) 


12,664,640 

8,823,791 


6,928,710 

4,198,030 


(1966) 

(1966) 


(1950) 

(1956) 


(1966) 

(1965) 


(1966) 

(1966) 


( 1966) 
(19661 


(1960) 

(1966) 


(1966) 

(1966) 


(1956) 

(1966) 


Linage 


212,200,377 

242,641,949 


164.692,838 

192,398.129 


67,607,639 

60,143,820 


108,318,010 

149,280,793 


40,197,670 

66.290.620 


26,964,680 

27,128,333 


14.220,118 

12,668.181 


6,200,130 

3,420,822 


7c  of 
Previous 
Year 

99.2 

100.2 

100.4 

100.2 

90.9 

100.4 

102.1 

101.8 

99.1 
102.3 

97.8 

102.1 

88.;i 

70.2 


E  &  P 
Index 


110.5 

107.5 


110.‘ 

100.: 


109.7 

111.0 


108.0 

100.7 


104.4 

100.8 


112.8 
lot;. 2 


121.3 

90.7 


139.4 

143.0 


1957  1»S( 

Grand  Total  6,076,416  3,776,198 
Note:  (1966)  Detroit  newspapers  re¬ 
sumed  publication  after  strike  on 
these  dates :  Free-Press  January  17, 
News  and  Times  January  16. 
•Includes  AMERICAN  WEEKLY 
44,866  lines. 

tincludes  THIS  WEEK.  53,928  lines, 
includes  PARADE,  41,744  linen. 


DULUTH,  MINN. 
Herald-e  062,920 

News-Tribune-m  505,290 

News-Tribnne-S  422,523 


Grand  Total 

ELMIRA, 

Advertiser-m 
Star  Guze‘.te-e 
Telegram-S 

Grand  Total 


681,Ut| 

509,190 

466,111 


1,590,739  1,657,111 


N.  Y. 

332,203 

797,357 

173,852 


320,7(7 

725,775 

194,7« 


1,303,412  1.241,245 

EL  PASO,  TEXAS 

Times-m  1,043,639  1,117,723 

STimes-S  .  365,136  439,462 

H<  rald-Pont-e  1,165,707  1.225.9(4 


1957  1956 

Record-m  696,271  699,873 

•Advertiser-S  360,000  340,090 

Gtobe-e  1.472,196  1,460.210 

Globe-m  1,197,620  1,166.08.5 

Globe-S  .  972,645  1,102.007 

Herald-m  1,234,976  1,199.218 

tHerald-S  1.009,897  1,074,667 

Traveler-e  1.663,470  1.585.513 

Poat-m  (note)  .  702,637 

Post-S  (note)  .  366,079 

Grand  Total  9,239,661  10,327,129 

Note:  Boston  Post  ceased  publishiiiK 
October  5,  1966. 

•Includes  AMERICAN  WEEKLY. 
44,866  lines. 

tincludes  THIS  WEEK.  63,928  line-. 
BUFFAI.n.  N.  Y. 

Courier  Express-m  947,600  1,001,241 

•Courier 

Express-S  843,192  873,8:<9 

Evening  News-e  2,106,992  2,044,976 


Courier- PoBt-« 

1,087,684 

1,073.188 

CHARLESTON,  W.  VA 

Gazette-m  .  .  , 

.  867,160 

780.492 

Gazette-S 

274,617 

298,616 

Mail-e  .  . 

764,996 

687,669 

{Mail-S  _ 

269,761 

270,282 

Grand  ToUl  . 

2,166,424 

2,036.848 

Grand  ToUl  2,711,023 
tincludes  THIS  WEEK,  58, 

CHICAGO.  ILL. 


Tribune-m 

2,688,946 

2,646,742 

Tribune-S 

1,330,940 

1,561,437 

t  Daily  News-e 

1,714,292 

1,670,493 

American-e  . 

949,645 

968,479 

•American-S 

303,007 

335,047 

Sun-Times-d 

1,188,746 

1,108,702 

{Sun-Times-S 

467,129 

427,092 

Grand  Total 

8,487,704 

8,707.992 

Note:  1957— 

2.688,946  includes  680,819 

Post-e 

Timt's-Star-e 


1957  1956 

1.321,624  1,238,36.5 

1,213,291  1,127,092 


Grand  Total  .  6,667,671  6,232,026 

•Includes  AMERICAN  WEEKLY, 
44,856  lines. 

tincludes  THIS  WEEK,  63,928  line-. 
CLEVELAND.  OHIO 
Plain  Denler-m  2,132,861  2,077,975 

•tPlain  Dealer-S  1.570.976  1,721,406 

News-e  .  891,861  911,949 

Press-e  .  2,371.518  2,321,411 


Grand  Total  2,664,382  2.783,119 
lincbides  PARADE,  41,744  lines. 


ERIE.  PA. 

669,479 

1,153,298  l.1 17.93.- 

463,751 

378,28) 
107,279  70443; 

29,172  367.(0- 


Grand  Total  .  6,967,216  7.032,740 

•Includes  AMERICAN  WEEKLY, 
44,866  linei. 

tincludes  THIS  WEEK,  63.928  lines. 
COLUMBUS.  OHIO 


Newh-m 

Times-e 

ITimes-News-S 

Time«-S 

Dispatch-e 

Dispa  tch-S 


Grand  Total  2.422.979  2,66146: 

Note:  Dispatch  cea.sed  publicatiot 
January  6,  1967. 

News  Morning  started  piibliratini 
January  7,  1957. 
llnclides  PARADE.  41,744  lines. 

FOND  l)T-  I.AC,  WIS. 
Commonwealth 

Reporter-e  644,718  60l.97i 

FORT  WAYNE.  INI). 


Grand  ToUl  3,896,684  3,920.066 

•Includes  AMERICAN  WEEKI.Y. 
44.866  lines. 

CAMDEN.  N.  J. 


Di»patch-e 

1,606.646 

1,599,291 

Journal  Gazette-m 

1,052,246 

l>Upatch-S 

887.654 

968,30«i 

SJournal 

Citizen-e 

636,341 

683,96)1 

(7azette-S 

391.847 

60(.l(8 

$Citizen-S 

Ohio  State 

292,306 

364.4.58 

News  Sentinel-e 

1.671.444 

1.484.MI 

JuuriiaUm 

619,876 

693,498 

Grand  Total 

3.016.6.36 

2.96*.7II 

Star-W 

44,771 

63,007 

{Includes  PARADE.  41,744 

lines. 

Grand  Total 

.  4,086,393 

4.:)62..52ll 

EOKT  WORTH.  TEXAS 

{Includes  PARADE,  41,744  lines 
DALLAS.  TEXAS 
News-m  ...  1,766,952 

tNews-S  .  571,108 

Times  Herald-e  1,914,187 

•Times  Herald-S  693,844 


{Includes  PARADE.  41,744  lines. 
CHARLOTTE,  N.  C. 

News-e  1,007,911  1,046,418 

Observer-m  1,256,806  1,294,330 

tObserver-S  .  447,306  660,700 


2,901,448 
928  lines. 


1,814,092 

822.487 

2,022,272 

846.7311 


Grand  ToUl  4.845.091  6,506.687 

•Includes  AMERICAN  WEEKLY, 
44,856  lines. 

tincludes  THIS  WEEK.  53,928  lines. 
DAYTON,  OHIO 

Journal  Herald-m  1,563,203  1,461,661 

News-e  .  1,836,081  1,784,472 

News-S  .  693,803  620,149 


Star-Telegram-m 

SUr-Telegram-e 

{SUr-Telegram-S 

Press-e 

Press-S  . 


764.033 
1 .626,763 
585,144 
469.170 
121,726 


75«.7ni 

1.45»J*6 

S99.7C.' 

569.434 

219.(17 


Grsnd  ToUl  3.466,835  S.46!>." 

{Includes  PARADE.  41,744  lines. 


,  CAI  IF. 

1,268,933  I.IW.'W 
450,384  Uifi* 


Hee-e 

Bee-S 


Grand  ToUl 


1,7  1  4,317  1.644.142 


Grand  ToUl  .  3,983,087  3.866,182 

DENVER,  coi  n. 

Rocky  Mtn. 


GARY.  INI). 

Pnst-Tribune-e  1.313,610 

I’<sit-Tribune-S  .  210.334 


News-m 
•{Rocky  Mtn. 
News-S  . . 

Post-e  . 

t  Post-S  . 


1.309,531  1,373,601 


330,446 

1,895,956 

697,363 


291,361 

1,843,319 

746.647 


lines  of  part-run  advertising. 

1,330,940  includes  749,812 
lines  of  part-run  advertising. 

803,007  includes  166,098 
lines  of  part-run  advertising. 

1966—2,646.742  includes  673.484 
lines  of  part-run  advertising. 

1,661,437  includes  836.032 
lines  of  part-imn  advertising. 

336,047  includes  169.496 
lines  of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY. 

44,856  lines. 

tincludes  THIS  WEEK.  53,928  lines. 

{Includes  PARADE.  41,744  lines. 

CINCINNATI,  OHIO 

Enquirer-m  .  1,812,488  1,708,813 

•tEnquirer-S  1,210,168  1,162.766 


Grand  ToUl  .  4,233,296  4.254,928 

•Includes  AMERICAN  WEEKLY. 
48,390  lines. 

tincludes  THIS  WEEK,  53,928  lines. 
{Includes  PARADE,  41,744  lines. 

DES  MOINES.  IOWA 
Register-m  699.164  616,818 

Tribune-e  .  791,884  766,881 

tRegister-S  478,781  560,643 


Grand  ToUl  1,823,844 

GLENS  FALUS.  N.  Y 
Post-SUr 

(See  Note)  531,693 

Note  :  Post-SUr  Morning 
combination  with  Times 
Linage  of  one  edition. 
Morning,  only  is  given. 

GRAND  RAPIDS,  MIC 
Press-e  .  1,927,226 

HAMMOND.  IND. 
Times-e  .  1,134,392 


Times-S 


361,168 


1.I89.WJ 

•StHt 


1.471.9H 


827 JJl 
soM  in 
Even  inf 
Post-Stsr 


H. 


M2.1W 

887 J45 


Grand  ToUl  1,495,650 


Grand  ToUl  .  1,869,719  1,934,242 

tincludes  THIS  WEEK.  63,928  lines. 


DETROIT.  MICH. 
Free  Press-m  1,173,711 


HARRISBURG,  PA. 
Patriot-m  1,262,792 

{Patriot-News-S  270,773 


{Free  Press-S 

News-e  . 

tNews-S  . 

Times-e 
•Times-S  . 


434.285 

2,064,228 

1,038,212 

996.008 

368,971 


747,617 

226,605 

1,326,977 

688,462 

650,725 

236,012 


itlMf 

Grand  ToUl  1,638,565 
Note:  Evening  News  carries 
amount  of  advertising  as  Mor»>« 
Patriot. 

{Includes  PARADE.  41,744  Unee. 

(Continued  on  page  60) 
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Many  tranquilizers  are  news,  but  only  one  is  named, 

ff  11  jr  •  T  j _  _ 


Milt  own 

(and  it’s  spelled  with  a  cap  “M”  and  one  “1”) 


The  tranquilizing  drugs  are  so  new— and  so  varied— that 
it  isn’t  surprising  that  there  has  been  some  confusion 
about  which  one  is  called  by  what  name. 


We  are  pleased,  of  course,  to  find  ourselves  much  in  the 
spotlight.  But  we  don’t  want  to  be  credited  with  the 
achievements  of  other  companies.  Neither,  quite  frankly, 
do  we  wish  to  share  credit  for  the  unique  properties  of 
our  own  product,  "Miltown.” 

So,  we’d  like  to  point  out  that  “Miltown”  is  the  registered 
trade-mark  of  Carter  Products,  Inc.,  and  that  it  is  properly 
used  only  to  identify  the  original  meprobamate,  discovered 
and  introduced  by  our  Wallace  Laboratories  division. 


please  print  it  as  we  have,  in  quotation  marks  and  with  a 
capital  “M”?  Or,  if  the  style  of  your  paper  favors  it,  use 
all  caps  and  omit  the  quotes.  We  want  to  protect  our 
trade-mark,  and  we’ll  be  most  grateful  for  your  co-operation 


Miltown 


THE  ORIGINAL  MEPROBAMATE 
'^-7nelhyl-2-n-propyl-l,3-propaiiediol 
diearbamate—U.S.  PaUtit  2,7U.720 


One  more  favor.  In  referring  to  “Miltown,”  won’t  you 
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DISCOVERED  AND  INTRODUCED  BY 
WALLACE  LABORATORIES,  New  Bruntwiek,  N.  J. 


Jan,  Linage 

{Conthuicd  from  page  58) 


HARTFORD'.  CONN. 

1957  1956 

(’ourant-tn  785,893  790,270 

§Courant-P  621,003  693,483 

Times-c  1,808,853  1,692,466 

Grand  Total  .  3,215,749  3,176,219 

^Includes  PARADE,  41,744  lines. 

HOUSTON.  TEXAS 

fhronicle-e  2.293.834  2.202.869 

•Chronicle-S  912,656  1,036,538 

Post-m  1,755,134  1,648,210 

Post-S  759,379  920,606 

Press-e  .  788,190  822,278 

Grand  Total  6,509.193  6.630,501 

Chronicle-e  Note:  2.293,834  lines  in¬ 
cludes  108,929  lines  of  Part-Run 
Advertisini?. 

(Last  Year)  2,202.869  lines  includes 
87,653  lines  of  Part-Run  Adver¬ 
tising. 

•Includes  AMERICAN  WEEKLY. 
44,856  lines. 

^Includes  THIS  WEEK.  53,928  lines. 

INDIANAPOLIS,  IND. 

News-e  1,598.093  1.617,810 

Star-m  .  1,480,524  1,442,891 

+Star-S  770.085  953.075 

Times-e  919,798  938.756 

STimes-S  263,350  372.485 

Grand  Total  .  5,031,850  5.325,017 

tlncludes  THIS  WEEK.  .53,928  lines. 
.Includes  PAR.\DE,  41,744  lines. 

JACKSON.  MISS. 

Clarion  Led(ter-m  642,339  612,089 

SClarion  Ledger 

&  News-S  .  222,090  315,334 

Daily  News-e  ....  507,995  467.806 

State  Times-e  479,181  446,501 

State  Times-S  146,681  291,629 


Grand  Total  .  1.998,286  2.133,359 

{Includes  PARADE.  41,744  lines. 
JACKSONVILLE,  FLA. 


Times  Union-m 

1,492,433 

1,465,970 

^Times  Union-S 

533,201 

596,310 

Grand  Total 

2.025.634 

2,062,280 

^Includes  THIS 

WEEK.  53,928  lines. 

JERSEY 

CITY,  N.  J. 

Jersey  Journal-e 

927,365 

961,018 

Note:  Jersey  Journal-e 

This  Year  1*27,36.‘>  lines 

includes 

167,27‘J  lines 

of  Part-Run  adver- 

tisintr. 

Last  Year  961,018  lines 

includes 

153,082  lines 

of  Part-Run  adver- 

tising. 

KANSAS 

CITY',  MO. 

8tar-e 

1.367,755 

1,414,281 

Star-S 

758.419 

9:)4.541 

Times-m 

1,464.890 

1,542,892 

Grand  Total 

3„59I,064 

3.891,714 

KNOXVILLE,  TENN. 

Journal-m 

513,811 

519.837 

*Jonrnal-S 

270,527 

.321,350 

News-Sentinel-e 

816,118 

743,586 

§News-Sentinel-S 

333,931 

391,639 

Grand  Total 

1.9.34.387 

1,976,412 

•Includes  AMERICAN  WEEKLY'. 

44.856  lines. 

'Includes  PAR.\DE,  41,744  lines. 
LAWRENCE,  MASS. 

Tribune  (See  Note)  766,958  766,306 

Note:  Tribune  Evening  and  Eagle 
Morning  are  sold  only  in  combina¬ 
tion.  Linage  of  one  edition.  Tribune 
Evening  only  is  shown. 

LITTLE  ROCK,  ARK. 

Arkansas 

Gazette-m  1.000,762  876.192 

■(Arkansas 

Gazette-S  339,164  369,932 

Grand  Total  1,339.926  1.246.124 

'Includes  PAR.ADE,  41,744  lines. 
LONG  BEACH,  CALIF. 
Independent-m  1,898,206  1,627,952 
independent/ 

Press-Telegram-S  627,716  725,060 

Press-Telegram-e  1,946,763  1,686,571 

Grand  ToUl  4.472.685  4.039,583 


Note:  Independent  1,898,206  lines  in¬ 
cludes  261,011  lines  Part-Run  ad¬ 
vertising. 

(Last  Year)  1,627,952  lines  includes 
165,702  lines  Part-Run  advertising. 
Press  -  Telegram  627,716  lines  in¬ 
cludes  20,050  lines  Part-Run  adver¬ 
tising. 

Press-Telegram-e  1,946,763  lines  in¬ 
cludes  261,011  lines  Part-Run  ad¬ 
vertising. 

(Last  Year)  1,686,571  lines  includes 
165,702  lines  Part-Run  advertising, 
includes  PARADE,  41,744  lines. 
LONG  ISLAND,  N.  Y. 

1957  1956 

.Ne»..iday-Suffolk-e  1,669,420  1,519,151 
Ncwsday-Nassau-e  1,967,634  1,787,546 

Grand  Total  . .  3,637,054  3,306,697 

LOS  ANGELES,  CALIF. 

E.YBminer-m  .  2,019,491  1,923.680 

•Examiner-S  . .  932,956  1,083,025 

Times-m  3,384,608  3,216,749 

tTimes-S  2,104,163  2,090,802 

Herald-Express-e  1,168,317  1,151,002 

Mirror-New.s-e  1,413,884  1,293,943 

Grand  Total  11,023,409  10,768,201 
Note: 

Times-S  2,104,153  lines  includes  387,- 
820  lines  Part-Run  advertising. 
(Last  Year)  2,090,802  lines  includes 
233,362  lines  Part-Run  advertising. 
Mirror-News-e  1,413.884  lines  includes 
127,618  lines  Part-Run  advertising. 
•Includes  AMERICAN  WEEKLY. 
48,390  lines. 

tlncludes  THIS  WEEK,  53,928  lines. 

LOUISVILLE,  KY. 

Courier  Journal-m  1,247.562  1,314,422 
Courier  Journal-S  643,586  767,728 

Times-e  1,298,173  1.350.307 

Grand  Total  3,189,321  3,432,4.57 

LOWELL,  MASS. 

Sun-e  .  668,155  609.925 

••Sun-S  .  161,363  174.684 

Grand  Total  .  719,618  684.609 

•♦Includes  FAMILY  WEEKLY,  30.211 
lines. 


LYNN.  MASS. 


Item-e  . 

655.323 

608.537 

Telegram  News-e. 

388,737 

401,116 

Telegram  News-S 

104,825 

142,836 

Grand  Total  . . . 

1,048,885 

1.052,487 

MEMPHIS.  TENN. 

Commercial 

Appeal-m  . 

1.675.316 

1.600.306 

tCommercial 

Appeal-S  . 

679,891 

690.479 

Press-Scimitar-e 

992.653 

978,626 

Grand  Total 

3,347,769 

3,269,411 

tlncludes  THIS 

WEEK.  63,928  lines. 

MERIDEN,  CONN. 

Record  Journal 

(See  Note)  . .  .  658,364  656,819 

Note:  Record  Morning  and  Journal 
Evening  are  sold  only  in  combi¬ 
nation.  Linage  of  one  edition. 
Record  Morning  only  is  shown. 

MIAMI.  FLA. 

Herald-m  .  3.308.616  3,090,068 

♦Herald-S  .  1,349,283  1.384.781 

News-e  .  1.625,445  1,613,333 

tNews-S.  622,370  625,668 

Grand  Total  6.705,714  6,513,830 

Note:  Herald-m  1957-3.308,616  in¬ 
cludes  86,342  lines  of  part-run  ad¬ 
vertising. 

1966 — 3,090,058  includes  45,134  lines 
of  part-run  advertising. 

Herald-S  1957  —  1,349,283  includes 
164,099  lines  of  part-run  advertis¬ 
ing. 

1956—1,384.781  includes  176,868  lines 
of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY. 
44,856  lines. 

tlncludes  THIS  WEEK.  63,928  lines. 

MILWAUKEE.  WIS. 

Sentinel-m  .  1,096,172  1,147.876 

•Sentinel-S  .  287,661  338,683 

Joumal-e  .  2,864,975  2.713,156 

tJoumaI-9  .  1,226,332  1,410,766 

Grand  Total  .  6,464,040  6.610,480 

Includes  AMERICAN  WEEKLY. 
44,866  lines. 

tlncludes  THIS  WEEK.  63.928  lines. 

MINNEAPOLIS.  MINN. 

Tribune-m  .  1,317,080  1,273,764 

BtaM  .  1.981,879  1.982.124 


1957  1956 

tTribune-S  887,676  1.063,142 

Grand  ToUl  . .  4,186,634  4.309.030 

tlncludes  THIS  WEEK.  63,928  lines. 
MODESTO,  CALIF. 

Bee-e  .  799,830  760,468 

MONTREAL,  CANADA 


tStar-e  _ 

Gazette-m 
La  Presse-e 
La  Patrie-e 
La  Patrie-S 


2,069,618  2.061,113 
1,288,303  1,263,498 

1,972,698  1,933.976 
89,287  117,117 


Grand  Total  6.641.328  6.635,069 
tlncludes  WEEKEND  MAGAZINE. 
66,009  lines. 


This  Year  323,107  lines  inelada 
37,136  lines  of  part-run  ^vettii- 
ing. 

Last  Year  407,068  lines  inclnda 
48,072  lines  of  part-run  advsnii.  i 
ing. 

World  Tel.  &  Sun-e  I 

This  Year  1,180,221  lines  inelodn  ' 
212,363  lines  of  part-run  advcitit.  ' 
ing. 

Last  Year  1,168,493  lines  inehidt! 
191,634  lines  of  part-run  advertii. 
ing.  _ 

•Includes  AMERICAN  WEEKLY 
44,866  lines. 

tlncludes  THIS  WEEK.  53,928  lina 
#Includes  SPUT-RUN,  191.876  lim 
in  (m)  and  109,466  lines  in  (9). 


NEW  YORK. 

(QUEENS). 

N.  Y. 

MUNCIE.  IND. 

1957 

13M 

Pres9-e  . . 

701,422 

700,285 

Long  Island 

Star-m  . 

662,305 

662.484 

Press-e  .  ... 

..  1,426,856 

1.279JM 

••SUr-S  . 

198,377 

219,132 

{Long  Island 

.  -  -  - 

— 

Press-S  .... 

429,685 

5O<.3(0 

Grand  Total  . . 

.  1,662,104 

1,681,901 

••Includes  FAMILY  WEEKLY.  30.211 

Grand  Total  . 

. .  1,865.541 

I,7gS,U) 

lines. 

{Includes  PARADE,  41,744 

lines. 

NASHVILLE.  TENN. 

Banner-e  .  1,072,701  1,104,763 

Tennessean-m  . . .  1,024,970  1.090,738 

Tennessean-S  . .  .  471,460  621,848 

Grand  Total  ...  2,669,131  2,717,339 

NEW  HAVEN.  CONN. 

Journal  Courier-m  .  368,961  376,192 

Register-e  .  1,368,610  1,276,627 

••RegisteivS  _  494,469  494,887 

Grand  Total  ...  2,232,030  2,147,706 

••Includes  FAMILY  WEEKLY.  30,211 
lines. 

NEW  LONDON.  CONN, 

Day-e  .  673,447  661,627 

NEW  ORLEANS,  LA. 
Times-Picayune-m  2,227,931  2,018,530 
tTimes-Picayune 

&  States-S  . . .  909,045  942,048 

Item-e  .  898,368  929,603 

•Item-S  .  267,822  345,912 

States-e  .  1,101,304  1,067,669 

Grand  Total  6,394.470  6,303,652 

•Includes  AMERICAN  WEEKLY, 
44,856  lines. 

tlncludes  THIS  WEEK,  63,928  lines. 

NEW  YORK,  N.  Y. 

Times-m  .  2,247,079  2,266,947 

Times-S  .  2,166,306  2,405,633 

Herald  Tribune-m  987,900  1,051,491 
tHerald 

Tribune-S  .  683,964  793,923 

Mirror-m  .  721,122  737,168 

Mirror-S  .  304,687  327.566 

#News-m  .  1,347,490  1,309,656 

#News-S  .  1,243,349  1,343,956 

Journal 

American-e  .  1,016,903  1,007,466 

•Journal 

American-S  .  323,197  407,068 

Post-e  .  1,066,116  1,036„342 

Post-S  .  120,836  110,305 

World  Telegram 

&  Sun-e  .  1,180,221  1,168,493 

Grand  Total  . . .  13,396,170  13,964.883 

Note:  Mirror-m 

This  Year  721,122  lines  includes 

167,664  lines  of  part-run  advertis¬ 
ing. 

Last  Year  737,518  lines  includes 

163,684  lines  of  part-run  advertis¬ 
ing. 

Mirror-S 

This  Year  304,687  lines  includes 

108,320  lines  of  part-run  advertis¬ 
ing. 

Last  Year  327,556  lines  includes 

95,306  lines  of  part-run  advertis¬ 
ing. 

News-m 

This  Year  1,347,490  lines  includes 
624,666  lines  of  part-run  advertis¬ 
ing. 

Lcuit  Year  1,309,666  lines  includes 

699.660  lines  of  part-run  advertis¬ 
ing. 

News-S 

This  Year  1,243,349  lines  includes 

901.661  lines  of  part-run  advertis¬ 
ing. 

Last  Year  1,343,966  lines  includes 
968.609  lines  of  part-run  advertis¬ 
ing. 

Joumal-American-E 
This  Year  1,016,903  lines  includes 
107,668  lines  of  part-run  advertis¬ 
ing. 

Last  Year  1,007,466  lines  includes 
96,592  lines  of  part-run  advertis¬ 
ing. 

Joumal-American-S 


2,265,947 
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NIAGARA  FALLS.  N.  Y. 
Gazette-e  .  1.241.414  1.168.S(» 

NORFOLK.  VA. 
Ledpter-Dispatch  & 

Portsmouth  Star-e  1,628,868  1,79S.!? 
Virginian-Pilot-m  1,683,583  1,507,12" 
fVirginian-Pilot  & 

Portsmouth  Star-S  692,290  80S, S''' 

Grand  Total  . . .  3,704,741  4,11SJ01 

Note: 

Ledger-Dispatch  &  Portsmouth- 

Star-e  1957—1,628,868  includes  $16,014 
lines  of  part-run  advertising. 
1956—1,798,123  includes  569,524  lines 
of  part-run  advertising. 
Virginian-Pilot-m  1967 — 1,683,583  in¬ 
cludes  184,700  lines  of  part-run  ad¬ 
vertising. 

1966—1,607,120  includes  141,097  lines 
of  part-run  advertising. 
Virginian-Pilot  &  Portsmouth  Star-S 
1967—592,290  includes  121,032  lines 
of  part-run  advertising. 
1956—808,668  includes  228,926  lines  of 
part-run  advertising, 
tlncludes  THIS  WEEK,  63,928  lines. 

OAKLAND,  CALIF. 

Tribune-e  .  1,673.235  1,610,101 

{Tribune-S  .  641,4  4  0  722.Mf 

Grand  Total  2,314.675  2.342.J0f 

{Includes  PARADE.  60,007  lines. 

OKLAHOMA  CITY',  OKLA. 
Oklahoman-m  .  . .  848,069  878.C9 

Oklahoman-S  ...  364,847  414,051 

Times-c  .  996.689  971.8M 

Grand  Total  . . .  2,209,615  2,264,595 

Note  : 

Times  996,699  lines  includes  123.045 
lines  part-run  advertising. 

Last  Year  971,863  lines  includes 
66,130  lines  part-run  .advertising. 

OMAHA.  NEBR. 
World-Herald 

(see  note)  ....  .1,114,038  1,119,9W 
World-Herald-S  680,660  68T.664 

Grand  Total  .  1.694.698  1.807J1S 

Note  :  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linap 
of  only  one  edition.  Evening  i* 
shown. 

PASADFNA,  CAI.IF. 

Star-News-e  .  1,197,322  917,245 

Star-News-S  ...  .  419.12 

{Independent-Star 

News-S  .  351,248 

Independent-m  1,090,430  94i.2 

Independent-S  .  ^32^ 

Grand  Total  2,639,000  2.6ll.8<2 
{Includes  PARADE.  41.744  lines. 

PAWTUCKET.  R.  L 

Times-e  .  831,686  i  79,691 

PEORIA.  ILL. 

Journal  Star  .  ... 

(See  Note)  .  1.170,347  l.lW-Ml 

SJoumal  Star-S  .  416,676  ^463^^ 

Grand  ToUl  1.687.022 
Note:  Journal  Star  Morning  and 
nal  SUr  Evening  sold  in  'o®®'" 
tion.  Linage  of  only  one  editio 
Journal  Star  Evening  is  shown. 
{Includes  PARADE,  41,744  lines. 
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IN  QUEBEC  —  Johns-Manville’s 

new  asbestos  fibre  mill  at  Asbestos,  Quebec,  was  the 
world’s  largest  when  only  half  completed!  Now  it  is  in  full 
operation,  but  additional  capacity  will  soon  be  added! 


Highlights 


CAPITAL  EXPENDITURES 

Since  World  War  II — $190  million.  Capitol  expendi¬ 
tures  in  1  957  ere  expected  to  come  to  obout  $35  million. 

SALES 

In  1954  soles  of  J-M's  more  than  400  product  lines 
totalled  $253  million — in  1955  $285  million  —  and  in 
1956  sales  increased  to  $310  million. 

EARNINGS 

Neteorningsafter  taxes  hove  increased  from  $1  6.7  million 
in  1954  to  $23.5  million  in  1955  and  to  $25  million  in 
1956. 


^niTOR  a:  publisher  for  Marrh  2.  los” 


ELSEWHERE  —  Johns-Manville’s 

long-range  program  of  expansion  saw  la.st  year  the  com¬ 
pletion  of 

X  NEW  ASPHALT  K<X)F1NG  PL.ANT 
A  NEW  SYNTHETIC  SILICATES  PLANT 

Other  projmett  now  undor  way  indudo 

TWO  NEW  TRANSITE  «  ( ASBESTOS-C’E.MENT )  PIPE  PLANTS 
TWO  NEW  INSULATING  BOARD  PLANTS 
A  NEW  FLOOR  TILE  PLANT 
A  NEW  HARDKOARD  PLANT 

EXPANSION  OF  TRANSITE  PIPE  CAPACITY  AT  FOUR  PLANTS 
EXPANSION  OF  FRICTION  MATERIAIi?  CAPACITY 
EXPANSION  IN  ELECTRICAL  AND  INDUSTRIAL  TAPF-S 
\ND  RUBBER  PRODUCTS 


All  these  projects  in  the  United  States  and  Canada 
tvill  represent  an  ini'estment  ofSS.^  million. 


. . .  AND  GROWING  BIGGER 


Jan,  Linage 

(Continued  from  pagr  <i()) 

PHILADELPHIA.  PA. 

1957  1956 

Bulletin-e  .  1.903,697  2.047,589 

•tBulIetin-S  .  626,652  488.330 

Inquirer-m  .  1,668.412  1,622,266 

Inquirer-S  .  1,176,646  1.463,469 

News-e  486,225  455,494 

Grand  Total  6.661.631  6,977.148 

•Includps  AMERICAN  WEEKLY, 
44,866  lines. 

tlnoludes  THIS  WEEK.  63,928  lines. 

PHOENIX.  ARIZ. 

Republir-m  1.919.000  1,750.5.'>0 

tRepublic-S  .  .  616,746  . 

Gazette.^*  . . .  1.981.720 

Gazette  (See  Note)  .  1,7.50,550 

Republic  & 

Gazette-S  703.990 

Grand  Total  4.616,466  4.205.090 

Note  (Gazette  is  sold  in  combination 
.Morninc  and  Eveninsr ;  linaRe  of  one 
edition  only.  Evening,  is  shown. 
Includes  THIS  WEEK.  63,928  lines. 
PITTSBCRGH,  PA. 

Post,  Gazettp-m  .  1,083.479  1.083.308 

Press-e  ..  ..  1.627.630  1.619.296 

tPress-S  818,696  910..597 

Sun  TeleKraph.e  796.812  835.102 

•Sun  Telecrapb-.S  388.844  470.92.5 

Grand  Total  4.616.461  4.819.228 

•Includes  AMERICAN  WEEKLY. 
44.8,56  lines. 

vlncludes  THIS  WEEK.  53.928  lines. 

PORTLAND.  ORE. 

OiPtroiiian-m  1.392,013  I,.336.32.5 

•Oreconian-S  594.823  698.396 

.lomnal-p  1.066,331  1.087.71.". 

iJournal-S  329.937  334.206 

tirand  Total  3.383,104  3.456.639 

•Includes  AMERICAN  WEEKLY. 
48,390  lines. 

ilncludes  THIS  WEEK.  53.928  lines. 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  777,959  729.893 

“•New  Yorker-S.  229.496  220.401 

Grand  Total  1.007,466  950,294 

•'Includes  FAMILY  WEEKLY.  30.211 
lines. 

PROVIDENCE.  R.  I. 

Bulletin.e  .  .  1,613.441  1.438.838 

Journal-m  .  899.617  830,621 

tJournal-S  .  .  513.332  607.647 

Grand  Total  2,926,290  2.877,106 

tincludes  THIS  WEEK,  63.928  lines. 

QUINCY.  MASS. 

Patriot  I>>tlirer-e  676.872  641,688 

READING,  PA. 

Eacle  (Sec  Note)  1,038.138  1.036.776 

Eaule-S  177,696  230.098 

Grand  Total  1.216,733  1.266,873 

NoTBtEaprle  Eveninc  and  Times  Morn- 
ine  sold  in  combination,  linaite  of 
one  edition,  Eatrlc  Eveninc,  only  is 
shown. 

RICHMOND,  VA. 

News  I,eader-e  1.481.429  1.364.277 

Times  Dispatch-m  L134..3.52  1,163,590 

tTimes  Dispatch-S  609.248  744.723 

Grand  Total  3.225,029  3,272..590 

tincludes  THIS  WEEK.  63,928  lines. 
ROANOKE.  VA. 

Times-m  _  763.702  716,823 

ITimes-S  2.54,939  310,380 

World-News-c  .  812,784  736,317 

Grand  Total  ...  1,831.426  1,763.520 

{Includes  PARADE,  41.744  lines. 
ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  .  1,309,227  1.323.626 

fDemocrat  & 

Chronicle-S  665,609  735.384 

Times  Union-e  1.477.830  1.447.639 

Grand  Total  3.452,166  3.606,448 
tincludes  THIS  WEEK,  63,928  lines. 
SACRAMENTO,  CALIF. 

Bee-e  . 1,780,993  1,763.616 

Union-m  .  618,767  668.316 

••Union-S  296.828  346,661 

Grand  Total  2,690,088  2,668.481 
••Includes  FAMILY  WEEKLY,  80.211 
line*. 


ST.  LOUIS.  .MO. 

1957  1956 

Globe  Democrat-m  1,204.706  1,080,860 

•tGlobe  Democrat-S  520.299  663.641 

Post  Dispatch-e  1,911.692  1,748,066 

{Post  Dispatch-S  1.004.162  1,171.184 

Grand  Total  4.640.759  4,663.661 

Note  : 

Globe  Democrat-m  19.57  1.204,706  in¬ 

cludes  206,607  lines  of  part-run  ad- 
vertisinpr. 

Globe  Democrat-m  1956  1,080.860  in¬ 

cludes  69.334  lines  of  part-run  ad¬ 
vertising. 

•Includes  AMERICAN  WEEKLY. 

44,856  lines. 

vlncludes  THIS  WEEK.  53,928  lines. 
{Includes  PARADE.  40,714  lines. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  1.062.132  1,067.810 

•Pio  i<  er  Press-S  .  753,324  860.769 

Dispat«‘h-<’  1.414,433  1,366,88.5 

Grand  Total  3.229.889  3.286.464 

•Includes  AMERICAN  WEEKLY. 

44. >(56  lines. 

ST.  PETEK.SBURG.  FLA. 
Independent-e  898.119  867. .152 

Times-m  1.934.734  1,727.626 

;Tinies-S  7tl4.238  746,798 

fjrand  Total  3,537.091  3.341.776 

Slnehides  PARADE.  41,744  lines. 

SAN  ANTONIO,  TEXAS 
Express-m  1,464,172  1,390,919 

t  Ex  press-News-S  618,717  675,263 

News-e  1,584,770  1.541.544 

Li(rht-e  1.511,811  1.486.808 

•Liaht-S  583.820  682.642 

Grand  Total  5.763.290  5.776.176 

•Includes  AMERICAN  WEEKLY. 

44,866  lines. 

tincludes  THIS  WEEK.  53.928  lines. 
SAN  DIEGO,  CALIF. 

Union-m  1,449,080  1.377,824 

5Union-S  677,016  749.196 

Tribune-e  1.953,361  1.822.688 

Grand  Total  4.079.456  3.949.608 

{Includes  PARADE,  41.744  lines. 

SAN  FRANCISCO,  CALIF. 
Chronicle-m  991,010  932,236 

tChronicle-S  487,886  522,447 

Examiner-m  1,686,047  1,567,516 

•Examiner-S  822.233  930.161 

Call-Riilletin-c  699.830  664.999 

News-e  800,531  727.287 

Grand  Total  .  5.487.537  5,344.645 

Note  ; 

Chronicle-m  991,010  lines  includes 
36.133  lines  Part-Run  advertisine. 
(I.ast  5' ear)  932.236  lines  includes 
30.042  lines  Part-Run  advertising. 
Note  : 

Chronicle-S  487,886  lines  includes 
25.765  lines  Part-Run  advertisinsr. 
(Last  Year)  522,447  lines  includes 

26.258  lines  Part-Run  advertisinK. 
•Includes  AMERICAN  WEEKLY. 
48.390  lines. 

tincludes  THIS  WEEK.  55.928  lines. 
SAN  JOSE.  CALIF. 

Merciirv-m  1.546.359  1.222.336 

News-c  1.651.301  1,286.868 

Mercury-News-S  .  552.723  529.077 

Grand  Total  3.750.383  3.038.281 

SCHENECTADY’.  N.  Y. 
Gazette-m  978.469  923.150 

Union  Star-e  814.177  763,149 

Grand  T<ital  1.792.646  1.686.299 

SCRANTON,  PA. 

Times-e  852,748  890.412 

SEATTLE.  WASH. 

Post- 

Intelli(rencer-m  1,014.065  1,025.004 

•Post- 

IntelliKencer-S  .  445,224  563.746 

Times-e  1,546.167  1.572.822 

Times-S  544.989  625.904 

Grand  Total  3.550.445  3.787.476 
•Inchides  AMERICAN  WEEKLY. 
48,390  lines. 

SHREY’EPORT,  LA. 

Journal-e  .  970.978  890.776 

Times-m  1,064,562  1,006.067 

Times-S  342.415  367,836 

Grand  Total  . .  2,377.955  2,264,679 


SOUTH  BEND,  IND. 

1957 


Tribunc-e 

Tribune-S 


1,300,085  1,304.078 

452,277  479,016 


Grand  Total  1.752.362  1.783.093 

SPOKANE.  WASH. 
Spokesman- 

Review-ni  .  762,451  803,639 

tSpokesman- 

Review-S  494,806  554,748 

Chronicle-e  952.523  926,778 

Grand  Total  2.209.780  2.285.165 

tincludes  THIS  WEEK.  .53.928  lines. 

STOCKTON,  CALIF. 

Re<ord-e  1.259.820  1,217.608 

SYRACUSE.  N.  Y. 

Herald  .lournal-e  1,543.499  1,474.862 

•{Herald 

American-S  620,408  639,309 

P..st-S  andard-m  .  866.819  781,889 

■  P..st-Standard-S  363.086  362..554 

Grand  Total  3.393.812  3,258.614 

•Includes  AMERICAN  WEEKLY, 
44.856  lines. 

tincludes  THIS  WEEK.  53,928  lines. 
{Includes  PARADE.  41,744  lines. 

TACOMA.  WASH. 

Ncws-Tribiine-c  1,178,666  1.290.637 

News-Trihiine-S  .  378.228  491.615 

Grand  Total  1.556.894  1.782.252 

TAMPA.  FLA. 

Tribune-m  1.624.951  1.604.296 


•Includes  AMERICAN  WEEKLY 
44,856  lines. 

tincludes  THIS  WEEK,  53.928  lines. 
{Includes  PARADE,  41,744  linen. 

WATERBURY,  CONN. 

1967  19S( 

American-c  1,049.975  1,002,479 

Republican-S  253,2  1  8  318.63« 

Grand  Total  1,303,193  1.321.017 

WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 
Mamaroneck 

Times-e  582,851  .509.5lll( 

Mount  Vernon 

.Arjfus-e  741.979  691.89:1 

New  Rochelle 

Standard-Star-e  7  87,176  7  2.5.94(; 

Ossinintf  Citizen- 

RcKister-e  568.206  512.6t!» 

Peekskill  Star-e  465.246  432,337 

Port  Chester 

Item-e  787,977  670.492 

Tarrytown  News-e  553,896  516.73.) 

Yonkers  Herald 

Statesman-e  .  817.284  743,639 

White  Plains  Reporter 
Dispatch-e  872.655  848.401 

Grand  Total  6.177.270  5.651,692 

WICHITA.  KAN. 

Beacon-e  872.599  905.087 

•Beacon-S  286.029  350.514 

Eaitle-m  1 .426.972  1 .359,133 

tEattle-S  430,975  469,046 

Kaele-«'  1.137.780  1.074.187 


_ _  _  -  Eaitle-m  1.426.972  1.359,133 

1  556.894  1.782.252  tEattle-S  430,975  469,046 

Kaele-«'  1.137.780  1.074.187 

'A.  FLA.  _ _ 

Tribune-m  1.624.951  1.604.296  Grand  Total  4.154,355  4.157.967 

•Tr  bune-S  606.544  722.817  •Includes  AMERICAN  WEEKLY 

••Times-e  582.650  607.150  44.856  lines. 

-  - tincludes  THIS  WEEK,  53.928  line- 

MriudI:’'"'A MER IC AN  '^WEEKLY.  WINSTON  SA LEM.  N.  C. 

44  856  lines  .loiirnal  (See  Note)  798,039 

••includes  FAMILY  WEEKLY,  .10.211  Journal  & 

Ijpps  Sentinel-S  255.249 

TOLEDO,  OHIO  -  - 

Times-m  856,808  869.391  ,  '■[>•'>3  288 

Blade-e  1.606.205  1.572.668  ^OTF :  The  Journal  Mornine  nod 

Blade-S  714.059  868.041  Evening  are  sold  in  cnm- 

_  _ _  _  hination.  Linage  of  only  one  edi- 

Grand  Total  3.177.072  3.310.100  **”"•  Journal  MorninK.  is  shown. 

TORONTO.  CANADA  WORCFJiTER,  MASS. 

Globe  &  Mail-m  1.199.429  1.309.893  825'u7  853  3-0 

tTelearam-e  2.019.775  2.080.391  03,7ttte  1  032  ^2  1  IfAr 

Star-e  2.280,026  2,479,054  1  .(M2. 192  1 .084.31, 

Star-W  A'Z-l  Grand  Total.  2':;^  2:4'^) 

Grand  Total  5..540.455  5.926.017  YAKIMA.  WASH, 

tincludes  WEEKEND  MAGAZINE.  Republic 

55,009  lines.  (See  Note)  .  756.820  666.It) 

TRENTON.  N..L  {Herald-S  .  2I9^()  209.03? 

Eve-ine  Times-e  .  992.372  1.024.333  Grand  Total  976.340  875.157 

••Times  NoTB:  REPUBLIC  Evening  «iHi 

.Ydvertiser-S  3,17.660  358,024  HERALD  Mornina  sold  in  cetn- 

Trentonian-m  685.440  713.912  hination;  linage  of  one  edition 

— - - - —  only.  Eveninjt,  is  shown. 

Grand  Totai  1.995.472  2.096.269  {Includes  PARADE.  41,744  lines. 

••Includes  FAMILY  WEEKLY.  30.211  „ 

lines.  YOUNGSTOWN,  OHIO 

Tpov  V  V  Vindicator 

I  Kin.  1.  Teleprram-e  1.319.208  1.383.282 

Record  (See  Note)  862,354  837.587  {Vindicator 

Note:  Record  Mornimr  sold  in  com-  Telef;ram-S  670.551  705.9*4 

hination  with  Times-Record  Eve-  _ _ 

ninir.  Linage  of  one  edition.  Record  Grand  Total  1.989.759  2.089.186 

Morning,  only  is  given.  {Includes  PARADE,  41,744  lines. 

TULSA.  OKLA. 

Tribune-e  1.. 533.1 42  1.462.007  ADVERTISING 

World-m  1,501.289  1,441.741  flTVACT?  dTOVriCir 

World-S  395.765  476.107  LIINAlTb  ShKV  II  h 

Grand  Total  3.430.196  3.379.855  AUGUSTA.  GA. 

UNION  CITY.  N.  .1.  636.620  719.613 

Hudson  Dispatch-m  736,609  774,114  {Chroniele-S  188,112  258.S*« 

UTICA.  N.  Y.  - - 

Ohaorver  Grand  Total  . . .  824,732  977.W1 

Dispatch-e  826.633  748.874  11967—42.069  lines  PARADE. 

••Observer  11956—61,297  lines  PARADE. 

Dispatch-S  267,270  272.667  Nor*:  Chronicle  (m)  sold  in  cm"*'- 

Press-m  952.562  861,320  nation  with  Herald  (e). 

Grand  Total  2.046.455  1.882,751  BLUEFIELD,  W.  \  A. 

••Includes  FAMII.Y  WEEKLY.  30.211  Telegraph-m 

WASHINGTON.  D.  C.  ••Telegraph-S  >*<>•<>*>»  ***'  _ 

News-e  -  860.676  879.231  Grand  Total  623.162  490.845 

Ptwt&  Times-  ••1967—29,413  lines  FAMILY 

Herald-m  2,077.402  2.024,368  WEEKLY 

•5Post  &  Times  1956—  ’  lines  FAMILY 

Herald-S  694,267  946,610  WEEKLY. 

Star-e  2,500,412  2,481,261  NOTC:  Telegraph  (m)  sold  in  c®®* 

tStar-S  878,224  970,362  bination  with  Sunset  News  (®)* 

..  7,010,880  7,801.822  {Continued  on  page  64) 
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860.676  879,231 

2,077.402  2.024.368 

694,267  946.610 

2,500.412  2.481.261 
878,224  970,362 

7,010,880  7,301.822 
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ESSO  RESEARCH  works  wonders  with  oil 


S,2«( 

s.s:< 

4.r: 


Important  calls  like  this  go  through  quickly  and  surely,  thanks  to  an  elaborate  central  switching 
mechanism.  A  special  lubricant  developed  by  Esso  Research  keeps  it  working. 

Delicately  brushed  on,  it  helps  the  meehanism  make  split-second  connections.  mC 
Because  it  stays  on  for  many  months,  there's  less  chance  of  a  breakdown  % 

to  interrupt  your  call.  Again  ESSO  RESEARCH  works  wonders  with  oil. 
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Smoothing  the  way  for  your  call 


Jan.  Linage 

[Continued  f ro m  pa pe  *>2 > 


COLUMBIA.  S.  C. 


1957 

1956 

State-m 

740,606 

782.326 

•State-S  _ 

361,171 

446,864 

Record-e  . 

633.332 

695,137 

Grand  Total  . 

. .  1,726,109 

1,924.327 

•1967—44,868 

tising. 

lines  A.  W^ 

.  Adver- 

1966—48,226 

tising. 

lines  A.  W 

.  Adver- 

HAVERHILL.  MASS. 

Gazette-e  .  530.774  461.383 

JAMESTOWN.  N.  Y. 
Post-Journal-e  796,013  792,518 

LEVITTOWN,  PA. 

Times-e 

(see  note)  696.628  682,625 

Note:  Sold  in  combination  with 
Bristol  Courier. 


MONROE.  LA. 


World-m  . 

672,518 

696,209 

World-S  . 

172,388 

202,441 

News-Star-e 

689,325 

699,371 

Grand  Total 

1,334,231 

1,397,021 

PATERSON.  N.  J. 

Call-m  . 

816.603 

796,867 

News-e  . 

1,010,446 

981,097 

Grand  Total  . .  . 

1,825,949 

1,777,964 

SALEM 

.  ORE. 

Capital  Journal-e 
Oregon 

850,760 

834,632 

Statesman-m 

Oregon 

646,685 

733,952 

Statesman-S 

129,672 

138,564 

Grand  Total  . . 

1.627,107 

1,707,048 

SCRANTON.  PA. 

Tribune-m  . 

420,943 

456.226 

{Scran tonian-S 

271,926 

326,746 

Grand  Total 

692.869 

782.972 

11957—42.069  lines  PARADE. 
11956—61,297  lines  PARADE. 

WILKES-BARRE.  PA. 
Record-m  ...  669,261  687.667 

rimes-Leader-e  897.476  904,778 

Independent'S  ..  343.307  461.462 


carbondale-herrin. 

MURPHYSBORO.  ILL. 


1957 

1956 

Southern 

Illinoisan-v 

384,230 

382,732 

Southern 

lliinoisan-S 

34,454 

50,022 

Grand  Total  . 

418.684 

432,754 

CASPER, 

,  WYO. 

T  ribunt-Herald-t* 

367,346 

342,174 

Sta  r-m 

236,922 

193,368 

T  Hbune-Heralfl 

&  Star-S  . 

76,986 

90,132 

Grand  Total  . 

681,254 

625,674 

CHAMPAIG\-U 

RBANA,  ILL. 

Courier-e  . 

594.146 

528,738 

Cou  rier-S 

161,854 

206,248 

(■rand  Total 

756.000 

734,986 

CHILLICOTHE,  OHIO 

(lazette-e 

613,095 

559.048 

CORPUS  CHRISTI,  TEX. 

Caller-ni 

1.158,206 

1.13,5,162 

Timt*s-e 

1.127.140 

1.12.5,630 

Caller-S 

•295,288 

282,408 

Grand  Tdrtal 

2,580.634 

2.543.1(81 

DAVENPORT.  IOWA 

Timen-e 

977,718 

953,442 

Dewocrat-S 

:i08.490 

322,252 

Democrat-e 

706.342 

662,116 

Grand  Total 

1.992.550 

1,937,810 

DAYTONA  BEACH. FLA. 

News-«* 

*t«>5,504 

584.850 

News-Jimrnal-S 

170.114 

177.492 

JournaUm 

fi54«150 

577.346 

Grand  Total 

1.4H9,7fiK 

1,339,688 

DECATUR.  ILL. 

Herald  & 

Review-m.  951.846  863,282 

Herald  & 

Review-S  308,462  322.714 

Grand  Total  1.260.308  1,185,996 

DENISON,  TEX. 

Herald-e  317,016  317.422 

Herald-S  104.930  151,270 

Grand  Total  121,946  468,692 

EAST  ST.  LOUIS.  ILL. 
Journal-e  196.058  459,990 

4ournal-S  177.958  238.111 


Grand  Total  1,810,034  1,943,907 

FIGI  RK.S  .sriM’l.IKI) 

BY  ITBLISHER 
ABERDEEN,  S.  D'. 


.\merican-News-6- 

2.56.732 

291,074 

American-News-S 

115,640 

126,294 

Grand  Total 

372.372 

417.368 

ABILENE,  TEX. 

Keportvr-News-ni 

670.614 

648,200 

ReiKirter-News-f 

691,:i34 

660,618 

KeiM>rter-N«*ws-S 

248.262 

302,008 

tirand  Total 

1.610,210 

1.610.826 

ALTOONA.  PA. 

Mirror-e 

808.129 

803,810 

APPLETON-NEENAH 

MENASHA.  WIS. 

!*4»st-Crescenl-e 

1,282,764 

1.172.948 

BATTLE  CREEK,  MICH. 

Enquirer  & 
News-e 

Enquirer  & 

901,523 

846,969 

News-S 

180,239 

298.469 

Grand  Total 

1.081.762 

1.145.438 

BIG  SPRING.  TEX. 

Herald-e  ,  . 

399,407 

374,360 

Herald-S 

162,708 

203,219 

(trand  Total 

562,114 

577,579 

BURLINGTON,  VT, 

Kree  Press-m 

594,318 

636,275 

CANTON,  OHIO 

Kepository-e  .  . 

1,487,850 

1,467,494 

Repository-S 

559,874 

574,294 

Grand  Total 

2,047,724 

2.041,788 

Grand  Total 

674,016 

698,101 

GRAND  FORKS.  N.  D'. 

Herald-meS 

.■SU7.«2fi 

515.268 

GREEN 

BAY,  WIS. 

P  ress-Gazette-e 

1.111.082  1.020,348 

greenvii.i.e,  tkx. 

Hfrald-Hanner-<- 

241,128 

178,731 

Herald-Hanner-S 

91.030 

89,747 

tirand  Total  . 

332.158 

268.478 

GREENWICH.  CONN. 

Timea-o 

172.178 

430.178 

HUNTINGTON,  W.  VA. 

.Vdvertiseri 

Herald 

867.782 

842,494 

I)i<patch-m 

•Herald 

847,633 

838,256 

.Advertiser-S 

267.944 

332,895 

(>rand  Total 

1.983.359  2,013.645 

•lp»’odcs  AMERIGAN  WEEKLY. 

43,063  (1967)  ; 

47,998  (1956) 

CO.MIC  WEEKLY,  4..572  (19.'.7)  : 

9.144  (1956). 


HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times-e  368.900  334,261 

JOHNSTOWN,  PA. 

Tribune- 

Democrat-d  905,002  Sb3,102 

KENNEWICK-PASCO-RICHLAND. 

WASH. 


Tri-City  Herald-e 

442.393 

414,8'27 

Tri-City  Herald-S 

92,715 

115,773 

Grand  Total  . 

536,108 

630,600 

KINGSTON 

,  N.  Y. 

Freeman -4* 

581,014 

519,792 

LINCOLN.  NEB. 


1957 

1956 

Star-m  . 

Journal-e  ... 
Journal  &  Star-S 

735,350 

746,858 

264,684 

763,522 

720,664 

291,704 

Grand  Total  . . . 

1,746.892 

1,766.890 

MADISON.  WIS. 

Capital  Times-e 
State  Journal-m 
{State  Joumal-S 

946.428 

918.792 

355,649 

871,920 

883,330 

381,108 

Grand  Total 

2.220,869 

2,136,358 

{Includes  PARADE,  41,631  lines. 
MARSHALL.  TEX. 

News- 


Me^aenKerx' 

362.390 

371,588 

News- 

Mt*ssenKer-S 

135,002 

16'2.246 

Grand  Total 

497,392 

533,834 

.MOLINE-ROCK 

ISLAND. 

ILL. 

Argus-e 

780.682 

773,526 

Dtspatoh-<> 

907,620 

857,402 

Grand  Total 

1 ,688,302 

1,630.928 

MONTEREY,  ALA. 

Peninsula 

Herald-e 

91  1,746 

738,164 

MONTGOMERY,  ALA. 

Advertiser-m  ,  . 

799,162 

914,984 

Advertiser-S  . 

256,004 

828,762 

Journal-e 

'25,944 

940,758 

Grand  Total 

1.881.110 

2,184.504 

NEW  BEDFORD.  MASS. 

Sta  nda  rd-Timc«-e 

792,960 

754,894 

{Standard- 

Times-S 

303,0.67 

Grand  Total 

1. 049.211 

1.0.67.9.61 

Ilncludi-s  PARADE.  41,5:13  (19.67) 

'>0.861  (1956)  lines. 

NORRISTOWN,  PA 

Timea-Herald-e 

691,277 

OIL  CITY-FRANKLIN, 

PA. 

Derrick-m . 

450,786 

444,966 

News-Herald-e 

273,331 

265,944 

(irand  Total 

724.116 

710.910 

ORLANDO.  FLA. 

Scntinel-m  . 

1,719,088 

l.:i65,96K 

Star-e 

1,712.214 

1,462.384 

Sentinel-Star-S 

480.032**  461,906 

Grand  Total  3,911,334  3,280,256 
Note:  1957— Total  includes  347,354 

lines  part-run  advertisinir. 

1956 —Total  includes  301,280  lines 
part-run  advertising. 

not  include  FAMILY  WEEK¬ 
LY. 


PARIS.  TEX. 


News-4 

268.u:<0 

316,932 

News-S 

1 34.549 

147,051 

Grand  Total  . 

402.679 

463,983 

PASSAIC-CLIFTON.  N. 

J. 

Htrald-News-e 

996.424 

954,403 

PENSACOLA.  FLA. 

Journal-m 

839,104 

732.592 

News-Jou  rnal-S 

215,014 

239,666 

News-e  . 

622,636 

550,452 

Grand  Total 

1 ,706.7.64 

1,522,710 

PINE  BLUFF.  AKK. 

Commercial-e 

475,216 

408,856 

••Commercial-S 

103,630 

107,646 

Grand  Total 

516,502 

••Includes  FAMILY  WEEKLY,  25,- 
200  lines. 


POTTSTOWN,  PA. 

Mercury-m  .  723,338  750,372 

RAPID'  CITY,  S.  D. 

.loiirnal-e  .  457.968  436,662 

Journal-S  120.526  161,266 


SAN  ANGELO.  TEX. 


1957 

19U 

Timea-tn  . 

568,428 

54;  52i 

Standard-e  .... 

581,126 

M»J«0 

Stands  rd-Times-S 

233,254 

281,876 

Grand  Total 

1,382,808 

1,872.756 

SIOUX 

FALLS.  S.D. 

Argus- Leader-e 

600.572 

574,140 

A  rgus-  Leader-S 

185,682 

227.178 

Grand  Total 

786,254 

80U18 

SNYDER,  TEX. 

New8-e . 

211,974 

215.824 

News-S  . 

78,778 

114.112 

Grand  Total  . 

290,752 

330,736 

SUPERIOR,  WIS. 

Telegram-e 

563,934 

551,376 

WAUKEGAN,  ILL. 

New»-Sun-e 

94.6,728 

844.8:«' 

WILMINGTON.  DEL 

News- 

Journal-meS 

1.328,191 

1.3S7,6ii:; 

CANAD.V 

CALGARY,  ALTA. 

Herald-e  1.354.209  1,260.45.' 

CHARLOTTETOWN.  P.E.I. 

Guardia.i-m  352,744  322,92: 

CHATHAM.  ONT. 

News-e  ........  614,657  679,06^ 

GALT.  ONT. 

Reporter-e  640,288  614,77 

GUELPH,  ONT. 

Mercury-e  629,295  606.22* 

HAMILTON.  ONT. 
Spectator-e  1,870,112  1.785,87i 

KIRKLAND  LAKE,  ONT. 
Northern  News-e  157,331  lll.SN 

.MOOSE  JAW.  SASK. 
Times-Herald-e  433.986  393,32' 

NANAIMO,  B.  C. 

Free  Press-e  .  426,368  356.991 

NORTH  BAY,  ONT. 
Nturiret-4*  ..  .  492,134  462,05ti 

ORILLIA.  ONT. 

Packet  &  Tinie.s-e  254,312  2.38.9i.' 

OSHAWA,  ONT. 

Times-Gazeile-e  645,747  147.99' 

OTTAWA.  ONT. 

ICiUzen-e  1.359,597  1.289^77 

llncludinir  WEEKEND  MAGAZINK 
and  COMIC  Sec. ion. 

PORT  ARTHUR,  ONT. 

News-Chronicle-e  709,973  62s,4e’ 

PRINCE  ALBERT,  SASK. 


Hcrald-e 

336.037 

QUEBEC, 

QUE. 

Chronicle- 

Telegraph-e 

X  1,’Evenement 

301,710 

Journal-m 

238,157 

X  Le  Soleil-e  .... 

652.510 

Saguenay  edition 

167,310 

Le  Soleil-L’Eveiiement 

Jfiiirnal  ( romhined- 
N«t*l-me 

tH'und  Ttital  1 

.2.61.835 

X  Comprises  ha'al  and  classified. 

(19.56  linage  not  reported  I 

SARNIA,  ONT. 

Observer-e  .  706.890  615..18' 

SUDBURY.  ONT. 

Star-e  .  753.272  7ie.57« 

TIMMINS.  ONT.  _  . 

Press-e  .  394,527  3i2,'8. 


Grand  Total  .  578,494 

ROCKFORD,  ILL. 

597,828 

Star-m  . 
Register- 

1,019,858 

885,192 

Republie-t 

I.45«.770 

1,344,420 

S;ar-S  .  . 

420.518 

484,512 

Grand  Total  .  2,897,146 

SALISBURY.  N.  C. 

2,714,124 

PosUe  . 

486.976 

439,628 

Post-S 

125,734 

177,198 

Gi'and  'I'titnl 

612.710 

616,826 

VANCOUVER,  B.  C. 

lerald-m  .  353,119  323.W; 

’rovince-e  .  1.436.575 

Sun-e  .  2.008.622 

llncliide-  WEEKEND  MAGAZINE 
.5,720  (19571  ;  46480  (19561  lines- 


WELLAND,  ONT. 


WINNIPEG.  MAN. 
Tribune-e  1,049,974 

WOODSTOCK.  ONT. 
Sentinel-Rev  iew-e  478.492 


992.541 


45S.4K' 
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UNION  PACIFIC  NEWS  STAFF 


24  HOURS 
EACH  DAY 


Whenever  you  have  a  need  for  news  concerning 
the  U.  P.,  we  want  you  to  know  that  our  news  staff  is 
at  your  disposal  day  and  night. 

Day  or  night  — call  the  Director  of  Press -Radio -TV 
Relations  serving  your  territory,  as  named  below. 


Ed  Schafer 
Omaha— JAckson  5822 

Jim  Hays 

Portland— CApitol  7-7771 


Paul  Harrison 

Los  Angeles— TRinity  9211 

Joel  Priest,  Jr. 

Salt  Lake  City— EMpire  3-1544 


W.  G.  Burden 

New  York  City— REctor  2-7440 
Ridgewood,  N.  J.— Gilbert  5-0340 

General  Director  of 


UNION  PACIFIC  RAILROAD 


editor  8C  publisher  for  March  2,  1957 


imioto(;kaimiv 


level  personnel  of  all  media  as- 

sociated  with  pictures.  This  f  oUt/l  dl  1  Cot 


Outstanding  Events 
In  Nepal's  12  Years 

By  James  I..  Collin<'s 

The  National  Press  Photo-  grapher,  who  died  in  1948,  “was 
graphers  Association  has  come  everlastingly  on  the  side  of  the 
a  long,  vigorous  way  since  the  men  on  the  firing  line.  His 


Considered 


evening  of  March  29,  1945, 
when  it  was  horn  during  a  10- 
city  phone  hookup. 

In  case  you’ve  forgotten  de¬ 
tails,  this  is  a  general  and  brief 
description  of  the  labor  pains: 
Harry  McHose,  a  publicist  now 
seiwing  as  consultant  to  the 


hours  were  their  hours — their 
problems  his  problems,”  accord¬ 
ing  to  the  belief  of  the  associ¬ 
ation.  First  recipients  were  Mr. 
Costa,  Henry  Luce,  George 
Yates,  Ernie  Sisto  and  Dr. 
Harold  E.  Edgerton. 

The  big  event  in  19.50  was 


NPPA,  conceived  the  idea  of  the  fact  the  presidency  reached 


the  long-lines  arrangement,  and 
the  late  Burt  Williams,  in  the 
company  of  a  half-dozen  friends, 
monitored  the  call  out  of  Pitts¬ 
burgh. 

The  cities  involved  were  New  truly  national,' 

York,  Boston,  Chicago,  Los  An-  plains. 

geles,  Washington,  D.  C.,  San  Of  equal  importance  during 
Francisco,  Philadelphia,  Miami,  the  same  year  was  the  associ- 
Wichita,  Detroit.  The  national  ation’s  production  of  the  “Com- 


the  West  Coast.  This  was  done 
by  pre-design  to  kill  any  notion 
the  NPPA  was  going  to  be  run 
from  any  one  spot  in  the  coun- 
try.'Tt  established  the  NPPA  as 
Joe  Costa  ex¬ 


meeting  was  sponsored  by  , 

NPPA— George  Eastman  House,  I  l-l- 

and  there  were  more  than  200  Uall 

people  present. 

Then,  in  19.54,  the  U.  S.  De¬ 
partment  of  Justice  revised  its  ^  . 

rules  concerning  U.  S.  marshals  ,.  Supreme  Court  s  refusal 
and  press  photographers  so  that  ^ey^ew  the  con- 

now,  generally  speaking,  the  tejnpt  conviction  m  a  courthouse 
marshals  are  off  the  photogra-  P“Oto^aphy  test  case  set  the 
phers’  backs.  In  the  same  pe-  approach  to  the 

riod,  the  association  created  its 

Student  Affiliate  category.  This  Charles  E.  Kenworthy,  eoun- 
program  enables  college  stu-  sel  for  the  group,  said  the 
dents  to  enjoy  the  benefits  of  Supreme  Court  did  not  pass  on 
the  association  for  four  years  merits  of  the  case.  It  denied 
at  the  nominal  cost  of  $4.  ^  writ  of  certiorari,  without 

opinion. 

Brownell  a  Speaker  ^  publisher  of 

U.  S.  Attorney-General  Her-  the  Greensburg  T ribune-Revitw 
bert  Brownell  was  vital  in  the  one  of  the  principals  in  the 
life  of  the  NPPA  in  1955.  He  court-inspired  test,  said,  “we 
was  the  first  top  government  will  take  the  case  to  the  federal 
official  to  attend  a  banquet.  He  court  in  Pittsburgh.” 
addressed  the  10th  annual  con¬ 
vention  at  Colorado  Springs 
and  led  the  way  to  NPPA’s 
participation  in  the  ABA  Phila¬ 
delphia  demonstration. 


7  Participated 
Pictures  were  taken  in  the 
corridor  outside  the  courtroom 
of  Judge  Edward  G.  Bauer  be- 


conversation  lasted  for  about  an  plete  Book  of  Press  Photogra-  alone  more  than  5000  people 


This  was  the  year,  too,  when  fore  and  after  the  sentencing  of 
an  Audio-Visual  library  was  John  Wesley  Wable,  the  “Turn- 
put  in  business.  In  the  last  year  pike  Phantom  Killer.” 


hour ;  the  phone  company  picked  phy,”  which  is  still  in  print 


up  the  tab;  and  the  organiza¬ 
tion  began  to  jell.  Initial  mem¬ 
bership  was  900-1000.  Now 
there  are  2700  members. 

Key  Accomplishments 

.\s  the  NPPA  comes  up  to 
its  12th  convention,  perhaps  you 
would  like  to  review  some  of 
its  key  accomplishments. 

In  1946,  for  instance,  Joe 
Costa,  first  president  and  now 
board  chairman  and  always  the 
association’s  guiding  hand  and 
strong  back — in  that  year  Joe 
talked  to  the  ASNE  in  Wash- 


About  9500  copies  have  been 
sold  in  65  countries,  and  it  is 
being  used  as  a  text  in  colleges 
and  universities. 

1951  was  a  money  year: 
Encijclopedia  Britamiica  gave 
$.3,000  to  finance  the  associ¬ 
ation’s  educational  program. 

Job  Placement  Bureau 

There  was  a  triple-header  the 
next  year.  For  the  first  time 
the  NPPA  left  the  friendly 
boards  of  Atlantic  City  and  the 
inimitable  touch  of  Mai  Dod¬ 
son  for  its  convention.  The  boys 


Judge  Bauer  found  the  news¬ 
men  guilty  of  criminal  contempt 
April  12,  1955. 

Fines  of  $500  and  five-day 
,  ,,  r,  .  .  X  n  .  sentences  and  costs  were 

of  the  /eoc/,csfcr  (Minn.)  Pont-  imposed  on  William  Block,  pub- 


have  heard  the  tape  recordings, 
which,  incidentally,  are  free  to 
interested  parties.  The  library 
is  in  the  home  of  Don  Swenson 


ington.  It  was  the  first  time  a  took  off  for  the  wilds  of  Gal- 
photographer  representing  a  veston,  Tex. 


press  photographers’  organiza¬ 
tion  had  spoken  to  this  group 
of  editors. 

The  following  year  Basil 
(Stuffy)  Walteis,  executive 
editor  of  the  Chicago  Daily 
\eu-s,  wrote  in  support  of 
the  NPPA  in  the  Journalism 
Quarterly.  The  association,  he 
said,  “is  making  a  fine  effort  to 
improve  craftsmanship  and  pro¬ 
fessional  standing.” 

photo  contest  was  the  out¬ 
standing  innovation  of  1948. 

Sprague  Award 


This  was  the  time,  too,  when 
the  association’s  Job  Placement 
Bureau  was  established.  The 
late  Steve  Ditzian  was  in 


Bulletin. 

1955  had  still  a  third  event: 

“Honor  Poll  of  Judges  Who  to7'oV ^he'' PostrCazeUer  and 
Believe  in  a  Free  Press.”  This  David  W.  Mack, 
is  a  feature  appearing  in  the 
NPPA’s  house  magazine.  Names 

and  cases  are  played  up,  and  ;‘en7en7es  t^Rober't  PurdyTfree' 
so  far  l.)()-plus  judges  have 
been  mentioned.  Each  judge 
will  soon  receive  scrolls  in  local 
ceremonies. 

Canon  .‘15  was  hit  hard  in 
1956  with  the  Colorado  Supreme 
Court  decision,  which,  in  effect, 
repudiated  all  the  misstate¬ 
ments  of  the  canon  and  re- 


lisher  of  the  Pittsburgh  Pott- 
Gazette,  Andrew  Bernhard,  edi- 


The  judge  also  ordered  $100 
fines  and  costs  and  five-day  jail 


lance  photographer,  and  to 
Reporter  Vince  Johnson  and 
Photographers  Don  Bindyke  and 
James  G.  Klingensmith,  all  of 
the  Post-Gazette 

The  State  Supreme  Court  up¬ 
held  the  convictions  o  f  the 
Westmoreland  County  Ckiurt, 


turned  control  of  the  courts  in 
that  state  to  the  individual 


charge.  Today  the  assignment  judges,  as  Joe  Costa  puts  it. 
is  handled  by  Jerry  Clarke,  who  It  was  also  the  time  to  start 
is  also  president  of  the  Chicago  a  Membership  Secretary’s  office. 
Press  Photographers  Associ-  with  Lester  Linck  as  head  man 
ation.  In  its  brief  span  the  bu-  at  $50  a  week.  The  NPPA  says 
reau  has  placed  at  least  150  this  office  is  important  because 


men  in  jobs. 

The  third  happening  was  the 
liaison  established  with  the  U. 
S.  Air  Force.  As  a  result,  AF 
policy  rules  were  rewritten  and 


leaving  the  fines  but  throwing 
out  the  jail  sentences. 

Judges  Ponder  Issue 

Judge  John  Biggs  of  PWl*; 
delphia,  chairman  of  a  special 
committee  of  five  federal  judge.' 
set  up  by  Chief  Justice  Warren, 
said  this  week  he  expects  it 
will  soon  consider  the  question 


In  1949  the  association  set  culty  getting  crash  pictures, 
up  the  Joseph  A.  Sprague  Came  1953  and  educational 
award  (plaque,  citation  and  progress  had  more  tone.  For 
diamond  ring).  This  highest  one  thing,  there  were  short 
honor  the  NPPA  bestows  was  courses  given  on  the  West 
named  after  the  head  of  the  Coast.  For  another,  there  was 
photojournalism  department  of  the  Rochester  (N.  Y.)  Photo 
Graflex.  The  ex-news  photo-  Conference  for  management- 


membership  relations  have  been 

improved.  -  -  -  -  .  , 

Finally,  in  1956,  editors  for  of  taking  news  pictures  in  fw- 
the  first  time  had  the  oppor-  eral  court  rooms. 

^ _ ^  _  _  _  tunity  to  see  in  one  exhibit  all  Justice  Warren  appointed  tw 

photographers  had  less  diffi-  the  tools  of  press  photography,  committee  to  seek  ways  of  i®' 

The  chance  came  at  the  ASNE  proving  and  expediting 
convention  in  Washington  last  ministration  of  justice.  The 
.A.pril.  other  members  are  Judge  Pottw 

The  Big  Picture  this  year?  Stewart  of  Cincinnati,  Judge 
Well,  the  year’s  young,  but  to  Lois  E.  Goodman  of  San  Fran- 
date  it  has  to  be  the  group  in-  cisco,  Judge  Orie  Phillips  <• 
surance  plan  for  members  Denver  and  Judge  Ben  C.  Con- 
which  goes  into  effect  March  1.  nally  of  Houston. 
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COAL  FACTS 


by  the 

National  Coal  Association 


THE  NATIONAL  COAL  ASSOCIATION  •  SOUTHERN  BUILDING,  WASHINGTON  5,  D.C. 


of 


March,  1957 

Keynote  of  expanding  industrial  economies  in  this  country 
and  abroad  has  been  the  constantly  increasing  demand  for  ' 
energy.  This  accelerating  need  is  particularly  applicable  to 
coal  for,  in  the  majority  of  cases,  the  required  fuel  must 
be  coal  of  a  specific  quality.  For  example,  steel  production 
in  Western  Germany  -  typical  of  overseas  industrial  growth  - 
is  greater  today  than  for  all  of  Germany  before  World  War 
II .  And  every  ton  of  steel  produced  requires  a  ton  of  coal . 
However,  Western  Europe  faces  a  serious  shortage  of  this 
quality  of  coal .  The  European  coal  industry  cannot  produce 
it  fast  enough  to  meet  the  demand.  And  limited  mechaniza¬ 
tion,  decreasing  manpower  and  low  output  rate  in  European 
mines  make  it  unlikely  that  coal  production  will  be  adequate 
in  the  foreseeable  future  . 

The  United  States  is  being  called  upon  to  meet  this  energy 
deficit .  The  high  quality  of  American  coal  and  the  flexibil¬ 
ity  of  our  production  capacity  make  our  coal  industry  the 
logical  source  of  energy  in  these  foreign  markets.  More  and 
more  overseas  industries  are  looking  to  this  country  for 
fuel  supplies.  Even  Poland  and  Hungary,  ordinarily  coal 
exporters,  have  made  inquiries  concerning  the  importation  of 
American  coal. 

But  there  are  certain  problems  attendant  on  our  alleviating 
the  overseas  fuel  need.  One  of  the  most  serious  is  transpor¬ 
tation  from  our  shores .  The  scarcity  of  ocean  vessels  for 
coal  movement  has  not  only  threatened  the  number  of 
shipments  but  has  forced  freight  rates  to  an  unreasonable 
figure.  From  $9  a  ton  two  years  ago,  these  rates  have  risen 
to  about  $14  a  ton  today.  This  cost  is  reflected  in  the 
selling  price  overseas,  placing  American  coal  at  a  marketing 
disadvantage  and  creating  an  economic  problem  for  foreign 
coal  users . 

Today  American  coal  producers  and  coal  exporters  are  working 
to  iron  out  the  difficulties  which  impede  a  smooth  flow  of 
coal  to  energy-hungry  markets.  While  meeting  today's  needs 
here  and  abroad,  they  are  moving  to  anticipate  the  demands 
of  tomorrow.  Vast  investments  are  being  made  in  new  mines, 
modern  equipment  and  additional  mechanization  in  every 
aspect  of  coal  production  and  marketing.  The  goal:  High- 
quality,  low-cost  fuel  for  the  world. 


Material  in  Coal  FocIs  may  be  quoted  or  reproduced  for  any  purpose.  If  further  information  it  desired,  contact  Notionoi  Cool  Association. 

(Advertlstment) 


DITOR  ac  PUBLISHER  for  March  2,  1957 


67 


ly  thereafter  was  promoted  to  rp  pv 

cub  reporter.  ,  .  1  0X808  P aV 

hen  Broadway  columnist  J 

Mark  Hellinger  moved  from  the  *  U.  i  i 

News  to  the  Mirror  in  1930  at  1  nDLll/0  LO 
$1000  a  week,  he  saw  to  it  that 

his  friend  Jim  got  a  job  as  a  Hnnoo 

repoiier  on  the  same  paper  for  UOl  1;  llUllCcl 
$25.  Later  he  became  Mr.  Bel¬ 
linger’s  assistant.  Fort  Worth,  Tt 

That  was  the  beginning  of  a  Fellow  newspapermen  >3 

King  Features  Syndicate  this  ror  at  $25  a  week.  Not  too  many  try-out  at  about  every  position  thanks  to  Bert  N.  Honca  vii 

week  signed  Jim  (“The  Day  years  later  he  came  to  literary  in  the  business,  which  was  the  president  and  general  manai: 

Lincoln  W’as  Shot”)  Bishop  to  attention  with  “The  Day  Lin-  way  Mr.  Bishop  wanted  it. 

do  a  three-a-week  general  col-  coin  W’as  Shot,”  a  best  seller.  _  ,  ^  § 

umn  on  a  carte-blanche  basis.  In  May  his  latest  book,  “The  Boating  i^olllinn 

The  author  of  six  books.  Day  Christ  Died,”  will  be  pub-  Newpaper  Features  Syndicate 
numerous  articles  and  a  special  lished.  This  book  has  already  of  Chicago  announces  it  has  a 
series  for  Hearst  Newspapers  netted  him  more  than  $350,000  new  weekly  illustrated  boating- 
will  begin  his  editorial  free-  from  Hollywood  and  both  for-  yachting  column,  “You’re  the 
wheeling  on  April  15.  A  KFS  eign  and  domestic  publishers.  Skipper,”  by  John  Bohannan, 
spokesman  said  Mr.  Bishop  has  the  syndicate  said.  editor  of  the  Cohimbua  (Ohio) 

been  given  a  free  hand  because  Mr.  Bishop  was  born  in  Jer-  Star.  The  author  has  had  45 
he  is  a  “good  reporter  and  a  sey  City,  N.  J.,  the  son  of  a  years’  experience  with  his  sub¬ 
quality  writer.”  police  officer.  After  a  session  at  ject  and  has  skippered  every 

T-i  I  „  „.  ii  1  .,11  1  Drake  College,  he  took  a  job  craft  from  outboard  hydro- 


King  Signs  Jim  Bishop 
To  3-a-Week  Column 


Honea 


est  educated  journalist  Out  of  Limelight 

•ica”).  Although  his  fa-  ^*'***'.  1).  A.  Greenwell,  f^a/Zas  r/mf 

3  not  impressed  with  his  North  American  Nevv’spaper  //era/d  vicepresident,  said  Mi 

lalifications  for  such  a  Alliance  has  for  March  9-10  labored  hard  for  th 

he  got  him  on  the  ZVeio  release  a  four-part  series  about  newspaper  industry  while  stay 
lily  }^ews  at  $12  a  week  the  first  ship  designed  to  leave  ■  limelight  H- 

pyboy.  the  earth  Author  is  Martin  director  of  Southeri 

irst  duties,”  Mr.  Bishop  Caidin,  military  writer,  rockets  Newspaper  Publishers  .\ssocia 
id,  “consisted  mostly  of  and  guided  missiles  expert.  £y3y  „„  j),, 

mt  to  get  sauerkraut  ^  SNPA  labor  committee  fron 

r  reporters  with  hang-  I945  1947.  on  the  ANP^ 

In  two  months  he  was  Pierotti  Named  Special  Standing  Committe 

1  assignment  and  short-  President  since  1942;  on  the  newspape 

T  u  T)-  X  l  x-  panel  of  the  War  Labor  Boar: 

John  Pierotti,  spor  s-pohtic-  ^943  1945  ^^4  „„  tk 

al  cartoonist  of  the  New  York  ^^PA  board  of  directors,  fror 
Post,  was  elected  president  of  4944  4934 

the  National  ,,  1. 

Cartoonists  So-  ^  !Zr 

oi-  East  Texas  in  1904.  Two  year 

i  npti^TYipptino-  nn  ^*^ter  he  was  .selling  classifit: 

I  ads  for  the  Fort  Worth  Sta- 

other  officers-  merged  with  the  Tdf- 

Bin  Crawford,  gram  He  rose  to  business  mar- 
editorial  car-  ager  then  to  his  present  post.  ] 
•fl  toonist,  Newark  In  presenting  the  plaque,  M: 
(N.  J.)  News,  Greenwell  said:  “without  tat- 
first  vicepre.si-  ing  any  credit  away  from  M: 
dent;  Dick  Ca-  Amon  Carter  Sr.  or  Mr.  Jamfc 
Pierotti  valli,  NEA  syn-  North  (late  publisher  an- 
dicated  cartoonist,  second  vice-  editor  of  the  Star-Telegram)  ^ 
president;  Paul  Terry,  former  Iiave  always  looked  at  - 
producer  of  Terrjdoons,  secre-  Honea  as  the  mastermin  _ 
tary;  Ben  Roth,  gag  cartoonist,  H*®  Star-Telegram  opera  10 - 
treasurer;  Bob  Lubbers,  United  New  officers  of  TDNA 
Feature  Syndicate  cartoonist,  S.  B.  Whittenburg,  Anww’ 
general  membership  representa-  Globe-Times,  president:  Cmn! 
tive;  and  Rube  Goldberg,  hon-  Clyde  Jr.,  Tyler  Courier-Tiisif 
orary  president.  vicepresident:  and  C.  H. 

Mr.  Pierotti,  45,  has  been  per,  Houston  Post,  treasuW 
treasurer  of  the  society  for  the  Mr.  Whittenburg  succeeds  Bfi 
past  nine  years.  Decherd  Jr.,  Dallas  News. 
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Bomb  for  a  bride? 


^  mail)  l<)\es,  Senor  Don  Donamor 

married  Jett  Jetson,  the  tycoon’s  daughter... 

flame  in  South  America  all  burned 
It  up-  He  plans  to  start  a  Red  uprising  — hut  he 

hadn’t  planned  on  Bonita  seeing  red!  Will  the  sleek  sheik  find  that 
a  revolution  is  a  tame  tamale  compared  to  a  scorned  sweetheart? 


Jark 


b)  Zack  Mosley,  packs  passion  as  well  as  planes .. .delivers  drama 
charged  with  dynamic  dynamite.  The  favorite  strip  of  aviation 
comliines  jets  with  fast  action  in  a  story  that  keeps  the  readers  up 
in  the  air  — waiting  to  buy  tomorrow’s  pajier.  A  circulation 
lifter  for  all  ages  and  both  sexes!  For  jiroofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott.  Manasier. 


Chicago  Trihune^IVotv  Yark  jVou\s 

Wmm^  .\firit  Hulltlin0.  \ffir  York 
^ynatcata^  mne.  Tribune  Towr,  t  hlraoo 


EXPERIENCE 

/ 

counts  in  the 
research  lab . . . 

. . .  and  in 


syndicated  features 


hen  you  buy  a  Brand  Name  radio  or  an  electric  drill  for  your 
home  workshop  or  even  a  light  bulh,  you  know  it  has  been 

perfected  by  highly  skilled  and  experienced  research  men. 

In  features,  it  pays  to  deal  with  an  organization  that  has 
proved  its  skill  and  experience— that  has  produced  the  greatest 

number  of  successful  features  for  tbe  greatest  number  of  papers  in 
tbe  greatest  number  of  countries  in  every  part  of  tbe  world. 

The  Most  Trusted  Brand  Name  in  Features  is 


editor  sc  publisher  for  March  2.  1957 


69 


Education 

{Continued  from  page  13) 


ACCREDITATION  report  on  19  schools  of  journalism  was  considered  at  this 
New  Orleans  Feb.  23.  Final  report  will  be  made  to  the  American  Council  on 
ism  April  20-21  at  New  York.  Left  to  right,  seated — Earl  English,  Missouri;  I. 
State;  Burton  W.  Marvin,  Kansas,  chairman;  Frank  Ahlgren,  Memphis,  represei 
Moeller,  Iowa;  standing — Walter  Wilcox,  Iowa;  Baskett  Mosse,  Northwestern; 

Brevard,  N.  C.,  representing  weeklies. 


>  p  u  ai  stuaent  gets  pianci.-;  Haye.s  of  the  Univer-  12  semester  hours  of  natural  whether  they  took  90  s 
rom  CO  ege  ^  four  yeais.  gjjy  Florida  gave  journalism  sciences,  0  semester  hours  of  hours  in  liberal  arts,  or 

Perhaps  It  s  a  state  of  mind.  Or  education  what  might  reason-  mathematics,  and  11  semester  only  80. 

a  way  of  looking  at  things.  Or  ^e  described  as  “hell.”  hours  of  foreign  language, 

mental  disciplme  though  the  part:  “Southern  “For  the  'B.A.  degree,  the 

^f^th°  ^  ^  view  journalistic  pedagogy  has  got  comparable  requirements  are 

itself  snagged  on  ‘practicality’  12  semester  hours  of  English 
Liberal  Arts  Courses  ...  its  teaching  creed  is  heavily  composition  and  literature,  12 

But  of  this  I  think  I’m  sure  hucksterized.  It  loathes  the  semester  hours  of  social  sci- 
that  a  college  education  Phrase  ‘in  the  long  haul’  and  ences,  12  semester  hours  of  na- 
least  of  all  is  mastery  of  the  ‘quick  turnover’  in  educa-  tural  sciences,  6  semester  hours 

core  bodies  of  human  Vnowi  tion  .  .  .  It  is  now  Completely  of  mathematics,  and  14  semester 
edge.  Nobody  even  comes  close  hand  and  thumbs  its  nose  ’  -  - 

in  four  undergraduate  years.  parents 

v„i.  T.  .V  restoration  of  liberal  education 

Yet  when  the  newspaperman  .  .  •  i..  » 

^  IS  even  dimly  in  sight.” 

charges  jo;irnalism  education  Answerimr  Mr  Haves’  niece  to  me 
with  “interfering  with  the  Mi.  Hayes  piece,  ro  me, 

1  I.  at  the  request  of  this  writer,  ber 

students  liberal  education”  ,  j  r 

„  •  J.I.  i.  •  1  the  head  of  a  major 

what  he  means  is  that  journal-  .  ,  , 

ism  courses  are  being  substi-  J«f"^hsm  school  says 
tuted  for  an  equivalent  number  outrageous  charges  against  edu- 

T-  V  1.  •  1  cation  for  journalism 

of  courses  in  English  or  social  . 

science  or  languages,  or  what-  ^ot^ply  to  the  School  of  Jour- 

ever.  That  is,  for  courses  tra-  vi  ,  ^  university).  1 

1  1  »  should  like  to  offer  a  comparison 

ditionally  identified  as  liberal.  ,  ,  ti  •  i  «  a  i.  hie 

between  our  Bachelor  of  Arts  his  appearance. 

When  he  makes  the  charge,  gyjj  Bachelor  of  Journalism  pro- 
the  journalism  educators  get  all  grams  (here)  and  ' 
shaken  up,  and  point  to  the  fact  puzzled  reader  decide  for  him- 
their  curricula  require  more  self  whether  our  B.  J.  program 
liberal  arts  courses  than  any-  offers  a  good  liberal  education. 

body.  Whereupon  they  fall  into  xt  x  ,,  r  rv  i-x  prrads  is  nonsense.  Fact  is, 

the  same  error  as  their  critics.  ^ot  a  Measure  of  Quality  college  graduating  class 

Because  whether  a  student  has  “Of  the  120  semester  hours  most  of  the  “best  educated” 
taken  120  undergraduate  units  required  for  our  B.  J.  degree,  grailuates  will  not  be 
of  “liberal  arts,”  or  only  90,  is  34  semester  hours  of  the  re-  arts  majors.  Where  a 
not  the  criterion  for  judging  quirements  are  in  the  field  of  school  of  journalism  is 

the  quality  of  his  college  edu-  liberal  arts.  We  require  18  se-  conducted  it’s  a  pretty  si 

cation.  mester  hours  of  English  com-  that  some  of  the  best  ed 

Writing  in  a  recent  issue  of  position  and  literature,  27  se-  graduates  will  be  jour 
the  South  Atlantic  Bulletin,  mester  hours  of  social  sciences,  majors.  And  this  regard! 


hours  of  foreign  language.” 

No  quick  Now  this  is  great,  and  tends 
to  refute  Mr.  Hayes’  major 
premise.  But  it  is  not,  it  seems 
the  answer.  The  num- 
of  liberal  arts  semester  , 
southern  hours  taken  by  the  student  dur- 
‘The  ing  his  four  years  is  not  the 
measure  of  the  quality  of  his 
do  education.  The  measure,  rather, 

•-  is  the  total  impact  of  his  col- 
I  lege  education  on  his  thinking, 
his  ways,  manners  .  .  .  yes,  even 
It’s  the  total 

contribution  to  his  maturation  "’I 
let  the  and  maturity.  more 

To  say  that  the  “best  edu¬ 
cated”  college  graduates  an 


a  course  in  early  European  His¬ 
tory  is  more  “befitting  a  fre* 
than  a  course  in  Histor 
of  American  journalism;  if  Eng 
lish  composition  or  social  sci 
ence  are  more  “befitting  a  fre* 
than  newswriting,  or  re- 


‘befitting  a  fre* 


man 

porting  of  public  affairs,  a 
least  nobody’s  proved  it. 

And  certainly  a  curricular 
'hich  includes  journalism  |- 
‘liberal”  by  exact  defini¬ 
tion  of  the  word  than  one  wUt- 
restricts  itself  to  the  tradition¬ 
al  “liberal”  subject  matter. 

Anyway,  newspapermf- 

shouldn’t  be  suckered  into  re¬ 
peating  the  gobbledygook  «• 

_  “sound  liberal  education.”  Mart 

good  better  that  they  start  thrown? 
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Now  Autonetics  brings  laboratory  precision  to  the  assembly  line 

•  ..with  quantity  production  of  electro-mechanicai  brains,  nerves  and  muscles 


Autoiiiutic  flijrlil  control  or  guidances) stems  must 
o|)erate  as  dej)endal)lv  as  the  human  faculties  they 
supplement.  Compact  enough  for  the  sleek  confines 
of  a  jet  or  missile  ...  vet  rugged  enough  for  environ¬ 
mental  phenomena  that  defy  description  .  .  .  they 
must  he  machined  and  asseiuhled  with  a  precision 
as  exact  as  diamotid-cutting.  To  make  just  one  is  a 
t**<  hnologieal  triumph— hut  the  need  is  for  thousnnds. 

Ihat's  why  Al'To.nktics*  quantity  production  of 
these  electro-mechanical  stand-ins  is  a  new  mile¬ 
stone  in  American  mamifaeturing.  It  has.  in  fact. 

m«*anl  turning  production  into  an  exact  sc  ience _ 

with  techniques  that  rival  those  of  an  operating 
room  . . .  w  ith  tools  that  synthesize  and  multiply  the 
skills  <»f  the  master  craftsman. 

In  a  husiness  where  even  a  thumbprint  could 
cause  intolerahle  inaccuracies,  mechanisms  are 
assemhied  in  special  dust-free  rooms _ hy  tech¬ 

nicians  as  immaculate  as  surgeons,  and  with  the 

AUTOMATIC  CONTROLS  MAN 
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same  scalpel  sureness.  Production  tolerance's  have* 
heen  redu«-ed  to  millionths  of  an  inch. 

P'inallv .  these  sv  stems— on  whose  aceuraev  human 
lives  and  purposes  will  one  day  depend  — must  he 
tested  hy  equipment  moresensitive.and  tostandards 
more  exacting,  than  the  products  themselves. 

Todav  Actonktics  is  one  of  the  few  companies 
in  the  world  that  can  produce  in  quantity  the  electro¬ 
mechanical  products  it  designs:  autopilots,  auto- 
navigators.  armament  contr<ds,  conq»uters.  and 
other  complete  svstems  for  the  military  and  industry. 

h'or  detailed  information —or  for  employment  in 
this  dvnamic  fiehl— write:  At  To.NKTics.  Dept.  K-72, 
122  hi  Lakewood  Blvd.,  Downey,  California. 

Autonetics 

A  DIVISION  OF  NORTH  AMERICAN  AVIATION,  INC. 

HAS  NEVER  BUILT  BEFORE 
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Newspapers 
In  Grasp  of 
Cost  ‘Goliath 


St.  Paul,  Minn. 

Newspapers  have  been  taking 
■pot  shots”  at  the  “Goliath”  of 
high  costs  of  production,  but 
those  costs  are  still  going  up, 
Franklin  D.  Schurz,  editor  and 
publisher  of  the  South  Bend 
Tribune,  told  the  Northwest 
Mechanical  Conference  here 
Feb.  24. 

he  said. 


At  the  same  time, 
costs  have  been  held  down  in 
other  industries  far  better  than 
in  ours.  He  cited  newsprint 
companies  who  have  kept  labor 
cost  increases  comparatively 
low  because  of  faster  equipment 
and  more  efficient  methods  of 
production. 

Newspaper  management  has 
in  the  past  tried  to  meet  rising  Xo  South  America 
costs  with  increases  in  adver¬ 
tising  and  subscription  rates.  In 
doing  this,  he  said,  they  have 
been  placed  at  a  disadvantage 
with  competitive  media. 

Mr.  Schurz  predicted  that  in 
15  years  the  work  week  will 
be  cut  five  hours  and  wages  in¬ 
creased  45%.  As  a  result,  he 
said,  other  ways  must  be  found 
to  hold  down  costs. 

What  avenues  are  open  for 
lowering  costs?  He  named  two: 

(1)  Better  personnel,  with 
more  attention  to  original  hir¬ 
ing  methods  and  improved 
training. 

(2)  Better  machinery  and 
equipment. 

“In  the  past,”  he  said, 


ON  THE  MOVE — Ridder  newspaper  executives  congratulate  A.  E.  |AI)  Rosene,  second  from  left,  i 
his  appointment  as  mechanical  superintendent  of  the  San  Jose  (Calif.)  Mercury  News  and  producti 
manager  of  the  Ridder  West  Coast  papers.  He  has  been  mechanical  superintendent  of  the  St.  P, 
Dispatch-Pioneer  Press.  Left  to  right — M.  M.  Oppegard,  Grand  Forks,  (N.  Dak.)  Herald;  Mr.  Rose 
Daniel  H.  Ridder,  St.  Paul;  Bernard  H.  Ridder  Jr.,  Duluth  Herald  and  News-Tribune;  Harold  Shug,> 
St.  Paul;  and  Henry  Schmitt,  Aberdeen  (S.  Dak.)  News. 


Semi-Weekly  Dies, 
Victim  of  High  Costs 

Flint.  Mi 

The  Flint  \  cwsi-Advertb' 
a  semi-weekly  morning  pa;' 
will  cease  jsublication  with 
March  8  issue.  All  40  fullti 
and  10  parttime  employes  of  t 
paper  were  given  two  wee 
release  notice. 

Bernard  C.  George,  bush' 
manager,  said  that  increa.- 
costs  of  labor,  newsprint  a 
general  expenses  made  furth 
publication  “unwise.”  Th 
News-Advertiser  was  foiiri' 
Dec.  22,  1933. 


The  Associated  Pre.ss  has  an-  •'  * 

nounced  a  broadening  of  its  Hayes  Center,  Neb. 

activities  in  South  America  This  town  of  370  persons 

with  the  appointment  of  didn't  want  to  lose  its  weekly 

Thomas  J.  Stone  as  assistant  to  newspaper,  the  Times-Repub- 

F red  L.  Strozier,  South  Ameri-  lican,  so  local  businessmen 

can  manager.  gol  together  and  purchased 

Mr.  Stone,  40,  is  a  native  of  the  plant. 

Richmond,  Ky.  and  in  10  years  Former  Publisher  Cal  Nel- 

with  the  AP  he  has  worked  at  son  had  acccpte<l  a  position 

Dallas,  New  York,  San  Fran-  as  advertising  manager  of 

cisco,  Tokyo,  Cairo  and  Frank-  the  Hays  (Kas.)  Daily  News 

furt.  He  was  a  staff  corres-  and  put  the  paper  up  for 

pendent  covering  the  Korean  sale  hut  the  only  bid  was 

War.  fQP  the  circulation  list. 

Before  coming  to  the  AP  in  Merchants  formed  a  cor- 

1947,  Mr.  Stone  gained  exper-  poration  to  operate  the 

ience  on  his  hometown  news-  paper  and  Mrs.  H.  B.  McKih- 

,  ,  paper,  the  Lexington  (Ky.)  bin.  who  managed  the  paper 

Herald-Leader,  the  San  Juan  it  was  owned  hv  Mr. 

industry  has  made  the  mistake  R  the  Xelson,  will  continue  as 

of  hiring  the  first  boy  who  ap-  g^n  Antonio  (Tex.)  Evening  trustee  of  the  publication. 

plied,  or  a  relative  or  a  friend  jsjews.  _ 

of  a  friend.  This  is  a  precari-  IVIr  Strozier  who  suffered  a 

ous  situation,  he  explained,  be-  heart  attack  recently,  was  ex-  Zelllier,  O’Brien 

cause  the  apprentice  of  today  pected  to  resume  work  in  about  flivpii  Prntiintimi« 

may  be  the  foreman  of  tomor-  ^  month  R^iveil  rromotloll8 

row;  and  if  you  are  to  have  ,  Pittsburgh 

good  supervisory  material  grow-  Alan  G.  Nicholas,  assistant 

ing  up  in  your  plant  you  must  lif-e  Riiv«  publisher  of  the  Pittsburgh 

hire  with  care  in  the  beginning.  *  ^  Sun-Telegraph,  this  week  pro- 

More  than  470  persons  were  Suburban  Weekly  moted  J.  Alex  Zehner  to  man- 

registered  for  the  Conference,  North  Tonawanoa  NY  ^^ing  editor  and  named  John  showing  this  year, 

which  was  presided  over  b^  H.  O'Brien  executive  editor. 

Charles  V.  West,  foreman  of  To^awanda  Publishing  Corp.,  Mr.  Zehner  has  been  assistant  Altleil  James  Rejoins 

the  St.  Paul  Dispatch-Pioneer  Publishers  of  the  daily  Tona-  managing  editor  of  the  Hearst  ,  lifn  J/ilie 

Press  stereotype  department  v:amla  hews  since  1880,  has  afternoon  daily  since  August,  Week  MafjaZU 

,  ■  purchased  the  free-distribution  1954.  Mr.  O’Brien  formerly  held  Euclid  M.  Covington,  p«- 

R  I  f  P  *  t  weekly  Kenniore  Record-Adver-  editorial  positions  on  the  De-  dent  of  United  NfW.'i'i*? 

EiUCl  ol  a  rroject  tiser.  troit  Times  but  has  been  writ-  Magazine  Corporation,  ? 

Muskogee,  Okla.  Mrs.  Charles  E.  Hewitt  Jr.,  jng  and  reporting  in  the  Hearst  lishers  of  This  Week  magaiii'' 

Tams  Bixby  Jr.,  publisher  of  News  publisher,  said  the  week-  Newspapers’  campaign  for  bet-  announced  this  week  that  Ald^ 

the  Muskogee  Phoenix  and  ly  will  be  continued.  ter  roads  the  last  four  years.  James  has  rejoined  the  en’r 

Times-Democrat,  has  bought  The  Record-Adveiliser,  estab-  Mr.  O’Brien  joined  the  De-  in  an  executive  capacity, 

the  physical  plant  of  the  bank-  Hshed  45  years  ago,  was  sold  troit  Times  in  1929.  Mr.  Zehner  Mr.  James  was  vicepresiof' 

rupt  Muskogee  Morning  News  to  the  News  by  Mrs.  C.  D.  joined  the  Sun-Telegraph  as  a  member  of  the  board  of  n 
with  a  high  bid  of  $17,000.  The  Fahnestock,  who,  with  her  hus-  city  editor  in  1927.  rectors,  and  director  of 

News  recently  listed  its  debts  band,  the  late  P.  D.  Fahnestock,  Both  will  work  under  Wil-  tising  of  the  P.  Lorillard  Cos 

at  $55,000;  assets  $23,000.  purchased  it  in  1950.  liam  S.  Lampe,  editor  in  chief,  pany  for  nine  years. 
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if  newspapers  are  your  customers... 

THE  BEST  TIME  TO  REACH 
THEM  IS  DURING  THE 
A.N.P.A.  CONVENTION 

...and  the  best  place  to  sell  them  is 
in  E&P's  two  big  Convention  Issues! 

Looking  for  the  opportunity  to  talk  to  the  top  executives 
in  the  newspaper  industry  about  your  product  or  service? 
Whether  you’re  selling  plant  equipment  or  printing  ma¬ 
chinery,  features,  comics  or  columns— y(»u  can  capture 
the  attention  of  your  best  customers  when  they’re  in  the 
mood  to  buy  .  .  .  whether  they’re  attending  the  Convention 
or  just  home  reading  about  it  ...  in  the  publication  where 
they'll  he  looking  for  your  message! 

PRE-CONVENTION  ISSUE — APRIL  20 

.  .  .  distributed  at  the  Waldorf  to  all  ANPA  Convention 
delegates  and  guests,  furnishing  them  with  the  complete 
program  of  events,  calendar  of  social  activities  and  meet¬ 
ings,  names  and  hotel  addresses  of  everyone  in  attendance. 
It’s  MUST  reading  for  all  newspaper  executives,  an  edition 
they’ll  save  and  study  carefully.  There’s  no  better  way  of 
reaching  this  important  audience.  Forms  close  on  April  8. 


•  Plan  to  advertise  in  both  Con¬ 
vention  Issues,  Write,  wire 
or  phone  your  reservations 
now.  Rates:  Full  page,  $510; 
half-page,  $290;  quarter- 
page,  $165;  eighth-page, 
$105  .  .  .  or  your  contract 
rates  apply. 


CONVENTION  ISSUE — APRIL  27 

(.  . .  with  a  special  "bulldog"  edition  distributed  on  Thursday 
morning,  April  25,  at  the  Convention)  .  .  .  reporting  Con¬ 
vention  proceedings,  results  of  conferences,  with  compre¬ 
hensive  coverage  of  all  sessions,  plus  texts  of  speeches. 
Loaded  with  pictures,  personality  sketches,  highlights  and 
sidelights,  it's  read  thoroughly  by  the  entire  industry,  pro¬ 
viding  highest  readership  for  your  advertising  copy.  Con¬ 
vention  Issue  deadline  for  copy  is  April  15. 

ADVERTISE  IN  THE  A.N.P.A.  CONVENTION  ISSUES  OF 

Editor  &  Publisher 

Suite  1700,  1475  Broadway,  New  York  36,  N.  Y. 
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Newsprint 


{Continued  from  page  9) 


into  newsprint  production,  di¬ 
rectly  or  by  subsidy,  Mr.  Wil¬ 
liams  said:  “If  you  are  a  pro¬ 
ducer  you  must  also  be  a  dis¬ 
tributor  and  this  committee,  or 
some  other  committee,  is  going 
to  have  to  say  what  newspapers 
are  going  to  get  needed  ton¬ 
nage.” 

What  Happens  in  *57 


reserve  capacity.  Any  sudden 
increase  in  demand  such  as  oc¬ 
curred  in  1955  and  1956  cannot 
be  met  upon  a  normal  contract 
basis  at  any  date  in  sight. 
Without  reserve  capacity,  peri¬ 
ods  of  shortage  and  spot  mark¬ 
ets  at  exorbitant  prices  can  be 
expected  in  the  future  as  in 
the  past. 

Canadian  Policies 


Mr.  W'illiams  detailed  this 
picture  of  the  newsprint  situa¬ 
tion  as  seen  by  publishers: 

“In  1956  total  newsprint  con¬ 
sumption  w’as  about  6,900,000. 
January  1957  consumption  fig¬ 
ures  show’  an  increase  of  1.3% 
over  consumption  in  January 
1956  and  6.3%  in  January  1955. 
In  addition  there  were  only  four 
Sundays  in  January  1957  as 
against  five  Sundays  in  each 
January  1956  and  1955.  Had 
January  1957  had  five  Sundays 
the  increase  would  have  been 
much  greater — a  guess  is  that 
about  13,000  tons  is  used  on 
Sunday  and  then  the  increase 
would  have  been  about  4%  over 
1956. 

“This  serves  to  emphasize  our 
concern  over  the  present  supply 
and  demand  situation  because 
it  looks  like  a  repetition  of  the 
beginning  of  1956. 


“Because  of  the  almost  uni¬ 
versal  policy  in  Canada  during 
the  past  decade  of  increasing 
capacity  by  speeding  up  exist¬ 
ing  equipment,  there  is  a  no¬ 
ticeable  uniformity  in  the 
amounts  of  added  capacity  by 
most  Canadian  companies. 

“In  the  U.S.  there  was  little 
existing  capacity  which  could 
be  speeded  up,  so  practically  all 
increased  capacity  has  come 
from  new  machines.  Installing 
new  machines  is  much  more  ex¬ 
pensive  than  speeding  up  old 
equipment.  In  meeting  these 
greater  costs  of  expansion,  the 
U.  S.  was  aided  by  the  conserv¬ 
ative  expansion  policies  follow'ed 
in  Canada.  In  effect  the  Cana¬ 
dian  producers,  with  tw’o  notable 
exceptions,  were  willing  to  give 
up  large  sections  of  the  U.S. 
market.  The  two  exceptions  are 
International  and  Bowater  with 
Canadian  affiliations  which  have 
constructed  new  mills  in  the 
Southern  states. 


Capacity  Additions 


“Since  World  War  II  increases 
in  production  capacity  in  Can¬ 
ada  have  been  accomplished 
through  speed-up  of  old  ma¬ 
chines,  most  of  which  were  in¬ 
stalled  prior  to  1930.  Only  four 
new  machines  were  installed  in 
the  10  years  follow’ing  the  war 
and  by  1957  the  1,540,000  tons 
of  additional  newsprint  capacity 
thus  gained  were  not  enough  to 
preserve  Canada’s  position  in 
the  U.S.  market. 

“Although  some  additional 
expansion  can  be  expected  from 
speed-up,  most  new  Canadian 
capacity  must  come  from  new 
machines.  Eleven  new  paper 
machines  have  been  contracted 
for  or  are  planned  for  installa¬ 
tion  by  1960,  depending  upon 
delivery  of  the  machines.  The 
assured  new  capacity  from  all 
sources  in  Canada  available  by 
1960  is  850,000  tons  above  the 
1956  figure. 

“The  U.  S.  industry  has  either 
ordered  or  firmly  planned  eight 
new  machines  in  that  time,  to¬ 
taling  about  630,000  tons. 

“These  additions  will  bring 
North  American  production  up 
to  a  total  capacity  of  9,500,000 
tons  by  1960,  exactly  balancing 
expected  demands.  There  is  no 


much  profit  is  realized  by  his  In  the  view  of  Richard  Scu 
company  by  the  $4  increase  ef-  der,  publisher  of  the  .Vewat 
fective  next  week.  (N.  J.)  News,  there  was  i 

Mr.  Ticoulat  was  unable  to  justification  for  the  latest  pri( 
estimate  what  effect  the  in-  increase.  Manufacturers’  pro 
crease  would  have  in  the  ab-  its,  he  said,  were  at  a 
sence  of  complete  breakdowns  high  in  1956. 
of  production  costs.  Senator  It  is  the  big  newspapers,  fk 
William  M.  Purtell  expressed  the  small,  which  are  hurt  nn 
surprise.  He  asked.  “How  do  by  newsprint  cost,  Mr.  SuKi! 
you  know  whether  you’re  oper-  said.  He  added  that  “it  wou! 
ating  at  a  profit  or  at  a  loss,  if  not  be  fair  to  lay  the  enti] 
you  don’t  have  the  cost  fi-  plight  of  the  big  metropolita 
gures?”  papers  at  the  feet  of  the  new; 

Some  of  the  data  is  in  Can-  print  mills, 
ada,  and  some  of  it  is  difficult  “Some  newspapers,”  he  ei 
to  segregate  in  the  large  and  plained,  “have  2,500  employe 
varied  operations  of  Crown  when  many  fewer  properly  em 
Zellerbach,  it  was  explained.  ployed  could  put  out  a  bette 
Prices  Not  Discussed  prod^t. 

Senator  Purtell,  an  Indus-  ^  Development  Hindered 
trialist,  was  unwilling  to  accept 


the  idea  that  a  company  as  Taconm  (Wa.sh.)  ^eu 

large  as  the  one  represented  by  vicepresident  < 

Mr  Ticoulat  operates  without 

detailed  cost  allocations  and  testified  that ‘the  chance  of  k 
burden  distribution.  newsprint  industry  develops 

Senator  M  a  gnu  son  asked  to  a  substantial  depee  r 
pointblank:  “Have  you  dis-  ashington  or  Oregon  is  rapic 
‘  Witt,  >y  diminishing.” 


Long  Run  Prospects 
“What  underlies  the  policy  of 
most  Canadian  producers  up  to 
now  is  puzzling,  particularly  in 
the  light  of  a  report  by  the 
Newsprint  Association  of  Can¬ 
ada  on  the  long  run  prospects 
of  world  production  and  con¬ 
sumption  and  the  part  the  Cana¬ 
dian  industry  must  play  in  the 
future. 

“This  report,  prepared  for  the 
Gordon  Commission  which  is 
looking  ahead  25  years  into 
Canada’s  economic  development, 
points  out  that  if  the  newsprint 
needs  of  the  world  are  to  be 
met  in  the  future,  Canada  must 
double  its  present  production.” 

Getting  Over  the  Hump 
G.  J.  Ticoulat,  senior  vice- 
president  of  Crown  Zellerbach 
Corporation,  predicted  that 
newsprint  shortage  will  cease 
to  become  a  topic  of  discussion 
“after  we  get  over  the  present 
hump.”  He  said  new  production 
now  coming  into  use,  and  pro¬ 
jections  of  capacity,  will  mean 
surplus  tonnage  by  1960.  Using 
figures  which  he  said  came 
from  ANPA,  he  said  the  excess 
over  requirements  would  be 
550,000  tons  in  three  years 
when  the  production  total  rises 
to  10  million  tons. 

Senator  Magnuson  asked  how 


cussed  prices  with  your  compe-  '  the  case  he  said  b. 

Aiiac  IS  tile  ec&oCy  1117  SalUy  Ur 

’  The’ witness  replied  with  an  cause  the  federal  government  i 
u  withdrawing  much  of  its  timbf 

^"sen^tor  Magnuson  suggested  developmer 

it  is  strange  that  many  com-  and  putting  tnem  into  park  an 
petitors,  no  two  of  which  are  wilderness  areas,  because  tl.- 

likely  to  have  the  same  produc  = 

tion  costs,  arrive  at  a  price  fading  to  offer  the  ful  allov 

boost  in  the  same  amount,  at 

the  same  time-“Not  10  cents  ‘^ou'Pan'es  making  more  profit 


difference!” 


able  pulp  products  are  able  t 


Mr.  Ticoulat  repeated  that  newsprint  manufactur 

. _  „  „  .  _ ,  V  ers  for  available  timber. 


.  !•  11.  jui  Liiiiucr. 

prices  were  not  discussed  by  ^ 

his  company  with  competitors 

and,  so  far  as  he  knows,  no  T  T^. 

other  companies  compared  O LCJOK. LJU^ 
notes.  ^  /Hi  • 

“Your  prices  are  determined  rA  iilQP 

by  Canadian  prices?”  the  Sena-  A  1L13C 

tor  suggested.  When  Mr.  Ti-  ^y^ile  consumption  of  news- 
coulat  said  he  was  not  certain  eontinues  at  a  high  level 

which  company  first  announced  ,  newspaper  publisher 

a  price  boost,  Senator  Potter  y^^ve  been  able  to  build  up  siz- 
asked  whether  the  wtness  fore-  warehouse  inventories 

sees  stiffer  price  competition  in  j^^ead  of  the  March  1  effective 
the  future.  The  answer  was  a  ^ate  for  the  new  $4-a-ton  price 
frank:  “I  hope  not!”  increase. 

The  newsprint  executive  re-  January,  stocks 

jected  the  suggestion  that  small  newsprint  on  hand  were  4! 
publishers  will  be  forced  out  of  days'  supply  and  9  days^  supply 
business  by  a  .?4-a-ton  boost.  jn  transit  for  the  averagt 

He  reckoned  that  as  an  increase  qj  daily  newspapers  report- 
averaging  $400  a  year  for  most  yng  to  the  ANPA,  compared 
of  the  smaller  newspapers  and  with  28  days’  supply  on  hand 
suggested  they  can  be  “hurt”  gnd  8  days’  supply  in  transit  at 
only  if  they  trade  in  the  gray  end  of  January,  1956. 
market.  Production  of  newsprint  » 

Low  Rate  of  Return  North  America  during  January. 

August  B.  Meyer,  president  amounted  to  716,215  tons— a® 
of  the  Bowater  Paper  Company  all-time  record  for  this 
of  North  America,  said  the  rate  — and  shipments  amounted  to 
of  return  on  a  ton  of  newsprint  672,492  tons,  compared  with  cor- 
is  “surprisingly  low.”  He,  too,  responding  totals  of  662, "w 
assured  the  committee  that  pro-  tons  and  642,814  tons  in  J*®' 
ducers  were  keeping  pace  with  uary,  1956,  according  to  the 
demands.  Newsprint  Service  Bureau. 
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Snyder  May 
Hagertyize’ 
rhe  Pentagon 

Bv  .jaiiM's  J.  Itiiller 


Snyder 


Washington 
Appointment  of  Murray 
hyder  as  Assistant  Secretary 
Defense  in  charge  of  infor¬ 
mation  will 
extend  the  poli¬ 
cies  of  James 
C.  Hagerty  into 
operations  of 
the  biggest 
'  press  bureau 

'  in  Washington 

— the  Pentagon. 

Mr.  Snyder 
"  has  been  study¬ 

ing  the  tech¬ 
niques  of  gov- 
ennient  information  practice 
a.-  assistant  to  the  White 

Hmse  Press  Secretary  since 

tip  Eisenhower  Administration 
cane  to  Wa.shington. 

The  new  Assistant  Secretary 
01  Defense  had  little  experience 
a:  a  |)ie.ss  relations  officer  be- 
f(re  he  was  picked  from  the 
ptlitical  staff  of  the  .Vcio  York 
herald  Tidhtne  to  be  Jim  Hag- 
ety’s  first  aide. 

Secretary  Hagerty  has  never 
had  a  serious  disagreement 
vith  the  press.  He  is  tough.  By 
Ks  own  admission,  he  “blows 
lis  top”  on  occasions;  but  it  is 
cinceded  that  he  calls  the  play 
a;  he  sees  it  and,  most  impor- 
tint,  there  are  neither  cronies 
nn-  blacklist.  Mr.  Hagerty  often 
nfuses  to  comment.  Usually,  he 
pves  no  reason.  But  White 
House  reporters  have  come  to 
know  him  well  and  u.'sually  can 
associate  his  refusal  with  the 
elements  of  timing,  diplomatic 
iuappropriateness  of  entering 
into  discussion,  or  a  proper  I’e- 
?ard  for  jurisdiction  which 
keeps  the  White  House  incum¬ 
bent  from  stepping  on  toes. 

This  is  the  background  which 
Mr.  Snyder  has  absorbed  by  as¬ 
sociation.  The  job  he  is  taking 
*as  filled  by  Uobert  Tripp  Ross, 
who  resigned  after  a  conflict-of- 
interest  intjuiry;  but  it  is  only 
part  of  the  job  Mr.  Ross  held. 
Another  assistant  will  be  ap- 
jwinted  to  handle  legislative 
liaison,  leaving  Mr.  Snyder 
with  ])ublic  relations  only. 

S!2.000  Pay  Boost 
Mr.  Snyder’s  promotion  means 
an  increase  in  salary  of  $2,000 
a  year— to  $20,000.  It  also  will 
tnark  one  of  the  faste.st  advance- 
"lents  in  military  history;  buck 
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private  in  1941,  and  on  the 
second  level  of  command  of  the 
dcfen.se  establishment  in  1957. 

He  was  born  June  21,  1911  in  | 
Brooklyn,  N.  Y.,  the  son  of  a 
coffee  merchant.  The  family 
moved  to  Texas  when  he  was 
11  years  old.  As  a  15-year  old 
golf  caddie  he  met  Renwick 
Cary,  sports  writer  for  the  San  I 
Antonio  Light,  and  a  job  in  the  j 
sports  department  of  the  news- 
pa|)er  came  about. 

Following  death  of  his  father, 
lie  returned  to  Brooklyn  and  a 
job  on  the  Eagle.  He  became 
press  aide  to  the  Brooklyn 
Borough  President,  for  two 
years.  Back  to  reporting,  on  the 
.\ew  York  Pont,  he  stayed  for 
two  years,  then  enlisted  in  the 
army.  Most  of  his  military 
service  was  overseas.  He  at¬ 
tained  the  rank  of  captain. 

After  World  War  2  ended,  he 
returned  to  the  Po.st,  then 
switched  to  the  Herald  Tribune 
as  a  political  writer.  Mr.  Snyder 
covered  Eisenhower  headquart¬ 
ers  during  the  1952  campaign. 
By  that  time  Jim  Hagerty  was 
pegged  for  White  House  duty. 


Jackson  Staffers 
Garner  .\wards 

Jackson,  Miss. 

Staffers  on  the  .Jacknon 
Clarion-Ledger  and  Daihj  Netvs 
garnered  nine  firsts,  seven  sec¬ 
onds  and  five  thirds  in  the  an¬ 
nual  press  contests  of  the 
Mississippi  Federation  of  Press 
Women.  The  principal  winners 
in  news  writing  were  Mrs.  Mimi  | 
Neal  of  the  News  and  Mrs.  ' 
Mary  .Alice  Bookhart  of  the ' 
Clarion-Ledger. 

.Among  other  first-prize  win¬ 
ners  were:  Mrs.  Hazel  Bran¬ 
non  Smith,  Lexington  Advertis¬ 
er  Mrs.  Jeanerette  Harlow,  \at- 
chez  Times;  Mrs.  Jane  Richard- 
■son  Riggers,  Greenwood  Com- 
nionircalth;  Mrs.  Marge  M. 
Williams.  Xeshoba  Democrat; 
Airs.  Florence  Sillers  Ogden, 
Greenville  Delta  Democrat- 
Times;  Mrs.  Sarah  Enochs, 
Jackson  State  Times;  Marion 
Swayze,  Jackson  News;  Mi-s. 
Edgar  Harris,  IlV.st  Point 
Dailg  Times  Leader. 

• 

Giiylay  Quits  GOP 

Washington 
L.  Richard  Guylay,  who  was 
in  charge  of  public  relations 
for  the  Republican  National 
Committee  for  the  past  two 
years,  has  resigned.  He  will 
open  offices  here  April  1  and 
will  affiliate  his  public  relations 
and  advertising  firm  with 
Standard  Public  Relations,  Inc., 
New  York,  and  Public  Opinion 
Polls,  Inc.,  New  York. 

for  March  2,  1957 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS  ANNOUNCEMENTS 


yptespoper  Brokers 

MIDWEST  NEWSPAPERS 
in  proven  fields.  Herman  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 


MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


WE  ARK  COMMKSSIONED  by  finan¬ 
cially  responsible  buyers  to  purchase 
newspai>ers  in  the  weekly  and  daily 
class.  A  minimum  of  haggling  and 
waste  time,  a  maximum  of  security 
for  the  seller.  NEWSPAPER  SERV¬ 
ICE  COMPANY,  GOl  Georgia  S.-ivings 
Bank  Bldg.,  Atlanta,  Georgia. 

SALES  -  PURCHASES  handled  with  i 
discretion.  Write  Publishers  Service,  i 
P.  O.  Box  3132,  Greensboro,  N.  C.  I 


NEWSPAPER  properties  of  invest¬ 
ment  quality:  The  DIAL  Agency,  66 
Adelaide,  Detroit.  Mich.  WO  3-3926. 

RALPH  J.  ERWIN 
newspapers  and  radio  stations.  1443 
S.  Trenton,  Tulsa,  Okla. 


Publication*  For  Sale 


THIS  IS  IT— SEMI  WEEKLY,  should 
be  daily :  grossirig  $170,000,  netting 
over  $40,000 ;  30  year  steady  volume, 
profit  gains ;  6,600  paid  circulation, 
should  easily  go  10,000  if  daily ;  ade¬ 
quate  building,  plant;  central  north 
USA  location :  requires  $75,000  cash ; 
please  state  financial  ability.  Wayne 
Peterson,  214  Natl  Bldg.,  Moorhead, 
Minn. 


THIS  MIDWEST  weekly  grossed  $27,- 
734,  netted  publisher  $10,128  last  year. 
Equipment  above  average.  Town  of 
2,100.  Good  building  included.  All  for 
$26,000,  asking  $7,500  down.  Quite  a 
deal,  wouldn’t  you  say  7  The  DIAL 
Agency,  66  Adelaide,  Detroit  1,  Mich. 


ABSENTEE  OWNER  has  Suburban 
weekly  and  job  shop,  $75,000  class. 
Chart  Area  6,  for  sale.  Plenty  of 
chance  to  expand.  Completely  staffed 
and  equipped.  Just  move  in  and  take 
over.  Only  financially  responsible 
parties  considered.  Address  Box  853, 
Editor  St  Publisher. 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 

CONFIDENTTAL  INFORMATION 

Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66 
Cal.  Day  or  Nite  Phone:  EX  1-5238. 


it  it  LET  US  help  you  find  a  sound 
property  in  the  West.  Slypes,  Rountree 
&  Co.,  625  Market  Street,  San  Fran¬ 
cisco  6,  California. 


_ Mete* paper  Appraiser* _ 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purimscs 
Over  130  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BE.NTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


LONG  ISLAND,  N.  Y..  30-year  old 
weekly  and  job  plant ;  2,900  paid  cir¬ 
culation  ;  two  linotypes :  aged  owner 
retiring ;  $20,000.00  cash  down  pay¬ 
ment  and  $4,000.00  yearly  for  five 
years,  plus  interest,  will  get  it.  Ad¬ 
dress  Box  728,  Editor  St  I^blisher. 


ISOLATED  CALIFORNIA 
EXCLUSIVE 

Only  paper  in  vast  area.  Owners  re¬ 
tiring.  '56  operating  profit  $17,000. 
Price  $50,000.  $14,500  down.  We  have 
never  offered  a  better  new8pai)er.  Plant 
is  complete.  Area  and  climate  ideal. 
THIS  IS  TOPS!  HURRY!  J.  A. 
Snyder,  Newspai>er  Broker,  12163  W. 
Washington  Blvd.,  I<os  Angeles  66. 
California.  EX  1-5238. 


AN  UNUSUAL  OPPORTUNITY 

TWO  California  newspapers  adjoin¬ 
ing  cities :  grossing  $20,000  monthly  ; 
Growing  rapidly  ;  Excellent  net : 

PRICE  $200,000,  Half  Cash. 

J.  R.  Gabbert  St  R.  K.  Hancock 
3937  Orange,  Riverside,  Cal. 

I 


PRIZE  -  WINNING,  respected.  Ohio 
weekly,  in  beautiful  New  England 
village  of  1200,  now  in  path  of  St. 
Lawrence  Waterway  expansion.  Com¬ 
pletely  equipped,  with  2-8tory  brick 
building  downtown.  Details  only  to 
<iualified  buyer  able  to  finance.  $22,000. 
No  brokers.  Box  855,  Editor  &  Pub¬ 
lisher. 


WEEKUES-DAIUES 
WE  OFFER  an  outstanding  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligation. 

JACK  L.  STOLL  St  ASSOCIATES 
422  Hollywood  Security  Bldg., 

6381  Hollywood  Blvd. 
lios  Angeles  28,  Calif. 


Publications  Wanted 


TWO  YOUNG  newspapermen  will  pay 
up  to  $10,000  down  for  weekly  or  to 
i  buy  into  small  daily.  Journalism 
graduates,  7  to  10  years  weekly,  daily 
exiierience,  all  phases.  Prefer  West. 
Joe  Renders,  3100  6th  Ave.  N.,  Great 
Falls,  Montana. 


Business  Opportunities 


'  TIMELY  OPPORTUNTTY  for  promo¬ 
tion  manager  for  national  amateur 
photography  contest.  Plan  protected 
'  by  copyright.  Endorsed  and  approved 
by  newspapers,  advertisers  and  pho¬ 
tograph  v  trade.  Other  interests  of 
owner  do  not  allow  the  time  necessary 
to  exploit  the  plan  makes  i>ossible  a 
profitable  opportunity  for  experienced 
special  edition  promotion  man.  For 
'  appointment  write  Box  839,  Editor  & 
Publisher. 


NEWSPAPER  «IFWVirES 
!\ntional  Advertising  Space 


GULF  BEACH  JOURNAL 
TREASURE  ISLAND,  FIXIRIDA 
P.O.  BOX  8008,  MADEIRA  BEACH 

ADVERTISERS!  Test  rural  suburbia 
in  Sanders  Genesee  Valley  publications, 
I  Genesco,  N.  Y. 


Job  Printing 


PUBLISHERS!  PRINTING  WEEKLY 
Newspapers — Shoppers — Our  Specialty 
Contact  Hammonton  Printing  Co.,  18 
South  2nd  St.,  Hammonton,  New  Jer- 
»ey. — Logan  1-2300. 
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NEWSPAPER  SERVICES 


Pre*t  Engineers 

PAUL  F.  BIRD 

Press  Erector,  Moving,  Rebuilding 
Flatbed  Semi-Cylindrical  Tubular. 
7  Oak  Court,  Islip,  New  York 
JU  1-0687 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 

SKIDMORE  AND  MASON,  INC. 
55-59  Frankfort  Street 
New  York  38,  N.  Y. 

Barclay  7-9775 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndliurst,  N.  J. 


MACHINERY  and  SUPPUES 


Composing  Room 


THE  N.ATION’S  Newsiiaper  Forms 
ix)ll  on  L.  &  B.  Heavy  Duty  News- 
pai)er  Turtles — $76.50  to  $88.50.  Write 
for  literature.  L.  &  B.  Sales  Company, 
P.O.  Box  560,  Elkin,  North  Carolina  — 
World's  Largest  Manufacturer  of 
Newspai)er  Form  Trucks. 


WE  HAVE  SIX  single-tier  Hamilton 
type  cabinets  for  sale;  Each  'has  22 
tyi)e  cases,  a  flat  work  top  40"  high, 
32Vi"  X  35%"  with  drawer  and  galley 
dump  underneath :  overhead  light  fix¬ 
ture  and  lead  slug  rack ;  available 
soon  with  or  without  type — like 
j;l23r01  in  catalogue  fflj  $125.00  each 
One  Hamilton  cut  and  mat  storage 
cabinet  #6196  21%"  x  42i/."  high 
with  4  tiers  of  11  drawers  3*ii''  x  12" 
in  each  tier  @  $50.00.  One  Hamilton 
cut  and  mat  cabinet  21%"  x  60"  x  39" 
high  with  2  tiers  of  12  each  2y<"  x  8" 
and  two  tiers  of  2'5"  x  18"  drawers 
(fit  $60.00 — One  Allsteel  Co.  cut  and 
mat  storage  sectional  case  of  4  units 
with  legs  and  top  —  each  unit 
17"  X  36"  X  12"  high  with  three  tiers 
of  6  drawers  1%"  x  10%"  or  18  in 
each  unit  @  $70.00. 

WRITE  New  Nonpareil  Company. 
Council  Bluffs,  Iowa. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  50c  per  line  each 
insertion;  3  times  @  55c;  2  @  60c; 
1  @  65c.  Add  20c  for  Box  Service 
ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  insertion; 
3  times  @  $1.00;  2  times  @>  $1.05; 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  cor^ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 


1700  Times  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 


MACHINERY  and  SUPPLIES 

Composing  Room 

LUDLOW,  22%  era,  rebuilt  $2,250. 
Good  selection  of  cabinets,  mats,  etc. 
Midwest  Matrix  Mart 
633  Plymouth  Court,  Chicago  6,  III. 


Mail  Room 

CRAWFORD  single  wrapper  machine. 
■Wraps  up  to  24  pages.  Excellent  con¬ 
dition.  Have  purchased  larger  machine. 
Wesel  proof  press  with  mail  galleys ; 
three  wing  mailers.  The  Daily  Prog¬ 
ress,  Charlottesville,  Virginia. 


Newsprint 


WARRENSBURG 

NEWSPRINT 

AVAILABLE 

BELOW 

CANADIAN 
NEWSPRINT  PRICES. 

CONTACT: 

THOMAS  A. 
GALANTE 
&  SONS.  INC., 

Mechanicville, 

New  York 

TELEPHONE: 

MOrris  4-7322 

^BEHRENS  PULP'&  PAPER  CO.  ' 
All  Sizes  Standard  Canadian  Newsprint 
70  E.  45  St.  N.  Y.  MU  6-5675 
FOR  SALE  76%  _  tons  31"  Catalina 
Roto  Book,  36"  diameter,  steel  cores. 
Purchased  Dec.  ’56  for  11.66  cwt. 
11.40  cwt.  cash.  Fresno  Guide,  P.  O. 
Box  1907,  Fresno,  California. 

OVER  SUPPLIED  with  Newsprint  ? 
Need  guaranteed  deliveries  of  news¬ 
print?  Have  spot.  All  sizes — 61"  Rolls 
on  hand.  Excellent  quality.  Omsult : 

i  BUNGE  PULP  &  PAPER  CO. 

for  all  sizes  Standard  White  Newsprint, 
j  45  W.  46th  St.  N.Y.C.  JU  2-4174  2-4830 
DOMES’nC— IMPORT— EXPORT 


Photo-engraving 

LAUCK  HYDRAULIC  mounting  press. 
Mod.  U-16,  $450 :  Mod.  1700  Chemco 
powder  box  with  motor,  fan,  filters 
for  100  v.  60  cycle  single  phase,  $150 ; 
38"  Mod.  1300  Chemco  automatic  gas 
whirler,  $400.  All  new  six  years  ago. 

1  Times  Journal,  Vineland.  New  Jersey. 

I  • 

Press  Room 

DUPLEX  TUBULARS 

16  Page — 24  Page — %  Fold.  Complete 
Stereo — AC. 

BEN  SHULMAN  ASSOCIATES 
I  60  E.  42  St.,  N.  Y.  17  Oxford  7-4590 

.  PRESS  MO’TOR  DRIVES  of  26,  40. 
60.  76,  100  and  160  H.P.  A.C.  All 
complete  with  control,  chain  and 
sprockets.  George  C.  Oxford,  Box  903, 
Boise,  Idaho. 


MACHINERY  and  SUPPLIES 


Press  Room 


GOSS  DEKATUBE 

24  page :  new  in  1962 ;  Balloon  Form¬ 
er  ;  (iolor  Pans,  automatic  tensions, 
rewinder:  A.C.  Drive;  Complete  Vac¬ 
uum  back  Stereo.  Located  Appleton, 
Wisconsin.  Available  .\pril  1. 

BEN  SHULMAN  ASSOOATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4590 

Goss  Double  Width 
Unit  Type  Press 

Can  Be  Seen  In  Operation 

FORT  WAYNE,  INDIANA, 
"NEWS  SENTINEL" 

Being  Replace(d  With  New 
Goss  Heaidllners 
6-Uni+,  2  folders,  Substructure 
Cline  Reels  and  Tensions 
AC  Drive 
23  9/16"  Cutoff 
Available  Early  1958 
Newspaper  Printing 
Corporation, 

Fort  Wayne,  Indiana 
or 

The  Goss  Printing 
Press  Company 

Division  of  Miehle-Goss-Dexter 
Incorporated 
5601  West  31st  Street 
Chicago  50  Illinois 
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SACRIFICE 

7  UNIT  GOS.S  PRES.'t 


MACHINERY  and  SUPPLIED 

Press  Room 


ARCn  ’TYPE.  High  Speed.  low  con¬ 
struction,  AC  Drive,  23^®"  cutoff, 
double  folder.  C-H  Conveyor. 

Reasonable  priced  for  early  removal. 
Located  Philadelphia  Daily  News 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4590 

HOE  Balloon  Former 
CAPCO  Roll  Rewinder 
INK  Tank.  2.000  gallons 
HOE  Cuned  Router.  Glass 
enclosed.  22%" 

MASTER  Etching  Machine 
!  CLINE  3-Arm  Reels 

HOE  3-Ton  Electric  Furnace 
GOSS  Dry  Mat  Roller 
KEMP  .5-Ton  Furnace 

JCHN  GRIFFITHS  CC..  INC. 

415  Le.xington  Ave.  New  York  17,  N.Y. 

3  OCTUPLE  PRESSES 
12  SCOTT  Units  with  6  Suiier-Imimsed 
;  Color  Units ;  3  Double  Folders  with 
Balloons :  AC  Drives ;  Reels  &  Past¬ 
ers:  Located  Miami  Daily  News;  Avail¬ 
able  June  or  July.  Will  split  as  3 
singles  Octupies. 

j  BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4590 

^  GOSS  JUNIOR  S’TRAIGHTLINE 
PRESS  complete  with  stereotype 
equipment  available  late  spring.  R.  R. 
Rayburn,  Oak  Cliff  Tribune,  120  Sun¬ 
set.  Dallas  8,  Texas. 


NEWSDAY,  INC. 
GARDEN  CITY, 
LONG  ISLAND 
5-UNIT  GOSS  PRES 

WE  ARE  CFFERING  the  I: 
lowing  press,  complete  w'l 
reels  and  drive  for  Immedia* 
sale  at 

$45,000.00 

as  Is,  where  I 

DCUBLE  Width  Units 
I  DCUBLE  Folder 
223/4  CUTCFF 
60°  STAGGER 
7/16  PLATES 
61  INCH  Web 
lABLCID  Slitters 
ANGLE  BARS  Available 
WHITE  Metal 
Sleeve  Bearings 
RUBBER  Rollers 
CLINE  Reels 
DRIVEN  Cross-Associate 
TWe  100  H.P.— A.C. 
Modern  Cline  Group 
Drives  with  Controllers 
CCMPLETE  Substructure 

THIS  PRESS  is  Immedlatel 
available  and  may  be  Inspectec 
at  any  time.  For  further  Irfor 
*  matlon  contact:  Harvey  Broac 
NEWSDAY.  Inc.,  550  Stewar 
^  Ave.,  Garden  City,  New  Yorl 
New  York  —  Telephone  Ploree 
'  1-1234. 

8  UNITS  2  PR  FOLDERS 

Duplex  Metropolitan :  Leads  for  tp 
I  color  :  Roll  Arm  Brackets ;  A.C.  Drive 

j  Will  sell  as  Two  4-Unit  Pres! 
Available  early  Spring. 

I  BEN  SHULMAN  ASSOCIATES 
'  60  E.  42  St..  N.  Y.  17  OXford  T-45r 

(.OSS  STRAIGHTLINE— 3  I’NIT? 

I  22^',"  cut-off— AC  Drive:  compk 
I  with  stereo:  factory  rebuilt 
'  top  condition. 

I  HUDSON  MACHINERY  CO. 

I  8  Spruce  St.  N.  Y.  C.  WO  M2** 


4  UNITS  64-PAGE 

Two  (3olor  Cylinders,  22  8/4" 

AC  drive.  Available  now.  Prisn 
(»lor  and  black. 

GECRGE  C.  eXFORD 

Box  903  Boise.  !(!»»» 


3  UNITS— COLOR 

8  .SCOTT  Units  with  2  superimposed 
color  couples,  end  feed.  AC  drives. 
Vacuum  Pony  auto-plate.  2.3^*"  cutoff. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


3  UNIT  HOE  PRESS 
22*4’’  AC  Drive,  end  fed. 
Tensions.  Available  Septeml.er.  L'  " 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford 
EDITOR  8C  PUBLISHER  for  March  2.  I’T 
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machinery  and  SUPPLIES 


HELP  WANTED 


HELP  WANTED 


Pre»s  Room 


Circulation 


nunTi  AnnM  akove  the  averafte  for  this  area.  Write  NEW  ENGLAND  daily  newspajier.  cir- 

CIRCULATION  Younsf  department  ^  jj  includinft  present  salary,  culation  about  38.000,  publishintt  over 

worker  to  manage  toys,  detail,  gj3  *  Publisher.  '  '  ' 

,,  ^  erate  starting  base.  Twin  City  News-  ,  _ _  .  .. 

JA'  Cut  _'V1  t^^^^  Record,  Neenah,  Wisconsin.  WE’RE  STILL  LOOKING  for  a  good 

man  for  a  good  job.  Wanted  is  an 


.nditioned.  Hay  window  ai .  angement,  ^oUNG  MAN,  feet-on-the-ground,  ag-  ^‘gble'southf^^r,'’”  college"  graduare, 

uderieu  gressive  and  ambitious,  to  develop  big  *»vn«rionr»H  in  rptnil  advertisine.  Posi- 

Available  ^eblua^y.  l.»5v  circulation  potential  for  Suburban  tion  is  for  Manager  of  our  two  person  PROMOTION  MINDED  advertising 

'll,  press  is  producing  excellent  Pittsburgh  weekly.  Must  to  thoroughly  an  in-  salesman  or  woman ;  for  dailies  siiecial 

^  _  _ II  ovrwknonpod  witn  l.ltflA  M#»rPhlint  OP-  ..  i.  ^  _ j _ i_ _ i_:_l 


64  PAGE 
GOSS 
SPEEDLINER 


HOME  DELIVERY  MANAGER 
Capable  of  full  responsibility  for 
morning  and  Sunday  delivery,  collec¬ 
tion  and  sales.  Little  Merchant  Plan. 
Car  necessary.  Chart  Area  2.  In  reply 
state  earliest  date  available.  Box  621, 
Editor  &  Publisher. 


Display  AdvertUing 


SOUTH  FLORIDA  DAILY  is  seeking 
two  top  notch  advertising  salesmen. 
They  must  be  experienced,  successful 
and  creative  with  proven  sales  ability. 
Salary,  tonus  and  commission  pay 


HELP  WANTED _ 

Display  Adrerlising _ 

NA'nONALLY  KNOWN 

REPRESENTATIVE  FIRM 

desires  experienced  Newsi>apcr  Adver¬ 
tising  Salesman  for  midwest  office. 


I  pi-’  I  &"puhnsh"eT 


Four  Units,  Color  Cylinder  for 
FULL  COLOR 


i  but  we  dMire  to  select  the  best 
hen  they  occur  as  earnings  are 


drive,  Cutler-Hammer  controls  re-  I  _ 


10,000,000  lines  of  advertising  annual¬ 
ly,  has  opportunity  for  exi)crienced  ad¬ 
vertising  director.  State  (lualifications 
in  first  letter.  Address  Bo.x  826.  Editor 
&  Publisher. 


My  be  seen  in  nitration  at 


THE  LA  CROSSE  TRIBUNE 
Crosse,  Wisconsin  Phone  2-8040 


pers,  Inc.,  Oakmont,  Pennsylvania,  Al¬ 
legheny  Cktunty. 

Classified  Advertising 


Stereotype 


CLASSIFIED  SALESMAN 

TOP  SALESMAN  needed  for  the  classi- 


and  Scan-A-Graver.  Our  staff  is  young  Box  814,_EdUor  &  Publi.sher. 


and  progressive  and  our  community  RETAIL,  man  or  woman  with  corn- 
ideal.  Contact  N.  A.  Mott,  Yazoo  City  petitive  paper  experience.  J.  ^Whet- 
(Mississippi)  Herald.  .  " 

YOUNG  MAN  or  woman  wanted  to 
take  full  charge  of  advertising  on 
small  Florida  daily  in  nice  town.  $76 


stone.  Advertising  Director,  St.  Peters 
burg,  Florida,  Indeitendent. 


Editorial 


fied  advertising  department  of  The  weekly  draw,  but  go-getter  can  make  roMPETTENT  MAN  that  can  edit 
Daily  Oklahoman  and  the  Oklahoma  much  more.  Send  resume,  references  write  goto  heads  and 

City  Times'.  The  rnan  we^want  is  a  to  Box  745,  Editor  &  Publisher.  has  a  knowledge  of  layout.  Prefer  man 

_..i  .  could  double  as  photo  editor.  Six 

Two"*ww'k  ®  years  experience  on  small  daily,  day,  evening.  Northern  Ohio  pa^r. 
Radial  Arm  Router  vacation  after  a  year,  '  three  weeks  .  Goto  f 

Anr  CASTING  BOXES  after  five  years.  Life  insurance,  hos-  &Tat  ^tYt"  *rSn^c^^ 


HALL  MAT  ROLLER 

xth  5  HP  Motor  Medium  Weight 
aler  for  General  Service. 

:5  DURAL  Chases  for  8  column, 
fl  ROUSE  Power  Band  Saw. 
tEBUILT  Radial  Arm  Router, 
urnaces 
all  sizes. 


all  sizes  I  pitalization  and  retirement  programs.  „  ^  i  .  j  .„-i. 

#25  Fuli'  Page  Vandercook  Proof  Submit  full  details  of  exiieriencc.  ed^  Sx  746™ Editor ^a'p’lTbUsher 
ppgjjg  cation,  f«Tmily,  awe  and  references.  Re-  Box  j4n, realtor  oc  ruDiisner.  _ 

plies  kept  confidential.  Write  to  Okla¬ 
homan  and  Times.  Room  205,  600  N.  ADVERTISING  DIRECTOR 

Broadway,  Oklahoma  City,  Oklahoma.  ,  ,  »♦,«««*  ,^11  ory,i 

_  _  _  _  to  take  over  department,  sell  and  pro- 

EXCELLENT  OPPORTUNITY  for  ag-  mote  2  fine  weeklies  in  |  coMPCTENT  REPORTER-to  Uke 

gressive  classified  advertising  manager,  suburban  industrial  and  residential  1  CO-MPNi  i  _ 


Press. 

MANY  OTHER  ITEMS 


THOMAS  W.  HALL 

Stamford,  Conn. 


tor  &  Publisher. 

MEDIUM  SIZFJ)  Texas  morning-after¬ 
noon  combination  seeks  reporter,  with 
two  to  five  years  exiierience  for  federal 
building  run  and  general  assignment. 
Pay  based  on  experience.  Numerou, 
benefits.  Growing  city  in  mild  climate. 
Box  633,  Editor  &  Publisher. 


over  state  desk  and  develop  area  news 


long  established  evening  daily,  meoium-  areas  in  v^uuuevvivuv.  ,  coverage  on  Ohio  daily  20,000  circu- 

sized  city  Chart  Area  2,  compet  tive  imagination,  vision  and  w  illing  to  keep  coverage  on  unio  uaiiy  • 

markeU  ^MuS  thoroughly’  und^tand  pace  with  expansion  of  area  Flxperi-  reference^^^^^^ 

and  be  able  to  handle  complete  classi-  ence  mandatory.  L.ayout  knowtoige  es-  ’write  Box  601. 

fied  ooeration.  Write  complete  infor-  sential.  Young  organization.  'Wil  pay  i  i^ou  remenis. 


ROYAL  ROUTER 

Ravy  Duty.  Ball  Bearing,  Complete  fied  oiieration.  Write  complete  "  I  Editor  &  Publisher, 

lotor  Drive,  with  1  H.P.  Motor  and  mation,  salary  required,  etc.  Box  813,  minimum  $116  plus  expend.,  tonus  -  _ - - 


il  Accessories.  Like  New. 

K.  J.  HUMMEL 
lALL  CHRONICLE  NEWSPAPERS 
ALLE.NTOWN.  PENNSYLVANIA 


Wanted  to  Buy 


NEWSPAPER  PRF:SSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STFJIEO  EQUIPMENT 


and  other  benefits.  Supply  full  details  HAVE  OPENINGS  for  one  reporter 

- in  first  letter.  Write  Bo.x  824,  Editor  -  and  one  copy  reader  on  metropolitan 

OPPORTUNITY  for  an  ambitious  en-  &  Publisher.  morning  newspaper. 

“'’•fitd'’*'".^ricTice’  Chart^Area  ADVERTISING "  MANAGER  ASSIST-  .  of"" experience,  edu- 

with  Classifito  ex|«ric  ANT  for  100  year  old  daily,  in  North-  j  and  background  in  first  letler. 

.6  If  you  almost  un-  IHinois.  Company  paid  hospitaliza-  Address  Box  606.  Editor  &  Publisher. 

Its.  this  "I);  tion,  life  insurance  and  vacation.  Con-  '  ’ 

genial  co-workers.  Modern  office.  Write  -  FREE 

Woodstock  Daily  Sentinel,  W<s>dstock,  ;  MONTHLY  JOB  MARKF.T  letter,  with 
Illinois  list  of  available  jobs  and  nationwide 

ADVERTISING  MANAGER  fo^  f^ 


Editor  &  Publisher. 


limited  future.  Salary  and  tonus. 
Write  Box  842  giving  full  resume 

Dispatch — Production 


B;N  SHULMAN  ASSOCIATES 


DlSPA’TCH  DEPARTMENT 
MANAGER 


.  ..  c  ,  1  J  •  I  Birch  Personnel.  59  E.  Madison,  Chi- 

growing  daily.  Good  salary  and  in-  '  iii;„„i= 

centive  plan  to  start,  many  fringe  ,  -T 

benefits,  unlimited  future.  Must  be  able  i  MAN  CAPABLE  of  handling  special 

to  sell  and  manage  4  man  staff.  Write  section  and  feature  page  editorial  a^ 
all  details  with  reference.  Chart  Area  signment.  Must  be  experienced,  *ble 
h  E  t’  NY  17  OVfonl  7-4590  GROWING  Southern  newspaper  (chart  jjox  834,  Editor  &  Publi.sher.  to  make  up  and  know  production.  Pre- 

_ _ N.  Y.  17  OX  rd _ opportunity  for  expert-  ADVERTISING  MANA“GER  :  Murt^  '«'’  man  ^  with  photographe^repo^r 

WANTED;  8-page  Duplex  or  Goss  enced,  experienced.  Familiar  with  local,  na-  ^*ii^*^r°*yi^orv^^inMntrve  ^*an***''pitot 

it-tto.  .Advise  serial  no.  and  when  i  man  to  head  tional,  and  classified  advertising  pro-  ^  **[A  jn-Jl’ance  etc  Write’  all  de- 

•'ailable-  Northern  Machine  Works.  !  Write  **^"!**  “***  p**Kn!X„r  **  cedures.  Newspaper  publishes  about  jt’o”"?!  P  Bliven  Advertising  Man¬ 
ia  X.  4th  St..  Phila.  6.  Pa.  to  Box  614,  Editor  &  Publisher.  «er.  Unio^n  totoe"r’  (^^^fManchester. 

_ Daily  circulation  40,000.  Apply  Stanley 

Black,  General  Manager,  Pawtucket  _  _  - I^cTThhii — 

Duplay  Advertising _  (Rhode  Island)  Times,^  PM  DAILY,  City  of  ISO.pOO,  has  ibb- 


WILL  Buy  for  Cash.  Complete  Plants, 
tko  Individual  Machines  and  Eiruiii- 
t»nt- anywhere  in  U.S.A. 


posItTon  mediate  opening  for  expcriencto 

IRINTCEAPT  REPRESKNTA-nVES  YOU  ”aiiT  ur*movV  up.  Ohio  I"-*"®  *1*^  daily.  PermanwE  Jak 'g.d^SliwJwriS'  plldtlona.'"’wrlU 

ti  ER.ui.a,.  Raw  Yu,l.  7.  N.  Y.  K’iJ'S.IHiO  al„ula.lu„  .1..;  S',?  te'E  "iKS  ablS’X 


SINGLE  WIDTH  ROTARY  PRESS. 


tising  »le=.  gid  on  copy  and  I  can  sen.  Exf^rienee  ne^^^ 

jwplete  with  ste^type  equipment  i  layout.  A  chance  like  this  does  not  ^  y  attractive  moiUhly  bOTUs^  chance  for  2-3  year  reporter  on  shmH 

jnth  opacity  of  16  pages  or  more,  come  often.  Give  age,  manta  status,  |  P'f®  attracme  mont  y  100.000  daily- 

MmI  be  standard  22%  cutoff.  Write  experience,  references  and  salary  re-  Wn  e  fu  ^  .  vanaeer  The  Sunday  sUff.  Start  in  one-man  bur- 

0.k^  Cliff  Tribune,  120  Sunset.  Dallas  ..uirements.  Write  Box  600.  Editor  F'mdley,  (Advertising^  Ma^^^  The  ,  office  asaured 

EXCE^ONAL  OPPORTUNITY  ^on  |fetoed. Area  2.^‘‘Lnd‘*co'Se 
large  New  Jersey  newspaper  for  Dis-  .alary  expected  and  telephone 

play  Advertising  Salesman,  ^me  e.x-  I  to  Box  617,  Editor  &  Pub- 

I>erience  necessary:  sellini?  ability  of  \ 

most  importance.  Send  complete  outline  w»»klv  stressing  li^T 

Of  experience,  education,  earnings  to  CONNECmCUT  Weekly,  stressing  me 
Box  837,  Editor  &  Publisher.  n«w8  and  pictures,  has  imniediafe 


g  Publiiher. 


8.  Texas. 

FOLDER  in  goto  condition  for  4-  OPENING  on  staff  of  upstate  New 
plite-wide  Hoe  rotary  press.  Must  '  York  non-metropolitan  daily.  Salary 
save  22% "  cut-off.  Contact  Byron  and  bonus.  Goto  opportunity.  Send 
Warnock.  Vallejo  Timea-Herald,  Valle-  complete  resume.  Box  622,  Editor  & 
JO,  California.  Publisher. 


Goss  Flat,  ^  RETAIL^  ADVERTnSING  _MANA^R  |  iMMEDlATE’  OPENING  f«'r  -experi:  ?^"‘"^amera™‘^riUty ’^IIXfuL""^ 

enced  advertising  salesman.  Must  know  .^ces  Write  R.  M.  Conrad,  The  South- 
«»py  and  layout.  Ideal  working  c^dN  ,  Connecticut,  News. 


Web  Press.  Cash  deal.  Inland  News- 
»per  Supply  Co.,  422  West  8th 
aansai  City  6,  Mo. 


HELP  WANTED 


Artists  •  Cartoonists 


AR'nST — Fast,  all-around  man,  pri- 
r«fouching,  layout  on  daily 
[0  New  York  metropolitan  area.  Box 
Editor  &  Publisher. 


anted  by  aggressive,  non-metropoli¬ 
tan  Wisconsin  daily,  now  doing  top 
job.  Ideal  working  and  living  con¬ 
ditions.  'Ihe  man  we  are  looking  for 
must  be  familiar  with  all  phases  news- 
paiier  retail  ad  department,  have  the 
ability  to  handle  salesmen,  plan  and 
follow  through  on  promotions,  and 
take  responsibility.  Prefer  man  45  or 
younger.  Goto  salary  and  bonus.  Write 
Box  636  giving  full  details  as  to  ex¬ 
perience,  background,  ability,  age. 
schooling,  etc.  Include  phone  number. 


tion,  congenial  staff.  lovely  _  seaidiore 
community.  40  hour  week,  with  vaca¬ 
tion,  insurance  and  other  benefits.  Sal¬ 
ary  open.  Apply,  giving  all  details. 
C.  J.  O’Connor,  Advertising  Dire^r, 
The  Day,  New  London.  Connecticut. 


REPORTBHl  wanted  for  small  Indiana 
daily.  Goto  position  and  chance  for 
advancement  for  right  man.  Box  724, 

Editor  &  Publisher. _ _  _ 

SPORTS  EDITOR-writer  for  central 
PERMANENT  POSITION  now  open  1  Ohi^o  afternoon  daily.  Gi^  op^rtumty 
for  Display  Advertising  Salesman.  Ex-  1  arid  G®" 

cellent  opportunity.  ’The  Daily  Prog-  Managing  Editor,  Eagle-Gazette.  Lan 
res?,  Charlottesville,  Virginia.  caster,  Ohio. 


editor  8c  publisher  for  March  2.  1957 
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HELP  WANTED 


Editorial 

SUBURBAN  REPORTER.  Job  avail- 
able  immediately.  Henrey  Leader, 
Couriet^News,  Plainfield,  New  Jersey. 

SUMMER  REPLACEMENT  —  E-xperi- 
enced  reporter,  mid-June  to  mid-Sep¬ 
tember,  for  prize-winning  liberal  daily. 
Chart  Area  2.  Guild  shop.  Good  fill-in 
job  for  J-school  instructor.  Box  705, 
Editor  &  Publisher, 

TOP  OPPORTUNITY 
FOR  BEGINNER 

Statewide  organization  headqfuarters  in 
Albany,  N.  Y.,  has  immediate  opening 
for  talented  young  writer.  Want  man 
who  can  do  releases,  features,  edi¬ 
torials  Must  be  able  to  handle  m^e-up 
and  head-writing  for  10,000  circula¬ 
tion  tabloid  house  organ  (monthly). 
Starting  pay  *4,500:  jumps  to  *6,000 
in  six  months  or  less ;  pay  will  con¬ 
tinue  to  increase  as  you  continue  to 
produce,  take  on  more  responsibility. 
Prefer  man  with  some  experience,  but 
on-the-ball  grad  fresh  out  of  J-school  I 
or  the  Army  has  a  good  chance.  Write 
Box  700,  Editor  &  Publisher. 

INTERESTED  IN  FLORIDA?  Priz^  , 
winning,  16,000-ABC  South  Florida 
semi-weekly  seeking  reporter-photog¬ 
rapher  applicants  for  one  or  more 
openings  in  near  future.  Experience 
preferred,  but  will  consider  recent 
J-school  grads.  Salary  range  *66-*90. 
Five-day,  48-hour  week.  Good  vacation, 
sick  leave,  hospitelization  benefits. 
Write  fully,  including  references  and 
samples.  All  letters  acknowledged.  Box 
741,  Editor  &  Publisher. 

WANTED:  News  Editor,  sports  and 
general  reporter-photographers  for  ex¬ 
panding  100,000  Sunday  paper  in  Chart 
Area  6.  Box  744.  Editor  &  Publisher. 
ALERT  BUREAU  staffer  for  .state 
capital.  Must  have  keen  nose  for  news, 
ability  to  write :  analytical  capacity. 
Man  or  woman.  Good  pay,  advance- 
ment.  Box  816,  Editor  &  Publisher. 
BOOMING  Pacific  Northwest  morning- 
evening  combination  in  60.000-70,000 
city  zone  population  class  has  general 
assignment,  sports  and  women’s  news 
openings  for  top  talent.  Strong  on  local 
news,  public  service  and  high  stand¬ 
ards.  ExecutivM  personally  interested 
in  your  professional  development.  High¬ 
ly  diversified  agricultural,  recreational 
area  featuring  wonderful  climate, 
hnnting.  fishing,  skiing.  Write  to  Edi¬ 
tor  &  Publisher,  Box  800  giving  em¬ 
ployer  references,  education,  salary 
requi rements,  etc . 

COMPETENT  EDITOR  for  twin  week¬ 
ly  in  good  Iowa  college  town.  Out¬ 
standing  opportunity  for  experienced 
newsman  looking  for  future  with 
large  weekly  or  small  daily.  Want  man 
to  take  charge.  Write  Box  828,  Editor 
&  Publisher. _ 

COMPETENT  sports  writer  to  fake 
charge  of  sports  page  on  growing 
daily  about  16,000  circulation.  State 
experience  in  reply.  Box  808,  Editor 
&  Publisher. 

EDITOR :  Dependable ;  conscientious, 
working  Managing  Editor  in  3-man 
department :  fast,  accurate,  some  re¬ 
porting  :  must  know  how  to  meet  early 
deadline,  play  up  local ;  friendly,  per¬ 
sonality,  western  type.  Small  daily, 
Rockies,  _  county  seat.  Mild  climate, 
good  fishing.  *86  minimum  plus  tene- 
fits.  Chart  Area  10.  Box  843,  Editor  & 
Publisher. 

FOOD  PAGE  EDITOR — home  econom¬ 
ist  ;  capable  conducting  cooking  schools, 
TV  demonstrations.  Full  time.  Salary- 
commission.  Send  details,  etc.  Box  816, 
Elditor  &  Publisher. 

HAVE  OPENING  for  young  reporter. 
Permanent  position.  The  Daily  Prog- 
ress,  Charlottesville.  Virginia. 

LATIN  AMERICAN  stringer  research¬ 
ers  for  documented  dramatic,  sensa¬ 
tional  articles,  exposes.  Percentage. 
Apartado  339,  Cuernavaca,  Morelos, 
Mexico. 

REPORTED,  general  news,  five-day 
week  Upstate  New  York  afternoon 
daily.  Send  data  on  experience,  educa¬ 
tion,  draft  status,  salary  range  ex¬ 
pected,  availability  date  to  Box  847, 
Eklitor  &  Publisher. 


HELP  WANTED 


Editorial 


STYMIED  WHERE  YOU  ARE? 

WE’RE  LOOKING  for  an  able  young 
newsman  with  all-around  experience 
who  is  ready  to  move  into  a  highly 
ethical  public  relations  department 
with  the  number  one  company  in  its 
field.  He’ll  help  the  editors  of  our  14 
regional  employee  publications  in  U.  S. 
and  Canada  develop  broad  new  com¬ 
munications  program.  This  is  a  real 
career  spot  with  headquarters  public 
relations  staff  in  friendly  medium-size 
family  town  two  hours  from  Chicago. 
Congenial  office,  unmatched  employee 
benefits  and  every  opportunity  to  use 
your  creative  talents  in  broad-scale 
public  relations  operation.  EMU  details, 
salary  requirements  to  Box  836,  Editor 

&  Publisher.  _ _ 

REPORTER— Morning  daily,  30,000, 
Chart  Area  2.  Basic  experience  neces¬ 
sary  but  youth  no  obstacle  if  compet¬ 
ent.  Write  details.  Box  809,  Editor  & 

Publisher. _ _ 

TWO  REPORTERS,  one  as  replace¬ 
ment,  second  to  expand  staff.  Photog¬ 
raphy  experience  helpful.  F7ve  day 
week  scheduled,  good  vacation,  pension 
plan :  top  working  conditions  in  new 
plant;  growing  paper  in  progressive 
community.  Personal  interview  re-  , 
quired.  Write  George  H.  Bevan,  Elditor, 

Corning  Leader,  Corning,  N.  Y. _ 

WANTED :  Capable  Reliable  copy 

reader  for  morning  paper  in  fast  grow¬ 
ing  Gulf  Oast  oil  and  chemical  region, 
five  years  experience  or  more  pre¬ 
ferred.  Pay  based  on  experience  so 
give  all  details  and  references  in  first 
letter.  Box  845,  Eklitor  &  Publisher. 

wanttoT 

Editor-advertising  man  for  Democratic 
weekly  in  city  of  12.000.  upstate  New 
York.  Old  established  only  Democratic 
paper  in  county.  Permanent  position 
open  to  right  man  who  can  build  him¬ 
self  along  with  the  paper.  Box  806, 

Eiditor  &_  Publisher.  _ 

YOUNG  WOMAN  OR  MAN  for  re-  , 
sponsible  position  as  news  director  for  , 
two-paper  southern  weekly  plant.  Re-  ! 
porting,  photography  experience  de¬ 
sired  with  salary  more  attractive  than  , 
dailies  can  offer.  Write  Box  833,  Edi-  j 

tor  &  Publisher^ _ _ _ 

REPORTER — excellent  chance  for  a 
man  to  develop  his  full  potential.  Pre-  j 
fer  someone  with  previous  Midwest 
experience  on  smaller  daily  or  good 
weekly.  Up  to  *114.60  for  38*',  hour  j 
week  depending  on  background  and 
experience.  Excellent  Benefit  Plan. 
Write  Personnel  Department.  Register-  ; 
Republic.  Rockford,  Illinois. 

Free  Lance _ 

i  PHOTOGRAPHERS:  new  construction 

■  photos  are  in  demand  now  by  company 
house  organs  3,000  house  organs  jiay 
from  *10  to  *100  for  clean  shots  show- 

I  ing  their  equipment  or  products  in 
'  use.  Professional  photographers  make 
good  money  in  this  field.  Free  infor-  ^ 
i  mation.  Gebbie  Press  Service.  151  ■ 
West  48,  NYC  36,  N.  Y. _  ‘ 

I  Mechanical _ 

■  EXPERIENCED  LINOTYPE  OPER-  | 
I  ATOR  for  small  daily.  I.akewood.  New 

Jersey,  Times.  LA  6-0230. _ ^ 

!  HELP  WANTED;  Mechanical  super¬ 
intendent  for  afternoon  daily,  5400 
circulation ;  2  automatic  typesetters :  | 

lino  31,  Intertype  G4  mixer;  ludlow ;  , 
24-page  rotary  press ;  modern  plant ;  j 
non  union ;  top  benefits  in  insurance  i 
and  vacation :  bonus  plan.  State  ex¬ 
perience.  family  status,  wage  expected. 
Further  information  on  request.  Write 

Box  827,  Editor  &  Publisher. _ 

MACHINIST — for  6  intertypes.  Lud¬ 
low  and  Elrod.  Union  or  eligible.  5 
j  day  week.  4  P.M.  to  12:30  A.M.  Scale 
$103.50.  Write  giving  experience  and 
references  to  Box  810,  Editor  &  Pub¬ 
lisher.  _  _ _ 

WANTED.  PRESSMAN— Two  or  three 
year  apprentice,  union  or  non  union. 
Will  pav  *125.00  a  week  for  right 
man.  NO  FEDERAL  INCOME  TAX, 
only  local  taxes.  Excellent  opportunity 
to  liecome  assistant  foreman  in  short 
time.  Reply  Box  850,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


Mechanical 


ASSISTANT 

FOREMAN 

WANTED  for  20,000  midwest 
daily.  Should  be  able  to  take  over 
complete  charge  as  FOREMAN  in 
one  year  when  present  foreman 
retires.  Must  be  able  to  handle 
production,  makeup,  and  supervise 
entire  composing  staff.  Permanent 
position,  excellent  salary  and 
working  conditions,  thoroughly 
modern  union  shop.  All  replies 
will  be  held  strictly  confidential. 
Write  experience  in  full  details 
to  Box  740,  Editor  &  Publisher. 

PRESS  FOREMAN  for  20,000  non 
met.  daily;  4-unit  Hoe;  R.O.P.  full 
color.  Union  shop.  Salary  based  on 
top  Pacific  Coast  scale.  Living  and 
recreational  facilities  ideal.  Write  fully 
first  letter,  age,  experience  and  back¬ 
ground.  Strictly  confidential.  Splendid 
permanent  opportunity.  Box  812,  Edi¬ 
tor  &  Publisher. 

Photography 

PHOTOGRAPHER  —  REPORTER  to 
handle  photos,  Fairchild,  some  report¬ 
ing.  Write  D.  Grandon,  Daily  Gazette, 
Sterling,  Illinois. 

Promotion — Public  Relations 

REAL  OPPORTUNITY  for  bright 
young  advertising  man  as  Assistant 
Promotion  Manager  of  The  Washing¬ 
ton  Post  and  Times  Herald. 

WE  ARE  looking  for  a  man  with  ideas 
who  can  create  and  direct  the  pro¬ 
duction  of  visual  sales  presentations, 
promotion  advertising  and  direct  mail 
'  material ;  who  has  the  knack  of  work- 
'  ing  with  people ;  who  is  familiar  with 
I  sources  of  market  information  and 
'  who  is  willing  to  apply  himself  to  all 
phases  of  newspaper  promotion. 

i  THIS  IS  a  real  opportunity  with  one 
of  America’s  leading  newspapers. 
Send  complete  resume  and  salary 
;  range  to: 

Personnel  Department 
i  The  Washington  Post  &  Times  Herald 
1516  L  Street.  N.  W. 
Washington  6,  D.  C. 

INSTRUCTION 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
IX)GAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


INSTRUCTION 


Classified  Advertising 


MORE  SALES-POWER 
FOR  CLASSIFIED  STAFFERS  I 

ABILITY  to  sell  more  linage  and  lig 
up  more  contracts  .  .  ,  New  prid 
and  happiness  in  their  work— th(>^ 
are  benefits  enrollees  from  over  29 
daily  papers  report  they’ve  gaine 
from  the  Howard  Parish  Course 
Classified  Advertising. 

YOU  get  individualized  attention 
this  20-leS8on  correspondence  cours< 
It  explains  tested  sales,  servicing  an 
copywriting  techniques  that  jiay  o 
in  easy-to-follow  style. 

TOTAL  FEE,  *66.  For  more  sales 
power,  increased  copywriting  abilit; 
and  greater  job-happiness,  mail  yoi 
application  with  initital  *16  paymer 
today. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street. 

Miami  47,  Florida 

SITUATIONS  WANTED 

Administrative 

OPPORTUNITY  FOR  YOU  AND 
Present  ad  director,  16  years  soi 
exiierience,  aggressive  lineage  build 
'  and  prize  winner.  Mature  family  me 
ready  for  more  challenging  opportnns 
I  with  sound  future.  Have  trunks,  w. 

I  travel.  Box  628,  Editor  £  Publishe 

I  ”  weekly”editor 

!  Former  publisher  experienced  in  t 
!  phases.  Able  administrator.  Box  72 
Editor  &  Publisher.  _ 

PERSONNEL  MANAGER  —  Collet 
trained  in  laboi  relations  and  personn 
management.  Presently  heading  adve 
tising  department  for  small  chai; 
hiring  and  training  for  own  depar 
ment  plus  extensive  personnel  won 
for  entire  chain.  Family  man,  ear 
30's.  Chart  area  10  or  12.  Minimu: 
*8000.  Box  840,  Editor  &  Publisher. 

'  Artists  -  Cartoonists 

YOUNG,  TOP-FLIGHT  editorial  cat 
I  toonist,  nationally  reprinted,  askim 
I  opportunity  to  knock  just  once  a 
j  Box  851.  Editor  &  Publisher. 

I  Circulation _ 

CIRCULATION  MANAGER— TwenC 
years  experience  with  large  metropoh 
tan  newspaper.  Familiar  with  a< 
phases  of  circulation,  especially  carnc 
home  delivery.  Experienced  in  carnc 
and  customer  promotion.  Write  Bo 
I  602,  Editor  &  Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 
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Use  CHART  AREA  Number  in  Ad  copy  for  sliowins 
LOCATION  without  IDENTIFICATION 

EDITOR  8C  PUBLISHER  for  March  2,  195' 


SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Circulation 

Editorial 

Editorial 

c/1’*  A  i 

CAREER  Circulation  Man.  Exiwri- 
jnc^  city,  auburban  and  state.  Excel- 
ent  record  for  increase.  Can  direct 
ill  phases.  Specialist  in  personnel  re- 
ations.  Box  719,  IMitor  &  Publisher. 

'ovulation  manager 

26  YEARS  EXPERIENCE  on  paper 
trith  160,000  circulation.  Familiar  with 
ill  phases  of  work  with  emphasis  on 
lome  delivery.  Competent  in  coordinat- 
ng  all  other  departments  with  cir- 
rulation.  Primarily  interested  in  op- 
lortunity,  permanence,  and  recognition 
or  job  well  done.  Excellent  health, 
rood  appearance,  references.  Will  go 
Anywhere.  Box  731,  Editor  &  Pub- 
isher. 

LETS  SWAP 

1.  S.  Degree ;  Experience  in  ABC, 
ittle  Merchant  Plan  and  all  Phases 
t  Circulation.  Plus  Aggressiveness, 
magination  and  Ambition.  Age  28 — 
o  Exchange  for  Circulation  Manager- 
nip  of  Newspaper  about  30,000  Cir- 
alation.  Box  718,  Editor  &  Publisher 
KPERIENCED  CIRCULATOR  will 
onsider  change  for  personal  reasons. 
Inmatched  background.  All  Phases — 
2500  to  100,000  circulation.  College 
gaduate.  Must  have  $8,000  or  over  to 
ensider  change.  Box  82.5,  Editor  & 

Fjblisher. _ _ 

2'  YEARS  EXPERi'ENCE  metro  and 
mailer  morning,  evening  dailies  as 
Crculation  Director,  Manager,  City, 
Ountry  and  Home  Delivery.  Home 
ales  promotion  and  service  my  spe- 
calty.  Tutored  by  the  masters  of 
crculation.  Interview  at  your  conven- 
ieire.  Box  802,  Editor  &  Publisher. 

*  •  * 

Circulation,  Advertising 

Competent  personnel  on  tap  from 
c*ast-to-(*r>ast  at  no  char^re  to  em- 
poyer.  Phone,  Write  or  Wire  MID- 
lf)WN  AGKNCY.  130  W.  42  St..  New¬ 
ark  City.  N.  Y.  WI  7-7403. 


_ Correspondents 

miTlSH  CORRESPONDENT.  Irish 
iatholic  background.  Colonial  news 
pecialist  with  Tropics-wide  links,  offers 
lews  service  datelined  London.  Can 
ict  as  personal  UK  correspondent  at 
3w  cost  due  to  worldwide  links.  Box 
S2,  Editor  &  Publisher. 

Classified  Advertising 

(LASSIFIED  MANAGER.  10  years 
eperience.  Proven  record.  Reliable, 
p-gettcr.  Best  of  recommendations. 
^rite  Box  .520.  Editor  &  Publisher. 

CLA.SSlEi^~AD~M‘Al<AGER 
tIGHLY  qualified  man,  15  years  ex- 
Krience,  complete  supervision  all 
mases  of  classified  ad  department  from 
Pmduction.  programming,  sales  through 
ollection :  employed  (past  10  years) 
aetropolitan  area  newspaper :  refer- 
r.'.®*  furnished  on  request.  Box  849, 
Editor  &  Publisher. 

_ Display  Advertising 

advertising  manager  large 

jBwspaper  wants  chanj;e  to  small  city 
wily  in  south  or  midwest.  Many  years 
•ith  present  employer  and  f?ood  busi- 
Dwi  and  personal  record.  Experience 
JJ,  all  advertisinf?  departments  plus 
gi^al.  Box  712.  Editor  &  Publisher. 

^ace  salesman  — aggressive,  28, 
^rea  in  advertising.  Now  on  PM 
“Uly:  strong  on  sales,  good  copy  and 
!5??L_Box  416,_  Editor  &  Publisher. 

SUCCESSFUL  ADVERTISING  MAN¬ 
AGER,  38,  available.  South,  Midwest, 
wthwest.  10,000  circulation  up.  Ex- 
Went  11-year  record  in  last  position. 
,  r®T  producer  with  the  finest  record 
Uckground.  $166  weekly.  Write 
^iJOL^ditor  &  Publisher. 
^U^^RTISING  manager  of  large 
partment  store  desires  to  improve 
5J«nr.  Minimum  $10,000.  B.A.  and 
i-'i'.  °®Krees.  Age  37.  Background 
agency  and  furniture  experi- 
Box  854.  Editor  &  Publisher. 


COPY  EDITOR 
'  29.  Good.  $7,200. 

Box  519,  Editor  ft  Publisher. 

WRITER  -  PHOTOGRAPHER,  some 
newspaper  experience,  wants  job  on 
small  paper.  Box  510,  Editor  ft  Pub¬ 
lisher. 

:  COLUMNIST,  political  reporter,  ten 
I  years  experience  all  beats,  feature 
'  specialist,  36,  desires  challenging  job 
i  on  large  daily,  magazine  or  with  Pub- 
j  lie  Relations  firm.  Prefers  New  York 
I  but  will  go  anywhere  for  good  oppor- 
1  tunity.  Biox  707,  Editor  ft  Publisher. 

EDITOR,  hard  working,  imaginative, 

.  31.  Extensive  Sunday,  features,  maga¬ 
zine  section  experience.  Box  732,  I^i- 
tor  ft  Publisher, 

EDITORIAL  WRITER 

Award  winner.  Exceptional  knowledge 
of  national  and  International  affairs. 
Able  molder  public  opinion.  Feature 
writer  and  columnist.  Box  726,  Editor 
ft  Publisher. 

NEWSGAL,  young,  versatile,  exiieri- 
ence  on  top  metropolitan  daily,  TV 
station  and  magazine.  Seeks  challeng- 
,  ing  position  with  future.  Box  733, 

!  Editor  ft  Publisher.  _ 

;  NEWS.  WIRE.  CITY  EDITOR,  16 
years  all  desks ;  top  m.ukeup,  PMs 
only.  Chart  Areas  1  or  2 :  need  op- 
:  portunity,  $126.  Box  720,  Editor  ft 
I  Publisher. 

I  WASHINGTON  ASSIGNMENTS,  fea¬ 
tures,  reports :  ex-newspaperwoman 
I  Government  information  editor.  Box 
736,  Editor  ft  Publishiy.^ _ _ 

LOOKING  AHEAD? 

SKILLFUL  C^art  Area  6  copy  editor, 
32,  seeks  managing  editor  or  news 
editor's  i>ost  in  30,000  to  150,000  class. 

AVAILABLE  after  June  1. 

I  NOW  subbing  in  slot  on  big  city 
daily.  Eight  years  experience,  small 
and  large  newspapers. 

,  CAN  produce  lively,  ethical,  objective, 
family  newspaper  to  stay  ahead  of 
TV  competition. 

,  CAREER  newsman,  no  boozer,  family 
I  man,  BSJ,  veteran. 

!  SALARY  requirement:  $8600. 

WRITE  in  confidence  to  Box  715,  Edi¬ 
tor  &  Publisher. 

PRIZE- WINNING  editorial  writer  seeks 
I  more  challenge,  money.  Age  37 ;  ex- 
'  perienced  all  news,  editorial  page 
!  phases  including  executive.  Need 
minimum  $9,000.  References.  Box  738, 
Editor  ft  Publisher. 

A-1  DESKMAN-reporter-photographer. 
Available  now.  Ten  years  experience. 
Box  223,  Nevada,  Iowa. _ 

CHICAGO  WRITER 
Reliable.  accurate.  Versatile  style. 
Newspaper,  trade  paper,  public  re¬ 
lations  experience.  Part  time  or  free 
lance  a.ssignments.  Box  806.  Editor  ft 
Publisher. _ 

EDITOR,  now  associate  150.000-plus 
daily,  wants  back  in  New  England.  11 
years  experience  small,  large  daily 
and  magazine.  Live  typewriter,  sharp 
pencil,  know  layout,  photos.  Married, 
35,  son.  Community  atmosphere  most 
important.  Box  820,  Editor  ft  Publisher. 

EDITOR 

Post  sought  on  Daily  Newspaper  by 
Editor-General  Manager  of  outstanding 
Tri-Weekly.  Box  830,  Editor  ft  Pub¬ 
lisher. 

MAYBE  WE  CAN  HELP  YOU!  Al¬ 
though  the  shortage  of  qualified  help 
is  hitting  us,  too,  we  have  put  nearly 
500  people  to  work  during  the  last 
twelve  months.  Tell  us  what  you  need, 
and  we’ll  help  you  if  we  can.  Bill 
McKee,  Birch  Personnel,  69  E.  Madi¬ 
son,  Chicago,  Illinois. 


♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
liersonnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone,  Write  or 
Wire  MIDTOWN  AGENCY,  130  West 
42  St.,  N.  Y..  N.  Y.  WI  7-.5745. 

EXPERIENCED  DESKMAN,  reporter 
— wire,  layout,  sports,  married,  28. 
w'ants  permanint  job  with  future.  Box 
j  8-11,  Editor  ft  Publisher. 

'  EXPERIENCED  reporter-women’s  edi- 
I  tor.  Good  on  features.  Columbia  J- 
j  Grad.  Box  801,  Editor  ft  Publisher. 

FEATURE  WRITER,  mature  woman 
I  8  years  experience,  art  to  politics. 

'  Strong  on  story  ideas.  Box  831,  Editor 
ft  Publisher. _ 

GOOD  COPY  EDITOR,  36.  seeks  job 
in  California.  College  graduate,  sober, 
dependable,  12  years  on  dailies.  Avail¬ 
able  for  interview.  Small  town  O.K. 
Now  employed  on  California  daily. 
Box  818,  Editor  ft  Publisher. 

GREEN  PASTURES 
NATIONALLY-known  topnotch  editor, 
50,  domestic,  foreign  field  correspon¬ 
dent,  nonpartisan  political  expert.  VIP 
ghost-writer,  now  employed  $17,000 
job  same  publisher  10  years,  top-to 
bottom  experience,  colorful,  analytical, 
accurate  writer,  motivated  by  intelli- 
I  gent  discontent  wants  locate  Sonth- 
west.  West,  Florida.  Financially  sound, 
i  salary  secondary  to  proper  atmosphere 
high-type  small  family,  but  offers  under 
;  $7,500  out  of  question.  Box  823,  Edi- 
I  tor  ft  Publisher. 

HUSBAND  AND  WIFE  TEAM.  Early 
30’s.  He — City  Editor.  Wire  editor. 

I  Good  writer.  She — Women’s  page  edi- 
■  tor.  Reporter.  Box  822,  Editor  ft  Pub- 
'  lisher.  _ 

I  .I-GRAD,  32.  married  wants  reporting, 

I  writing,  or  editing.  Now  handling 
;  wire,  makeup,  headlines,  small  daily. 

I  Veteran.  Prefer  Chart  Area  2.  Box 
I  807,  Editor  ft  Publisher. _ 

I  LOOKING  for  $10,000  solid  job  in 
'  sports  field.  Offer  decade  of  news- 
'  paper  work.  Competent.  No  drifter, 
i  Top  background.  Box  819,  Editor  ft 
;  Publisher. _ 

i  NEED  HELP  to  make  women’s  sec- 
1  tion  show  you  recognize  “women  are 
!  people”?  Woman  editor-writer,  weekly 
newspaper,  trade  paper  background 
(over  10  years),  seeks  newspaper,  mag¬ 
azine  post.  Features  and  ideas  for 
i  features,  copy  editing,  rewrite,  pro¬ 
duction.  Chicago  area  now,  relocate 
!  anywhere.  Box  817,  Editor  ft  Pub- 
i  lioher. 

I  NEWS  OR  WIRE  editor,  small  or 
medium  p.m.  daily.  Chart  Areas  4, 

'  5,  9.  5  years  experience.  J-grad :  age 

27.  family.  Box  803,  Editor  ft  Pub¬ 
lisher^ _ 

NO  TUX.  but  will  travel.  Versafile 
sportswriter.  37.  ready  for  challenge 
of  new  job  immediately.  Desk,  rewrite, 
makeup  also.  10  years  experience. 
Most  with  largest  mid-west  PM.  Mar¬ 
ried.  B.  E.  Degree.  Box  804,  Editor 
ft  Publisher. _ 

POLICE — Court  Reporter.  Experienced. 
Good  metropolitan  only.  Box  821,  Edi¬ 
tor  ft  Publisher. _ 

REPORTER,  30,  ten  years’  experience 
moat  city  and  county  beats,  strong  on 
features,  desires  job  with  medium 
daily.  Contact  Allan  Wegemer,  414 
Emmet  Street,  Petoakey.  Michigan. 
Telephone;  Diamond  7-3263. _ 

SOCIAL  SCIENTIST  seeks  editorial 
career,  suburban  New  York  newspaper. 
Box  846.  Editor  ft  Publisher. 

SPORTS  WRITER,  general  reporter, 
10  years  experience  metropolitan  pa¬ 
pers.  Wide  experience  all  phases  of 
newsroom  work ;  desk,  news,  sports. 
Four  years  sports  columnist  in  Chart 
Area  2.  Married,  wishes  to  settle  in 
Middle  Atlantic  States.  Write  Box 
844.  Editor  ft  Publisher. 

SUMMER  REPLACEMENTS.  Ex^ 
newsmen,  teaching  in  J-schools,  avail¬ 
able  under  ACEJ  Refresher  Program. 
Box  811,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Editorial 


SPORTSWRITER,  has  typewriter,  will 
travel.  Two  years  in  30.000  plus  wire, 
radio  experience.  At  end  of  line  here. 
Want  post  with  advancement  possi¬ 
bilities  in  Chart  Areas  1-2.  Handle 
all  phases,  all  sports.  Young,  aggres¬ 
sive  ;  guarantee  results  in  60,000-250,- 
000  class.  Box  835.  Editor  &  Publisher. 

!  VERSATILE  NEWSMAN 
i  IN  FAST  COMPANY 

I  SEEKS  CITY  OR  SPORTS  JOB.  32. 

I  Nine  years’  experience — Inst  seven  on 
one  of  nation’s  largest  papers.  Sharp^ 
on  make-up,  general  assignment.  Big 
League  sports  writing.  Have  a.ssisted 
news  and  sports  editors.  B.  J. — Mis¬ 
souri.  Present  Pay — $160.  Prefer  Ea.st 
or  Midwest.  Box  838,  Editor  &  Pub¬ 
lisher. 

VETERAN  NEWSMAN,  9  years  heavy 
writing,  public  contact  work,  wants 
public  relations  post  in  industry.  Wil¬ 
ling  relocate  anywhere  for  challenging 
job  with  future.  Not  afraid  to  work. 
Married,  35,  1  child.  Box  848,  Editor 
ft  Publisher. 

WHAT  ABOUT  TV? 

Do  you  have  a  TV  column  with  focal 
■  appeal  in  your  publication?  Young 
columnist  with  2*^  years  experience, 

!  plenty  of  agency  and  network  con- 
I  tacts,  and  good  knowledge  of  makeup 
I  and  production  wants  a  new  outlet. 

I  Box  832,  Editor  &  Publisher. 

'  _ Mechanical _ 

UNION  FOTOSETTER  OPERATOR 
desires  day  situation.  Experienced  in 
use  of  8,  12,  and  18  Pt.  mats.  Two 
years’  Experience  on  newspaper  fotoset 
display  ads.  16  years  at  trade  in  com- 
I  mercial  and  newspaper  work.  Family 
man,  sober.  Write  Box  620,  Editor  ft 
,  Publisher.  Chart  Areas  3.  4.  or  6 
preferred. 

I  AVAILABLE  SEPTEMBER  1 
I  Mechanical  superintendent,  foreman, 
i  sales.  (Competent  compositor,  operator. 

'  makeup.  Experienced  estimator  letter¬ 
press-offset.  Heavy  mechanical  experi¬ 
ence  all  phases  newspaper  operation. 
Prefer  permanent  Florida  connection. 
Age  48.  Now  employed  national  graphic 
I  arts  company  sales  management.  All 
'  inquiries  answered.  Box  716,  Editor 
;  &  Publisher. 

COMPOSING  ROOM  FOREMAN  for 
daily  newspaper.  Ability  to  handle 
and  supervise  men.  Young,  34,  ag¬ 
gressive  15  years  experience  on  large 
'  metropolitan  daily.  University  gradu- 
I  ate.  Union.  Prefer  western  states. 
Box  829,  Editor  ft  Publisher. 


Photography _ 

TOP  NEWS  PHOTOGRAPHER,  all 
be.its,  steady.  Same  newspaper  last 
9%  years.  Will  relocate  anywhere. 
Box  612,  Editor  ft  Publisher. 

EXPERIENCED  News  and  commercial 
photographer  available  for  photo  as¬ 
signments  in  Central  Massachusetts. 
Headquarters  in  Worcester.  Mass. 
Stock  negatives  on  file.  Box  714,  Edi¬ 
tor  ft  Publisher. 

Promotion — Public  Relations 

EDITOR-WRITER 

for  MAGAZINE  or  TRADEPAPBR. 
Digs  for  facts,  writes  lively :  12  years 
newsjiaper  reporting,  magazine,  writ¬ 
ing  and  editing.  J-grad.  Skilled  in 
Photography,  make-up,  production. 
Box  437,  Editor  ft  Publisher. 

PUBLIC  RELA’nONS  MANAGER 
American  owned  transportation  firm 
2,600  employees,  18  nationalities.  Heavy 
on  management  including  personnel, 
finance,  sales.  7  years  slick  editing 
including  top  house  organ.  Excellent 
lecturer.  Previously  6  years  publicity 
newspaper.  AB  economics  LLR.  Age 
46.  Married.  Available  interview  after 
return  US  about  April  1.  Box  717, 
Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Canadian  newspapers  have 
employed  a  technique  for  some 
time  that  develops  additional 
local  linage  designed  to  give 
additional  impact  and  selling 
power  to  national  advertising 
copy.  This  is  the  “hooker” 
technique  whereby  local  re¬ 
tailers  or  distributors  buy  one- 
inch  ads  below  the  national 
copy  giving  the  name  and  ad¬ 
dress  of  the  store  where  the 
merchandise  can  be  purchased. 

There  is  no  doubt  that 
hookers  are  effective  in  local¬ 
izing  national  copy.  The  Ca¬ 
nadian  Association  of  Adver¬ 
tising  Agencies,  whose  mem¬ 
bers  place  90%  of  the  total 
national  billing  in  Canadian 
media,  has  endorsed  them  as 
helping  “advertiser  and  con¬ 
sumer  gain  extra  use  from  ad¬ 
vertising  dollars.” 

We  have  not  been  able  to 
understand  why  newspapers  in 
the  U.S.,  or  at  least  some  of 
them,  have  not  embraced  the 
idea. 

One  example  of  how  it  works 
for  the  national  advertiser,  in 
turn  reflecting  credit  upon 
newspapers  and  newspaper  ad¬ 
vertising,  was  explained  by  the 
CAAA  in  an  ad  in  our  columns 
last  week  (Feb.  23,  page  G5). 
A  national  advertiser  approved 
newspaper  ads  in  Canadian  pa¬ 
pers  to  introduce  a  new  prod¬ 
uct  from  coast  to  coast.  It  was 
also  agreed  that  the  newspapers 
would  be  asked  to  develop 
hooker  advertising  from  local 
dealers. 

The  newspapers  in  calling 
upon  dealers  found  that  the 
manufacturer  had  considerably 
less  than  the  100%  distribution 
he  thought  he  had  and  it  would 
have  been  unprofitable  to  run 
the  campaign  under  these  con¬ 
ditions.  The  campaign  was  post¬ 
poned  three  weeks  so  the  dis¬ 
tribution  pattern  could  be  im¬ 
proved. 

Newspapers  helped  prevent 
the  advertiser  from  making  a 
costly  mistake  and  won  a  new 
friend  for  newspaper  advertis¬ 
ing. 

♦  *  ♦ 

The  Canadian  newspapers  do 
not  attempt  to  sell  only*  one, 
two  or  three  “hookers.”  They 
get  as  many  local  dealers  lined 
up  as  possible.  The  examples 
in  last  week’s  ad  carried  as 
many  as  40  one-inch  hookers 
for  as  many  retailers  below  a 
national  ad  from  a  paint  manu¬ 
facturer. 

The  Canadian  Daily  Newspa¬ 


per  Publishers  Association  has 
just  distributed  a  broadside 
containing  13  testimonials  from 
retailers  on  how  hookers  have 
pulled  business  into  their  shops. 
I.  H.  Macdonald,  general  man¬ 
ager  of  CDNPA,  explains  “these 
are  but  a  few  instances  among 
many  thousands  where  national 
advertising,  given  local  mean¬ 
ing  by  hookers,  paid  off  by  ring¬ 
ing  the  cash  register,” 

Here  are  a  few  of  them: 

R.  C.  Keeler,  president  of 
Keeler  &  Cross,  Sherbrooke, 
Que.,  says:  “You  cannot  beat 

the  local  newspaper  with  its 
local  coverage.  A  2,000-line  na¬ 
tional  TV  advertisement  ap¬ 
peared  in  the  local  daily  news¬ 
paper  under  which  we  ran  a 
hooker  at  a  cost  of  $14.70.  The 
next  day  we  sold  15  television 
sets,  and  in  the  ensuing  five 

days  sales  totalled  60  sets. 
Total  sales  amounted  to  $22,500 
and  this  we  attribute  to  tell¬ 
ing  the  public  by  means  of  our 
hooker  where  the  sets  could  be 
seen  and  bought.  Our  sales 
costs  were  .06%  of  sales.” 

R.  M.  Agnew,  president  of 

Bob  Agnew  Limited,  Windsor, 
Ont.,  says:  “On  Oct.  17  I  or¬ 
dered  a  hooker  (which  cost 

$6.48)  to  run  under  an  Electro¬ 
home  High  Fidelity  advertise¬ 
ment.  As  a  consequence  we  sold 
two  high  fidelity  units  and 
grossed  $799.  People  actually 
came  in  with  the  advertisement 
in  their  hands.  My  advertising 
cost  was  .81%  of  sales.” 

Murray  Minden,  general  man¬ 
ager  of  Harry  Minden  Jewelers 
Ltd.,  Hamilton,  Ont.,  says: 
recently  we  ran  our  name  and 
address  in  14-line  space  under  a 
Ronson  Electric  Shaver  color 
advertisement.  We  had  11  di¬ 
rect  inquiries,  and  sold  seven 
Ronson  electric  shavers  at  a 
total  value  of  $150  on  the  first 
day  following  the  appearance 
of  the  ad.  The  cost  of  our  ad 
in  the  14-line  space  w^as  $2.52 
or  1.6%  of  the  sales  that  re¬ 
sulted.” 

A  hooker  that  cost  $2.46  sold 
12  Forsyth  No-Iron  Shirts  for 
$90  at  a  cost  of  2.7%.  Three 
hookers  during  a  month  at  a 
cost  of  $8.40  sold  25  TV  sets 
during  the  period  at  an  average 
price  of  $260  and  a  cost  of  .13% 
of  sales.  One  hooker  for  $2.38 
under  a  Frigidaire  ad  brought 
12  inquiries  and  four  sales 
totalling  $1,526  at  a  sales  cost 
of  .15%. 

*  ♦  ♦ 


THE  FOURTH  ESTATE  ...  By  Trent 


"But,  Doctor,  with  the  price  of  newsprint  up,  shouldn't  we  have  one  c 
the  new  tranquilizers?" 


These  are  sales  results  that 
cannot  be  sneezed  at.  The 
hookers  provide  that  one  little 
link  between  national  advertis¬ 
ing  and  the  consumer  that  tells 
the  latter  where  he  can  buy  the 
merchandise. 

Some  newspaper  ad  managers 
might  have  the  idea  that  they 
will  risk  losing  larger  retail 
copy  if  they  attempt  to  capi¬ 
talize  on  this  small  space  idea. 
We  don’t  think  that  should  nec¬ 
essarily  happen.  And,  if  it  does 
to  any  degree,  we  think  that 
space  will  be  more  than  made 
up  in  other  ways. 

In  the  first  place,  the  hooker 
technique  should  appeal  mostly 
to  those  retailers  that  are  not 
large  or  consistent  advertisers. 
It  should  prove  to  them  the 
pulling  power  of  newspaper  ad¬ 
vertising  if  properly  used  and 
some  of  them  will  grow  into 
larger  users  of  space. 

In  the  second  place,  if  this 
technique  can  increase  the  effi¬ 
ciency  of  newspaper  advertising 


so  that  the  national  advertise 
moves  more  units  than  he  ha 
before  it  will  not  be  long  befor: 
that  advertiser  is  using  new.'- 
papers  more  consistently. 

In  our  book,  anything  tha 
helps  newspaper  advertising  d: 
an  even  better  job  than  it  i 
now  doing  is  worth  a  try. 

• 

J.  S.  Knights  Observe 
25th  Anniversary 

Miami,  Fk 

John  S.  Knight,  head  of  thi 
Knight  Newspapers,  entertainec 
300  guests  at  a  dinner  dance  a: 
the  Indian  Creek  Club  Feb.  22 
in  honor  of  Mrs.  Knight’s  birth¬ 
day  which  is  March  7  and  thei: 
25th  wedding  anniversary  whic’r 
was  Jan.  25. 

Cocktails  and  dinner  wen 
followed  by  dancing  and  enter¬ 
tainment  which  included  Holly¬ 
wood  star  Tony  Martin. 

Mrs.  C.  L.  Knight,  mother  o: 
John  S.  and  James  L.  Knight 
came  from  her  home  in  Akror. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


WASHINGTON  •  1625  Eye  Street,  N.W.  •  NAtional  8-1990 
NEW  YORK  •  60  East  42nd  Street  •  MUrray  Hill  7-4242 
CHICAGO  *  35  East  Wacker  Drive  *  RAndolph  6-3688 
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Your  readers  seldom  read  your  newspaper  under 
ideal  conditions.  Distractions,  noise,  bad  light¬ 
ing,  poor  eyesight -all  tend  to  make  it  difficult. 

Under  these  circumstances,  greater  legibility 
is  a  real  boon.  Here's  a  suggestion:  look  over 
the  new  Corona  cuttings.  Corona’s  carefully 
planned,  scientific  design  makes  it  the  preferred 
body  face  for  modern  newspapers.  Among  other 
advantages  it  has  proper  “x”  height  in  relation 
to  type  size— a  feature  that  definitely  makes  for 
easier  reading. 


Corona  saves  newsprint,  too! 

Corona  combines  maximum  word  count  with 
highest  possible  legibility.  You  save  newsprint 
by  getting  more  words  into  a  column  inch.  It 
looks  as  big  as  other  faces  a  full  point  larger— 
yet  actually  has  the  alphabet  length  of  smaller 
faces!  You  can  trim  column  widths,  economize 
on  newsprint -and  still  get  highest  possible  legi¬ 
bility  with 


corona 


For  best  legibility,  a  newspaper  body  face  should 
have  an  “x”  height  in  proper  proportion  to  its 
point  size,  as  shown  by  this  sample  of  greatly 
enlarged  Corona.  When  you  consider  a  new  body 
face,  make  sure  the  “x”  height  is  full,  not  small. 

For  legibility  and  economy,  use  Corona 
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Max  Riddle 

The  Cleveland  Press  Pet  Editor 


BEST  IN  SHOW 


WINNER  OF  ALL  THESE 
DOG  WRITER'S  ASSOCIATION 
AWARDS 


about  revisions  in  most  of  Ohio’s  dog  l8*t 

Through  his  column  “Kennel  and  Leash”, 
Max  Riddle  talks  to  Cleveland  pet  ownea 
in  language  they  best  understand.  Thers 
can  be  no  stronger  evidence  of  the  power  ol 
a  newspaper  than  the  way  Clevelandert 
turn  to  the  Press’s  Max  Riddle  for  counsel 
about  their  pets. 

Max  is  one  of  the  many  recognized  ex¬ 
perts  of  The  Cleveland  Press  who  con¬ 
tribute  to  its  POWER— power  to  do  goodi 
power  to  more  goods. 


iViax  Riddle  is  more  than  an  award 
winner  . . .  more  than  a  Dog  Editor. 

He  is  a  national  authority  on  dogs  and 
pets.  He  is  licensed  to  judge  94  breeds  of 
dogs  by  the  American  Kennel  Club,  and  is 
the  only  Dog  Show  judge  in  America  who 
also  has  judged  field  trials  for  spaniels  and 
pointing  breeds.  His  judging  takes  him  as 
far  afield  as  Hawaii  and  South  Africa.  He 
is  an  expert  on  rabies  control,  and  as  a 
founder  of  the  Ohio  Dog  Owners’  Associa¬ 
tion  has  been  instrumental  in  bringing 


1955  The  Kilbon  Memorial  Award 
(Co- winner  with  Jock  Baird) 

1954  Best  reporting  and  best  all-round 
writer  on  dogs 

1953  Best  newspaper  feature 

on  dogs 

1952  Best  feature  writing  and 

reporting 

1951  Best  human  interest  story 

and  best  dog  welfare  story 

In  addition,  Mox  received  the  highly  coveted 
"Fido",  awarded  by  the  Gaines  Research 
Center  to  "The  Dog  Writer  of  the  Year,l948", 
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